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The reallty of Augmented Reallty
in the Bangladeshi context
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across the globe are leveraging AR
to provide novel user experiences,
Bangladesh, too, is stepping into
this new [rontier.
The emergence
Bangladesh
The narrative of AR in Bangladesh
is intertwined with the country’s
gaming  development  arena.
Md. Rafiul Hasan, a former
game developer and currently
the XR Team Head from Brain
Station 23 Ltd., a locally based
software development company,
says, “Game development and
AR development go hand in
hand,” highlighting a symbiotic
relationship between the two.
Likewise, Arif Mohammad, CEO
of TechnoMagic, a Bangladeshi 3D
and animation studio, elucidates
on the intertwined nature of game
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and AR development. He says,
“AR development isn’t much of
a leap from game development.
The tools that are used to develop
games are also the building
blocks for the development of AR
software, and someone skilled
in game development can learn
to develop AR with just a few
weeks of training.” According to
Mohammad, the gaming industry
of Bangladesh could act as a
conduit for nurturing AR expertise
and innovation in the country.

The domestic AR landscape

The domestic AR landscape is a
blend of promising ventures and
inherent challenges. Shah Jahan
from Bangla Puzzle Limited, a
local software company, sheds
light on the diverse application
spectrum of AR. He recounts,
“We have incorporated AR with
food companies, for example,
ACI and their salt products. We
worked with national curriculum
textbooks and implemented AR
features with it as well.” Working
in the same space, companies like
Brainstation23 have also produced
3D garment simulation software
and the Robi Master Blaster VR
game.

A significant concern among
industry leaders is the scarcity of
skilled resources. Arif Mohammad
articulates this challenge,
emphasising, “To date, what we
suffer from is the lack of resources,
if the educational institutions
enabled a much easier pathway to
development for graduates, that

would make things a lot easier.”
According to him, educational
institutions play a critical role
in fostering a skilled workforce,
which is imperative for the
growth and sustainability of the
Bangladeshi AR industry.

But the path to growing AR
in Bangladesh isn’t just about
education; finding clients is also
challenging. As Arif further points
out, his company, TechnoMagic,
has been working with AR since
2016. But unlike their game
development work, which has a
steady demand for AR, they often
have to go out and actively look for
clients as they are not as readily
available.

Domestic vs. international
clients: A complex dichotomy
The AR market dynamics exhibit a
stark dichotomy between domestic
and international clientele. Md.
Miftah Uddin from Brain Station
283 Ltd. delineates a pricing
strategy tailored to nurture the
domestic AR market. He states,
“Usually, for domestic clients, we
keep our rates on the cheaper side.
On average we only charge 1/5th
of what we charge international
clients.” This kind of pricing
strategy indicates a broader vision
to foster a conducive environment
for AR adoption within the
domestic market.

International clients often
come with a clear vision and
knowledge of AR’s potential, while
the domestic clientele is still in the
nascent stage of grasping the full

spectrum of AR’s capabilities and
benelits.

Future trajectories

The predominant barrier to
AR adoption is the significant
difference between domestic and
international clients: a lack of
awareness. This problem can be
seen among both clientele and

consumers.
Rafiul from Brain Stain 23
voices this concern, noting,

“One of the main issues with AR
adoption in Bangladesh is that the
clientele and the consumers have
no awareness about it. Domestic
clients coming to us looking for
AR projects, most of the time,
have no idea what they want.”
He adds that this knowledge gap
shows the imperative for extensive
outreach and education regarding
the basics of AR.

Rafiul, however, is optimistic
about the future, envisioning
AR as a dominant player in the
tech industry in the coming
decades. His long-term vision is a
testament to AR’s transformative
potential. He adds, “In 10-20 years,
AR will be the biggest player in the
tech industry. Just like Al is the
big buzz now, right after this, AR
will take over.”

The narrative from industry
leaders is unified in the optimism
towards AR’s  potential to
revolutionise  various  sectors,
hinting at a bright future where
AR-infused  industries  could
become a stepping stone for
digital Bangladesh.

In an era where corporate social responsibility
(CSR) defines the ethos of a company,
Multifabs Limited stands as a paragon of
compassion and community support. The
company’s diverse range of CSR activities
not only highlights its commitment to the
welfare of its employees and their families
but also underscores its role in uplifting the
broader community.

Community initiatives

Multifabs Limited has always prioritised
the well-being of its workers’ community
over profit-making. Dr. Mesba Faruqui, the
Managing Director, reiterates the company’s
commitment to social responsibility,
emphasising support for workers who bolster
the nation’s developed status.

Recently, Multifabs Limited extended its
support to the family of Jalal Uddin, a worker
from a neighbouring factory who tragically
passed away, leaving behind a wife and
daughter. Nargis Parveen and her daughter,
Jannatul Bakiya Maryam, were welcomed
to Multifabs Limited’s Nayapara factory in
Kashimpur, Gazipur. Dr. Faruqui personally
handed them a cheque for Tk 150,000,
alongside a commitment to cover the child’s
education and future marriage expenses. He
also offered employment to Jalal's widow,
should she wish to work.

In another community-focused endeavour,
Dr. Faruqui distributed winter blankets to 120
disabled and handicapped students at Amar
Jhoti Special School, Vatara, Gulshan, Dhaka.

This initiative, aimed at supporting students
during the winter months, was attended
by Farida Islam Shila, Executive Director of
DRRA, and Dr. Mohammad Ali of Evercare
Hospital, alongside representatives from an
International NGO of Netherlands.

In collaboration with BKMEA, the
company awarded stipends to employees’
children who achieved a golden GPA-4 in
the SSC examination. Md. Abdul Quddus,

Executive Director of Multifabs and Secretary
of BKMEA, handed over Tk 20,000 cheques
to the parents of 40 students, acknowledging
their exceptional academic achievements.

Community support

Multifabs Limited aslo recently launched a
meatdistributioninitiativeforunderprivileged
families surrounding the factory. This
program aims to address nutritional deficits
among these communities.

Moreover, Multifabs celebrated
International Children’s Day 2023 with an
event for the children of its workers. The
children enjoyed a day of festivities, including
cake cutting and receiving school supplies,
at the company’s daycare facility, which
provides comprehensive care and education.
Women empowerment

Multifabs  Limited proudly celebrated
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Walton Hi-Tech
Industries PLC. - Process
Engineer
Deadline: December 26
Eligibility:

BSc in Mechanical Engineering from
any reputed university.

Must be good at algorithms and
analytical skills.

Expected to proactively engage in
planning, design, and implementation
processes.

Minimum experience: 2-3 years
Apply through the Jobs section of Walton
Bangladesh’s official website.

Banglalink - Power
Architecture
Management and Data
Center Lead Engineer
Deadline: December 18
Eligibility:

BSc in EEE/ETE/
ECE/MCE.

Must have thorough
knowledge of AC and
DC power systems, and
telecom network data
centre architecture.

bangalink

Should have sound knowledge of
SLA, KPI, SOP, and operation and
maintenance process of core sites/data
centre.

Minimum experience: 5-6 years
Apply through the Careers section at
Banglalink’s official website.

H&M Group

H&M Group - Energy
Efficiency Specialist
Deadline: December 18
Eligibility:

Bachelors in engineering, preferably

specialised in textile or apparel related
topics.

Must have hands-on experience
with energy assessment, including data
collection, analysis and reporting.

Should have understanding of
textile manufacturing processes and
techniques, as well as related energy
efliciency technologies.

Minimum experience: 5 years
Apply through the official LinkedIn page of
H&M Group.

International Women'’s Day, honouring the
strong, talented women across various teams
within the company. The day was marked with
a fun-filled session, webinars with women
leaders, and a commitment to continual
empowerment and support for women in the
workplace.
Ramadan relief and solar energy initiative
The company also undertook a significant
Ramadan relief effort, distributing food
packages to 1700 needy families in the
Namazpur, Pirojpur area. The packages
included essential items (o sustain a family
for 30 days, reflecting Multifabs’ dedication
to humanitarian efforts in times of crisis.
Multifabs Limited has also installed a 360
kW rooftop solar system. This installation
underscores the company’s commitment to
sustainable practices, producing clean energy
and significantly reducing carbon emissions.
Educational support
Multifabs Limited continues its educational
support through basic food package
distribution at Amar Jhoti Special School,
aiding 120 disabled and autistic students and
their families. The company also provided
qurbani meat packages to these students
during Eid-Ul-Adha, reaffirming its support
for inclusive education and student welfare.
As Multifabs Limited continues to expand
its CSR portfolio, it sets a high benchmark for
others in the industry, demonstrating that
business success and social responsibility can
indeed go hand in hand.



