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Milestones are as good a time as any to
reflect on the path taken, and project to
the path ahead. We have come a long way.
As a war-ravaged nation with barely any
resources spared, we were once described
using many disparaging analogies. We
have, indeed, travelled far from those early
days.

While the nation has been celebrating
its Golden Jubilee, we are just about to
cross another key marker of prosperity.
Bangladesh is on the verge of crossing
the Rubicon of one trillion US dollar in
Gross Domestic Product, as calculated
by the more practical methodology of
purchasing power parity.

Yes, we are bombarded by various
statistics daily. Yet, this feels special. We
are about to become a trillion-dollar
economy in real terms. It is particularly
exciting that we will not merely reach

crucial in our trajectory of prosperity.

As a practitioner of a sector which didn’t
exist a decade ago, to be able to see first
hand how Mobile Financial Services (MFS)
have impacted the lives of millions at the
grassroots level is a matter of pride in the
possibilities of our people.

When bKash started the journey to
help build a digital financial ecosystem
in Bangladesh, we were guided by the
vision of the political leadership and the
pragmatic policy outlook of the regulator,
Bangladesh Bank. What’s more, we
cannot ignore the role of patient capital
in stabilising the process of building a
new industry, initiating partnerships
among players like mobile operators
for network connectivity, banks for
cash managements, and distributors
for building networks of retail agents
for MFS. Ultimately, all the hard work
of the MFS sector saw its reward when
the enterprising people of this nation
embraced change for the better.

The phenomenal pace of behavioural
change that has taken place in under a
decade is worth telling. What started with
simple, though crucial, services such as
Cash In and Cash Out, as well as person-
to-person money transfer, has now
evolved into offering much more complex
financial products.

The MFS sector now has a solid
foundation that it can capitalise on to
build towards a cashless future, and the
transition towards such a society is a
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country in 2021. It is evident that the
industry was highly successful in building
the agent network, or “Human ATMs”

as they are often referred to. Similarly, a
strong merchant network will add to the
established infrastructure and move the
industry forward with more possibilities.
However, educating the country’s masses
about cashless or less-cash lifestyle
remains one of the critical challenges in
this journey.

users after a successful year-long pilot
project that saw 45,000 bKash users
receiving the loan. This service will allow
users to take loans of up to BDT 20,000,
which is certainly a productive tool for
the millions of unbanked in lower income
brackets, as well as many working in

the country’s cottage, micro, small and
medium enterprises. In practical terms,
they are the backbone of the real economy
and need a crucial helping hand during

work in process. After years of relentless Educating Despite such challenges, it is fair tosay  jaqe trying times of the pandemic

efforts, the industry now has a strong the country’s that the industry has passed the phase of Another excellent example of )

network of merchants with countrywide creating awareness and consideration, and . ation in th tor is bKash’s

availability. Customers are graduating masses about it has been increasingly moving into more innovation in the Sector 1s bivash s
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ACI Enabling Bangladesh

through Quality and Technology

Advanced Chemical Industries Limited (ACI) is a leading
conglomerate in Bangladesh. ACI started its journey with a unique
mission - to improve the quality of life of the people through
responsible application of knowledge, skills and technology. ACI is
committed to the pursuit of excellence by developing world-class
products, innovative processes and empowered employees, to
provide the highest level of satisfaction to its customers,

ACI has successfully infused ethical work culture, professionalism
and advanced management processes in all its business operations.
As a result, ACI has become one of the most respected business
organizations in Bangladesh.

ACI has two publicly listed companies and 18 subsidiaries with
diverse businesses, ranging from pharmaceuticals, consumer goods
and agribusiness.

ACI has three joint venture companies, namely Tetley ACI
(Bangladesh) Limited, a Tata-ACI Joint Venture; Asian Consumer
Care Private Limited, a Dabur-ACI Joint Venture and ACI Godrej
Agrovet Private Limited, a Godrej-ACI Joint Venture.

ACI is a founding member of the Community of Global Growth
Companies, which was set up by the World Economic Forum, the
leading business networking organisation. ACI is one of the six
companies in Bangladesh that adopted UN Global Compact Principles
in September 2003,

ACI secured the ISO 9001 certification, the international standard for
guality management system, in 1995, the first for a Bangladesh
company. In 2000, ACI obtained the ISO 14001 certification, which
is a global standard for environmental management, again a first for
the country which reflects its environmental concern.
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