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Technological
Prosperous

Technology is changing rapidly in
today's world. Our dependency on

technology is increasing day by day. It
also plays a vital role in every sector in

Bangladesh. First world countries are
developing robots for their industries
and also they are adopting new
technologies in other sectors too. In
Bangladesh, Industries like RMG,
banking, pharmaceuticals, and others
are adopting new technologies.
Digitalisation in Banking Sector and
the corporate sector are happening in

a rapid Pace. So are we ready for
Technological revolution!

How we will adopt these technologi-
cal Changes which are happening
around the world right now! What are
the necessary things we should do to
stay in the competition!

Technology has been the cross cut-
ting sector and working as the backbone
of the nation. Business Leaders will join
the conversation on 21 March, 2019 at
BASIS SoftExpo at Hall-1 (4:00-6:30
PM), ICCB, Bashundhara.
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Readiness for
Bangladesh

List of Panel members:

e  Mr. Osama Taseer, President (Dhaka
Chamber of Commerce and Industry)

e Ms. Nihad Kabir, President (Metropol-
itan Chamber of Commerce and

Industry)

e Mr Md. Siddiqur Rahman, President
(Bangladesh Garment Manufacturers
and Exporters Association)

e Mr. Syed Almas Kabir, President
(Bangladesh Association of Software &

Information Services)

e Mr. Ali Reza Iftekhar, Managing
Director and CEO (Eastern Bank
Limited)

e Mr Syed S Kaiser Kabir, CEO &
Managing Director (Renata Limited)

e  Mr. Akber JM, CEO (Bangladesh
Japan IT)

Join the Conversation. Progress with
BASIS SoftExpo on the Journey Toward
Technology for Prosperity.

XTRA BY APLECTRUM

A unique vision bringing solutions to your gift delivery problems

NOSHIN SAIYARA

Aplectrum Solutions started its journey
with a vision to become a premium name
in software industry of Bangladesh. In their
goal to activate a bigger scale of business,
Aplectrum recently launched a new service
for a faster and efficient gift voucher deliv-
ery system called Xtra. The founder and
CEO of Aplectrum, Monjurul Alam, sat
with us to tell us about his new product:

What is Xtra?

Xtra is a gift voucher delivery systems that
connects businesses with merchants and
consumers. Through our website, busi-
nesses and merchants can sign up to pro-
vide discounts and vouchers to their pre-
ferred clientele.
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How does it work?

There are two kinds of services provided by
Xtra, First one connects companies with
shops and consumers to help distribution of
samples and products. For example pharma-
ceutical companies that want to provide
medicine to doctors, can use this system to
keep tabs on what products the doctors
need and deliver them.

If a local boutique wants to deliver a
voucher, they can send the number of the
client to Xtra and then the client will
receive a text instructing him to download
the Xtra application and avail the offer.
What element is unique about this
service?

Consumers can use this service to gift the
discounts and vouchers available to them

|

with other consumers. All other enterprises
providing discount assimilation limit their
services within the delivery of business to
consumer. We allow our customers to
share their gift vouchers with others.

How did you come up with the idea
of Xtra?

6-7 months ago, I was given two discounts
gift cards by banks to two different food
chains. It occurred to me that if a client
was offered multiple vouchers from multi-
ple companies, it'd be very problematic
for them to carry the cards around with
them all the time and portability of any
service 1s important. Xtra is a solution to
that problem, as you can use this to store,
use and keep track of all your voucher
cards.
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What hurdles did you face while

launching Xtra?

It was hard for merchants to trust this
service as the payment of offers is made
to Xtra by consumers. We are currently
trying to solve that problem by
attempting to create a direct payment
method.

What does Xtra mean in Aplectrum's
legacy?

Maintaining high quality has been our top
priority and we have ensured that in our
services. However, we have wanted to
launch a service of big scale and Xtra will
enable that dream as it reaches a vast user
base of consumer. Let's see where it goes
in the coming days!



