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Apple’s App Store concessions 
fail to address top concerns
REUTERS

Critics want the company to abolish steering rules that 
stop developers from telling their customers how to pay 
developers directly for their apps  

In the space of a week, Apple Inc made two sets of changes 
to its App Store rules, which are the subject of lawsuits, 
regulatory probes and legislation around the world, but the 
tweaks do not address the biggest concerns raised.

Lawmakers and regulators are considering dismantling 
the AppStore business model, an outcome that could cost 
Apple about 6 per cent of its sales - an amount equal to $16 
billion in its last fiscal year - and shave up to 15 per cent 
off its profit, according to an estimate last year from analyst 
firm Cowen. Among Apple’s most high-profile concessions 
is allowing Netflix Inc and other subscription services to 
provide a link to out-of-app paid signups that avoid Apple 
commissions. But many of the largest such companies had 
already quit using Apple’s payment systems long ago, so 
the move is unlikely to affect Apple’s finances.

That is a sign that any fight over Apple’s rules will likely 
continue even if Apple wins in the threat closest to hand - a 
US federal judge who is due any day to announce a ruling 
in an antitrust case brought by “Fortnite” game maker Epic 
Games. “Mobile technologies have become essential to our 
daily lives, and now just two app stores wield incredible 
power over which apps consumers can access and how 
they access them,” US Senator Amy Klobuchar, a Democrat 
who sponsored an app storebill, said this week. “When 
you see this same issue arising allo ver the world, it is even 
more obvious that we need to takeaction.”

Some of the loudest cries are for Apple to allow app 
stores run by other companies on its iPhone, which would 
provide a path around the current payments system that 
gives developers little ability to avoid giving Apple a cut. 
Critics also want the company to abolish so-called steering 
rules that stop developers from telling their customers how 
to pay developers directly for their apps.
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MUTUAL TRUST BANK

Syed Mahbubur Rahman, managing director and CEO of Mutual Trust Bank, inaugurated an “MTB Customer Feedback 

Management System” at its Gulshan corporate branch in Dhaka yesterday. Syed Rafiqul Haq, additional managing director, Rais 

Uddin Ahmad, deputy managing director, Shyamol Boran Das, chief digital officer, Sharmin Ahmed, head of service quality, and 

Azam Khan, head of communications, were present.  

MERCANTILE BANK

Akram Hossain (Humayun), chairman of the executive committee at Mercantile Bank, virtually 

inaugurated eight sub-branches in Dhaka, Dinajpur, Thakurgaon, Gazipur, Gaibandha and Natore 

yesterday. Md Quamrul Islam Chowdhury, managing director and CEO, ASM Feroz Alam, vice chairman, 

MA Khan Belal, chairman of Mercantile Bank Securities, and M Amanullah and Mohammad Abdul 

Awal, directors, joined the programme.  

Syria says it 
welcomes 
Lebanon’s request 
to import energy
REUTERS, Damascus

Syria said on Saturday that 
it welcomed Lebanon’s 
request to import Egyptian 
gas for energy generation 
via its territory after 
Lebanese ministers made 
the highest level visit to 
Damascus in years.

Lebanon is suffering 
energy shortages that 
have forced even essential 
services including hospitals 
to shut down or scale back 
operations. 

The crisis is the result of 
a wider financial meltdown 
that has devastated the 
economy since 2019.

The delegation, led 
by Zeina Akkar, who 
holds several positions 
in Lebanon’s caretaker 
government including the 
foreign minister, aimed to 
pave the way for a US-
backed plan to ease the 
power shortages in Lebanon 
by transmitting electricity 
via the Syrian grid.

Troubled German 
IAA auto show 
opens under 
climate, Covid cloud
AFP, Munich

Germany’s revamped IAA 
auto show, one of the 
world’s largest, opens in 
Munich on Tuesday for a 
celebration of all things car-
related, but climate concerns 
and pandemic woes threaten 
to spoil the party.

After a disappointing 
edition in 2019, marred 
by environmental protests, 
poor visitor numbers and 
no-shows from major 
automakers, the biennial 
event has reinvented itself 
as a  “mobility fair” with a 
spotlight on electric cars, 
scooters and even bicycles.

Historically held in 
Frankfurt, the IAA will for 
the first time take place in 
the Bavarian city of Munich 
as part of efforts to revive 
the event. 

Evaly owes Tk 206cr to merchants
FROM PAGE B1

The additional secretary said protection of the interests 
of all parties was vital, and it was also expected that the 
committee would try to guard the interests of customers 
and merchants. In the reply, Evaly said it was doing business 
through contractual agreements with the merchants, who 
shared 15-20 per cent of the profits with the e-commerce 
platform from the sales. 

“Credit facility is a normal process in every business, and 
Evaly has credit facility agreements with all suppliers,” it 
said, claiming that its liability of Tk 206 crore to merchants 
as of mid-July was normal and acceptable.

Merchants, however, neither filed cases against Evaly 
nor complained to the ministry. Merchants might have 
thought that if Evaly high-ups were sent to jail, they might 
not get their money back, Rahman said.

After a probe report of the Bangladesh Bank submitted 
to the commerce ministry a few months ago, the ministry, 
on July 19, asked Evaly to explain by August 1 how it would 
settle the current liabilities to customers and merchants.

The BB report said Evaly’s total liability was Tk 407.18 
crore against Tk 65.17 crore assets as of March 14.

On August 19, the firm said its total liability stood at Tk 
543 crore as of mid-July.

It showed Tk 105 crore as tangible assets and Tk 438 
crore in intangible assets, including a brand value of Tk 422 
crore.  It owed around Tk 311 crore to 2.8 lakh customers.

The commerce ministry also wrote to the Anti-
Corruption Commission and the home ministry to 
investigate whether Evaly had siphoned off money.

Evaly started its business in 2018 with a controversial 
model, offering unprecedented discounts by taking 
advance payments and making deliveries months later.

Following its footsteps, many platforms have 
mushroomed during the pandemic.

Now platforms such as Evaly, Dhamaka and E-orange 
are not delivering products to thousands of customers 
against orders worth hundreds of crores of taka.

Two E-Orange high-ups were sent to jail as they were 
trying to flee from the country despite an embargo on their 
international travel, according to Rahman.  

Consumer complaints rising
FROM PAGE B1

Other breaches include sale of 
adulterated and counterfeit goods, 
medicine and food, food processed 
under unhygienic conditions, 
tampering with weights and 
withholding retail prices.

The Daily Star on August 19 
witnessed one of the market 
monitoring drives conducted daily by 
Magfur Rahman, an assistant director 
of the directorate.

The team found some date-expired 
medicines at Belle Vue Pharm in the 
capital’s Shahbagh. 

Following further investigation, the 
pharmacy’s owner, Zafar Iqbal, was 
fined Tk 40,000 under Section 51 of  
the Consumers’ Right Protection Act 
2009. He was also issued a warning.

Iqbal told The Daily Star that he was 
having to get by with just a handful of 
employees for the pandemic.

“I am tidying up the shop on 
recently opening after a lockdown. 
I could not remove the date-expired 
medicines from the shelves. I will not 
do this again in the future and will be 
careful from now on,” he said.

In another drive, a mobile team 
led by Assistant Director Abdul Jabbar 
Mandal went to Palash Enterprise 
on the second floor of Karwan Bazar 
kitchen market in the capital.

The shop was found selling 
imported olive oil whose containers 

had no label mentioning the price, 
expiration date and name of the 
importer.

The shop’s owner, Harun Rashid, 
was fined Tk 5,000. He said each 
container was priced Tk 1,250 and 
that the importer was at fault for not 
putting any label.

“If we find any violation of the act, 
we fine the businesses and try our best 
to make the traders do business while 
obeying the rules,” said Mandal.

The directorate’s monitoring drives 
are now 70 times more frequent than 
what it was in fiscal 2010-11.

In fiscal 2020-21, there were 11,953 
market drives, through which 22,996 
entities were fined a total of Tk 13.36 
crore.

“Our job is to uphold the rights of 
consumers and protect their interests 
at the highest level. We also prioritise 
settlements between consumers 
and business owners,” said Director 
General Saha.

He also stressed on raising 
awareness of consumers and urged 
to be wary of hefty discounts and 
to secure confirmation over the 
authenticity of businesses. 

“A trader knows what kind of rules 
he has to follow. Despite that, why 
do businesspeople not follow the 
rules and not give a thought to their 
organisation’s reputation?” asked Prof 
Md Mizanur Rahman.

“Because there is a lack of good 
governance in Bangladesh,” explained 
the chairman of the marketing 
department at the University of 
Dhaka. 

“So, traders do not pay attention to 
following the rules of law and don’t 
try to protect the interests of their 
customers,” he said.

If the authority, such as the 
Bangladesh Standards and Testing 
Institution, properly performed its 
tasks, there would not be so many 
complaints, he said.

“The problem is in the whole 
system of the country. The system 
needs to be reshuffled. Otherwise, the 
suffering of consumers will increase 
further,” he added.

According to Ghulam Rahman, 
president of the Consumers 
Association of Bangladesh, the 
number of complaints was very 
negligible compared to the actual 
number of acts of fraudulence 
perpetrated by traders.

“Consumers in our country are not 
aware of their rights. If a consumer 
gets cheated, it is taken to be fate,” he 
said.

“However, consumers are becoming 
more aware now compared to what 
they were 10 years ago. That’s the 
positive thing. The more consumers 
become aware, the more traders will 
refrain from misdeeds,” said Rahman.   


