Cultural and religious consideration has
moulded a new sense of global fashion, which
is now popularly termed as modest wear.

Today, we see runways, global brands like
Puma and Dolce & Gabbana, as well as inter-
national celebrities, noticeably embracing
covered-up silhouettes, and creative layering.

The appeal of such clothing has gone to
an entirely new stylish place as the fashion
conscious of all generations have been
widely accepting it due to religious and eth-
nic fulfilment, or to achieve a certain degree
of aesthetics, ease and comfort in attire.

Roxana Mariam was previously rec-
ognised for her well-established brand
“Roxana,” which was famous both locally
and internationally for evening wear and
accessories.

She collaborated with different European
brands and retail outlets such as Christian
Fischbacher (Switzerland), The Glass House
(UK), BOX Two (UK), Bombay Connection
(UK) and in Asia, SAZABY (Japan).

She even created evening wear for the
Miss World Pageant.

In subsequent years, multiple fashion
houses, brands and corporate offices have
shown great interest in her work,

Her brand bloomed and Roxana developed
a range of corporate giftware for companies
such as the Royal Yacht Britannia, Guards Polo
Club, The Westin and Radisson hotels.

She also has a long history of brilliant
international exposure that has taken her
brand around the world to many different
platforms.

In 2006, she launched a new line of
clothing, Mariamah. Having worn the hijab
for a few years, she quickly realised that
there was very little out there that she
would personally wear.

A trip to Malaysia further convinced her
that there was a great need for a contem-
porary Western line of clothing, without
compromising the religious aspect.

Mariamah participated at an internation-
al trade show in Malaysia for Islamic goods
and services. It was really well received and
a lot of people contacted her and were
inspired to open shops to sell the brand’s
collection.

The response in Malaysia was over-
whelming. She participated again the
following year, and the business continued
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Riding the trend wave with Rhythmic

With the world becoming a global village,
creative minds growing wider, technology
in the fashion industry-growing manifold,
and experimentation becoming the trend
du jour; the fashion world is witnessing an
era of mix and match.

Designs are infused with cultural, social
and geographical diversities. The world to-
day is cross-pollinating trends and creating
those fashion breeds previously unimag-
ined.

With east meeting west, traditional
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Modesty in style with Mariamah

to grow.

Soon after the launch in Malaysia, Mari-
amah was invited to participate in fashion
shows in Bangladesh, and her change in
direction was well appreciated.

“| have always been known for my
evening wear and western clothing under
the label of Roxana, | took the decision to
switch over to modest clothing and intro-
duced my customers to MARIAMAH and
was uncertain of how it would be received.
It was a pleasant surprise.”

Over the years, her local collection has
been kept mostly reserved for her private
customers at her own showroom, as her
focus was mainly on the international
markets. However, three years ago, Yellow,
a brand very well known in Bangladesh,
started a clothing line catering to the need
of women looking for religious wear and
invited Mariamah to collaborate.

Roxana now does a special range for the
Yellow customers under the label ‘Maria-
mabh for Yellow, which is rapidly growing in
popularity.

This year’s Eid-ul-Fitr collection of Maria-

mabh for Yellow includes long evening coats,
capes and kaftans, long tunics and shirts
with matching trousers and palazzo pants,
creative embroidery, georgette prints,

meeting modern cuts and patterns, fashion
today has become more interesting. Like
other industries from music to food and
films, fashion has its own set of fusions that
has created a-never-like-before impact in
the industry.

New clothes are a staple for Eid, and it
is the easiest way to put some much-need-
ed vigour and excitement for this special
occasion.

Rhythmic, a fashion brand focusing on
quality and original designs, this season

wraps, and elegant abayas.

There is also a wide variety of scarves
and hijab accessories on display.

Roxana Mariam was featured in Vogue
UK while still at fashion school. Very
recently, she has come full circle with a
remarkable editorial piece written by Olivia
Moreau of Vogue Arabia, featured in DEUX,
a sister magazine of Vogue specialising in
avant-garde fashion.

The fashion shoot took place in Greece
with Condé Nast photographer, Omi
Choudhury. It was a terrific opportunity for
a Bangladeshi designer to be highlighted
on such a grand platform. In addition to
that, Mariamah was recently featured in
PERIOD, an international fashion magazine
known for its indie fashion outlook.

“Mariamabh is a holistic brand for anyone
looking for a modest, contemporary style,’
commented Roxana Mariam. The Maria-
mah customer is a mother, a professional
business woman, student, a participant in
worldly affairs, with a dignified manner that
is relevant today.

“Woman are empowered human beings
and it is essential we contribute. We are
capable, relevant, and strong. Our clothing
should reflect that. Dignity, elegance, and
respect are the main focus,’ she said.

is all set on international pattern. Some of
the upcoming Eid collections were made
especially for Game of Thrones fans!

Owner of Rhythmic, Rifat Ara said, “As it
is summer, me and my team tried to keep
both gorgeous and glamourous wearing
along with light and comfortable, yet
trendy and fashionable clothing. So that
people can get what they actually want
from a fashion brand.”

Designer made, their Western-Asian
fusion wardrobe is made with the finest
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Mariamah has a website with their

most exclusive and up to date collections.
Customers can contact them from the
website or their Facebook page and can
also visit their ‘by appointment only’ show-
room where they have a bespoke line and
orders are made to the specifications of the
customer.

“Once people understand the quality of
workmanship, the kind of fabrics we use,
and familiarise themselves with the sizing,
it will be easy for them to purchase online.
Some Mariamah products are available on
the Yellow online store, but we are also pur-
suing other options,” added Roxana Mariam.

By Mayesha Raidah
Photo: Mariamah
To see their exclusive collection, add them
on Instagram: www.instagram.com/maria-
mah_desigo

Instagram @mariamah_desigo

Follow them on Facebook: www.facebook.
com/MariamahDesign

Visit their official website: www.mariamah.
com

The by appointment only’ showroom
is located at: House 321/4 (Ground Floor),
Lane 5, DOHS Baridhara, Dhaka. Tel -
+8801712850771

fabric. The cross-pollination between rich
textiles and exceptional signature drapes
led to outhts that are worthy of the red
carpet.

Keeping in mind the sweltering summer
temperatures, Rhythmic has merged comfort
and style with elegance to provide the best
possible outfit for the individuals looking to
add something new to their wardrobe.

For more information, visit https.//www.
facebook.com/rhythmic360



