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‘With rmaore people migrating o loreign lands every vear, thene s
& huge poputation wio ook far traditional clothing that reso-
nates with bacal cultures. Many peaple of Bandgladeshi orgin
prafor o waar saris or atkeer traditicnal outfits on Eid, Pahela
Boishakh, Puja, weddings, Dirthdays, i, and it i= not possible o
thverm 1o Eredgiht all Froem thedr hoime country. With local brands
Laking their ready-to-wear lashion abroad, pecgle naw have
eagy, comvenient choices,

Local Bangladeshi brands are picking kscations strategically bo
open outlets preferably near localities where peapbe frem
Southeast Asia mastly reside. Men, women and children can
aagily iry on the |atest rends before making a pick. Howeawver, in
this day and age, the internet has opened the door for brands to
rade effortleisly. People are easily able o select their favounitas
adading and get it shipped 1o thair homes 5o, the physical autlet
i Bifietpr planes thie magor robe in Ssome cases.

T Pesces an this thiriving fashion industry of Bangladesh, and
to show it true global reach, the Beitish Bangladesh Fashion
Coundil [BEBFC) hald their annual Hlagship Bangladesh Fashion
Weak for the sacond Limse on Oclobser 7, 20017, Tha BEFC 5 a
jocial entenprise and not for prodit company set up o deliver
training, work experience and netwarking opporiunities, it says.
There is a slew of well-known and up and coming designer
prands as well a5 makeup artists participating i the gala, indclud-
img such as Rina Latil, Chandan, Bibdana, Mayasin, Kuhu's
‘Wearable Art, Sahar Rahman, 1972 Jewellery, Athaka Hodgain,
fouji London, and Zurbem. The event B headlined by Kaniz Ali as
makeup artist, with the Cactus Agency supporting with their
range of talented individuals.

- LS Dredk




