TIPS

LUSCIOUS LIPS

GRADIENTLIPS

Initiated by Koreans, this is a lipstick trick
that makes your lips look smaller, giving
you a youthful and natural look. Start off
with lipstick only on the inner sides of the
lips, slowly blending them out, so as to
create a gradient. Lastly take some
concealer and dab on the outer corners
to fade out the colour a little more. This is
usually done with lip tints or stains, but
any lipstick would do.

OMBRE LIPS

This is quite the opposite of a gradient

lip, where the lips are made to look
bigger and plumper, and using two
shades of lipstick. First of all, the lips are
outlined with a dark shade of liner, then
filled in with dark shade of regular, or
matte liquid lipstick. This should be
followed by applying another layer of
lighter colour on the insides, and blend-
ing the two shades out by the slightest,
creating an ombre effect!

By Anisha Hassan

Mannequins were first introduced to the
masses around 1870. Back then, the
emphasis was on making them look as
close to real as possible, often embellish-
ing them with real hair, glass eyes and
even false teeth!

By the 1950s the Barbie look became
a much more preferred shape for man-
nequins and the waist became slimmer
and slimmer, with more emphasis added
on other parts as well. By the 1970,
mannequins went through another do-
over, becoming hyper-realistic being
based on the forms of runway models.

The question now, after a sudden
growing interest in the negative roles
mannequins can play, is whether we are
further from reality, in terms of how a
mannequin looks, than ever before.

There is no easy answer to this. As
the mannequin models demonstrate,
they are far removed from what can be
considered an average, here in
Bangladesh or anywhere else for that
matter. Unlike the numerous models and
celebrities though, mannequins go
under the radar when it comes to the
question of perpetuating unrealistic
beauty standards.

Fashion designers and labels are
quick to point out that everyone knows
that models are 'dummies' and thus
should not be held accountable for such
a thing. They also stress that fashion is
about selling a fantasy and clothes on
certain size mannequins look more
appealing and thus are a necessity.

ONADIFFERENT NOTE

MaKing sense of mannequins

How much of that is actually true?

Firstly, retailers ought to know that no

one really blames mannequins. That is
absolutely silly. Why should we? Who we
do blame, as a whole, is the fashion
industry itself that orders, buys and then
displays these mannequins, promoting a
type of body shape that is often times
unattainable. This unattainability can

LEFESITYLED

formation with realism creeping up as
actual realism and not a manufactured
one.

There are numerous cultural pressures
that persist for various body shapes and
the fashion industry, as a whole, must
make a concentrated and sincere effort
to bring about a change. The 'average'
mannequin measures around six feet

easily have a psychological impact on
shoppers, forcing some to buy a smaller
size disguised as retail-therapy when the
issue may lie much deeper.

Not the mannequins themselves but
the retailers must be encouraged to
promote more body-positive forms and
images. The idea of mannequins is cur-
rently going through its next great trans-

tall, with a 34-inch bust, 24-inch waist,
and 34-inch hips, and extremely narrow
calves, ankles, and wrists.

This is not a reality and never has
been and while it is okay to peddle
dreams, forcing them down our throats
cannot be acceptable.

By Osama Rahman
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