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OFE[I:,%CE 13, the world
i v was struck by

the tragic news of the
Paris attacks. In what was
the most deadly assault
on French soil since
WWII, at least 129 peo-
ple were killed in a series
- of coordinated attacks
- while more than 400
were injured. Reactions
on social media -- ranging from condolences to
viewpoints on the causes of the attacks -- were
quick to play out. But one of the most common
criticisms was directed at the mainstream media.
People questioned why the Beirut bombings that
occurred a day before the Paris attacks didn't get
as much coverage, even though innocent lives
were lost in both instances and ISIS claimed
responsibility for both. And this time around,
Facebook too came under severe flak for the
option of the French flag overlay on profile pic-
tures and safety check teature for Paris, when the
same options weren't made available for the
people of Beirut or for the millions of Syrians
who have been displaced from their homes due
to the ongoing raging civil war in their home-
land. The issue of the obvious selective outrage
that stems from some lives being deemed more
valuable than others was repeatedly raised by
many, and rightfully so.

But in the age of social media where social
networking sites are inundated with arguments
and counter-arguments in the aftermath of
such incidents by hyperactive users quick to
post and share status updates often in an
emotional, flustered state, such reactions serve
to illuminate a number of issues. First, they not
only reflect the dominant views of why people
think a certain act of terrorism happened, but
also help shape people's opinions, which is
why it is all the more necessary that we use
social media responsibly. Second (and this can
be derived from the first point), these over-
whelming online reactions often help expose
blatant double standards and a skewed under-
standing of such affairs of not just the media
but of social media users themselves. Third, since
the popularity of opinions on social networking
sites thrives on the number of 'likes’, 'shares’
and 'retweets’ of status updates and/or articles
which need not necessarily be based on facts
and figures, social media can quite ironically
prove to be a dangerously confusing, mislead-
ing place.

The aforementioned points hold true if you
look at the reactions to the Paris attacks on social
media. Putting aside some people's generalised
and convenient reasonings behind the deadly
attacks, what's especially problematic is the
apparent ‘offence’ (for the lack of a better word)
many took to the call for attention to the Beirut
bombings. An actual status update on Facebook
that read, "It's not a contest! Prayers for both
Paris and Beirut" garnered much support and
praise. | wonder if all those people blindly
rushing to click the 'like' button on the status
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update, and the person who wrote it, even
considered the implications of terming it a
‘contest’. Since when is pointing out selective
outrage akin to "competing" for sympathy? Are
we to believe that the condemnation of the loss
of human lives is a zero-sum game? What does
mourning deaths in Beirut take away from
grieving the loss of innocent lives in Paris? Can
our hearts not bleed for all deaths in equal
measure? #PrayForBeirut in no way means
"Don't pray for Paris". It means that we need to
be more inclusive in our calls for justice and
show of sympathy. And as citizens of the world
and as Bangladeshis, we too ought to recognise
our unjust, unequal outrage and the devalua-
tion of Hindu, Buddhist and Christian lives and
of those belonging to marginalised communi-
ties here at home.

This is not to state the obvious but the con-
vergence of all things personal and public has

rendered the realm of social media volatile,
unpredictable and highly politically charged.
And the sharing of 'personal’ opinions on a
largely impersonal platform ought to be done
with caution, speaking from an ethical stand-
point. A generational habit of joining in on the
chorus of like-minded opinions and the desper-
ate urge to put in one's two cents on a current
issue in the form of a hurriedly typed status
update, no matter how untrue or insensitive,
needs to be kept in check.

In an article in The Independent, Lulu Nunn
astutely points out the herd mentality behind
Facebook users changing their profile picture to
show solidarity with Paris. Nunn questions
whether this kind of online solidarity, influ-
enced by Euro-centrism and "corporate brand-
ing initiatives" by tech giants such as Facebook,

OLITICS OF #SOLIDARITY

actually qualifies as true "human kindness". It
is not to say that all Facebook users opting for
the Tricolore are disingenuous in their solidar-
ity. But the fact that the French flag overlay is
the only single option on Facebook can be inter-
preted in multiple ways. Can this be seen as
policing solidarity? (In other words, telling
people what lives they should be mourning and
worse, what lives are not worth mourning by
virtue of the Syrian, Yemeni or Palestinian flag
not being an option). This also speaks volumes
about the ways in which corporations are quick
to capitalise on such tragedies by incorporating
them into clever marketing strategies that basi-
cally reduce the act of solidarity into a filtered
profile picture.
In navigating the convoluted world of social
media, we ought to think twice before we
'share’ or 'like’ a post that 'sounds right' just
because 30,000 others have validated it by

#PrayForBeirut

in no way
means "Don't
pray for Paris".
It means that
we need to

be more
inclusive in
our calls for
justice and
show of
sympathy.

doing the same. Instead of hastily forming and
publicly declaring an opinion on sensitive
issues such as terrorism, we ought to be extra
cautious about unknowingly giving credence to
unsubstantiated information and baseless opin-
ions, especially when lives are at stake (in the
aftermath of the Paris attacks many began to
criminalise Syrian refugees resulting in some
countries tightening border control). We, as
netizens, bear the responsibility to remind
ourselves of the pivotal role that we play in the
domain of world affairs. And in the current
global atmosphere of power politics, xenopho-
bia, terrorism and everything evil, we ought to
tread the digital space with some sense of
morality.

The writer s 2 member of the Editorial Team, The Dally Star.
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NSU
EMBA

A unigue program designed exclusively for mid-level and senior executives

\\ ADMISSION

Spring 2016

Application Deadline:
Wednesday,

2nd December, 2015
Admission Interview :

Friday, 4th December, 2015

Concentration: O FINANCE O HRM 0O MANAGEMENT O MARKETING
- The NSU EMBA:

» Understanding the need and requirements of business education by the corporate world, and the urge of modern
managers to achieve and fulfill them, the School of Business and Economics— North South University, has initiated
The EMBA (Executive Master of Business Administration) program - back in the year 2006,

® This elite program of NSU specifically caters to the needs of business professionals of different fields in achieving
greater success and higher satisfaction in the work/job they do best.

® The EMBA Program courses are conducted by faculty member having in-depth knowledge in the specific field with
PhD/Doctorate Degree, or by instructors having long experience and outstanding track record through hand-on
exposure in the corporate world.

~ Eligibility:
m A four-year bachelor’s degree, or a three-year honors degree, or a master's degree - accumulating to 15 years of education.

m Atleast a second class (45% or above) in all exams or a minimum cgpa of 2.75/4.0,
® Minimum 3 years experience, upon completion of bachelor/ master level education,

— Highlights:
B Financial aid available to selected students upon meeting set criteria.
®  Tuition scholarship available based on merit & need,
Classes on Thursday, Friday and Saturday only - with a vast range of course offering.

®  Course curriculum customized to the needs of working professionals - to enhance their sustainability.
Specific waiver of courses based on educational experience.

- Application Instructions:

s Application forms can be downloaded from NSU website and submitted with a pay order of Tk. 1,500 from any bank in
favor of North South University. Forms are also available for Tk. 1,500 in Southeast Bank, UCBL, DBBL, Bank Asia, One
Bank, NCCBL, IFIC Bank, Bashundhara Branch Dhaka.

® Please submit: (i) a statement of purpose in 350 words (ii) two passport size photographs (in addition to three

affixed ones) (iii) clear copies of transcripts or mark-sheets (iv) photocopies of parents’ National 1D cards
(v) photocopy of applicant’s National ID card/passport (vi) photographs of parents/guardian and

(vii) a set of appointment letter(s)experience certificate(s) and (viii) visiting cards of applicant and supervisor(s),

NORTH SOUTH UNIVERSITY

Contact:
MBA Program Office

613 NAC, 15 B Bashundhara, Dhaka 1229
Phone: +880 2 5566 8200 ext 1765/1764/1763/1760

Check out for more ; http: //www.northsouth.edu/academic/sbe/mba-emba-programs.html
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Master’s in

Natural Resources & Disaster Management

Admission going on

Special Feature

Majors/Specialization

« Duration : 12 months

« Classes: on weekends .

» Generous Scholarships, up to 100% tuition waiver

« Credit transfer to North American, Canadian,
Australian, British and other overseas universities

» Payment: 3 installments

« Thesis or Term Paper required for all students

« Experienced and highly trained full time Faculty

members mostly Ph.D's from renowned universities

Career Development opportunities from UN

agencies; government organizations, private NGOs,

Int. Research Institutes as Environmental

« Environmental and Social Impact Assessment
Risk Assessment & Disaster Management
Geographic Information Systems

Sustainable Floodplain Management

Climate Change and Adaption in Floodplains

Master’s or Four—year Bachelor’s

DOWN

Degree in any discipline

Professional Membership:

8 Goofs

Manager/Analyst/Consultant.
Field trips to the country’s environmentally
vulnerable areas

Application Deadline; 23 December, 2015
Admission Test: 13 January, 2016
Classes Start: 22 January, 2016

+ International Centre for Climate Change and

+ INSPIRE, British Council
+ HECUA: Higher Education Consortium for
Urban Affairs
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(CREL) 21 Chet Baker music
22 Hollers
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10 Turner of film

11 Hunting weapons
13 Phone button letters
14 Whole

15 Walked heavily
17 Dessert choice

18 Sockeye and coho
19 Texas Houston
20 1040 org.

21 Carefully select

22 Mona Lisa feature
25 --turvy

26 Goose sound

27 Old hand

28 Ump's call

29 Site for letters on a train
33 Employ

34 Battlesiteof 1945
35 Oz visitor

37 Oodles

38 Bagel choice

39 Fan publication
40 Made over

41 Changes direction

1 Vegas machines

2 "It'sa Wonderful Life" director
3 Tatum of "Paper Moon"

4 Insomniac's quaff

5 Salad base

6 Orange peels

7 Toward the stern

9 Soap operas

23 Less assertive

24 Strongly concentrated
25 Half a sextet

27 Hocked
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