
BUSINESS B3DHAKA TUESDAY NOVEMBER 10, 2020, KARTIK 25, 1427 BS

Reliance’s deal 
talks with Saudi 
Aramco gaining 
momentum
REUTERS, Bengaluru

Reliance Industries Ltd 
and Saudi Aramco are 
resuming talks over a 20 
per cent stake sale by the 
Indian conglomerate in its 
oil-to-chemical business 
after a brief pause due to 
COVID-19 pandemic, ET 
Now reported on Monday, 
citing sources.

Both the companies 
were committed to the 
deal and Aramco wants to 
do physical inspection of 
Reliance’s assets in India, 
the report said.

The deal, estimated to 
be about $15 billion as of 
August last year, had stalled 
over price, Reuters reported 
earlier this year.

Reliance’s shares have 
been on a tear in 2020, 
rising more than 35 per 
cent so far this year, as it 
raised billions of dollars 
from global investors for its 
digital and retail arms.

Reliance and Aramco did 
not immediately respond 
to Reuters’ request for 
comments.

REUTERS, Tokyo

Japan’s SoftBank Group Corp on 
Monday reported a $13.5 billion 
net gain on investments in its two 
Vision Funds, as a broad upswing 
in tech valuations brought the 
value of its mammoth first fund 
back above water.

The recovery in the first 
Vision Fund is likely to be seen 
as welcome news for investors 
unnerved by some of SoftBank’s 
recent stumbles, even as the results 
were tainted by a $1.3 billion hit 
after a derivative loss related to 
investment in listed stocks.

Founder Masayoshi Son had 
long enjoyed a reputation for 
investing prescience - he was an 
early backer of Chinese e-commerce 
giant Alibaba Group Holding Ltd 
- but that was tarnished after the 
spectacular flame-out of portfolio 
company WeWork and missteps 
following the pandemic.

“I’m not that hung up on the 
numbers,” Son said of the group’s 
earnings, reiterating SoftBank’s 
view that net asset value is the 
primary measure by which the firm 
should be judged.

SoftBank said it had net gain on 

investment from the two funds of 
1.4 trillion ($13.5 billion) in the 
six months through September, 
though much of that reflected 
unrealised profit from portfolio 
companies.

The first fund is now worth 
some $76.4 billion, slightly north 
of the $75 billion paid for its 83 
investments, it said.

The smaller second fund saw a 
big uplift following the listing of 
housing firm Ke Holdings Inc. The 
second fund had a fair value of 
$7.6 billion versus a total cost of 
$2.6 billion, SoftBank said.

The Japanese conglomerate has 
been selling down core assets such 
as stakes in Alibaba and domestic 
telco SoftBank Corp 9434.T to raise 
cash to weather the COVID-19 
pandemic.

Son in August said SoftBank 
would park excess cash from asset 
monetisation in technology stocks 
and derivatives in at attempt to 
capitalise on an uplift in valuations 
in the sector.

The bets, which come as 
SoftBank hopes to reestablish its 
investing chops after its struggles, 
were undone by a 292 billion yen 
derivative loss.

SoftBank’s Vision Fund 
back to black even as some 

of Son’s tech bets sting

Rising accounts 
take banks closer 

to people
FROM PAGE B1

“IBBL has been the top 
remittance recipient for 
years and the deposit 
accounts have helped it 
attract the remitters,” he 
said.

Banks should take up 
more initiatives to mobilise 
funds as this will help 
strengthen national savings, 
Mahbub said.

Deposits in the bank now 
amount to Tk 113,000 crore 
riding on the accounts.

“The rising number of 
accounts has helped curb 
corruption as well,” said a 
central bank official.

The cash allowance 
under the social safety 
net programmes is 
being disbursed through 
bank accounts, bringing 
transparency in the funding 
process meant for the 
marginal people, he said.

OBHAI

Tabassum Zaman, head of growth at Obhai, receives an “e-Commerce Mover’s Awards 

2020” from State Minister for ICT Zunaid Ahmed Palak at an event in Dhaka on Sunday. 

The e-Commerce Association of Bangladesh presented the award to the ride-sharing 

startup for its ObhaiSheba, an emergency transport service for frontline Covid-19 

hospital caregivers. e-CAB President Shomi Kaiser was present.

Jamuna 
Bank gets 
new DMD
STAR BUSINESS DESK

Noor Mohammed has 
recently been appointed as 
deputy managing director 
(DMD) of Jamuna Bank.

Prior to the appointment, 
he was the senior executive 
vice president and head 
of corporate business at 
United Commercial Bank.

Mohammed started 
his banking career as a 
probationary officer at 
Eastern Bank in 1998. 

He also worked at 
One Bank, according to a 
statement.

Mohammed completed 
his master’s degree in 
finance from the University 
of Dhaka.

STAR BUSINESS DESK

Padma Bank has recently signed a deal 
with bKash enabling its customers to 
transfer funds using their internet banking 
platform Padma i-Banking to any bKash 
account.

This latest addition takes the number 
of banks having fund transfer facilities 
with the leading mobile financial service 
provider to 21.

To make an instant bank-account-to-
bKash fund transfer, customers first need to 
log in to their bank account through Padma 
i-Banking and then add the bKash account 
beneficiary once alongside providing other 
necessary information.

There is no charge on this service from 
bKash, according to a statement.

“The facility of instant money transfer 
service from banks’ app or internet 
banking to bKash account has enabled 48 
million bKash users to enjoy convenient 
transactions 24/7 across the country,” the 
statement added.

Since its launch in 2019, the fourth 
generation bank has been working to 
provide digital services to about 1.7 lakh 
customers.

Padma Bank 
to bKash fund 
transfers now 
possible

BB cuts credit risk 
for banks to speed 
up stimulus fund 
disbursement
FROM PAGE B1

As much as 42 lenders, 
which have signed 
participation agreements 
with the central bank to 
implement the package, 
have so far disbursed 23.41 
per cent of the Tk 3,000 
crore loan.

The central bank earlier 
set a roadmap to disburse 
the fund within December 
this year.

Yesterday, it issued 
show-cause notices on two 
banks for failing to disburse 
anything from the package, 
said the central bank 
official.

Clash of consoles: New 
PlayStation and Xbox enter 
$150b games arena - fight!
REUTERS, Tokyo/Chicago/Stockholm

Think Michelangelo vs Da Vinci. 
Muhammad Ali and Joe Frazier. Batman v 
Superman. Another epic rivalry is rejoined 
this week when Sony and Microsoft go 
head-to-head with the next generation of 
their blockbuster video-game consoles.

Sony, whose PlayStation 5 (PS5) takes 
on Microsoft’s Xbox Series X and Series S, 
is widely viewed as being in pole position 
to capitalise on a pandemic-driven boom 
in consumer spending that has buoyed the 
$150 billion video game industry.

The Japanese company’s deep bench of 
games and broader fan base - it has sold 
over 100 million PS4s, winning the battle 
of the previous generation - should see it 
retain its edge over its American archrival, 
according to industry experts.

“People who own Xbox tend to 
buy the new Xbox, while people who 
own PlayStation tend to buy the new 
PlayStation,” said Wedbush Securities 
analyst Michael Pachter.

Yet the industry is changing and cloud 
gaming is on the rise, allowing games to 
be streamed without bulky hardware. This 
could curb console sales in coming years, 
analysts say, a shift that could benefit 
Microsoft.

The two consoles - the first to be released 
by the two companies for seven years - are 
eagerly awaited; the Xbox will go on sale 
on Tuesday, and the PS5 two days later in 
core markets, costing about $300 to $500 
apiece.

The race to order the devices in advance 
actually began weeks ago, though blink 
and you might have missed it. Pre-orders 
of Sony’s PS5 sold out within minutes on 
many retail sites, for example, frustrating 
fans.

Julian Mercado, 17, managed to reserve 
a PS5 from Walmart.com just minutes after 
pre-orders started on Sept. 16, knowing 
he’d be up against a legion of gamers.

“It’s exactly like shopping on Black 
Friday,” said the high school student from 
Dallas, who has been playing video games 
with his dad since he was five. “You show 
up early, you walk away with something 
good. You show up too late, you’ll walk 
away with nothing.”

Sony might have the edge, but the stakes 
are high for the Japanese company. Its 
gaming business is its biggest cash cow; in 
its fiscal 2019 the division, which includes 
hardware, software and services, brought in 
close to a quarter of its roughly $77 billion 
group sales and nearly 30 per cent of its 
$7.9 billion operating profit.

Microsoft does not break out the results 
of gaming, though it’s a smaller part of its 
business than for Sony. It also does not 
disclose hardware sales but the current 
Xbox One is estimated by analysts to have 
sold 50 million units.

For the other big hardware player, Japan’s 
Nintendo, sticking to consoles is paying off 
with it hiking forecasts last week following 
elevated demand for its Switch.

The PS5 will retail at $499.99 or $399.99 
for a digital-only version, while the Xbox 
Series X will sell for $499.99 and the lower-
spec Series S for $299.99.

About 5 million PS5s are forecast to be 
sold this year, versus 3.9 million of the new 
Xboxes, according to media research firm 
Ampere, with combined sales expected to 
be higher than the previous generation.

“The pandemic is expected to transform 
the U.S. holiday shopping season,” said 
Jason Benowitz, a senior portfolio manager 
at Roosevelt Investment Group. “Playing 
from home has become a way for some to 
safely socialize.”

Sony’s games depth is supported by in-
house studios behind exclusives such as 
“Marvel’s Spider-Man: Miles Morales”. By 
contrast the new Xbox, say games experts, 
will lack killer launch titles, with the 
latest in its flagship “Halo” series pushed 
back to next year as the pandemic hits 
development.

Cloud gaming growth could hand the 
U.S. software giant an advantage in coming 
years, though. Although both companies 
have moved to offer services, Microsoft has 
been more aggressive.

Its Xbox Game Pass subscription service 
has grown rapidly; it offers more than 
100 titles including brand-new games and 
has over 15 million users. Sony has been 
reluctant to make its hottest titles available 
on services like PlayStation Now, fearing 
this could cannibalise sales of big-budget 
games.

The pandemic, while fuelling some 
demand, has also constrained Sony 
and Microsoft’s production, according 
to industry experts, who see shortages 
stretching into 2021.

“Demand will outstrip supply so there’s 
going to be some people who won’t get 
a-hold of the console when they want 
to,” said Piers Harding-Rolls, director of 
Ampere’s games research.

Sony has announced that retailers like 
Walmart, Best Buy and Target will sell the 
PS5 exclusively online when it launches on 
Nov. 12, to prevent people from camping 
outside stores during a pandemic.

Walmart stands to sell as much as $1.1 
billion worth of new consoles by the 
end of January, according to Wedbush. 
It dominates the U.S. market along with 
GameStop GME.N, each with a roughly 
30% share, while sales of consoles at Target 
and Best Buy comprise about 15% apiece, 
the research firm said.

Target said it was working closely with 
its vendors to secure enough inventory. 
Some shoppers who had reserved consoles 
told Reuters that Target had said they may 
receive them days after the launch date.

Container use made easier for 
EPZ factories

FROM PAGE B1

At the meeting, Japanese investors raised 
the issue of bringing utility to container 
use.

The Japanese delegation urged the NBR 
to allow the round use of containers. Later, 
the NBR formed a panel for issuing the 
latest notification.

“I am excited since this move will reduce 
time, cost and hassle,” said Ahsanul Huq 
Chowdhury, chairman of the Bangladesh 
Shipping Agents Association.

However, the success of the initiative 
would depend on how exporters and 
importers reap the benefits, he added.

The initiative comes at a time when 
the government has implemented various 

measures, including policy reforms, to lure 
foreign investors, particularly those from 
Japan.

In the SOP issued on November 5, the 
NBR attached certain conditions for firms 
inside the EPZs looking to avail this benefit. 
The conditions include taking orders from 
shipping agents or freight forwarders.

EPZ-based factories are also required 
to secure approval from customs for each 
consignment.

Until fiscal 2019-20, the cumulative 
investment by factories in the EPZs was 
$5,290 million and they collectively 
created 46,600 jobs, according to data from 
the Bangladesh Export Processing Zones 
Authority.


