The Artistry of Classic

Bangla Movie Posters

ABIR HOSSAIN

Weaved in familiarity, entrenched by the
unknown -- the movies of Satyajit Ray,
Mrinal Sen, and Ritwik Ghatak have
layers to them that transcend themes and
time, and have consolidated themselves
amongst cinephiles as classics. Their
films are meticulously crafted in almost
every aspect, whether it's the technicali-
ties of the cinematography or the poetic
dialogues that leave a lasting impression
on viewers. Such attention to detail finds
itself in places outside of the film too.

Ray started his career as a commercial
illustrator and made a majority of his
film'’s posters himself, combining his
distinct voice and local influences. With
specialised Bangla typography, usage of
primary colours and borrowed aspects
from the Dadaist movement, his posters
are timeless.

Bangla typography, even in the con-
temporary era, leaves a lot to be desired.
Much of it is unexplored and most com-
mercial type foundries tend to conform
to the norm. However, Ray was breaking
expectations from day one. The poster for
Sonar Kella utilises a stylised geometric,
paper cutout style of Bangla lettering,
filled with an eye-catching red-maroon.
The forms change in pattern with each
letter, rendering the cutouts with a per-
sona of their own. Other renditions of
similar out-of-box typography are seen
in the posters of Hirak Rajar Deshe and
Mahanagar.

This multimedia approach to design
was unique that Ray pioneered in the
field of subcontinental graphic design.
His knack for unconformity ranged
from child-like doodles to pieces of
work which are painfully intricate. Ray’s
fascination with photography found itself
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in posters for Nayak, Pather Panchali and

Elsewhere, Mrinal Sen's posters
possess the same uncompromising feel
as his films. Rebellious, unsettling, and
provoking -- the poster for Calcutta 71 is a
combination of illustrations and photog-
raphy. Similar techniques of Ray’s such
as collages are used. The typography is a
little more grounded and embodies the
graffiti that might have been seen on the
walls of Kolkata during that era. Posters
for Baishey Srabon and Abosheshe also
symbolise the profundity of Sen’s artistry.

A friend and collaborator of Sen’s,
Ritwik Ghatak told the same stories of
class struggle, a colonised subcontinent,
and melancholy of the masses through
a different lens. Komal Gandhar has a
spine-tingling feel in its promotional
poster. A blue backdrop of a familiar
rural scene and complimentary alpona
fuse to form a unique look. His 1965
opus Subarnarekha offers a juxtaposition
of playful colours against a more stern
portrait. The contrast is complementary
and forces you to gaze back at the poster.

These films went on to define the
golden age of Bangla cinema. The
experiences of the people, whether told
through the nihilistic approach of Mrinal
Sen, the piercing reality of Ritwik Ghatak
or the humane qualities of Satyajit Ray,
document a significant time for the sub-
continent. Lands plagued with poverty,
famine, and the aftermath of war held
stories in every nook and cranny of a new
land. Their works have influenced people
on a global scale, and spark conversations
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[t's fine if you can't finish a hundred books a year

FATIN HAMAMA

During a month-long reading slump last year, I started
watching BookTube videos and following every single big
name bookstagrammer I could find. I thought that fre-
quent exposure to book related content would eventually
push me out of my reading slump.

Instead, I found myself feeling stressed every time
someone posted their completed yearly reading chal-
lenge on Goodreads consisting of some hundred books,
or when someone uploaded a reading vlog where they
finish two books a day at one go.

It just felt as if  wasn't enough of a dedicated reader
myself, despite trying to read as much as I could. Or be-
cause I wasn’t always completing monthly reading goals,
keeping track of the books I was going through, jumping
on the hype train of every single hot release from fan-fa-
vourite authors like most people I followed in my small
bubble were. It was actually my own mistake for not
realising early on that reading is not a race.

The first thing that comes up after searching on You-
Tube for tips on how to be a better reader, is an array of
videos with guidelines on how to read a hundred books
a year, twenty books a month, and so on, almost as if
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being a proper bookworm has to be synonymous with
being able to devour tons of books within a particular
span of time.

More often than not, these “guides”include book-
tubers droning on and on about how it's important to
read whenever you have some free time, tracking what

you read, building a routine for your reading hours, and
even following a few specific authors whose books are
supposedly life-changing, or a must read.

This ends up presenting recreational reading as more
of a chore than a way to enjoy oneself, which, according
to me, is more or less the main purpose.

After all, not everyone who reads for a few blissful
hours for escapism or relaxation should be bound to
treating reading as a task where they stress out about
ticking this and that off on their Goodreads, digesting
books that are not their tempo just because the whole
book community is into it, or making a schedule out of
reading.

Some people can't go a day without reading at least a
bit and some dive into a nightlong book binge ses-
sion after a month-long readers’ block. A lot of us use
reading as a coping mechanism, but just as many need
to be at peace and have proper headspace to even focus
on the words. However, none of the latter ones make
anyone any less of a bookworm. Types of readers come
in as many varieties as Penguin’s collector’s editions,
and it's more important to read at one’s own pace and
preference than anything else - especially when it comes
to leisure reading.
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Climate change is a global issue impacting
every country on every continent, albeit un-
equally. Vulnerable groups and populations
who are least responsible for this mess are
on track to suffer the most. Some countries
and companies are bigger emitters than

the rest. The inaction of world leaders and
exploitation by major corporations are
significant drivers of climate change.

What is really going on?

Released this year in August, the latest
report from the Intergovernmental Panel
on Climate Change (IPCC) reveals that hu-
man-caused emissions have warmed up the
earth by 1.1 °C in the past 170 years. The
IPCC’s worst-case scenario predicts a rise of
2.4 °C from 2041 to 2060 with global emis-
sions doubling by 2050. The best-case sce-
nario models an increase of 1.5 °C between
present year and 2040, and is estimated to
fall back as the century ends. This means
that there may still be time to act.

The 2015 Paris Agreement mandates
all countries to set emissions-reduction
pledges with the goal of preventing the
global average temperature to rise 2 °C
above pre-industrial levels while pursuing
efforts to keep it under 1.5 °C. But the IPCC
report shows that the earth is highly likely
to exceed this mark. Nonetheless, the larger
goal of steering clear from a two-degree
catastrophic rise is very much possible,
according to scientists who co-authored the
report.

For every trillion tons of cartbon emitted
into the atmosphere, the world’s tempera-
ture rises by roughly 0.45 °C, and every half
degree of warming averted translates into
a massive difference between the intensity
and frequency of extreme heat, drought,
and rainfall.

The world has cut down carbon emis-
sions by 2.5 billion in 2020 due to pan-
demic-related lockdowns. This, however, is
temporary and emissions are supposed to
rise at increasing levels as economies recov-
er. This is proof that humans are capable
of drastic behavioural adaptation during a
crisis.

The world is falling apart as we speak, and we
can do something about it. Then why aren’t we

able to make an actual difference?

Pollutants and emissions are by-products
of burning fossil fuels for commercial pur-
poses and also private or residential ones.
According to the Center for Global Devel-
opment, 63 percent of all CO, emissions in
the environment is released by middle-to-
low income countries, such as Bangladesh,
that are usually striving to achieve a level of
development that allows them to be able to
provide the basic needs for their people.

In order to reach that level in a country
where most people are either trying to
escape the clutches of poverty or trying to
have their basic needs met, it is difficult for
governments to prioritise renewable energy
sources and take measures to mitigate
emissions and other forms of pollution.
Therefore, it is not impossible to reduce
emissions, but emissions seem to be un-
avoidable.

For example, the Rampal and Matarbari
coal power plant projects are still being
built in Bangladesh, a country which is at
risk of losing 11 percent of landmass, not
to mention the loss of biodiversity and
human lives that will follow.

The consumption of meat also contrib-
utes largely to the overall level of carbon
emissions. The solution seems simple. We
need to consume less meat and switch to a
plant-based diet. However, this relies on the
availability of affordable alternatives, espe-
cially in low-income countries where meat
is more affordable than other plant-based
alternatives.

What about the richer countries? Many
simply choose not to act. With higher
incomes, the richer populations usually
switch to a more lavish lifestyle. Many
even view indulgence as a status symbol
or essential to “the current way of living”.
Living less lavishly may seem to them to be
a degrowth of sorts, especially when there
are little to no consequences

The reason why almost nothing tangible
is being done is because “the perfect solu-
tion,” one which satisfies everyone, does
not exist. Not only do we have to think
about stopping all future emissions but we
must also reduce the current levels of CO,
from the Earth’s atmosphere.

There are too many problems that
require too many specific solutions. We do
not have time for that.

The United Kingdom, France, Norway
and New Zealand are some countries
that have legally committed themselves
to reach zero emissions by 2050. As for
the rest, nations have drawn up ambi-
tious deep cuts. Conversations, accords
and agreements almost always end in
vague arrangements and quotas with no
real consequences set for those who do
not follow. Furthermore, debates about
the right “clean energy” and the perfect
methods to be implemented also cause
further delays for available solutions to
take effect.

To find the absolute best solutions that
do not lead to this “degrowth” and allow
people to continue with their way of
living needs expensive and time-consum-
ing experimentation. As of now, no one is
willing to pay for it, and the delay caused
is something we can no longer afford.

While countries strive to meet their
stated emissions cuts, big corporations are
not to be excused. It is important to real-
ise the outsized corporate contributions
to climate change as they are involved in
just about everything from what we buy,
use, and dispose of.

Climate deniers and big corporations
have been using green-washing and
consumer-blaming techniques for years
to shift their share of responsibility to
the common people. But what happens
underneath the surface? To understand
how these companies are “fighting” cli-
mate change is difficult due to the lack of
regulatory standards requiring disclosure
of information like, carbon emissions,
framework of carbon targets, method of
action, and etc.

With growing pressure from inves-
tors, employees and customers alike, a
slew of major corporations are making
lofty promises to take care of the planet.
However, setting up carbon budgets is one
thing and following it through is another.
The effects of climate change have become
long obvious.

The first step for any company sincerely
trying to reduce its impact on earth starts
with measuring and analysing its green-
house gas (GHG) emissions and what ac-
tivities contribute to its production. Once
this is settled, companies can look for or
even create eco-friendly solutions.

So, what can we do?

Over the years, companies have used the
theory of demand and supply to show that
harmful goods are only being produced
because there is a demand for it. Using the
same roundabout logic, we can say that
making better choices in terms of the prod-
ucts we use could be used as a signalling
device for producers to shift their resources
into making more environmentally friendly
products, at affordable prices. Furthermore,
an increase in public interest in matters of
the climate would allow politicians and
government bodies to be encouraged in
making correct choices to earn the votes of
the citizens.

Growing interest in greener choices can
also be endorsed both online and offline
to spark the interest of people around the
world, who would then pass it on to more
people and thus, create a larger impact.

As the earth gets warmer, climate trou-
bles will only get more pronounced and
disastrous. Once the two-degree rise is hit,
chances of survival will radically change for
humans and other species on earth. Time is
running out and our best bet is to mend our
ways and hope they work.
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