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Prime Bank 
opens sub-
branch in 
Nikunja
STAR BUSINESS DESK

Prime Bank PLC 
yesterday opened a sub-
branch at Prime Tower 
in the capital’s Nikunja.

This move marks a 
milestone in the bank’s 
ongoing strategy to 
expand its reach and 
provide convenient 
banking services across 
the country, said a press 
release.

“We are excited 
to open our doors in 
Nikunja as part of our 
broader strategy to bring 
banking services closer 
to the people,” said 
Nazeem A Choudhury, 
deputy managing 
director of the bank. 

“This sub-branch will 
provide our customers 
with easy access to our 
wide range of financial 
services, reinforcing our 
commitment to serving 
the evolving needs of 
our clients.”

The Nikunja sub-
branch will offer a 
full suite of banking 
services aimed at 
delivering enhanced 
banking experience for 
customers, he said. 

Established in 1995, 
the bank conducted 
its operation across 
the country with 146 
branches, 153 ATMs 
along with sub-branches 
at 140 locations of the 
country.

Mamdudur Rashid 
made MD of United 
Commercial Bank
STAR BUSINESS DESK

Mohammad Mamdudur Rashid has recently been 
appointed as managing director (MD) and chief 
executive officer (CEO) of United Commercial 
Bank PLC.

Rashid was serving NCC Bank PLC as managing 
director and CEO prior to joining his new job, the 
bank said in a press release.

He began his illustrious banking career with 
Citibank Bangladesh in 1995.

During his 15-year tenure with Citibank, he 
was head of strategic planning for Citibank’s 

institutional banking business in Australia 
and New Zealand and served as 

chief operating officer for 
Citibank Bangladesh.

Having three decades of 
experience in the financial 
services sector, he played 
a pivotal role in driving 
the bank’s growth, 
expanding its foreign 
trade portfolio and 

enhancing its reputation 
in the banking industry.
His expertise covers a 

broad range of functions, 
including business, credit, finance, 

risk, operations, compliance, human resources 
and general services.

He previously served BRAC Bank and BRAC 
International, where he worked in different 
capacities as Group CFO.

He led wholesale banking and held senior 
positions such as strategic head for SME business 
and chief financial officer.

Rashid obtained an MA degree in international 
economics and finance from Brandeis University 
in the US.

He completed an MBA from the Institute of 
Business Administration at the University of 
Dhaka.

He is also a fellow member of CPA Australia.

Agrani Bank arranges  
940th board meeting

STAR BUSINESS DESK

Agrani Bank PLC arranged its 940th 
board meeting at the bank’s head office 
in the capital yesterday.

Syed Abu Naser Bukhtear Ahmed, 
chairman of the bank, presided over 
the meeting, the bank said in a press 
release.

At the beginning of the meeting, 
Ahmed was warmly greeted with flowers 

on the occasion of his first board meeting 
as chairman.

Nafiul Hasan, Khondker Fazle 
Rashid and Mohammad Masud Rana 
Chowdhury, directors of the bank, 
attended the meeting.

Among others, Wahida Begum, acting 
chief executive officer of the bank, 
Tahmina Akhter, Kazi Abdur Rahman 
and Md Abul Bashar, deputy managing 
directors, also joined.

Syed Abu Naser Bukhtear Ahmed, chairman of Agrani Bank PLC, was greeted with a 
bouquet on the occasion of his first board meeting as chairman at the bank’s head 
office in the capital yesterday.  PHOTO: AGRANI BANK

Union Capital holds 
26th AGM

STAR BUSINESS DESK

Union Capital Limited recently organised 
its 26th annual general meeting at the 
Gulshan Shooting Club in Gulshan, 
Dhaka.

Munshi Shafiul Haque, chairman and 
independent director of the non-bank 
financial institution (NBFI), presided over 
the meeting, according to a press release.

Waqar A Choudhury and Nadeem 
A Chaudhury, directors of the NBFI, 
Qazi Moinuddin Mahmud independent 

director and associate professor of the 
management studies at the University 
of Dhaka, and ANM Golam Shabbir, 
managing director and CEO (current 
charge), were present.

Tajrina Sikder, director of the company, 
virtually joined the programme.

In the meeting, the shareholders 
expressed that they have full confidence 
and support in the steps taken by 
the current board of directors and 
management in transitioning the 
company from its current status.

Munshi Shafiul Haque, chairman and independent director of Union Capital Limited, 
presides over the company’s 26th annual general meeting at Gulshan Shooting Club 
in Dhaka recently.  PHOTO: UNION CAPITAL

STAR BUSINESS DESK

Singer Bangladesh Ltd, a subsidiary 
of Arçelik, a flagship company of 
Türkiye’s Koç Group, recently launched 
a campaign, titled “Singer Bangladesh 
Transformation Journey”, highlighting 
the brand’s commitment to growth and 
excellence through implementing three 
key pillars of business transformation.

The campaign’s main content is a 
compelling “1-minute 5-second video” 
that showcases Singer’s transformation 
journey, highlighting the new 
manufacturing plant, concept store and 
corporate workspace.

Featuring Turkish superstar Burak 
Özçivit, brand ambassador of Singer 
Beko, the video has already generated 
overwhelming positive engagement across 
social media platforms, positioning Singer 
Bangladesh as a leader in innovation and 

quality in the Bangladesh market.
Commenting on the campaign, 

MHM Fairoz, managing director and 
CEO of Singer Bangladesh, said: “Singer 
Bangladesh Transformation Journey” 
campaign reflects our commitment 
to enhancing the quality of life for 
Bangladeshi consumers through 
sustainable and innovative practices. We 
are thrilled to unveil our transformation 
journey and have Burak Özçivit as the face 
of this campaign.”

“Our new manufacturing plant, 
concept store, and workspace underscore 
our commitment to bringing global 
expertise and standards to Bangladesh 
while ensuring local growth and 
development. This transformation 
journey campaign aims to boost the 
positive sentiment about the brand as well 
as lift the brand image.”

This communication strategy 

underscores Singer Bangladesh’s focus 
on enhancing the consumer experience 
while integrating global expertise and 
standards.

The campaign highlights three 
major pillars in the brand’s ongoing 
transformation, which include its 
manufacturing plant, Singer Beko 
concept store and world-class workplace.

Singer Bangladesh built a 
manufacturing plant with an investment 
of $78 million, which will create 

employment opportunities for more than 
4,000 people. The facility has also been 
awarded LEED gold certification for its 
sustainable design.

The Singer Beko concept store in 
Gulshan 1 modelled after Arçelik’s 
award-winning design in Istanbul, offers 
customers an immersive, world-class 
retail experience. The company has 
plans to build more such stores across 
major urban areas in 2024, setting new 
benchmarks in customer engagement.

Singer launches campaign featuring 
Turkish star Burak Özçivit


