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Power distributors
too many

PM's adviser tells inauguration of energy show

STAR BUSINESS REPORT

-------------------------------------------

The excessive number of
power distribution compa-
nies under the Rural
Electrification Board (REB)
of the government is not
business friendly for a small
country like Bangladesh,
Tawfig-e-Elahi Chowdhury,
power and energy adviser to
the prime minister, said
vesterday.

"Seventy to eighty power
distribution companies are
not viable for us,” said the
adviser.

He criticised foreign
donors saying that the num-
ber of such distribution
companies was increased in
line with their suggestions.

He said Bangladesh was
not in a situation in the past
to withstand the pressure
from donor agencies and
countries.

"The donor groups in the
past had tagged such sug-
gestions as preconditions
for granting financial sup-
port, but Bangladesh is no
more in a condition now to
pay heed to such sugges-
tions,” headded.

"Over the previous years,
maturity of the government
‘and our entrepreneurs has
augmented,” said the
adviser.

He was speaking at the
inauguration of "POWER
Bangladesh International

Expo 2009" at Bangabandhu
International Conference
Centre at Agargaon in the
capital.

Presently 70 REB compa-
nies operate commercially
across the country to supply
power to 76.41 lakh people,
according to the board
website.

The adviser also said the
government expects around
$5 billion investment in the
power sector from road
shows to be organised next
month.

The government plans to
stage road shows in London,
New York and Singapore in
mid- December to attract
investors for several of its
large power projects, includ-
ing 2,000-megawatt coal-
fired power plants.

Chowdhury said the
government is very sincere
to promote green energy.

He said total power gen-
eration of the country now
accounts only one percent of
what the US generates.

"So we have to go a long
way in this sector,” he said,
adding that the fair would
play an important role in
developing the power sector
ofthe country.

Development of power
generation and transmis-
sion of the country, alterna-
tive power, photovoltaic
power, renewable energy

devices, generator, wind
power devices, biogas,
including others, are being
presented at the show,
scheduled to end on
Saturday.

A total of 78 companies
from 16 countries including
Bangladesh are showcasing
their products and services
at the exhibition, which is
open from 10:30am to
7:30pm without any entry
fee.

State Minister for Power
Enamul Haque said this
exhibition would play an
important role to reach the
goal of mass electrification
by 2020.

The show will provide the
exhibitors and visitors an
opportunity to further
establish business contacts
and get face-to-face interac-
tion among the sector peo-
ple, said Meherun N Islam,
president and group manag-
ing director of CEMS Global,
which is organising the
show.

ASA Muiz, additional
managing director of Green
Delta Insurance Company
Ltd, also spoke at the func-
tion.

Bangla Trac Limited
(Bangla Cat) is the co-
sponsor of the fair, while
Green Delta Insurance
Company Ltd is the insur-
ance partner.
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KFC outlet in
Chittagong

STAFF CORRESPONDENT, Crg

KFC (Kentucky Fried
Chicken), a concern of
Transcom Foods Limited,
started journey in the port
city through launching its
first outlet here yesterday.

Transcom Foods
Executive Director Akku
Chowdhury inaugurated
the outlet at Ameen Centre
of Lalkhan Bazar Ispahani
Intersection through cut-
ting cake in the afternoon.

"We take pride in mak-
ing debut in Chittagong,
enriched with history of
revolution and liberation
war," said Chowdhury.

Fanfare and festivity
marked the inaugural cere-
mony.

"Responding to the
demand of our valued cus-
tomers we will introduce
some new items to the
existing 11 secret spices
recipes while ensuring
further first-rated services
and overall outstanding
dining experience,” he said.

The company boss
hoped that the interna-
tional chain's new outlet
would add an extra appeal
to the customers.

"We have a plan to open
a outlet in the beach city of
Cox's Bazarsoon," he said.

Both KFC and Pizza Hut
are subsidiaries of the
worla®™s largest
International restaurant
company Yum. Pizza Hut
has also been successfully
serving in Chittagong since
2005.

Transcom Foods Executive Director Akku Chowdhury and popi singer Tishma inaugurate a KFC outletin Chittagong yesterday.
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STAR

Muneer Farooqui, chief executive officer of Warid Telecom, hands over a school bag to a stu-
dent of Khan Hasan Adorsho Govt Primary School in Dhaka yesterday. The telecom has
decided to donate 12,000 school bags among underprivileged students across the country as
part of its new corporate social responsibility initiative, Waste to Asset.

BanglaLion launches
WiMax roadshow

STAR BUSINESS REPORT
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BanglaLion Commu-
nication, a WiMax licensee,
yesterday launched a
roadshow to make people
aware of the high-speed
internet.

Under the programme, a
WiMax-equipped vehicle
will demonstrate different
services of WiMax to people
in Dhaka.

BanglaLion officials said
the company is preparing to
introduce WiMax commer-
cially by December. The

company has already set up
networks in 15 locations in

the capital.
The three bidders --
Boaon eal a L1 nen

Communication, BRAC BD
Mail Network Ltd and
Augere Wireless Broadband
Bangladesh Ltd -- won the
licences atan auction organ-
ised by the telecom regulator
in September last year. Later,
Brac left therace.

WiMax (Worldwide
Interoperability for
Microwave Access) Is a wire-
less digital communication

system that can provide
broadband wireless access
across 30 miles for fixed
phones, and 3-10 miles for
mobile stations.

Abdul Mannan, chair-
man of BanglalLion, inaugu-
rated the roadshow, while
Khaled Shams, chief execu-
tive office, and Abdul
Mannan, chief technical
officer, were present at the
programme.

"We are committed to
providing the high-speed
internet at affordable
prices,” Mannan said.

Marketing competition
starts November 19

STAR BUSINESS DESK
BrandWitz 2009, an inter-
university marketing and
branding competition,
starts on November 19, says
apressrelease.

The competition, organ-
ised by the Institute of
Business Administration
Communication Club
(IBACC) in partnership with
Clear, a brand from Unilever,
is about how marketing
masterminds engage in a
battle of their wits to bring
about the best branding
campaigns.

About 126 contestants in

42 teams from 16 institu-
tions will participate in this
year s competition.

The champions of the
tournament will receive a
cash prize of Tk 1 lakh. The
total prize money will be Tk
1.75lakh.

The event will start off
with a daylong workshop at
[BA Auditorium and the final
will be held at Bangabandhu
International Conference
Centre on November 23.

IBACC
organise roadshows in the
participating institutions,
starting Saturday.

and Clear will
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Indian electrical
expo invites
Bangladeshi
companies

STAR BUSINESS DESK

Bangladeshi companies
involved in electrical and
electronics fields have been
invited to take part in the
ELECRAMA-2010, an exhibi-
tion set for January 20-24 in
Mumbai in India.

ELECRAMA-2010, organ-
ised by the Indian Electrical
and Electronics
Manufacturers Association
(IEEMA) at Bombay
Exhibition Centre, is meant
to clear the way for compa-
nies to take advantage of a
multi-billion dollar oppor-
tunity to network, according
to a statement released
yesterday.

The event, the ninth of its
kind on industrial electrical
and electronics equipment,
presents a common plat-
form for power equipment
manufactures to showcase
switchgear, transformers,
cable, conductors, winding
wires, design and consul-
tancy:.

The five-day exhibition is
expected to host 1,000
exhibitors and 50,000 busi-
ness visitors from 40 coun-
tries mainly from
Germany, Spain, China,
Taiwan and Korea.,

IEEMA, the representa-
tive of India’s manufacturers
of electrical, professional

electronics and allied equip-
ment with over 650 mem-
bers, has a combined annual
turnover of over $22 billion
and representing more than
90 percent of all Indian elec-
trical equipment produc-
tion.

Murali Venkatraman,
president of IEEMA, said
ELECRAMA brings
together participants
from Europe, America,
Asean and Middle East to
explore opportunities in
technology partnership,
open up investment
opportunities and even-
tually add value to their
business portfolio.

The future of power busi-
ness is aptly amplified by
this world's largest E&E expo
which in the past had gener-
ated trade enquiries esti-
mated at about $900 million
(including orders, joint
ventures, strategic invest-
ments, supply contracts,
brand sales and other trade
opportunities).”

“ELECRAMA is the
world's largest T&D congre-
gation which brings
together generations, trans-
mission & distribution com-
panies across multiple geog-
raphies”, said Raj H Eswaran,
chairman of ELECRAMA-
2010.
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CARROTCOMM

Talukdar Noman Anwar, corporate head of marketing, Salahuddin Taimur, marketing manger
(battery) and Md Jasim Uddin Sarkar, general manager of dealer sales for Rahimafrooz

Distribution Ltd, pose at the relaunch of Spark brand batteries in Dhaka recently.

VACANCY ANNOUNCEMENT

AT THE AMERICAN CLUB, DHAKA

POSITION: FOOD & BEVERAGE MANAGER (F&B MANAGER)
(Salary approximately Taka 60,000 plus other benefits)

OPENING: November 13, 2009

CLOSING: November 20, 2009

Working Hours: Full Time 48 Hours/6 Days Week . The Club offers a very wide range of food and
beverage services to its members through a number of outlets. These include indoor & outdoor
restaurants, snack bars, and a canteen located at the US Embassy. The F&B Manager will report

to the Club's General Manager.
MAJOR RESPONSIBILITIES:

* Supervision of the kitchen & wait staffs and running of the entire Club's catering outlets.

* Overall supervision of effective systems for ordering and controlling stock, effective costing,
pricing and maintaining standard quality of food and beverage services to achieve the
highest standards of customer satisfaction and profitability.

* Should have proper knowledge on food safety to avoid contamination and food poisoning.

* Candidates Knowledge in sanitation and hygiene in the Kitchen outlets and Restaurant areas.

* Should have tactful capacity in handling of Guest Complains & Staff Grievances

QUALIFICATIONS REQUIRED:
a)Education: Successful completion of Bachelor degree in any discipline.

b) Experience: The ideal candidate should demonstrate at least five years of customer service
experience in the food/beverage or hospitality industry along with financial management
skills and staff supervision experience.

¢) Knowledge: Candidates should also have familiarity with American culture.

d) Language: Level IV (Fluency) in written & spoken English and Bangla. Strong English communication

and interpersonal skills are a must along with strong computer skills.

The candidate must

able to obtain and hold an appropriate level of security clearance.

Please send all applications and direct enquiries to the following address:
General Manager, American Recreation Association, Road 69, House 13, Gulshan -2, Dhaka




