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Committed to providing everyone with clothes of the 
highest calibre, Twelve Clothing, a prominent brand 
under the umbrella of Team Group, emerges as a beacon 
of style, commitment, and innovation at affordable 
prices. The brand currently has 38 active outlets, with 5 in 
the pipeline and a total of 100 outlets planned by 2030. 
However, this dynamic retail giant has not only carved a 
niche for itself in the fashion industry but has also woven 
social responsibility, sponsorships, and cutting-edge 
e-commerce practices into its list of accomplishments. 
Let’s unravel the various facets of Twelve Clothing’s 
journey.

Inclusive sponsorship events
Twelve Clothing doesn’t merely create garments; it 
cultivates a cultural narrative. The brand’s commitment 
to providing high-quality clothes at affordable prices is 

mirrored in its active involvement in sponsorship 
events. With 38 active outlets and five 

more in the pipeline, 

Twelve Clothing sets an ambitious target of 100 
outlets by 2030.

From October 31 to November 2, 2022, 
Twelve Clothing was a partner of Bangladesh 
Institute of Peace Support Operations 
Training (BIPSOT) during the 26th annual 
conference of the International Association 
of Peacekeeping Training Centers (IAPTC). 
The brand showcased the rich culture 
and heritage of Bangladesh through a 
stall exhibition, featuring contemporary 
and Western collections. Uniforms crafted 
by Team Group for military and civil forces 
worldwide were also proudly displayed.

Twelve stepped into 
the realm of marathon 
sponsorship with the 
UCR Half Marathon 
2023, held in Hatirjheel 
on October 6 last year. 

Twelve Clothing
Weaving fashion, philanthropy, 
and digital innovation


