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Is spending your time, effort and money on 
online competitions worth it? Today we find 
the answer.

Online competitions have recently gained 
uber-popularity and what sets them apart 
from offline tournaments, is the convenience 
and accessibility. Online competitions save 
you from the hassle of transportation. Cou-
pled with the extreme time efficiency, online 
contests pave a way to getting used to remote 
working, which in this era, is the redefined 
future of work. Having said that, you miss 
out on the great opportunity of connecting 
with other brilliant minds that offline com-
petitions have to offer.

Faria Hossain, an undergraduate student 
at Islamic University of Technology, shares 
her experience saying, “Online competitions 
can feel a little out of touch for me since it 
doesn’t really provide a scope for network-
ing.” She further mentions how it helps her 
to get a taste of working in other sectors 
beyond her major which she would normal-
ly not opt for. 

Like everything else in this world, compe-
titions don’t come cheap. Most of the com-
petitions that you will participate in comes 
with a hefty registration fee. Now offline 
competitions may seem worth the money 
since it involves physical participation and 
service but this invites the obvious question, 
are we getting the best bang for our buck in 
the online ones? 

To address this issue we sought the insight 
of Ifty Mahmud, Director of Finance and 
Marketing, Robotics Club of BRAC Univer-
sity. “Organising big events takes a lot of 
planning and effort. The prize money that 
we keep in the competitions come from 
the money we collect from the registration 
fees. Almost all if not more money goes into 

promotions, boosting and hosting. Although 
it might look like you’re paying for a single 
contest, there is a bigger picture.”  Moreover, 
registration fees prevent spam entries. “It 
filters out potential contestants,” he adds.

Sponsorships are a big part of competi-
tions as well. Not only do sponsorships help 
ease the financial burden, they also assist in 
gaining credibility and trust. 

Khan Sharab Anan, Senior Executive Of-
ficer of Young Economists’ Forum of North 
South University, comments, “It’s a two-way 
street actually, we are trying to bring the best 
to the people and sponsors help us achieve 
that.” The free entry contests are possible 
because of sponsorships.

Idea contests are a broad spectrum, from 
hackathons to case solving competitions, 
they really open up one’s problem solving 
skills. Student competitions are a great way 
to squeeze out fresh ideas for brands and 
companies. Although a symbol of capitalism 
in today’s market, these competitions are 
relevant and more integrated to normal life. 

Adib Arnob, a seasoned competitor from 
Bangladesh University of Professionals, 
remarks, “I find competitions interesting. 
Honestly, I find them more interactive than 
regular studies. The exploitation of ideas isn’t 
ideal but it’s kind of like paid internships. 
At least you’re learning something!” Not ev-
erything is textbook learning, we learn along 
the way. Thinking out of the box by applying 
the knowledge we gain along the way gives 
learning purpose.

If you’re still wondering what the point of 
investing in a competition is when it is not 
even certain that you will get something for 
the effort, think again!

Farnaz Fawad Hasan reads product labels when 
she’s bored. Reach her at farnazfawadhasan@
gmail.com
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Seminars can be exhausting, and it turns 
out that attending them from the comfort 
of your home doesn’t make things any 
better. Seminars on the web – or webinars 
in short – are just as tiring, and taking part 
in such events frequently can lead to some-
thing called webinar fatigue.

What is webinar fatigue?
Webinar fatigue is a term that didn’t 

exist until recently, and it refers to the feel-
ing of tiredness or exhaustion that comes 
from attending too many webinars. It’s a 
kind of burnout that you might have to 
deal with when you’re having to sit through 
long webinars on a regular basis, either as 
a speaker, or an attendee. Although it’s not 
yet treated as a medical condition, such 
cases of webinar fatigue can cause mental 
stress, and lead to disruption in your every-
day routine, which is why it’s important to 
understand how it can affect you and what 
you could do to shake it off.

How webinar fatigue can impact your 
life

Webinars require you to continuously 
stare at your screen for long periods of time. 
At this rate, you’re basically overdosing on 
screen time, which is harmful in its own 
ways. Besides, exposure to such long ses-
sions of commentary will completely drain 

your energy, especially if it’s something 
you’re not all that interested in. Whether 
it’s your academic, professional, or personal 
life, once that fatigue hits, you won’t feel 
like doing anything else.

In addition to all this, webinars can also 
result in the accumulation of mental stress. 
You’ll often find yourself assessing your 
own appearance during these live virtual 
sessions. This is a common case for the 

organisers or speakers of these webinars. 
Many of them have to deal with multiple 
webinars in the span of a single week, or 
even a single day. The need to present your-
self in the best possible way, every single 
time, is something that only adds to the 
problem, and can put you under stress even 
before the webinar starts.

Things you can do to avoid webinar 
fatigue

The best possible way to avoid webi-
nar fatigue is by not attending them. Of 
course, in the current world order, doing 
so is nearly impossible. But what you can 
do, however, is be very selective about the 
ones you want to attend. Give yourself the 
time and space, and don’t overdo it. If it’s a 
webinar you can afford to skip, do so. 

Make yourself as comfortable as possible 
for the webinars that you do end up attend-
ing. Take small breaks if you can, and avoid 
continuously staring at the screen as well. 
Ask the organisers beforehand if you can 
keep your webcam off during the webinar, 
or once you’re done with your session and 
another speaker is talking. That way, you 
can give yourself a breather, walk around 
the room, and can also give yourself some 
space without having to worry about how 
presentable you’re looking at that time.

Webinar fatigue is a common issue these 
days. But unlike the ongoing pandemic, 
you can actually drive it away. The key is 
to be selective, follow a “me first” policy, 
and give your body and mind enough rest 
before you attend your next webinar.

Faisal wants to be the very best, like no one ever 
was. To stay home is his real test, to survive the 
pandemic is the cause. Write to him at abir.
afc@gmail.com
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As a teenager, we would often find our-
selves surfing the internet on Opera Mini. 
If you, like us, had done the same, you will 
remember the various advertisements plas-
tered on its homepage. One of the more 
frequently housed advertisements featured 
Grameenphone’s Bioscope Live, a pioneer-
ing streaming platform in Bangladesh. 

Back then, even the thought of exploring 
Bioscope was out of the question. Our de-
vices and internet speeds simply would not 
allow it. Fast forward to 2020, a rapid shift 
in technology has allowed us to stream 
content with much ease and it almost feels 
like streaming content is all we do. Be it 
YouTube, Netflix, or Amazon Prime, a 
world of entertainment lies at our finger-
tips, whenever we want, wherever we want. 
Unfortunately, close to none of these sites 
host content based in Bangladesh, stripping 
Bangladeshis of access to their own culture. 
This is where Bangladeshi streaming sites 
come in. 

Popular among such streaming plat-
forms are Bioscope by Grameenphone, 
Robi TV+ by Robi, and Banglaflix by 
Banglalink. Apart from platforms by the 
big telecom operators, there also exist local 
independent platforms such as Bongo BD 
and Cinematic. Just like Netflix or Hoichoi, 
these platforms host mostly local and 
some dubbed international movies and 
shows from third parties while also having 
a generous collection of exclusive content. 
However, this is where the similarities end.

Bangladeshi platforms have gone above 
and beyond to appease their consum-
ers. Where many western cable channels 
reported damage to their audience base 
as more people shifted towards streaming 
platforms, Bangladeshi platforms like 
Bongo BD and Bioscope made ties with 
local cable channels and now live stream 
cable channel programmes from their 
platforms. Bioscope takes it even further 
and allows you to stream older programs 
from cable channels on its platform. This 
feature is especially great for non-resident 
Bangladeshis who cannot watch content in 
real-time given time zone differences and 
their limited Bangla channel options. 

Almost all Bangladeshi streaming 
platforms allow access to parts of their cat-
alogue free of charge. Compare that to Net-
flix, Amazon Prime, Hulu or Hoichoi, and 
you’ll realise just how amazingly generous 
that is since none of them provide free con-
tent without a subscription. In a country 
where the market for streaming platforms 
is relatively new, you, the user, get to make 
an educated decision on whether or not a 
subscription is worth it. It should be noted, 
however, that the quality of premium 
content on most platforms is comparatively 
better than free material.

In terms of content quality, local stream-
ing platforms are largely similar to local 
cable TV channels. However, the quality 
varies from show to show, channel to chan-
nel, and platform and platform. 

It is particularly noticeable when one 
takes a look at the earliest content made, 
i.e. BTV dramas and shows from the begin-
ning of the cable TV era. While commercial 
films have been heavily influenced by in-
dustries elsewhere, the dramas, for the most 

part, have remained grounded in the local 
context in terms of themes and plotlines 
explored. In a way, these natoks created the 
groundwork for the future industry. Just 
like cable channels, streaming platforms are 
working hard to cater to viewers from all 
walks of life. 

Tamjid Atul, Director Marketing of Live 
Technologies, creator of the video on de-
mand app “Cinematic”, says, “Our content 
is created for people from all over the coun-
try. Our plots are set in urban, suburban, 
and rural locations and everything that falls 
in between.”

But perhaps the most differentiating 
factor for local platforms is their effort to 
make streaming entertainment accessible to 
all. Not only are these platforms uniquely 
affordable, with the subscription fee being 
9 taka for a day on Bioscope, but they also 
house a variety of payment methods. You 
can pay for your subscription through your 
credit or debit card, or mobile banking 
platforms such as bKash and Nogod and 
most conveniently, using your mobile bal-
ance. This proves to be a successful business 
strategy in a country where the infrastruc-
ture to pay online is still in its early stages. 
It should be noted, however, that platforms 
run by mobile telecoms may require you to 
have their SIM cards.

Even with such tremendous effort, not a 
lot of Bangladeshi youth report streaming 
content from local platforms. Jamal Abedin 
Vashkar talks to us about Bongo BD’s 
effort to gain new subscribers during the 
pandemic.

“Between March and July all of our con-
tent was available entirely for free. Conse-
quently, we gained new consumers and the 
views on our content increased. However, 
once this period was over and the subscrip-
tion model was reintroduced, the number 
of users went down. This is because a 

Bangladeshi audience is yet to embrace the 
concept of paying for content,” says the 
Bongo BD Head of Content.

Redoan Rony, national award winning 
filmmaker and COO of OTT platform 
Chorki says, “People are paying for in-
ternational content. People are watching 
Netflix and you can’t pay cash, in fact you 
can’t even pay in local currency, you have 
to pay in dollars through a credit card. So 
if people can manage to do that to watch 
international content, why can’t they do 
that for local content?” This phenomenon 
could be due in part to the availability of 
better content with international platforms. 
Even though these have a higher subscrip-
tion fee, their range, quality, and relatability 
may be more appealing to the youth.

Rameesa Jameel, a student at North 
South University, says, “Bioscope was, to 
my knowledge, the first completely local 
OTT platform. When I found out about it, 
it was just natural for me to check it out to 
offer support. I was interested in their ad-
aptation of Satyajit Ray’s fictional creation 
Feluda. Unfortunately, the adaptation didn’t 
meet my expectations of quality content.”

High school student Mahin Hossain, 
too, has queries about the quality. “I 
strongly feel like there’s an opportunity for 
improvement in every corner. Most of the 
material I have come across felt recycled. It’s 
the same conventional dramas with quite 
a lot of problematic aspects, like misogyny, 
toxic relationships,” he says.   

 On the other hand, Sakib R Khan, 
Country Director for Hoichoi Technologies 
Bangladesh, speaks about what the plat-
forms think fans want, “Thriller, crime dra-
ma and action-packed content is what the 
audience watches the most, with romantic 
comedies coming in at a close second.”

Another probable reason for these plat-
forms’ slow rise to fame is the availability 

of pirated copies of content on YouTube or 
piracy websites. 

Redoan Rony says, “Quality content that 
gains popularity is illegally released on 
YouTube. This is the kind of content that 
brings in consumers and revenue. It is truly 
unfortunate to see this happen given that 
creators spend a long time and a huge bud-
get when making these films and series.” 

Tamjid Atul echoes the same sentiment, 
“We haven’t been able to garner a signif-
icant following as of yet because unlike oth-
er countries, where web series and movies 
are regulated and unavailable on YouTube, 
a lot of content is leaked here. I strongly 
believe we can improve our viewership if 
we can regulate the content on YouTube.”

Moreover, the range of content offered 
by foreign platforms is unparalleled. For 
instance, Netflix has a vast catalogue that 
includes something for everyone: originals, 
anime, K-drama, telenovelas, TV series, 
movies, and more. These platforms offer 
content spanning different genres, cultures, 
and languages. Given the limited resources 
available to Bangladeshi entrepreneurs and 
content creators, it is not possible, at least 
not at the moment, to catch up to the larger 
platforms. Improvements in the content are 
certainly possible through larger budgets 
and bigger technological aid. Nonetheless, 
true advancement will only be possible 
if consumers stream their content, giving 
them that fighting chance.

Nabiha Nusaiba has a duel coming up with a 
bottle of Didaar tomato ketchup. Shoot her an 
email at n.nusaibaah@gmail.com for front row 
seats. 

Antara Labiba Nikita is the coach to the above-
mentioned bottle of ketchup. Send her an email 
at antaralabiba7@gmail.com for information 
on her mentee.
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