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Over 30 percent of Bangladesh’s popula-
tion is below the age of 24. Despite occupy-
ing such a large part of the population, the 
voice of youth is often drowned out by the 
chaos that looms over this country. 

As young people, we have been trained 
to look up to our elders for guidance. Our 
opinions are often disregarded under the 
excuse that we lack the experience to decide 
what is right. 

In a way, they aren’t wrong. Youth makes 
us stubborn, fierce, and passionate. We 
can take that flame and burn the world to 
cinders, or we can light the way to a better 
world. Due to our inexperience, we often 
feel powerless against the higher powers 
that govern society. It is as though we are 
being swept off by an invisible current. 

Those feelings of helplessness aren’t 
assuaged by silence. We can only overcome 
it by taking matters into our own hands.

There is a disconnect between the events 
that take place and the part of the popu-
lation impacted by the news. The absence 
of information breeds apathy. The greatest 
weapon in our arsenal to bridge that gap is 
social media. Social media was created in 
order to hold onto connections and keep 
tabs on people, but it has evolved into 
much more than that.

Today’s youth have come to rely less and 
less on news media involving newspapers, 
news telecasts, chat shows, and so on. What 
has prompted such a change in how news 
is consumed amongst the youth? 

Eighteen-year-old Asmita Zurafa Rah-
man explained her thoughts, stating, “Le-
gitimate news outlets are held to a higher 
standard than my mom’s friend who said 
arsenic could cure Covid, but when they 
complain about the green M&M mascot 
not being ‘hot’ anymore on Fox News, you 
realise that figuring out which outlets to 
trust is a part of obtaining news, no matter 
where you’re getting it from.”

Most of today’s youth population is 
made up of digital natives who opt against 
consuming news generated by traditional 
news media, relying on more contemporary 
modes of communication instead, namely 
social networking sites. Let’s look at Gen-
eration Z, who spend a significant portion 
of their time interacting with each other on 
social media sites and apps on their smart 
devices, which grants them constant and 
nearly unlimited access to news circulated 
globally through social media. 

University student Mubashshir Muntaha 
Bari, 22, says why he prefers consuming 
news generated by different news media, 
“I think people who are used to reading a 
newspaper will surely put in the time and 
effort to procure and read one. But for us 
teens and young adults, living fast-paced 
lives, it’s more convenient to consume bite-
sized content on a daily basis. You’re able 
to get to the important parts of a partic-
ular news in just one infographic instead 
of sifting through multiple articles you’d 
rather skip.” 

The circulation of news on social media 
has fuelled an increased number of online 
debates on social networking sites, indicat-
ing that the youth feel empowered enough 
online to come forth with their unfiltered 
thoughts in civil discourse. Live updates 
on events and protests get passed around 
Facebook and Twitter faster than news on 
the internet. 

Social media has become the alternative 
for mainstream journalism for young peo-
ple. As such, the content needs to be curat-
ed in order to cater to its target audience. At 
a time when the average person’s attention 

span is considerably low, the youth can’t 
be expected to stay glued to the television 
screen or sift through several pages of the 
morning newspaper. 

“When we first started out, we saw that 
there was a vacuum in the Bangladeshi 
news industry where there was no varia-
tion in how the content or news was being 
presented. While there’s nothing inherently 
wrong with traditional news media, it still 
felt like we were missing out on something. 
We eventually came to realise that what 
we’re actually missing out on is quick, 
bite-sized news and micro-content,” stated 
Tanzil Kabir, chief editor and co-founder of 
Cablgram, based in Bangladesh. 

A Reuters Institute study revealed that 
the majority of the youth prefer to engage 
with news presented through graphical 
storytelling in lieu of lengthy articles in 

print. Bite-sized content takes the cake on 
this one. News that has been singled out 
and filtered from several different channels 
for rapid consumption. 

“Our main agenda is to publicise must-
see news updates in the form of graphic im-
agery and digital pamphlets while provid-
ing an in-depth look into a particular news 
through means of our insightful captions,” 
said Saikat Saha, founder of Poligram., a 
social-media based news agency catering to 
Bangladeshi youth. 

In the present day, the youth expect to 
have their opinions and stories represented 
in the news as adequately and accurately as 
possible. Conversations and debates on so-
cial networking sites have offered just that. 
On social media, every interacting individ-
ual is provided with some sense of agency 
in the form of a virtual platform that allows 
them to present opinions and share ideas. 

Raisa Rashed, former feature writer at 
Dhaka Tribune, commented, “While we 
have come across features and op-ed pieces 
that consistently reflect the preferences of 
youth-centric content and we have seen ad-

equate coverage of youth-led movements, 
such as the road safety and anti-rape pro-
tests, traditional news media continues to 
fall short in capturing the rich diversity that 
is eminent in our cohort. Youth today are 
unapologetically vocal about their opinions 
on everything from inclusivity to religion, 
an attitude that traditional news media are 
perhaps yet to adopt, forcing them to con-
strain the amount of ‘polarising’ content 
they can push.” 

Given the aforementioned issues asso-
ciated with traditional news media and 
their declining appeal amongst today’s 
youth, one can’t help wondering if more 
contemporary forms of news media could 
somehow act as a replacement. 

Looking at the logistics involved, 
the short answer would be “no.” News 
circulated through traditional news media 

undergoes extensive verification and vetting 
procedures that don’t usually apply to the 
news collected from social media. Tradi-
tional news media also possess the neces-
sary resources that ensure the immediate 
and insightful generation of credible news. 
Furthermore, there have been growing 
concerns regarding copyright infringement 
when it comes to journalists covering a 
story for traditional forms of news media. 
The operating ethics of news aggregator 
sites online have previously come under 
fire for acquiring monetary profit off of 
news sourced by journalists who work 
independently of such internet sites. An 
example of the issue can be seen in the law-
suit brought by the Associated Press against 
contemporary form of news media Meltwa-
ter in 2012. The lawsuit against Meltwater 
pointed out the news portal’s operations as 
a “..‘closed aggregation service’ charging a 
fee for the content it provides and doesn’t 
drive Internet traffic to the sources whose 
content it uses.” 

Mehrin Newaz, a final-year engineering 
student writing for Prothom Alo, shared, 

“Speaking from personal experience, a lot 
of pieces I’ve written have ended up at ran-
dom news portals with no credit whatsoev-
er. Tracking down the right people, getting 
their interviews, phrasing their words into 
news-worthy content is no easy feat. I think 
credit should be given where credit is due. 
Even if I’m not making money out of it, I 
would still like to know where and how my 
work is being used.” 

Keeping these factors in mind, young 
journalists working for Bangladeshi news 
publications strongly encourage traditional 
news media to take up certain measures 
to improve their representation of youth 
issues and youth-centric content in general. 

“Normally, traditional news media 
is run by those who do not have a firm 
grasp of youth issues. This is why diversi-
fying the newsroom, to give youngsters a 

chance to pursue stories relevant to them, 
could be a good step towards ensuring 
better representation of youth opinions 
in traditional news media,” said Shoaib 
Ahmed Sayam, a sub-editor working at 
The Daily Star. 

Mehrin further added, “The youth 
culture of Bangladesh is changing very 
rapidly. I think representation should 
come from the people who have real-life 
experience of the things that are being 
spoken of. Letting young people express 
themselves on traditional news platforms 
should have a greater impact than having 
other people speak for them.” 

We have seen students take to the 
streets to protest against violence. We 
have seen them rally against injustice. We 
have also seen our nation’s youth pull off 
incredible feats, here at home and abroad. 
Yet, traditional media has not been able 
to ingrain themselves with the ethos of 
this vibrant young population. That needs 
to change. 

How else do we expect to empower the 
youth to keep moving forward?

Is traditional media catering to the youth?
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Firstly, almost all previous Marvel movies 
with a male lead always had a romantic love 
interest for the protagonist. Secondly, the 
platonic relationship in Shang-Chi featured 
two heterosexual people of the opposite 
gender.

Finally, the protagonist’s friend, Katy, ac-
tually had an essential role in the film apart 
from just being the emotional punching 
bag for the protagonist. 

The problems of Marvel’s previous 
portrayals aren’t exclusive, they’ve existed 
in a lot of other films too. In most of those 
cases, the portrayals didn’t feel authentic. 
The friendships felt one sided where the 
protagonist runs to their friend only for 
emotional support or free therapy. 

In fact, there is barely ever any dialogue 
about how bad a platonic breakup can be, 
but a romantic breakup probably means the 
end of the world for the protagonist. 

Love is happiness, warmth, comfort and 
responsibility. In essence, love is universal. 
So, it’s erroneous to reduce this expression 
into the confines of romantic love only.

Because popular media has done so for 
a long time, this has promoted the notion 
that having friends and family will never 
be enough, and for someone to feel truly 
fulfilled in life, they have to have a romantic 
relationship.

After all, the obligations one feels when 
they get into a romantic relationship apply 
to platonic relationships as well – being 
there for each other, comforting and confid-
ing in each other, sharing sadness, missing 

their absence, and lots of hugs. 
Even in real life, we have non-romantic 

relationships that are just as comforting. 
So then, why is there such a disparity be-
tween reality and film?

 The answer is very simple. It’s easy to 
sell this idea. Our personal insecurities 
and doubts about our own relationships 
lead us to gobble these ideas up, thinking 
maybe we too will finally be fulfilled after 
we find true love. 

 Don’t get me wrong. A romantic rela-
tionship could definitely be something 
essential for somebody, or even for every-
body. But that itself shouldn’t define one’s 
happiness, nor should it mean a good 
platonic relationship is any less fulfilling.

A good example is Ron and Leslie from 
Parks and Recreation. These characters 
understood each other on a different level 
despite Ron seeming cold and standoff-
ish. Abed and Annie from Community and 
Thena and Gilgamesh from Eternals are 
also great representations of going above 
and beyond for a relationship that is not 
romantic. 

Thankfully this representation is in-
creasing. With more amazing portrayals 
such as Sex Education’s Otis and Eric, where 
the two best friends are equally accept-
ing of each other and share vulnerable 
moments, surely, we’re heading in the right 
direction of representation.

Remind Tanmoy to drink water at tanzimnt@
gmail.com

Exploring platonic 
love in pop culture
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Marvel’s Shang-Chi and the Legend of the Ten Rings 
has one of the best portrayals of a genuine and relat-
able friendship. The platonic relationship that Simu Liu’s 
Shang-Chi and Awkwafina’s Katy had in the movie felt 
very natural. This was an exceptional representation com-
ing from Marvel for three reasons.
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I am someone who gets a buzz from gift-giving. Don’t get me 
wrong, I enjoy receiving gifts too. However, the idea of giving a gift 
can sometimes feel a little overwhelming. 

What am I supposed to give? What if they don’t think it’s good? 
If they don’t like my gift, doesn’t that defeat the purpose?

Gifts often express how much you value someone. They are tan-
gible reminders of a special occasion, experience, or emotion. It’s 
not so much about the gift itself as it is about what it symbolises. 

Exchanging gifts strengthens bonds. It is a way to say we care 
without actually saying it. A gift can also serve as a means of intro-
ducing someone to a new culture or custom. 

The act of giving a gift is like a social norm. A giver may or 
may not expect anything in exchange for sending a gift, but the 
receiver may feel obligated to get them something in return. 
Keeping these conundrums at bay, we can all agree that gifts 
bring positivity and joy. 

Now comes the question of why some gifts are simply superior 
to others. Why, after putting so much thought, time, and money 
into a gift, does it sometimes seem to fall short? 

After scouring the internet for answers, I discovered that a good 
gift should be both meaningful and useful. It doesn’t have to be 
flashy or expensive, but should evoke joy.

Before running to the stores, assess who you are gifting and 
what your intention behind it is. Philosophy professor Dr Jennifer 
Rothschild from the University of Florida reveals her method for 
picking the ideal present, “To provide a thoughtful gift, strike a 
balance between intention, object, and effect.” 

Since Valentine’s Day is approaching, I decided to put these 
unwritten principles into use and find the perfect gift for a couple 
of people. 

My first subject was my mother. I figured I should offer her 
something that would cheer her up but wasn’t too expensive. 
Taking a mental note of things she’d expressed interest in through-
out the months, I came up with something I believed she’d enjoy. 
I purchased her an antique hairpin, which she adored. It checked 
all the boxes – something she wouldn’t buy for herself, reasonably 
priced, and something she wanted.

For the second gift, I decided to get creative and bake my friend 
his favourite cookies to show him my appreciation. I recall him 
mentioning how much he enjoyed British custard cream biscuits. 
So, I made the cookies and printed his initials on them for a more 
personal and thoughtful touch. For someone who is notoriously 
difficult to please, my friend was taken aback.

From what I learned, a gift from the heart that aligns with the 
receiver’s wants, values, and needs is all it takes to turn a frown 
upside down.

Farnaz Fawad Hasan is a disintegrating pool noodle wanting to stay 
afloat. Reach her at farnazfawadhasan@gmail.com
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