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Japan exports fall 
most in 4 years as 
Trump tariffs bite
AFP, Tokyo

Japanese exports suffered their steepest drop in 
more than four years last month as tariffs imposed 
by US President Donald Trump bit, official data 
showed Wednesday.

The year-on-year drop of 2.6 percent in July 
included a 10.1-percent plunge in exports to the 
United States, the finance ministry data showed.

Japanese exports of motor vehicles -- cars, 
buses and trucks -- to the world’s biggest economy 
plummeted by 28.4 percent, while those of auto 
parts fell 17.4 percent. Trump has imposed painful 
import tariffs on countries around the world in an 
attempt to boost US manufacturing and reduce 
the colossal US trade deficit.

On close ally Japan, Trump initially imposed 
across-the-board levies of 10 percent as well as 
tariffs of 27.5 percent on cars. 

Japan’s automobile industry, which includes 
giants like Toyota and Honda, accounts for around 
eight percent of the country’s jobs.

Dhiman Paul, executive director, project and execution of Banglamark MotorTech, and Mamur Ahmed, senior 
executive vice-president and head of branch distribution at Prime Bank PLC, pose for photographs after 
signing the agreement at the bank’s corporate office in the capital’s Gulshan recently. 

STAR BUSINESS DESK

Prime Bank PLC has recently signed a strategic partnership 
agreement with Banglamark MotorTech, one of leading 
automobile companies in Bangladesh, offering a range of 
exclusive lifestyle privileges to its customers.

Mamur Ahmed, senior executive vice-president and 
head of branch distribution at Prime Bank PLC, and 
Dhiman Paul, executive director, project and execution 
of Banglamark MotorTech, signed the agreement at the 
bank’s corporate office in the capital’s Gulshan, according 
to a press release.

Under this partnership, Prime Bank customers will benefit 
from attractive and customised offerings from Banglamark 
MotorTech. 

The collaboration underscores the bank’s ongoing 
commitment to enhancing value-driven services and 
providing unique lifestyle advantages for its clientele.

Abdullah Al Mamun, vice-president and head of the asset 
sales at the bank, and Iftekhar Mahbub, general manager, 
C&A of the automobile company, were also present, along 
with other senior officials from both organisations. 

Banglamark offers benefits to  
Prime Bank’s customers
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Midland Bank launches blind  
notch ‘TakaPay’ card

STAR BUSINESS DESK

Midland Bank PLC has recently 
launched a blind notch card, branded 
“TakaPay”, for its customers.

A blind notch card is a debit or 
credit card with a small edge cut 
designed to help visually impaired 
users identify and orient the card for 
use.

Introduced under the directives of 
Bangladesh Bank, the TakaPay card 
is Bangladesh’s own payment card, 
designed to reduce dependence on 
foreign currencies and simplify local 
transactions. It functions primarily as 
a debit card, intended exclusively for 
domestic use.

Md Ahsan-uz Zaman, managing 
director and CEO of Midland Bank 
PLC, unveiled the card at a ceremony 
held at the bank’s head office in 
Dhaka, according to a press release.

At present, the card can be utilised 
at POS (Point of Sale) terminals and 
ATMs, with e-commerce transactions 
expected to be enabled shortly, as 

indicated by Bangladesh Bank. 
The card aims to make local 

market transactions more convenient 
and cost-effective, providing secure 
payments for both online and offline 
purchases. Transaction costs are 

anticipated to be lower than those of 
international cards.

By promoting the use of TakaPay, 
reliance on foreign currencies will 
decrease, positively impacting the 
national economy. 

Md Ahsan-uz Zaman, managing director and CEO of Midland Bank PLC, 
poses for photographs after unveiling the blind notch “TakaPay” card at the 
bank’s head office in Dhaka recently.  PHOTO: MIDLAND BANK

Southeast Bank arranges training  
on AML & CFT in Narayanganj

STAR BUSINESS DESK

Southeast Bank PLC has recently organised 
a training programme on “Prevention of 
Money Laundering & Combating Financing of 
Terrorism” as the lead bank.

The programme brought together 130 
officials from 53 scheduled banks operating in 
Narayanganj.

Md Mostakur Rahman, director of the 

Bangladesh Financial Intelligence Unit (BFIU), 
inaugurated the event as the chief guest, 
according to a press release. 

Mohammed Rashedul Amin, deputy 
managing director of Southeast Bank PLC, 
presided over the proceedings.

Md Rezwanur Rahman, additional director 
of BFIU; Md Hafizur Rahman Khan, joint 
director; and ANM Kalim Uddin Hasan 
Tushar, joint director, conducted four 

dynamic interactive sessions as resource 
persons.

The sessions covered a broad spectrum of 
topics on anti-money laundering (AML) and 
countering the financing of terrorism (CFT).

The chief guest presented certificates and 
awards to the participants. 

Khorshed Alam Chowdhury, CAMLCO of 
Southeast Bank PLC, among others, was also 
present.

Md Mostakur Rahman, director of the Bangladesh Financial Intelligence Unit, poses for group photographs with participants, organisers and 
guests of the training programme in Narayanganj recently.  PHOTO: SOUTHEAST BANK

BRAC Bank, MetLife bring digital 
insurance for Astha app

STAR BUSINESS DESK

BRAC Bank PLC has entered into a partnership 
agreement with MetLife Bangladesh to 
introduce digital life and health insurance 
services through its digital banking app, Astha.

Tareq Refat Ullah Khan, managing director 
and CEO (current charge) of BRAC Bank PLC, 
and Ala Ahmad, chief executive officer of 
MetLife Bangladesh, signed the agreement at 
the bank’s head office in Dhaka, according to 
a press release.

Commenting on the initiative, Khan said: 
“This collaboration underscores our vision 
of harnessing digital innovation to offer 
holistic financial solutions.” “Such an industry 
partnership will boost insurance penetration, 
promote financial inclusion, and provide 
financial security,” he added.

Ahmad remarked: “This collaboration 
between two trusted financial institutions 
represents a strategic alignment to enhance 
insurance accessibility across Bangladesh.”

“Alongside managing their banking needs, 
BRAC Bank’s robust Astha App will now make 
it even easier for customers to access MetLife’s 
world-class insurance solutions and services.”

Through this collaboration, Astha users 
will be able to purchase affordable, digitally 

enabled insurance policies and submit claims 
entirely online, making protection solutions 
more accessible, transparent, and convenient. 
The initiative expands financial inclusion by 
bringing essential risk coverage within easy 
reach of customers.

This service forms part of BRAC Bank’s 
bancassurance services, launched in 2024, 
allowing customers to access insurance 
products directly through the bank’s 
distribution network. The partnership bridges 

banking and insurance to ensure seamless 
access and strengthen customer trust.

Syed Abdul Momen, additional managing 
director and head of SME banking and AMD; 
M Masud Rana, chief financial officer; Sabbir 
Hossain, deputy managing director and chief 
operations officer; Mahiul Islam, deputy 
managing director and head of retail banking; 
and Md Muniruzzaman Molla, deputy 
managing director and head of operations, 
attended the event.

Ala Ahmad, chief executive officer of MetLife Bangladesh, and Tareq Refat Ullah Khan, 
managing director and CEO (current charge) of BRAC Bank PLC, pose for photographs after 
signing the agreement at the bank’s head office in Dhaka recently. PHOTO: BRAC BANK

Berger Paints, Khulna University 
partner to foster academia-

industry collaboration
STAR BUSINESS DESK

Berger Paints Bangladesh Limited 
has signed a memorandum of 
understanding (MoU) with Khulna 
University’s Architecture Discipline 
to establish an academia-industry 
nexus aimed at providing practical 
learning opportunities for 
students and enhancing academic 
excellence.

Prof Md Noor Un Nabi, treasurer of 
Khulna University, and Abul Kasem 
Mohammad Sadeque Nawaz, chief 
business officer (sales & marketing) 
of Berger Paints Bangladesh 
Limited, signed the agreement at the 
university’s administrative building 
in Khulna yesterday, according to a 
press release.

Following the MoU signing, the 
Berger Paints delegation paid a 
courtesy call on Prof Md Rezaul 
Karim, vice-chancellor of the 
university. 

Welcoming the initiative, Karim 
remarked that such collaborations 
would not only enrich students’ 
professional knowledge and skills 
but also contribute to developing 

an academic environment of 
international standard. 

He further encouraged Berger 
Paints to broaden the scope of future 
collaborations.

Abul Kasem Mohammad Sadeque Nawaz, chief business officer (sales 
& marketing) of Berger Paints Bangladesh Limited, and Prof Md Noor Un 
Nabi, treasurer of Khulna University, pose for photographs after signing the 
agreement at the university’s administrative building in Khulna recently. 

PHOTO: BERGER PAINTS BANGLADESH


