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| CHECKITOUT |
GROOMING www.groomingloungebd.com ' . l\E
| OUJNGE & /groomingloungebd Woman S WOI‘ld Eld Offel‘ _
Rl - CXBmans @
In celebration of Eid, Women's World has come up with an R(EH Y . on7an s
exciting offer. Customers availing facials, haircut, pedicure, e - | orld
manicure and different kinds of services can get one B e g MEHENDI
MAKEQOVER SALON FOR MEN service completely free. B Tt Gk T
Step Into Grﬂﬂmlng Lﬂunge Outlets are located in Gulshan (01733226959),
Banani (01733226952), Uttara (01733226953),
au 6( 0“%6 Kakrail (01733226954), Dhanmondi (01733226955), T R
CUSTOMER CARE Mirpur (01733226956), Banani Navy Headquarter TR
+880 1704 47474 (01733226957) Gulshan: 01733 226151 | Banani: 01733 226152 | Uttara: 01733 226153 | Kakrail: 01733 226154
+880 1794 141414 Just beside KFC, Sector 13, Uttara Dhanmondi: 01733 226155 | Mirpur: 01733 226156 | NHQ: 01733 226157 | (715%™ womansworldbd

Unilever Care Line
09-666-999-666

And You May Win a Fragrant

%7, Gold Locket!
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eTo win the gold locket, buy a 100 gm pack of Lux Soft Touch, Velvet Touch, Purple Lotus or Fresh Splash with the text on pack: “4t& % =g sitst” @Inside the pack, you may find a scratch card with the text: “sfEs==, S+ 4t (it
gt Jafee o =L o|f you find the card, call Unilever Care Line at 09 666 999 666 and answer the question asked to win the gold locket ®Winners will be contacted later via Unilever Care Line with instructions on how to collect the
gold locket ®#Winners must present their scratch cards to collect the gold locket ®The offer is valid for a limited period of time and till stocks last ®For more details visit www.facebook.com/LuxBangladesh or call the Unilever Care
Line number eUnilever Bangladesh Limited reserves the right to alter, expand and refine the rules of the offer at any time and its decisions will be considered final.
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