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India extends
guarantee on
loans to health,
tourism sectors

REUTERS, New Delhi

India has extended a
federal guarantee on bank
loans to health and tourism
services while waiving visa
fees for 500,000 foreign
tourists, the finance
minister said on Monday,
stepping up support for the
pandemic-hit economy.

The government will
expand federal guarantees
on loans to businesses to
4.5 trillion rupees ($60.7
billion) from an earlier
limit of 3 trillion rupees,
finance minister Nirmala
Sitharaman told reporters.

The government will
provide a guarantee of 1.1
trillion rupees on loans to
the health sector and medical
infrastructure, she said, that
will enable them to raise
loans at a lower interest rate
of 8-8.25 per cent a year.

The Emergency Credit Line
Guarantee Scheme (ECLGS),
launched last year, has
helped cash-starved small
businesses raise funds during
the Covid-19 lockdown for
working capital and to meet
their orders.

The government will
extend benefits from the
free foodgrain programme
for poor people, launched
last year, till November
that will cost 938.7 billion
rupees, bringing the total
cost of the programme to
more than 2.27 trillion
rupees, she said.

A slow vaccination drive
and local restrictions after
a massive second wave
of infections and deaths
across the country have hit
economic activities such
as retail, transport and
construction while putting
millions out of work.

India’s economic growth
rate picked up in January-
March to 1.6 per cent
from a year earlier, but
economists are increasingly
pessimistic about this
quarter after a huge
second wave of Covid-19
infections hit the country
in April-May.
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company’s brand ambassador.

NEROLAC

KANSAI NEROLAC PAINTS (BANGLADESH)
Vishal Mothreja, chief executive officer of Kansai Nerolac Paints (Bangladesh), and musician-turned-actor
Tahsan Khan take a photo at a city hotel in Gulshan recently on striking a two-year deal turning the latter into the

|

Arifur Rahman, managing director of Esquire Electronics, recently inaugurated a showroom at Shimultala, Savar.

Board members Md Ehsanul Habib and Md Muddasar Hossain were also present.

Dragon fruit farming gains traction

FROM PAGE B4

“Although many farmers are keen to
cultivate the fruit, they are unable to do so
because a huge amount of investment is

his garden, where he plans to plant 5,000
saplings this year.

“Once the garden is ready, it will
fetch incomes for me for the next 20

necessary.” years.”

According to Taleb, regular and proper The 38-year-old now dreams
care can produce a good yield, and only of inspiring the educated and
organic fertiliser should be used in its unemployed population in

production.
He leased 100 decimals of land next to

Lalmonirhat to get involved in dragon
fruit farming.
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Digital platforms
provide level
playing field for
all businesses

FROM PAGE B4

Therefore, it is essential to
focus on creative actions,
which can set you apart
from your competitors and
leverage brand-building
creative insights.

Similarly, creative
agencies should
incorporate the ‘Facebook
Thumbstoppers’ feature,
which allows advertisers
to showcase their product
in a short window of 10
seconds or less than 10
seconds. This would help
brands bring inspiration
to their customers, leading
to increased purchases in a
very short time.

THINK DATA

Leveraging Facebook’s
advanced measurement
tools, advertisers should
aim to develop adaptable
and straightforward
measurement strategies.
Using so will help
advertisers understand
their customers better and
allow them to make the
most influential business
decisions.

Advertisers need to
balance their long-term
and short-term needs,
identify move metrics,
and drive brand growth.
They should create and
run practical tests to
quickly understand and
adapt to necessary changes
on an ongoing basis to
optimising campaigns.
They should conduct
experiments and studies to
test new hypotheses and
stick with what works.

With the amount of
information available to
us and the technological
advancement we are
enjoying, it is easier to
conduct a business than
it was a decade ago. It is
just how efficiently we
use those resources that
determine how successful
our business becomes.

The author is Facebook
Partner Director of Httpool
Bangladesh

o8

Ardt A
(AEFT: broo-35950/-

S(aw) & bW A AT, @2 CaibR SaE

ot

A Z=AE
(TEATF: r2@o-20050/-

>(9) B &

ob

&t e
(TTIFH: rgo-J00d0/-

8 (5ta) & &

o9

Fmrerat e
(AEAF: br2Go-20050/-

NGOk @

A=A |

ol

At =
(TEFH: br@o-20000/-

S (aw) & q e I e e

AR T FAA |

*HEEA ¢

%)
Q)
9)

8)

@)

b)
)

v)

5)
sa)
33)

33)

»)

38)

>2)

GD-1280

Frrmets oot weetem fwram fRfE-Rum wae smasire @ w42 fE-Rym @m Foie o=
B R = A

el ATt e e aditare waE auRd geTE Saatew
WA FACS T 92 GRS AP 799 ©f efWslq 390 204 |

«fien w3y #dfifE 2wt @B orog w9 e 219 Wi TS AEE |

R owrm endiform (@fewermr e, afved), Sfewem e/ e weW, 55 -0 e
A e o) G “3mse s w-os iR 19 smveiE gaeE Sare ZE @9z e
o) T Tt e TS 7 |

T TR T e e Y @ SEre 2E @9 #EFs application form
T FEAER TENAE G WHE widn e wa | gwre teEm g e g
T Tefiwm s/l wfitem o9e grermm o SEmEE Sfewr/
AETarEE @30, S@-T0E AL T G @ e E IferEs @,
@R @I @ W ASER Iefmm offmrim  oummefAT wfieees end
wrefem/cTer crR/rfwer Seher o¥s ave Fmme AYIRe wHRH wikE e
A | B AW A (I T S0 HEE TR AT S |

fafare, Tragfae @ cifts “@fmwm v om Bye/few ewm = I =1

«% franet et odfre o (oW A, Agaem (T 9TF) 9 AR AT ey vl
www.bpc.gov.bd«4 #fient 7T |

T e it ferans P wdere « fome seiamm eyl afadn/afe o
TR TN EF/J R TS A IR Gk @ O e dgeree P geie <m a0y
il

faptere et ooy STy @ e endfste s e A |

st fam e g el 1 wntam endfs wmarstrel e ooy =

fafae ¢ it «d@rwm @« endfa @@ SMS a3 Tien ¢ BPC @7 <@ #35-93
TR SR TR |

e @hE wme wfEn o} 8 09 MR whne Sl ewwm ey v, e, A,
e, FEmAtE, (emae, TEEeE, “RaeeE, Soige, TrEmtey, @R, g,
RIS, A, BENaEE, qwsl, eeE, Seieaen, e, A, Sgmis,
e, RmiEare, awsegG, pem, gftm, Bued, cindeem, e, wRte o 99 8
T bR whns SEfe owm T v, sdeE, aEmEdee, wiwem, amse, SmiEe,
IR, ST, WA, S, Areidl, stefdnaranie, a6, 9o, TaresE, g,
SrereEmia, Yo, REae, e, g, s, ek, Emag s 2R6e e endise
WA FACT AEEA |

TR il feme wen o o ewe aF vy fn guife wm fae afeenn ok s
HWIEATT TIE T T A
Online- & SIRWTHT “a¢ FEErig *Eaeis

) “AFrn s 2w Afivdce httpy/bpc.teletalk.com.bd- « itawmsta «@e
FHACS A SRR FAAAAA Forwget -

I) Online-sEwa=a «F¢ ¢ «Frw= & eramta <37 9w @ 797: o8/o9/303) & 791 dotoo B
II) Online witaw=#ig 77 @ AT F owmiea o SIfE 8 79 oy/ob/203d & FFE ¢io0 BT
& e wedr User ID- @i et Online -a Sitaw=e=ia el 738 (2t #9381 93
(AMEER) O N GHGNGH-a #i Tty B et Fes sEeEE)

=) Online witawwsita =18 @ = (096 woo X % bo) Pixel ¢ afeiv w7 (0747 woo x
2% woo) Pixel #714 @a fifaw =w Upload ===

1) Online wiEwAsta #73® B2 g 738 v stfsor T35% 79, eigg Online
witawaa Submit w9 A2 srege Aow wErE ARwe T4 Af Fre Hwe Gy
T | SRS AP S At FAcw ardl fre rest fAffss g

=) 2w Online-9 A7eFs ww=stay 9 S5 ATt Ao @ W dures @ws
AT ALzt AT @9e G “(Frwia 73 od T et facam)

SMS ceiweta Famiidh o vt fr omt:

%) Online-¢ sieaw=+tg (Application form) wdmasie a4 T Fof<mt wrer efF gae
=rra Upload =@ @itaw=+i@ Submit =1 =5 ze <86 vz Application
preview ¢! Witd | Fgeeitd witaiweid Submit w41 7=ia 419 @3 User ID, =
g9z =Ry 93 Applicant’s copy “ita+ && Applicant’'s copy &6 @
download == sitwwe Fara1 Applicant’s copy ¢s @56 User ID % =3 ot
giwct 932 User ID ==1 392 @ ot oo swfers aes Teletalk prepaid
mobile THER AL o (42) B SMS w3 > 72 FHECF w1 ATrw & 99 2¢0/-(T21S
st Bret @ Teletalk a7 #ifE= 516 22w we (f&) Bt GNb ypof- (24 =if¥) b1=T; 2 @
© H2 FECE =y A7 & 9099 Yoo/-(994e ) Bt @ Teletalk ag #tfEs vid 44w 53
(TF) BIFt GG S5y (9% F17) GIFt 932 8 (ATF v A2 FIAcFa &=y ATwE F 999 qof-
(et Bt @ Teletalk a7 5@ 51 =9 & (Z0) Bt (AT @u/- (") Bt o=fEw ay
(IrgreR) w6 e et fira Rodweis Sy, “Online @ SIRWA&GER 799 524 o3 F
Submit <t 2e=ts “7eia fF et 71 (7at #ifg Online SAWHea (F1H STHTST UG T
Eilld

>% SMS: BPC<space=> User ID fcd Send =t 73 16222 77 |

3% SMS: BPC <space> Yes<space> PIN ¥ Send st 7 16222
T |
) ersia «fds Rew® httpw/bpce.teletalk.com.bd www  Rffrs
www.bpc.gov.bd swR i%E @32 #ifim oMAEA @i SMS @ s ((gy Gy
A TeEe) FATHE S 29 | Online st@v=sg atfls owe I=ris @i ARt ALwy
TEF @ A T owE [ S el el Are ar, SMS et w32 e
TAar sremmfaws it waas T A
) SMS « caifrs User ID w32 password 592l® a8 *Fa810s @1 794, A0E =, gfF,
=¥l i, 79w @ (s A Tonf wuy TEfre freei@ download ¥ &b (e T
Ffem) T Fram) ot d @F et Frfte et gesgeE T a3e O 2o g9 ¢
G =i T w==g o FaEe)
¥) 44 Teletalk prepaid mobile = it ==+t fFwaffe SMS «wfs wpmd @
forer faer User ID, Serial @32 PIN #=gw 909 AREA|

I) User ID ==t 9tst BPC<space>Help<space>User<space> User ID &

Send to 16222.
Example: BPC Help User ABCDEF& Send to 16222,

II) PIN Number @i+t 41%t% BPC<space>Help<space>User<space> PIN
No & Send to16222.
Example: BPC Help PIN 12345678 & Send to16222.
®) AR WIETH FACS (FIH T %0 GG TE TF 3 TEE T Tgn e by
CGTEbT SrEaE o @ e wgA|

wHfow

AT CAferaT ST
BT




