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Food and Agriculture Organization
of the United Nations

11 December 2015

Message

December 11, "Internatmnal Mountain Day", was designated by the United Nations General
Assembly in 2003 to be observed every year with a different theme relevant to sustainable mountain
development. The theme for International Mountain Day 2015 is 'Promoting Mountain Products for Better
Livelihoods'. Today, we can take this opportunity in highlighting the importance of marketing high-valued
mountain products both in Bangladesh, and across the globe.

Mountain areas of Bangladesh, with their unique bio-diversity, have been farmed by traditional
methods for several centuries now. But the mountainous regions have lagged behind in development. The
term 'Mountain product’ can help producers in channeling a new perspective on the "specificity’ of mountain
products to a broader base of consumers, and ultimately increase demand. A focus on premium quality-
rather than mass production- can create a nice market for mountain products, with financial benefits to the
local economy. In the case of the Chittagong Hill Tracts, food processing and value addition can further
stimulate demand for high value mountain products, including local fruits, preserves, pickles, etc- as well
as and handicrafts. Sustainably managed, these types of production- supported by tourism in hilly regions-
can open new window of livelihood for indigenous peoples of Bangladesh without affecting the distinctive
nature of the region. Indeed, the Government of Bangladesh, by marking 2016 as the Year of Tourism, has
placed great importance on promoting travel related activities across mountain areas. Tourists can be both
the market for mountain products, and act to promote the quality of mountain products on their return
home; this promises to be a dynamic time for small and medium sized enterprises in CHT.

FAO and the Government of Bangladesh can work together to promote 'Mountain Products' by
implementing policies, and making investments to support better livelihoods. One important key is to have
a good understanding of market needs, its potential, and the constraints it faces, in order to provide
adequate support. | wish the celebration of this year's "International Mountain Day" 2015 in Bangladesh
every success; and continued assistance from all the stakeholders. M GSL\

Mike Robson
FAO Representative in Bangladesh

ICIM OD

FOR MOUNTAINS AND PEQPLE

11 December 2015

Message

| am very pleased to know that the Ministry of Chittagong Hill Tracts Affairs is organizing the
International Mountain Day 2015. This year's theme 'Promoting Mountain Products for Better
Livelihoods' is very important for the mountains of the Hindu Kush Himalayas and the Chittagong
Hill Tracts of Bangladesh.

Some of the popular high value mountain products found in the CHT include jhum products
like foxtail millet, black and brown sticky rice, colocacia, cucurbits, chili, upland brinjal, cotton,
beans and other legumes; fruits like banana, jackfruit, orange, guava, and jujube; handicrafts that
include hand-weaved products; bamboo and cane products; woodcrafts; processed food products;
and other products like cashew nut, coffee, and mushroom.

These products not only support the livelihoods of the farmers, but also contribute to the
national economy. Therefore, how we manage the region's agricultural biodiversity will have a
directly bearing on the wide range of high vale mountain products that our farmers cultivate today.

On the occasion of International Mountain Day, ICIMOD reiterates its commitment to
promote mountain products for improving lives and livelihoods of mountain people. | would like to
take this opportunity to thank our partners in Bangladesh, particularly the Ministry of Chittagong Hill
Tracts Affairs, in celebrating this important international event.
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