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Strong cybersecurity to build trust in a digital world
FROM PAGE B4

Banks and business organisations should view 
the increase in number and severity of breaches 
as a wakeup call to integrate elements of their 
cybersecurity and fraud programmes.

Bangladesh ranks second in South Asia in the 
cybersecurity index that is compiled to assess a 
country’s preparedness for basic cyberattacks 
and their efforts to manage cybercrimes. 

According to the Bangladesh Bank Annual 
Report for fiscal 2019-20, it has taken measures 
regarding cybersecurity. 

The measures include training and awareness 
programmes, formation of a separate Cyber 
Security Unit (CSU) responsible for ensuring 
IT security, and enhancing information and 
cybersecurity of Bangladesh Bank.

And now, all banks and NBFIs are to get ISO 
27001 certification.

Government agencies are a prime target for 
criminals who seek to cause disruption, spread 
distrust and obtain classified information. 

Governments all over the world hold sensitive 
information which could be misused if accessed 
by hackers. As a result, they often come under 
cyberattacks but worryingly, most do not know 
if or how frequently they are being targeted.

Certain measures governments can take to 
help prevent cyber threats include training public 

servants on how to remain vigilant and ensuring 
cooperation at all levels of government, both 
local and international, due to the globalised 
nature of the threat.

Governments could also enhance their 
monitoring systems, credentials, and security 
details. In Bangladesh, the government needs 
an action plan detailing cooperation with the 
private sector to boost cyber resilience.

While advanced countries understand the 
need for cybersecurity and see it as a basic right, 
developing nations are slow to acknowledge and 
invest in the sector.  

To respond to network threats and create 
a secure information society, comprehensive 
prevention and enforcement measures are 
needed for the people, processes, and technology. 

Bangladesh has successfully applied ICT 
in rural areas to strengthen education and 
reduce poverty. The government has focused its 
attention on reducing poverty by strengthening 
education through applying ICT in rural areas. 

But with each new device, user or business 
that connects to the internet, cyber risks increase. 

Globalisation and the highly competitive 
environment that comes with it has a significant 
impact on production and services sectors. 

Bangladesh’s science and technology systems 
must be infused with a new energy if it is to play 

a decisive and beneficial role in enhancing the 
lives of its citizens. 

Our government has formulated some 
policies to protect the country from cyber threats. 

The National ICT Policy, Cyber Law, and 
Electronic Transaction Act have already been 
adopted. Besides, appropriate education on 
computer alerts and emergency responses are 
underway by different agencies, including those 
of the government. 

Post-pandemic, key industries such as 
garments, shipping and cement, will have 
adopted digitised operating models like other 
developing countries. However, we need 
research on the business risks from increased 
cyber exposure. 

Gone are the days of simple firewalls and 
antivirus software being your sole security 
measures. Cyber criminals today have more 
technical prowess, motivation, and financial 
resources than ever before to carry out disruptive 
attacks on a country’s critical infrastructure. 

Staying one step ahead of cyber criminals 
is not an easy task but implementing robust, 
proactive security processes is the most effective 
way to deal with this dangerous threat.

The writer is a partner at PwC Bangladesh. Views 
expressed in this article are his own.

Garlic farmers not getting fair prices 
FROM PAGE B4

As for the prices, a visit to different 
wholesale and retail markets revealed a 
huge difference. 

Md Sohrab Ali, a wholesale trader of 
Chaikola Haat, claimed increased supplies 
had downed the prices.

Last year each maund was selling at Tk 
3,000 to Tk 3,500 and that of the lower 
quality at Tk 1,600 to Tk 1,800, he said. 

However, retail prices remain as high as 
that of last year. Each kilogramme of the 
better quality is selling at Tk 80 to Tk 90 while 
that of the lower quality at Tk 50 to Tk 60. 

“Although the producers are selling each 
maund at Tk 1,600 to Tk 1,700, we are 
buying each maund at Tk 2,200 to Tk 2500 
from the wholesale traders,” said vegetable 
vendor Md Nannu Miah of Pabna.

“We do not go to the village markets. 

Wholesale traders first collect it from 
farmers and then sell it to the wholesale 
traders of big markets. We are buying from 
the second set of wholesale traders,” he 
said. Farmers say they do not have adequate 
space in their homes to store their harvest, 
for which they were selling the crop at a 
cheap rate and facing losses. 

They demanded that the government 
arrange storage facilities so that they could 
get expected price. 

“The price of garlic will increase in the 
next two to three months but we can’t store 
the crop in our home. If the government 
takes an initiative to store garlic, farmers 
would not be deprived,” said farmer Md 
Rawshon Mollah of Sonjoypur village in 
Atghoria upazila. 

“Market monitoring is essential for the 
sake of farmers and buyers,” he added.   

Stocks keep gaining 
FROM PAGE B1

On the other hand, investors took a lesson 
from last year, when many of them sold-off 
shares, pushing the index downwards to around 
the 3,900 level at a time when Covid-19 was 
spreading in the country.

“The index bounced back after a few months. 
This year, they are holding shares before 
shutting off the trade. We can say the awareness 
programmes are working this time and this 
learning will be fruitful in the days to come,” 
Islam said.

“I hope investors will not sell shares at a 
lower price anymore like they did last year due 
to panic and incur losses,” he added.

Islam went on to say that banks are currently 
giving handsome dividends.

“So, investing in banking stocks is more 
profitable at present compared to keeping in 

banks as deposits,” he said.
Eastern Bank announced 17.5 per cent cash 

and 17.5 per cent stock dividends, Brac Bank 10 
per cent cash and 5 per cent stock dividends and 
Mercantile Bank is going to provide 10 per cent 
cash and 5 per cent stock dividends. 

Jamuna Bank’s board also declared 17.5 per 
cent cash dividend.

The prices of banking shares are very low even 
though they are declaring high dividends, said 
an official of MTB Securities.

A top official of the Bangladesh Securities 
and Exchange Commission confirmed yesterday 
that the stock market will remain open if banks 
remain open amid the upcoming restrictions on 
movement.

“We can only keep the market open if banks 
remain open as we need to execute money 
transfers through them,” he added.

Dhaka Insurance topped the gainers’ list, rising 
9.97 per cent, followed by Crystal Insurance, 
Express Insurance, BD Thai Aluminium and 
CAPM IBBL Mutual Fund.

Stocks of Beximco Ltd traded the most with 
Tk 40 crore followed by BD Finance, Robi 
Axiata, Central Insurance and Continental 
Insurance.

Premier Bank shed the most, dropping 15 per 
cent followed by Familytex BD, Libra Infusion, 
Advent Pharmaceuticals and RSRM Steel.

At the DSE, 228 stocks advanced, 63 declined 
and 56 remained unchanged.

The Chittagong Stock Exchange also gained 
yesterday. The CASPI, the general index of the 
port city bourse, rose 185 points, or 1.23 per 
cent, to stand at 15,194.

Among 214 traded stocks, 124 rose, 62 fell 
and 28 remained unchanged, CSE data shows.  

Another bitter Baishakh for sweet shops
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This is the second year in row that 
sweetmeat stores have lower sales because 
of the impact of Covid-19.

One such gloomy vendor is Premium 
Sweets, a high-end brand and a favourite 
among corporates.

“This year is slightly better than the 
previous as outlets have remained open for 
certain hours of the day. But the demand 
is low as there is a lack of bulk orders 
compared to the pre-pandemic years,” 
said Mahbubur Rahman Bakul, head of 
corporate affairs of Premium Sweets. 

Due to low sales, the company has 
temporarily closed three of its outlets in 
the city.  Mithai, a sister concern of Pran-
RFL Group, had a bumper Pahela Baishakh 
every year since its inception in 2015.

“But the scenario is quite different this 
year,” said Kamruzzaman Kamal, director 
for marketing of the group.

The company has 43 stores and offers 15 
types of gift boxes and hampers weighing 
1 kg to 4 kg.

Kamal said: “Due to the lockdown, 
we are trying to reach the doorstep of 
consumers through online orders or over 
the telephone.”  

“We usually plan to sell sweets of Tk 
1 crore on the first day of Baishakh. But 
once again, we could not sell ahead of the 
festival this time. We did not get an order 
for sweets this year,” said Syed Nurul Islam, 
CEO of Well Group, on Monday. 

Jane Alam Romel, group chief marketing 
officer of IDLC Finance, said the company 

used to send 500 packages containing 
sweets and other items to stakeholders on 
the occasion of Pahela Baishakh before the 
pandemic.

“We have not sent a single packet in the 
last two years.”

Similarly, Crown Cement Group used 
to send 1,500 packets of sweet items on 
average to corporate clients, well-wishers, 
media and banking clients. Like the 
previous Baishakh, it has not sent any sweet 
items to such stakeholders, said an official. 

A spokesperson of a food-processing 
company said his company would send 
packets to 300 stakeholders on the eve of 
Pahela Baishakh. “We have not been doing 
this for two years now.”

While there is no reliable data about 
sweetmeat’s market size in Bangladesh, 
manufacturers say about 10,000 tonnes of 
sweets worth Tk 300 crore are sold annually. 
The demand has halved compared to 
previous years. 

Brands such as Muslim, Mithai, Rosh, 
Premium Sweets, Banoful, Meena Sweets 
and Khazana Mithai sell 1,000 tonnes of 
sweet items combined.

As per Mithai’s previous analysis, the 
market for sweets has expanded rapidly 
in recent years thanks to rising purchasing 
power. The demand for branded sweets 
increased by 30 per cent and non-branded 
by 60 to 70 per cent from 2016 to 2019. 

About 3,500 sweet shops are registered 
with the Bangladesh Sweets Manufacturers 
Association. Of them, around 250 are 
located in the capital.  


