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prevention and role of media

Early detection can reduce threat of death.

Habiba Akter, Executive Director, AAS

Right information is
very important. We
have to disseminate
the information how
HIV positive people
have been surviving
: | taking cares.
)_A We find that HIV
Y ~ positive people
sutfer discrimina-
tion even among family members. This is
due to persistent stigma in our society.

Migrant workers are the most vulnerable
section who are infected and infect their
family member back home. However, we do
not have any programme for them. How can
we reach them with right information?
Where can you get help from HIV testing
centre. We have to provide such informa-
tion.

Policy makers should be involved in fol-
low-up process. They just sign declarations,
but they do not follow up their commit-
ment. Media can bridge this gap.

People commonly think that HIV means
death. So their suffering remains in silence,
waiting for a disrespectful death. This is
because of stigma. Many people come at
the last stage; if they could have been
addressed early, they would have been
cured.

The government will give anti-retroviral
therapy free from December 1. This is good
news. We should disseminate this message.

We have to be accountable to ourselves.
Every when we attend roundtable on HIV/
AIDS day we should review what we have
done over the last year.
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ABM Kamrul Ahsan, UNODC

[ appreciate
media's role; they
are vibrant and
complementary. We
have seen in the
last decade that the
situation has
changed.
Information giving
is not enough now.
If you look at survey, you will find people
get first information from media print and
electronic. We have to address different
information need of different groups, and
which information will be disseminated
through which media. We have to shift our
focus on information that is more com-
plete, cause and consequences.

Respecting self-esteem of HIV positive is
very important. It makes treatment easier.

We have to mainstream HIV positive
people. We have to help them in maintain-
ing normal life- access to education, job
and other basic rights. Media can play a
positive role here.

AIDS is a behavioral disease. It is very
much related to our life style. So we can use
media for shaping our life following good
practices and avoiding bad practices.

Sabir Mustafa, Editor, BBC Bengali
Service

Media have to play
watchdog role in
every governance
issue otherwise
there is not point
of being media. If
the media become
&* oo close with pub-
i | 9 lic health cam-
paigns then they
will loose that ability to hold authorities to
account. Media is most effective if it
retains its credibility. And the only way the
media can retain credibility is when the

audience accept that the issues the media
is covering are done in an impartial, bal-
anced and fair way. Otherwise they will
think that media is the partner of the cam-
paign, they are not critical to the issue.

The primary role media is providing
news, analysis and investigative reporting
which will help inform the public. Media
can create awareness, but it should play
role in delivering public health interven-
tions. That is the role of government and
NGOs. Media's role is to hold them
accountable. It can only do that by keep-
ing a distance.

Media is fantastic all over the world in
covering the HIV issue not just as fact and
figures but also bringing out the human
element, human suffering.

Back in 1995, I did a study for Unicef on
the use of oral dehydration therapy in
treating diarrhea. I find in my study area
that everyone know how to oral saline.
How did they know? They heard it on the
radio. It was not a door-to-door campaign
of an NGO or government health official.
All the housewives said I heard it on the
radio. The radio message was so frequent
that they memorized it. But for private
broadcaster that is not so easy. State
broadcaster often deliver message without
thinking about its editorial value. But a
private media will think hard before putt-
ing a message like that because media are
not bill board. The message has to have an
editorial value. There are international
organization that are very skilled in pro-
viding message so that media can know
about the editorial value of that message.
So it is also important how organizations
are dealing with media. One should also
understand the media as the fourth state.
Your interaction with the media has to be
at that level.

Back in the 1980s when in Britain HIV
patients were still suffering from severe
stigma like they are in Bangladesh ,
Princess Diana went to a hospital and
shook hand with a patient in bed and had
a chat with the HIV patient. It practically
destroyed the myth that HIV could be
transmitted by touch or proximity.
Perhaps one day a Bangladeshi leader will
go to an HIV positive's home , spend time
with the family, have share a meal with
them, and that will destroy a lot of myth
exists today. That a media cannot do. It
should be dealt at another level.

Dr Samir Kumar Howlader, National
Programme Officer, [OM

We have no
programme for
migrant workers.
We can use our
media to reach to
them because in
abroad Bangla TV
channels are the
only source of
information for

many of them.

We have to take different actions for
different sections of people.

We should strongly uphold the rights of
the HIV positive people, and make people
aware about different misconceptions.

Kazi Ali Reza, UNIC

We have to put a
lot of stress on
sexual behaviour.
We have to make
aware people
about safe sexual
behaviour. It spe-
cially comes to the
people who are
very active. That is
why young generation is so important.

We can promote safe sexual behaviour
by using celebrities who really attract
young generation. 3 years ago, there was a
poster where Ronaldo says, 'play safe’.

The UN that without the participation
of media MDG cannot be fulfilled felt it. It
is same to every social issue like HIV.

FM Radio is very popular among young
people. If we can use this FM Radio to
disseminate message about HIV, we would
be able to have a wider young audience.

Journalists are not experts of technical
issues but they can communicate people
in easy language. We can disseminate our

study findings through journalists.

SM Rahmatullh, Programme
Manager, Bandhu

There are many
challenges when
we talk about MSM
and Hizra popula-
tion. We have to
talk about them.
Media can bring
out their stories,
why these people
are discriminated.
We often fail to broadcast messages due
stigma and social conservatism. We
should do advocacy with the media about
this issue.

Dr.MD Enamul Haque , National
Consultant, HIV/ AIDS, WHO

[n this year, we
have selected a
serious slogan:
“Zero infection,
zero discrimina-
tion and zero AIDS

| /-}" ’r { I ) related death.”
/) (4 I ) (8l I When you say zero
,f; U S (GRS that means your
| | strategy should be

very different from other years. In addi-
tion, this slogan will continue until 2015.

The estimated number of HIV cases is
7500. Since the first detected case in 1989
until 2011, our total detected case is 2533.
It means there are many hidden cases.
And what ever strategy we take to attain
zero we have to consider those hidden
cases, either you work in media or in
programme.

Why we are saying zero from 20117 If we
see the epidemic curve, it was gradually
growing high globally. From 2000 to 2011,
the curve became flat and now it is
decreasing because of availability of medi-
cine, more detection of cases globally,
more care and extended coverage of ser-
vices. When we talk about zero death and
zero discrimination, it must be very differ-
ent from other strategy.

Many resources have been spent. Now
it is time to account whether we are going
to the right way. Therefore, we need moni-
toring and evaluation of our programmes.

When fund is withdrawn our
programmes stop. So there is a lack of exit
strategy. So when a programme starts we
should put some focus on the exit strategy,
it can mentioned in the proposal of the
programme. It should be ensured how the
government would take up the
programme or continue the programme
after stopping funding.

Tahmidul Islam, UNFPA Youth Forum
for Reproductive Health

I first learnt about
HIV and AIDS from
textbook. However,
it was not enough.
We do not have any
course on the issue
N in our higher stud-
N ies. In addition,
many young peo-
ple do not go to
school. Therefore, we need mass commu-
nication media. We should disseminate
message through popular media like
music, play, film.

Dr. Zeenat Sultana

I want to focus on the early marriage
issue. If a girl gets married at an early age,
she has no bargaining capacity with her
husband. In addition, in Bangladesh ratio
of extra-marital affair is quite high.
Therefore, there is high chance of being
infected by her husband. Therefore, if a
girl gets proper education she earns some
bargaining power, and avoids infection.

Arthur Erken

We are facing a relatively new phenome-
non. Women are getting infected by their
migrant husbands because , usually, most
of the women do not have negotiating
power when her husband comes back
from abroad and want to have sex without

a condom. We do not have any effective
programme to address this issue.

Moumita Datta Gupta, UNFPA Youth
Forum for Reproductive Health

Every returnee
migrant should be
properly checked
so that they can-
not infect their
wife.

We do not get
complete infor-
mation. Bachte
hole Jante hobe is
not enough. It does not give any clear
information rather it frightens people
about the HIV issue.

We should use social media to connect
young people and discuss among our-
selves about this issues.

Hasina Shipra, FPAB

Many of our policy
makers or public
leaders are not
quite aware of HIV
and AIDS.
Therefore, when
we talk to them
they hesitate to
talk on this issue.
Media can also
play an important role here.

Leo Kenny

Across this South-East Asian region, there
is an increasing epidemic of men having
sex with men. One cannot talk about it
here. Last survey shows that there is zero
infection among men having sex with
men. It is very strange.

In Bangladesh, I found print media
more robust than electronic media in
covering these issues.

Next year when will do the mid-term
review of National Strategic Plan we
should incorporate the role media in our
strategy is particular manner with proper
importance. We would be very happy if
media practitioners would work with us.

We can bring international media like
BBC in this endeavour. We can also bring
Journalism department of Dhaka
University in our effort.

We UN bodies who work on HIV and
AIDS would help you providing national
expenditure assessment, infection evi-
dences that we are getting , impact of
AIDS related programmes so that we can
build a formal channel of information.

We can talk to NISP that how can us
formally engage media in National AIDS
Congress.

Arthur Erken

I think media's role should be to remain
impartial. In addition, impartiality would
be compromised if media engages in any
formal programme. They are here to
report, to tell us the stories, to tell us what
is happening, and how for instance funds
for HIV and AIDS programmes are being
used; in short, to be a watchdog.

If we want to have human story into the
media, we have to bring the media to the
human story, to the people at risk. How
many people do know about the link
between early marriage and AIDS? How
many people do know about the link
between migration and AIDS? You cannot
ask a journalist to figure that out for him
or herself. We should not think of media as
a passive transmitter of information. I
think we should work with the media in a
symbiotic way. We have a need, getting the
story of HIV and AIDS out; they have a
need, capturing news! Let's work on a
win-win situation.

Dr. Zeenat Sultana

Media can assist programme personnel.
They can help us in shaping our
programmes, particularly how to give the
message related to HIV to the audience
because they know audience better than
us.

Media can portray some success story
that how a HIV positive is living in a very
positive way and thus breaks the stigma.

We sometime find reservation from
programme people that they do not want

to give some particular type of informa-
tion to the journalists fearing that infor-
mation will create social repercussions
and hinder their programmes. We need to
do some balance between programme and
media reporting.

Sabir Mustafa

We should not treat the media as mono-
lith. Bangladeshi media is vibrant and
diverse. Each media has its own editorial
policy. Some will be very please talk about
religious issues; others would be very
much reticent about doing that. You will
have different approach from different
people. When you take something to a
media, you should put emphasis on its
news value. Media people would not run
with a story without news value. You have
to bring a story, and HIV is an issue that
has been covered in many different forms.
It is a big story, and it should not be a
problem to sell to a media. If you bring
press releases and say please publish it, it
will not get anywhere.

Brigadier Shahedul Anam Khan,
Editor, Op- Ed & Strategic Issues

[ think role of media in HIV prevention is a
management information system issue.
Media people have to prepare the strategy
how to manage that information related to
HIV and AIDS and present in an attractive
way to their readers.

Every media house has its own agenda,
and that is not a problem. We have to be
careful that whether there is any hidden
agenda.

There are constraints of time and space
in the media. However, it should rise over
the simple rubric of time and space, and
dedicate its energy and resources to some
very important issues such as HIV preven-
tion.

Arthur Erken

From today's discussion, two things came
out beyond what we usually think about
the role of media. One, the media as watch-
dog for reporting on HIV and AIDS in
Bangladesh; a role we have not seen much
of in Bangladesh. The media has a huge
role to play in holding our leaders and our
development partners accountable. Media
should follow up on the pledges of the
government and development partners,
and write on a regular basis whether the
concerned authorities are doing enough to
fulfill their pledges. We do not do enough
investigative journalism on where the
money of the development programmes
goes? How much was actually spent on it?
Do we write enough about our commit-
ments?

For that, we have to build the capacity of
the media. We have to train them so that
they can do more investigative reporting on
HIV and AIDS. In that respect, we should
also not forget the role of social media,
which is extremely powerful.

The second important point is that it is
crucial to giving a human face to HIV and
AIDS, and giving voice to the voiceless. It is
not just giving information; it is also not
just holding people accountable; it is
knowing what it does for a person who is
infected with HIV. Does the person has
access to the right information and ser-
vices? Does the person get a job or on the
contrary is being thrown out of a job?
What is the human story behind HIV and
AIDS in Bangladesh? If we become the
interface between the media and people
who work with HIV infected persons, then
journalists will learn more, and will proba-
bly run with the story, provided it has any
real news value.

Our leaders should learn from what
Princess Diana did, when she shook hands
with a HIV patient; it destroyed the social
stigma about HIV. I have not seen many
leaders talking about AIDS, talking about
men having sex with men, talking about
and engaging the Hizra community. Media
can play a strong role in that part.

The fight against HIV is not over today.
It is and will continue to be a long fight.
And it is already going on for 20-25 years.
It will be with us for some time to come.
The media is a strong ally and partner in
the fight against HIV and AIDS. We need to
team up with them so that we get the story
of HIV and AIDS in Bangladesh in the
media.



