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Alphabet hits $4tn
FROM PAGE B4

Berkshire Hathaway.
“Of the Magnificent 7 
stocks, it’s the one name 
that has surprised us all 
over the last 12 months 
and they’re making 
inroads  beyond their 
 traditional model,” said 
Phil Blancato, CEO of 
Ladenburg Thalmann 
Asset Management.

“What I would give 
the company credit for is 
innovation, that’s what 
they’ve done to separate 
them from a lot of other 
firms in recent days and 
you’re seeing it in earnings 
data.”

The new Gemini 3 
model has drawn strong 
reviews, intensifying 
pressure on OpenAI after 
GPT-5 left some users 
�underwhelmed.

Google Cloud’s revenue 
jumped 34 percent �in 
the third quarter,  with a 
backlog of non-recognized 
sales contracts rising to 
$155 billion.

Renting out Google’s 

self-developed AI chips that 
were reserved for internal 
use to outside customers 
has also enabled the unit’s 
breakneck pace of growth.

Indicating the rising 
demand, The Information 
reported that Meta 
Platforms was in talks to 
spend billions of dollars 
on Alphabet’s chips for use 
in its data centers starting 
from 2027.

Meanwhile, Alphabet’s 
dominant revenue 
generator - the advertising 
business - has largely 
held steady in the face of 
economic uncertainty and 
intense competition.

Alphabet is the fourth 
company to hit  the $4 
trillion milestone after 
Nvidia, Microsoft and 
Apple.

The stock has also 
benefited after a US judge 
in September ruled against 
breaking up the company 
and allowing it to retain 
control of its Chrome 
browser and Android  
mobile operating system.

Nestlé and Unilever’s India 
FROM PAGE B4

apps enable challenger 
brands like Honasa 
Consumer’s Mamaearth 
and Investment 
Corporation of Dubai-
backed snackmaker Slurrp 
Farm to display their 
brands alongside legacy 
names like Sunsilk and 
KitKat, robbing Unilever 
and Nestlé of their storied 
distribution edge.

Big groups also 
missed the boat on 
premiumisation. Indian 
consumers have become 
aspirational. That’s 
birthed whole categories 
from grooming products 
to pancake mixes that 
Unilever, Nestlé and their 
large rivals are struggling 
to compete in.

Amid these forces, 
consumer group 
boardrooms face two 
unpalatable choices. They 
can jack up prices to protect 
margins but are likely to 
lose market share in the 
hypercompetitive Indian 
market. Alternatively, they 
can sacrifice margins to 
boost growth but that 
means fewer spoils to share 

with investors.
The first option hardly 

seems feasible as smaller 
and more agile rivals are 
only likely to take more 
market share from larger 
groups. Meanwhile, 
demand for private labels 
is growing which will put 
even more pressure on 
pricing. For now, investors 
may have to accept lower 
margins as Unilever and 
Nestlé try to protect their 
businesses and invest more 
heavily in new products.

The risks are plain to see 
in these groups’ valuations. 
HUL now trades at 47 times 
forward earnings, down 
from 65 times in 2021 and 
lagging supermarket chain 
Avenue Supermarts’ 69 
times.

For now, there are no 
easy fixes. Launching their 
own quick commerce 
offerings makes little sense 
for consumer giants as 
users of the existing apps 
are proving increasingly 
sticky. A less immediate 
but more effective way to 
counter the loss of pricing 
power is to rejig their 
product mix. HUL and 

Nestlé will have to ensure 
their presence across 
categories and locations 
so that consumers rising 
up the value chain choose 
their brands over upstarts. 
A bigger investment in 
agile AI-enabled tracking 
of sales trends at mom-
and-pop retailers could 
help with that.

Acquiring fast-growing 
brands is another option. 
HUL’s 2025 purchase 
of personal care brand 
Minimalist valued its 
target at 9 times its trailing 
sales, on par with its own 
multiple. But buying one of 
India’s top online platforms 
is out of the question: 
Eternal and Swiggy are 
delivery service-based 
companies that would 
be a clunky fit in these 
sprawling manufacturing 
businesses.

Businesses may also 
need to rethink marketing 
in a country where close 
to two-thirds of the 
population is under the 
age of 35 and shopping 
choices are increasingly 
based on influencer 
recommendations. 

Yen tumbles, dollar still under pressure
REUTERS, Singapore/London

The yen fell  to its lowest against the 
dollar since July 2024 on Tuesday as 
traders braced for a Japanese election 
and also  hit lows against European 
currencies, with the dollar pressured 
by worries about the Federal Reserve’s 
independence.

Those fears, after the Trump 
administration opened a criminal 
investigation into Chair Jerome 
Powell, remain the most important 

factor for markets in the long term, 
analysts said.

Still, with the administration’s 
move drawing criticism from key 
members of Trump’s Republican 
Party, it had less of an impact on daily 
price moves. Instead, the Japanese yen 
was the main mover, briefly sliding to 
the weak side  of 159 per dollar for the 
first time since July 2024.

That followed news from Kyodo 
that Japanese Prime Minister  Sanae 
Takaichi had conveyed to a ruling 

party executive her intention to 
dissolve parliament’s lower house 
at the outset of its regular session 
scheduled to start on January 23.

The dollar was last up 0.5 percent 
on the yen at 158.9 yen.

Takaichi is ahead in the polls, and, 
should she achieve a decisive electoral 
victory, investors may further buy into 
the “Takaichi trade” -- a view that the 
premier’s desire for more fiscal stimulus 
would push stocks higher, while sending 
bond yields higher and the yen lower.

STAR BUSINESS DESK

Pubali Bank PLC posted a record 
financial performance in 2025, driven by 
sustainable growth strategies, prudent 
risk management and a strong focus on 
customer service.

The bank’s operating profit rose by 
around 27 percent year-on-year, crossing 
Tk 3,000 crore for the first time in its 
history, marking a major milestone for 
the state-owned lender, according to a 
press release.

During the year, total deposits grew 
by more than 20 percent to Tk 89,552 
crore, reflecting increased customer 
confidence. At the same time, Pubali 
Bank continued to support the country’s 
business and industrial sectors, with 
advances increasing by 13 percent to Tk 
71,140 crore.

Commenting on the achievement, 
Mohammad Ali, managing director and 
CEO of Pubali Bank PLC, said the strong 
performance was the result of collective 
efforts across the institution.

“This success is not merely a financial 

achievement; it reflects the board of 
directors’ responsible guidance, strong 
corporate governance, customer trust, 
employee dedication and effective 
management,” he said.

Ali added that the milestone would 
further motivate the bank to enhance 
the quality and reliability of its 
services, with a particular emphasis on 

expanding digital and cashless banking 
solutions.

Pubali Bank also played an important 
role in facilitating the country’s 
international trade in 2025. 

The bank recorded 7 percent growth 
in import financing and more than 21 
percent growth in export financing, 
contributing to Bangladesh’s trade 

momentum.
Meanwhile, improved asset quality 

and effective risk management helped 
the bank keep its non-performing loans 
(NPLs) at 2.14 percent. 

The advance-deposit ratio (ADR) also 
improved to 72.53 percent, indicating a 
balanced and responsible approach to 
banking operations.

Mohammad Ali, managing director and CEO of Pubali Bank PLC, inaugurates a celebration marking the bank’s record year-end 
performance in 2025 at its head office in Dhaka recently. 

Pubali Bank hit milestone in 2025 with 
over Tk 3,000cr operating profit
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Sharif Zahir, chairman of United Commercial Bank PLC, delivers a speech at the 
launch of two new cards during the UCB Night programme at the Radisson Blu 
Water Garden Hotel in Dhaka recently. 

STAR BUSINESS DESK

United Commercial Bank PLC (UCB) 
has launched two new premium cards 
-- the UCB Visa Infinite Card and the 
UCB Mastercard World Elite -- aiming to 
enhance its high-end customer offerings.

Sharif Zahir, chairman of United 
Commercial Bank PLC, inaugurated the 
cards during the UCB Night programme, 
held at the Radisson Blu Water Garden 
Hotel in Dhaka recently, according to a 
press release.

Addressing the gathering, Zahir 
said, “With what we have built over four 
decades, Insha’Allah, and with your 
continued support, we will be able to 
achieve even greater success over the 
next four years.”

Designed with a premium look and 
equipped with a range of advanced 
benefits, the newly launched cards reflect 
UCB’s commitment to elevating customer 
experience and service standards.

Mohammed Mamdudur Rashid, 
managing director and chief executive 
officer of UCB, said the bank remains 
focused on long-term sustainability. 

“Our priorities are clear: stability 
first, then trust, and finally sustainable 
growth,” he said.

The event was attended by senior 
officials from Bangladesh Bank, 
the National Board of Revenue and 
other regulatory bodies, alongside 
policymakers, business leaders, 
entrepreneurs and professionals from 
both the public and private sectors.

United Commercial Bank unveils two new cards
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Int’l yarn and fabric show to 
begin in Dhaka on Jan 28
STAR BUSINESS DESK

The 25th edition of the Dhaka 
International Yarn & Fabric Show 
(DIFS) 2026-Winter Edition will 
be held from January 28 to 31 at 
the International Convention City 
Bashundhara (ICCB) in Dhaka.

The exhibition will feature 
a wide range of yarn, fabrics, 
denim, accessories, trims, textile 
technology and innovations, 
attracting professional buyers from 
across the country’s textile and 
garment sector.

It will bring together leading 
global manufacturers, suppliers, 
innovators and buyers from across 
the textile and apparel value chain.

Meherun N Islam, president and 
group managing director of CEMS-
Global, disclosed the details at a 
press conference in Dhaka yesterday, 
according to a press release.

Chen Bo, secretary general 
of CCPIT-TEX, joined the press 
conference virtually from Beijing.

Jointly organised by CEMS-Global 
USA and CCPIT-TEX (Sub-Council of 
Textile Industry, China), the winter 
edition of DIFS marks a significant 
milestone, as the country’s original 
and longest-running business-

to-business (B2B) yarn and fabric 
sourcing platform celebrates its 25-
year legacy.

The exhibition will be open to 
registered business visitors every day 
from 10am to 7pm.

DIFS 2026 is part of the Textile 
Series of Exhibitions, a global 
platform owned and developed 

by CEMS-Global over the past two 
decades.

Tanveer Qamrul Islam, executive 
director of CEMS-Global; Shariful 
Haque, manager of international 
business; and Mahmud Riyad 
Hassan, deputy general manager 
for marketing and sales at CEMS 
Bangladesh, were also present.

Meherun N Islam, president and group managing director of CEMS-Global, 
poses for a photograph at a press conference on the 25th edition of the 
Dhaka International Yarn & Fabric Show (DIFS) 2026-Winter Edition in 
Dhaka recently. PHOTO: CEMS GLOBAL

STAR BUSINESS DESK

ICC Bangladesh recently 
organised a workshop on Legal 
and Compliance Perspectives 
under Documentary Credits in 
Chattogram.

A total of 44 participants from 16 
banks and seven clients of Eastern 
Bank PLC attended the workshop.

Ataur Rahman, secretary general 
of ICC Bangladesh, inaugurated the 
workshop and distributed certificates 
among the participants, according to 
a press release. 

ATM Nesarul Hoque, executive 
vice-president of Mutual Trust Bank 
PLC, conducted the workshop. 

Other senior officials from 
various banks were also present.

Ataur Rahman, secretary general of ICC Bangladesh, poses for a group 
photograph with participants of the workshop in Chattogram recently. 
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ICCB holds workshop in Ctg

Taiwan says it 
reached ‘general 
consensus’ with 
US on trade deal
AFP, Taipei

Taiwan has reached a “general consensus” with the 
United States on a trade deal, the democratic island’s 
negotiators said Tuesday, after months of talks.

Taiwan and the United States began 
negotiations in April to hash out a trade deal 
after US President Donald Trump slapped a 32 
percent tariff on Taiwanese exports, which was 
later lowered to 20 percent, as part of his sweep of 
measures against dozens of trade partners.

Taiwanese President Lai Ching-te has pledged 
to boost investment in the United States and 
increase defence spending as his government tries 
to further reduce the levy on its shipments, as well 
as avoid a toll on its semiconductor chip exports.

“The goal of the US-Taiwan tariff negotiations 
has always been to seek reciprocal tariff reductions 
without stacking tariffs, and to obtain preferential 
treatment under Section 232 for semiconductors, 
semiconductor derivatives, and other items,” the 
Office of Trade Negotiations said in a statement, 
adding there was a “general consensus” on these 
issues.

Section 232 refers to part of the US Trade 
Expansion Act that allows tariffs to be imposed 
when national security is found to be at risk.

“Both sides are currently discussing the 
schedule for a concluding meeting, and an 
announcement will be made once it is confirmed,” 
the statement said.

Taiwan’s trade officials also vowed to provide 
“a complete explanation of the negotiations and 
the agreement” to the opposition-controlled 
parliament and the public.

Taiwan is a powerhouse in the manufacturing 
of semiconductor chips, which are the lifeblood of 
the global economy, as well as other electronics.

Trump has previously accused Taiwan 
of stealing the US chip industry and his 
administration had made clear it wants more of 
the critical technology made on American soil.

The US government launched investigations 
under Section 232 into semiconductors and chip-
making equipment last year.

Taiwan’s trade surplus with the United States 
was the seventh highest of any country in 2024, 
reaching US$73.9 billion.


