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In Bangladesh, the reality for 
thousands of families is the 
overwhelming physical, emotional, 
and financial burden of a cancer 
diagnosis. While the country 
battles a surge in cases the focus 
has shifted toward making high-
quality treatment both accessible and 
affordable.

In this evolving landscape, Renata 
PLC has become a trusted name 
among patients and clinicians 
alike. Tracing its origins to Pfizer 
Bangladesh, which transferred 
ownership to local shareholders in 
1993, the company has made oncology 
a strategic priority. By developing 

high-quality, bioequivalent cancer 
medicines, Renata has introduced 
notable innovations to the local 
market, such as Ready-to-Use (RTU) 
chemotherapy formulations designed 
to enhance safety and precision.

However, despite these 
advancements, accessing specialised 
medication remains a hurdle for many. 
Most oncology-focused pharmacies 
are concentrated in major urban 
centres, leaving patients in rural 
areas often out of reach. Believing 
that logistical barriers and physical 
exhaustion should never stand in the 
way of life-saving treatment, Renata 
provides free home delivery of cancer 
medicines directly from its depots. 

This service ensures that treatment 
remains uninterrupted, regardless of 
a patient’s location.

Beyond accessibility, Renata PLC 
strengthens cancer care by ensuring 
every product meets global standards. 
Through rigorous quality controls 
across its oncology and haematology 
portfolio, the company guarantees 
that high-quality, life-saving 
medication remains reliable. This 
focus on clinical research ensures 
that international benchmarks are 
met locally. With its mission to “leave 
no patient behind,” Renata continues 
to focus on affordable, quality-driven, 
and patient-centred cancer care in 
Bangladesh.

Bridging the gap in cancer care

MD TANBIR SAJIB
Chief Marketing Officer, Renata PLC

Renata is expanding its global 
footprint with nearly 86 

bioequivalent medicines planned 
for its portfolio by 2026. Today, 

the company is exporting cancer 
medicines around the globe. 

Renata continues to advance its 
belief that cancer patients in 

Bangladesh deserve world-class, 
affordable treatments without 

compromise on standards.

AMIR ABDULLAH 
Head of Marketing & Sales

Oncology & Haematology Portfolio

Renata PLC

True cancer care extends 
beyond medicines. It requires 
holistic support to ensure the 
well-being of both the patient 
and the caregiver. Recognising 

this, the company launched 
“Renata Cancer Care” in 

collaboration with mental health 
professionals. 

NATIONAL CANCER STATISTICS, 2022
Males Females  Both sexes

POPULATION

84,788,982 83,096,698 167,885,680

PREVALENCE*

181,944 164,3935-year prevalent cases 346,337

INCIDENCE*

Top 3 leading cancers 
(ranked by cases)**

Oesophagus, Lip, 
oral cavity, Lung

Breast, Cervix uteri, 
Oesophagus

Oesophagus, Lip, 
oral cavity, Lung

Age-standardized 
incidence rate

120.8 89.5 105.6

Risk of developing cancer 
before the age of 75 
years (cum. risk %)

13.0 9.3 11.3

Number of new 
cancer cases

94,922 72,334 167,256

Age-standardized 
incidence rate

120.8 89.5 105.6

MORTALITY*

Age-standardized 
mortality rate

87.8 60.9 74.7

Top 3 leading cancers 
(ranked by deaths)**

Oesophagus, Lung, 
Lip, oral cavity

Oesophagus, Breast, 
Cervix uteri

Oesophagus, Lung, 
Lip, oral cavity

Number of cancer 
deaths

68,591 48,007 116,598

Risk of dying from cancer 
before the age of 75 years 
(cum. risk %) 

9.7 6.6 8.2

SOURCE: IARC / GLOBOCAN 2022, WHO
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