~ THANKGOD IT'S FRIDAY
BY TANZIRAL DILSHAD
DITAN

MUSIC MANAGEMENT

WORKSHOP

DATES: 4-5 September
TIME: 10am — 06pm
VENUE: Lighthouse Bangladesh, 41 Kamal
Atarturk Avenue, Banani

Bangladesh is now gearing up to having
a solid music scene, and has started going
beyond borders. If you look at the local
context, much of the failures boil down to
the failure in management - from labels,
to music associations, the media, live

entertainment companies, and even artists.

Professionals in the industry are welcome,
from labels to live event managers to pro-
duction managers who look into the man-
agement aspect of the story in the music
business. Nafis Ahmed, Founder of
LiveSquare Bangladesh and LiveSquare India,
will share his experiences about the journey
of creating a music management platform
from scratch, and how everyday there is
enough room to add value in the industry.

Registration fees: Tk750 (includes lunch
and snacks on both days). To register log
onto http://j.mp/ MMW2015RegForm.

Participants need to send their registra-
tion forms at Isworkshop2015@gmail.com.
Only a handful of participants will be picked
for the workshop. From the selected candi-
dates, some will get a scope to work up and
close in producing the upcoming
RockNation event on 18 September, 2015.

THE MELANCHOLY OF URBAN
LIFE - A SOLO PAINTING
EXHIBITION BY ARTIST SULTAN

ISHTIAQUE

DATES: 4-18 September

TIME: 11am to 8pm

VENUE: La Galerie, Alliance Francaise
Sultan Ishtiaque's paintings have an

assiduous "touch” but he has a great ten-

dency towards experimentation with vari-

ous themes and objects. As a socially con-

scious artist, he paints metropolitan life,
capturing the diverse moments of its social
bindings. He closely observes the changing
socio-political and economical conditions
of Dhaka city and goes on painting
wounded and downtrodden people and
their daily chores.

Ishtiaque portrays urban people —
their sufferings, anguish, bliss and
ecstasy. For the paintings for this exhibi-
tion, he has used pencil, watercolour,
acrylic and oil on paper and canvas.
Scrutinising his works critically one gets
the spirit of similarities of tonalities —
mellow and somewhat translucent. One
could say that he tries to express his
feelings through simple realistic articula-
tion. Colour differs from time to time in
his works. In summary, Ishtiaque's
artworks reveal many a poetic aspects of
our urban as well as human life.

WOMEN'S HORLICKS
PRESENTS ALLURE EID FEST

SEPTEMBER '15

DATES: 4-5 September
VENUE: Amari Dhaka, House #47, Road #41,
Gulshan 2

“Women's Horlicks presents Allure Eid
Fest” is a fair being held at Amari Dhaka.
Participants include: Samara Hyder, Made in

Bangladesh, Quidan, Afsheen, Ombré,
Adiba's, Glamour Bangladesh, Urbanella,
Labonno's Closet, Femmedonna, Revere,
Zafreen Murshed, Amy's Workshop, Tahoor,
Manas, Orange Theory, Wish List, Mansha
and many more.

STORYGAMI

DATES:4-5 September

VENUE: Moar, Genetic Point 11, 8th Floor,
House #25, Road #11, Banani

Buckets Engineer is pleased to announce
their first interactive 'Storygami ' workshop
session in association with Kaaktalio. The
workshops, hosted at Moar, are geared
towards children of all abilities. Two work-
shops will be conducted, catered towards
two age groups. Day 1 is reserved for chil-
dren between six and nine; Day 2 for chil-
dren between 10 and 12.

Each workshop will use different forms
of art, music and interactive motion sensory
games, which will eventually help parents
understand their child's emotional quotient
and growth. Please make sure you register
your child in the appropriate age-group.
Pre-registration and payment is required.
For details call Mahenaz Benedict
Chowdhury (+88-01715-199526); Najmun
Nahar (+88-01719-175856).

Women's
Horlicks
presents
Allure

Eid Fest

Allure Fid Fest is an exhibition
hat will be held at Hotel Amari
Dhaka (ocated at Gulhsan-2,
beside Hotel Lakeshore) on 4

- 5 September, 2015, from
10am to 10pm. The fair wil
showcase 25 of the most pop:
ular online stores.

The participants include names such as
Opal Fashion, Samara Hyder, Tahoor,
Orange Theory, etc. Most of these stores
are owned by female entrepreneurs who
aspire to become world famous. While
majority do not yet have a brick-and-
mortar store, they have built quite a loyal
customer base and are extremely popular
on social media.

The event is inspired by the idea of
bringing these entrepreneurs together and
assisting them to arrange a glamorous fair,
which would boost their sales and image.
The media partner for the event is Dhaka
Tribune, the radio partner is Radio Shadhin
and the technology partner is Aamra
Networks.

FOR MORE INFORMATION VISIT

www.facebook.com/
events/1605819472990553/
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