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Adidas reports hit 
from US tariffs
AFP, Frankfurt

German sportswear giant 
Adidas said Wednesday it 
took a hit from US tariffs 
in the second quarter but 
did not indicate whether it 
would pass on rising costs 
to consumers.

The world’s second-
biggest sports outfitter said 
the levies introduced by US 
President Donald Trump 
had “a negative impact 
in the double-digit euro 
millions” between April 
and June, without giving a 
specific figure.

US tariffs would also add 
around 200 million euros 
($230 million) to Adidas’s 
costs in the second half of 
the year, it said.

The company did not 
indicate whether it would 
pass on these costs to 
consumers and expressed 
concern that rising prices 
overall could dampen 
demand.

“We do also not know 
what the indirect impact 
on consumer demand will 
be should all these tariffs 
cause major inflation,” 
CEO Bjorn Gulden said.

Nevertheless, Gulden 
insisted the start to the 
year had been positive for 
Adidas, as it reported a more 
than 90 percent increase in 
second-quarter profits due 
to strong sales of its sports 
and lifestyle offerings.

He said in normal 
times Adidas would be 
“bullish” after such results, 
but added: “We feel the 
volatility and uncertainty 
in the world does not make 
this prudent. We still do 
not know what the final 
tariffs in the US will be.”

Given that, the group 
decided to stick to its 
outlook made earlier in 
2025, forecasting operating 
profit to increase to between 
1.7 billion and 1.8 billion 
euros for the full year.

Marico’s Q1 profit
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The rise was driven by 
increased collections from 
customers and a reduction 
in payments to suppliers, 
Marico said in the financial 
statements.

Its net asset value per 
share was Tk 105.90 as of 
June 30, 2025, down from 
Tk 239.13 at the end of the 
previous financial year.

The company said the 
decline was due to the 
declaration of the final 
dividend for FY2024-25.

Its board has announced 
an interim cash dividend of 

600 percent, or Tk 60 per 
share, based on the audited 
financials for the three-
month period ending on 
June 30, 2025.

As per Dhaka Stock 
Exchange data as of 
June 30, 2025, on the 
shareholding structure of 
the company, sponsors and 
directors held 90 percent 
of the shares.

Of the remaining, 
institutional investors 
held 6.08 percent, foreign 
investors 1.88 percent, and 
the general public 2.04 
percent.

STAR BUSINESS DESK

Keeron, an online skills development platform in 
Bangladesh, has completed two years of operations since 
its launch in 2022, having trained more than 60,000 
young learners across the country.

The platform started its journey with the aim of 
equipping the country’s youth with skills relevant 
to the changing job market and has since focused 
on practical, employer-oriented training rather than 
traditional lecture-based instruction, according to a 
press release.

Courses such as Microsoft Excel and Brand Strategy 
& Planning have been designed to help learners gain 
confidence in real-world applications. 

For example, learners are trained not only on Excel 
formulas but also on data handling to add immediate 
value in office settings. Similarly, learners of Brand 
Strategy & Planning work on actual brand case studies 
rather than just theories.

To expand beyond screen-based learning, Keeron 
partnered with universities and youth networks 
in various districts to host workshops, seminars, 
mentorship sessions, and networking events, targeting 
particularly youth outside Dhaka. 

In its second year, Keeron reported a rise in its learner 
base from 30,000 to over 60,000, with course ratings 
averaging 4.5 out of 5 and an 81 percent satisfaction rate.

Some of the most popular courses on the platform 
include Everyday English, Microsoft Excel, Brand 
Strategy & Planning, Emerging Leadership, and Digital 
Marketing Masterclass; all the courses have designed 
based on employer needs.

As it enters its third year, Keeron plans to launch job 
placement services to connect trained learners with 
potential employers. 

“The certificate has no value if it does not get you 
a job offer,” said Md Tajdin Hassan, chief operating 
officer of the platform, emphasising that upskilling 
should lead to employment opportunities.

Keeron thanked its learners, industry experts, 
partner universities, and organisations for supporting 
its journey. 

“This is just the beginning,” he said, expressing 
optimism about the future of Bangladesh’s workforce.

“We didn’t just want to teach skills; rather, we wanted 
to build confidence and capability that employers 
recognise immediately. In the next phase, we are not 
stopping at learning. Our goal is to connect skills with 
jobs, and dreams with opportunities,” he added.

Keeron completes two years, eyes  
job placement services

AB Bank organises entrepreneurship 
development programme
STAR BUSINESS DESK

AB Bank PLC has recently organised a 
month-long training initiative, titled 
“Entrepreneur Development Programme”, 
under the SICIP project of the SME and 
Special Programmes Department of the 
Bangladesh Bank in Cox’s Bazar.

A total of 25 trained entrepreneurs were 
awarded certificates upon completion of 
the programme, while eligible participants 
received loans under the open credit 
disbursement scheme, according to a 
press release issued by AB Bank.

Husne Ara Shikha, executive director of 

the Bangladesh Bank, attended the closing 
ceremony as the chief guest.

Md Nazrul Islam, additional director 
and programme director of the SME and 
Special Programmes Department at the 
Bangladesh Bank, was present as the 
special guest. ZM Babar Khan, additional 
managing director of AB Bank PLC, 
chaired the event.

Iftekhar Enam Awal, head of SME 
banking at AB Bank; Mohammad Wasim, 
joint director of the central bank; and Md 
Fazlul Haque, programme coordinator, 
along with other senior officials from AB 
Bank, were also present.

Husne Ara Shikha, executive director of the Bangladesh Bank, poses for group 
photographs with participants of the training initiative, titled “Entrepreneur Development 
Programme”, organised by AB Bank PLC, in Cox’s Bazar recently. PHOTO: AB BANK

BRAC Bank 
promotes Masud 
Rana to AMD

STAR BUSINESS DESK

BRAC Bank PLC has 
promoted M Masud Rana 
to the post of additional 
managing director 
(AMD), effective from 
August 1 this year.

Prior to this 
promotion, Rana had 

been serving as deputy 
managing director and 

chief financial officer (CFO) 
concurrently, according to a press 

release.
He joined BRAC Bank in October 2019 and has 

since played a pivotal role in shaping the bank’s 
financial strategy, governance, and operational 
excellence.

Rana began his career at SF Ahmed & Co. He 
later held senior roles at BEXIMCO Garments 
& Textile Division, Sanofi-Aventis, Standard 
Chartered Bangladesh, and Dhaka Bank PLC.

Rana obtained both bachelor’s and master’s 
degrees in accounting from the University of Dhaka. 

Shahjalal Islami Bank launches mobile 
app ‘ShahjalalTouchPay’

STAR BUSINESS DESK

Shahjalal Islami Bank PLC yesterday launched 
a mobile app, “ShahjalalTouchPay”, aimed at 
providing fast, secure, and convenient banking 
services to customers.

AK Azad, chairman of the bank, inaugurated 
the app as the chief guest at the bank’s 
corporate head office in Dhaka, according to 
a press release.

Azad said, “As part of our commitment to 
technology-driven modern banking services, 
this new mobile app has been launched.”

“We always strive to ensure our customers 
can access services easily, securely, and 
efficiently. This initiative reflects our customer-
centric approach.”

“I believe this app will add a new dimension 
to our customers’ banking experience,” he 
added. From now on, the bank’s customers can 
download the app on both iOS and Android 
platforms and carry out banking activities.

Customers will be able to download the app 
from the Google Play Store or App Store and 
conduct their banking activities from home 
or abroad without visiting any branch from 
August 4.

Mosleh Uddin Ahmed, managing director 
of the bank, presided over the programme.

Ahmed said, “Our customers’ needs are 
continuously evolving, and we are committed 
to modernising our services in alignment 
with global technological advancements. 
The launch of this new mobile application 

is a testament to our ongoing innovation 
and unwavering commitment to customer 
satisfaction.”

Mohammed Younus and Mohiuddin 
Ahmed, vice-chairmen of the bank; Akkas 
Uddin Mollah; Khandaker Shakib Ahmed; 
Fakir Akhtaruzzaman; Md Moshiur Rahman 
Chamak; Jabun Nahar, directors; and 
Nasir Uddin Ahmed and Md Reazul Karim, 
independent directors, attended the event.

Among others, Imtiaz U Ahmed, additional 
managing director of the bank; MM Saiful 
Islam, deputy managing director; Md Abul 
Bashar, company secretary; Md Jafar Sadeq, 
chief financial officer; and Khandker Bedoura 
Mahbub, head of the IT division and chief 
technology officer, were also present.

AK Azad, chairman of Shahjalal Islami Bank PLC, inaugurates the bank’s mobile application “ShahjalalTouchPay” at a function at its corporate 
head office in Dhaka yesterday.  PHOTO: SHAHJALAL ISLAMI BANK


