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Manufacturers and retailers are hopping 
to see a rise in demand of refrigerators 

since the country is rapidly 
recovering from the impacts of 

Covid-19 pandemic. 
The consumers who 

did not spend money in 
purchasing or replacing the 

necessary home appliances 
during the pandemic would 
buy refrigerators this year, 

according to industry 
insiders. 

However, they 
are assuming that 
refrigerator sales may 
not hit expected levels 
this year due to a number 

of reasons, including the 
devaluation of the local 

currency against US dollars and 
an increase in shipping costs, 
according to market players.

The industry insiders say 
refrigerator sales usually rise 
ahead of Eid-ul-Azha as people 
require more storage space to 
keep the meat of their sacrificial 
animals.

Livestock ranging from cows 
and buffalos to camels and 
goats are sacrificed during 
the three-day festival, and 
seeing as people need a 
place to keep the meat, 
there is a roughly 40 to 
50 per cent bump in sales 
during this period.

Besides, the surge in 
sales centring Eid is also 

propelled by various purchase offers, such as 
discounts, cashback and prizes.

According to the analysis of market players, 
refrigerator sales will remain within 25 lakhs 
units this year while the prediction was 28 lakh 
units as the economy got back to normalcy.

However, various market players said the 
reality of the overall financial condition of 
the people is not healthy due to inflationary 
pressure in the economy.

And so, they too have been left concerned by 
the 8 to 12 per cent price hike of refrigerators 
due to the immediate impact of the rising dollar 
value.

“With this backdrop, only the consumers 
who absolutely need a refrigerator will buy the 
product,” said Anika Rahman, product manager 
(product planning of consumer electronics) at 
Samsung Electronics Bangladesh.

Rahman went on to say that consumers 
traditionally wait for Eid offers to purchase 
refrigerators during this period, but this year 
the scenario is quite different.

Although almost all companies are giving 
different offers to attract customers, the 
response has been very slow.

Local manufacturers, such as Walton Hi-
Tech Industries, Vision Electronics and Minister 
Hi-Tech Park, cater to about 80 per cent of the 
domestic demand for refrigerators.

On the other hand, only 19 per cent of the 
market is occupied by foreign brands like 
Singer, Samsung, Sharp, LG, and Toshiba, 
according to a study by Marketing Watch 
Bangladesh in March last year.

The local refrigerator market has been 
growing rapidly for almost two decades as the 
usage rate is increasing at a much higher rate in 
rural and suburban areas compared to cities.

Rapid development of the middle and 
upper class is also behind the growth of the 
refrigerator market.  

Fridge in high demand 
despite economic crisis


