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E-commerce conundrum: an 
alternative solution

FROM PAGE B4

In this model, once a buyer places 
an order using an e-commerce site, 
an item tracking number (a unique 
Order ID known only to the client) 
would be auto-generated. The PDPTA 
website would register the Order ID 
along with all other information 
related to that transaction. 

An automated notice would be 
generated and sent to the supplier for 
product delivery. The payment gateway 
would also get a notice of payment 
through the credit card transaction 
channel but hold the payment until it 
gets delivery confirmation notice from 
the PDPTA website.  

On receipt of the order, the supplier 
prepares the item with appropriate 
packaging, attaches a barcode with 
relevant information, and hands that 
over to the courier service for delivery. 
The courier service would scan the 
barcode, which would update the 
PDPTA database with information 
such as packaging date, dispatched 
date, and expected delivery date. This 
will happen in all the subsequent 
stations of the delivery service along 
the way. 

The PDPTA website may also keep 
the customers informed about all the 
events by sending automated SMS 
in response to each event. Moreover, 

if customers so desire, they can visit 
the e-commerce site any time of the 
day and see the most up-to-date 
information about the whereabouts 
of the purchased product.

The delivery person at the 
destination station would be 
equipped with a smart device. 
During the physical delivery event, 
the client would enter the Order ID 
into the smart device held by the 
delivery person. If the PDPTA system 
confirms the validity of the Order ID, 
the delivery person would receive a 
confirmation message and deliver 
the items to the client.  This event 
will update the PDTPA database with 
“delivery completed” information, 
and the payment gateway will be 
notified accordingly.

The payment gateway would then 
release the fund. The whole process 
is fast automated and error-free. If the 
item is bulky such as a motorcycle or 
fridge, the customer, on receiving the 
notification, would go to the delivery 
centre to complete the “delivery 
completed” event.

This is a generic solution that can 
be tailored as per the needs of different 
e-commerce scenarios of Bangladesh. 
The solution that I propose here is not 
rocket science. I believe Bangladesh 
has many software development firms 

that are capable of designing and 
developing such an application in a 
matter of months. 

The authorities might instruct the 
payment gateways or escrow agencies, 
whatever the case may be, to install and 
integrate product tracking software 
with their systems. Other stakeholders 
such as merchants, suppliers and 
delivery organisations would also be 
required to integrate their systems 
with the PDTPA website via APIs. 
Most importantly, the delivery 
personnel need to be equipped with 
smart devices (with APIs installed on 
them) for recording the last event of 
the delivery process over the internet.

When properly implemented, this 
solution would remove the manual 
process from the escrow system or 
eliminate the need for an escrow 
system altogether. This will also 
end the need of arranging a huge 
amount of deposit as security money 
before starting an e-commerce-based 
business and help thousands of 
budding entrepreneurs who find it 
extremely challenging to get initial 
capital for their ventures.  

The author is senior IT specialist of the 
Australian Public Service and a certified 
professional of the Australian Computer 
Society.

DHAKA BANK

Emranul Huq, managing director of Dhaka Bank Ltd, poses for a photograph during 

the bank’s Business Review Meeting-2021 of the branches in the northern region at 

the Grand River View Hotel in Rajshahi recently. Mohammad Abu Jafar, additional 

managing director, AMM Moyen Uddin, deputy managing director, and Sahabub Alam 

Khan, chief financial officer, were present.   

ISLAMI BANK BANGLADESH

Md Mostafizur Rahman, the lawmaker of the Dinajpur-5 constituency, cuts a ribbon to inaugurate the 379th branch of Islami Bank Bangladesh 

Ltd at Fulbari, Dinajpur recently. Muhammad Qaisar Ali, additional managing director of the bank, Md Mahboob Alam, head of the development 

wing, Md Mizanur Rahman Bhuiyan, executive vice-president, Muhammad Mahmud Alam Liton, mayor of Fulbari municipality, Md Asaduzzaman, 

additional superintendent of police of the Fulbari circle, and Md Riaz Uddin, upazila nirbahi officer, were present.

Deshbandhu invests Tk 800cr 
to expand in export markets
FROM PAGE B1

The annual turnover was Tk 2,400 crore in the last financial 
year. Deshbandhu has an 11 per cent market share in the 
country’s beverage industry, according to Mohammad 
Maruf Hossain, general manager of Deshbandhu Food and 
Beverage. 

“It will reach 25 per cent by 2022 after the installation 
of new machinery,” he said, adding that the installation 
had almost been completed.

The new equipment will double the production capacity 
of Deshbandhu Food and Beverage, which can produce 
24,000 bottles of beverage per hour now, Hossain added.

At present, the company exports beverage items to 
several countries, including India, Thailand, Malaysia, and 
the United Arab Emirates.

“We have plans to export to the northeastern states of 
India massively because it is a potential market for us,” 
Hossain added.

The group’s packaging concern is entirely export-
oriented and its product has huge demand in overseas 
markets.

“The concern is growing at a healthy clip, so we have 
gone for the investment,” said Shafiul Azam Talukder, 
export in charge of Deshbandhu Packaging.

In March, Deshbandhu Group announced it would 
raise $250 million, or Tk 2,100 crore, from international 
investors by issuing a sukuk, an Islamic financial certificate, 
as the conglomerate looks to expand its business and repay 
local debts.

The group will invest part of the fund to establish 
a factory in Sirajganj to produce polyester chips and 
polyester staple fibres, which will be exported to European 
and American markets.

In October, Deshbandhu Polymer, a listed concern 
of the group, decided to raise Tk 500 crore through the 
issuance of a sukuk in Bangladesh.  

Hilsa exported to India 
just a quarter of quota
FROM PAGE B4

“Before Durga Puja, the people of Kolkata wanted hilsa. But 
due to the ban, the exporters could not export hilsa there at 
that time. Then, India imported hilsa from Myanmar. Hilsa 
is now cheaper in the Kolkata market,” said Ullah.

Now a huge amount of hilsa is in Kolkata which were 
brought from many other parts of India and Myanmar. 
So, the price has fallen. In such a situation, Bangladeshi 
traders will not be able to benefit by exporting hilsa there, 
said exporters.

Babul Akhter, president of Bangladesh Non-Packer 
Frozen Foods Exporters’ Association, said the 10-day 
extension was not enough to open a letter of credit in a 
bank and reach the fish to its destination.

It would have been better if the export timeframe was of 
one to one-and-a-half months, he said.

“At present the supply of hilsa in the country’s market 
is low and the price is high. In such a situation, it was not 
the right decision to extend the period for hilsa export,” he 
added. Bangladesh caught some 5.5 lakh tonnes of hilsa in 
fiscal 2020-21 whereas 5.33 lakh tonnes in fiscal 2019-20 
and 5.15 lakh tonnes in fiscal 2018-19.

The rising trend gave hope to the Department of 
Fisheries to estimate that around 6 lakh tonnes will be 
caught in the current fiscal year.

The department gives the credit to the conservation 
programme running since 2017, which includes a 65-day 
ban on catching hilsa at sea. 

It says hilsa has the highest contribution of over 12.09 
per cent in the country’s fish production.  

ECB can’t yield digital money 
space to private sector: official
REUTERS, Frankfurt

The European Central Bank needs 
to issue a digital euro as yielding 
the space entirely to private sector 
initiatives like stablecoins could 
endanger financial stability and 
weaken the role of the central bank, 
ECB executive board member Fabio 
Panetta said.

The ECB has been working on 
designing a digital currency, a direct 
claim on the central bank much like 
in the case of cash, but the project 
could still take around five years 
before an actual currency could be 
launched.

“Just as the postage stamp lost 
much of its usefulness with the arrival 
of the internet and email, so too could 
cash lose relevance in an economy 
that is becoming increasingly digital,” 
Panetta said in a speech on Friday.

“If this scenario were to materialise, 
it would weaken the effectiveness of 
central bank money as a monetary 
anchor.” 

Central bank digital money, while 
still going through commercial banks, 
would be a central bank liability, 
giving people an additional level 
of safety that is not impacted by 

the health of individual lenders or 
payment service providers.

But Panetta rejected the argument 
that private sector stablecoins - a form 
of cryptocurrency usually pegged to 
a traditional currency so it maintains 
its value - would make digital central 
bank money superfluous as private 
initiatives carry inherent risk that are 

often amplified in times of crises.
“History shows that financial 

stability and public trust in money 
require a widely used public money 
alongside private monies,” he said.

For a central bank digital money 
to work, it needs to be widely used so 
people are continuously aware that it 
is an option on the table.
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The exterior view of the European Central Bank building in Frankfurt, Germany. 


