An agriculture official, /eff, monitors the growth of guavas in a garden in Magura. Workers, right, load the fruits into a truck bound for a local market.
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Magura farmers pin hopes on guava
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Guava farming is replacing paddy
and changing the farmers' luck in
Magura -- atleast to some extent.

Nowadays, a farmer earns at
least Tk 38,000 to Tk 40,000 by
growing guava on one bigha while
paddy or jute from the same land
brought only Tk 10,000 to Tk
12,000, farmers said.

The farmers have already sold
Tk 4.5 crore worth of guavas from
their gardens on around 3,000
bighas and hoped to earn Tk 2.5
crore more this season starting in
mid-June.

Farmers from 50 villages under

eight unions of Magura Sadar
upazila are now engaged in guava
farming.

The farmers will be able to sell
guavas worth Tk 7 crore from their
1,800 gardens, said Abdur Rashid,
assistant agriculture officer for
the Department of Agricultural
Extension (DAE) in Magura.

"They have already earned at
least Tk 4.5 crore from guava
sales,” Rashid said.

“Farmers are making profit
from guava cultivation as plating,
irrigation and nursing costonly Tk
2,000 while Tk 4,000 will be the
minimum cost of paddy farming
on the same land,” Rashid said.

"Farmers had passed hard
times due to frequent crop failure.
Now they are seen busy with
guava farming as this has changed
their fate alot,"” he said.

“You will find no farmer in the
area, who does not own at least
one guava grove," Mahbubur
Rahman, chairman of Hazrapur
Union Parishad, told The Daily
Star.

“I have sold Tk 3 lakh worth of
guavas from my gardens on 13
bighas and expecting to earn a
further Tk 2 lakh. [ could earn only
Tk 1.3 lakh to Tk 1.6 lakh from
traditional crops such as paddy,”
said Abu Taher of Hazrapur.

At present, the wholesale rate
of guavasis Tk 7,500 per tonne.,

Govinda of Ichhakhada village
said he cultivated guava on one
bigha and earned Tk 36,000 this
season after failing to achieve a
good output from traditional
Crops.

This is the peak-harvesting
season for guava that will con-

tinue through the first week of

September.

Traders from Dhaka, Sylhet,
Barisal, Manikganj, Narayanganj,
Faridpur and Madaripur come to
the area almost every day. At least
25 truckloads of guava are sup-
plied to the districts a day, farmers

and DAE officials said.

Good production of the fruit
has also created jobs for at least
500 workers, as 20 people are
required to load a truck with gua-
vas.

"Now we can earn at least Tk
120 a day,” said Kalon Mian, a
worker.

Zafar, a jobless youth of
Hazrapur village, started guava
farming on his 50 decimal fallow
highland in 1991, inspired by local
DAE officials.

His success inspired others.
Afterwards, guava farming
expanded rapidly in neighbouring
villages.

@he Daily Btar ouaxa Monoay aveust 17, 2008

B3

Brand Forum
spotlights ad
industry today

STAR BUSINESS DESK

In a bid to take the commu-
nication industry to the
next level, Bangladesh
Brand Forum (BBF) will
organise today an award
giving ceremony (o recog-
nise effective communica-
tion in the country.

BBE in association with
the Advertisement
Agencies' Association of
Bangladesh and Ad-Club
Dhaka, took the initiative.

The Brand Forum
through the award styled
COMMWARD' aims to
provide something sub-
stantial to add value in the
advertising arena, change
the approach to a more
customer-centric one, and
push the Bangladeshi
advertisement agencies to
produce communication
works that are recognised
beyond the country.

The country's advertis-
ing market has about 500
companies of divergent
expertise and size with a
yearly turnover of Tk 1,000
crore.

This years COMMWARD
has awarded effective com-
munications in 10 categories:
Most Effective Print Comm-
unication, Most Effective TV
Communication, Most Effe-
ctive Radio Communication,
Most Effective Outdoor
Communication (Billboard),
Most Effective Trade/Point of
Purchase Communication,
Most Effective PR Comm-
unication, Most Effective
Activation, Most Effective

Integrated Campaign
(Programmes that use three
or more different communi-
cation mediums in one cam-
paign), Most Effective
Launch/Re-launch, and
Most Effective Social
Campaign.

Mobile phone operator
AKTEL is the platinum
sponsor of the event, while
The Daily Star and Sirius
Marketing and Social
Research Ltd are the event
partners, City Bank the
banking partner and
University of Liberal Arts
Bangladesh is the knowl-
edge partner.

According to P Miles
Young, chairman of the
Asia Pacific Region of
Ogilvy & Mather,
Bangladesh's advertising
market has been growing at
a double-digit rate over the
years, especially due to the
boom in telecom industry,
banks, FMCG and real
estate.

The world now is a clut-
ter of communication mate-
rials. People say it is hard to
even draw the attention let
alone make someone really
listen. But still some suc-
cessful campaigns are regu-
larly breaking the clutter
and reaching the audience
with stern affect, said the
statement.

So, the need for creating
a platform where the
Bangladeshi communica-
tion materials can surpass
the global success stories in
communication was always
there, said BBE
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Gloom lingers in Central

"Europ
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While countries in western
Europe have begun to snap
out of recession, the eco-
nomic decline has contin-
ued across much of central
and eastern Europe despite
some optimistic signs, ana-
lysts said.

"Eastern Europe's recov-
ery from recession will be
slow but encouraging figures
are beginning to appear,”
said Bogdan Baltazar, a
Romanian analyst.
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that economic contraction
in almost the whole region
was less sharp in the three
months to June thant it
had been in the first quar-
ter.

The only exception so far
has been Lithuania, where
the economy shrank by 12.3
percent in the second quar-
ter compared to minus 10.2
percentin the first.

On the other end of the
scale, the Czech Republic
last week said it had

economies

| Baltazar. underlined

emerged from recession,
clocking growth of 0.3 per-
centin the second quarter.

"We'd already hit the
bottom in the first quarter of
this year,” said Helena
Horska, a Prague-based
analyst with Austrian lender
Raiffeisenbank.

Slovakia did even better,
growing 2.2 percent in the
quarter in large part thanks
to cash-for-clunkers
programmes in its main car
export markets.

Juraj Valachy, an analyst

with Tatra Bank in Slovakia,
said the economic results
had been "better than we
expected.”

"It's good news, in line
with the good news that we
hear from Germany and
France,"” he said.

In a sign of how deep the
crisis has been, however, the
Czech economy still showed
a drop of 4.9 percent com-
pared to the second quarter
of last year while that figure
for the Slovak economy was
5.3 percent.
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MERCANTILE BANK

Bangladesh Bank Governor Dr Atiur Rahman visits the stall of Mercantile Bank Ltd at the Remittance Festival in Dhaka recently.
The bank won the 'Sonar Manush Sheba Award' at the festival for its contribution to foreign remittance management.

Warid rolls out new
.prepaid packages

STAR BUSINESS REPORT
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Mobile operator Warid
launched three new prepaid
packages for its customers
yesterday.

Muneer Farooqui, chief
executive officer of the com-
pany, launched the prepaid
packages from a press con-
ference at Dhaka Sheraton
Hotel.

The packages, 'My
Favourites', 'Day-Talker’
and 'Super-Saver', were
launched as part of a
programme on unveiling a
new logo for the company.

“We believe it is innova-
tive, customer-centric and
reasonably priced solutions
that would create a niche for
Warid and engrave its brand
image into the hearts and

minds of the people,” said
Farooqui.

Any prepaid Warid user
can migrate to the three new
packages.

The company described
the 'My Favourites' as the
package for the youth and
students who need to stay in
touch with the close-knit
circle of friends and family. It
offers six FnF (friends and
family) numbers at Tk 0.29
per/minround the clock. The
package also comes with a
special rate forinternet.

The 'Day Talker' comes
with Tk 0.69 per/min from
9:00am to 5:00pm. It is for
those who need to make
maximum calls during office
hours, such as working
professionals and women
who have special communi-
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cation need.

And the 'Super-Saver' is
the package for those who
communicate 24 hours in a
day with others and usually
talk for long at a time. The
basic tariff will be 25 percent
reduced under the package.

A customer has to send a
‘request sms' to 7353 to
migrate into the new pack-
ages. Package migration will
take a very short time. And
any customer can migrate to
another package again after
24 hours of the first migra-
tion, said officials.

Warid, a subsidiary of
UAE-based Abu Dhabi
Group, started its commer-
cial operation in Bangladesh
in May 2007. With 2.58 mil-
lion subscribers, the com-
panycovers 64 districts.
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company's new products at a press conference at Dhaka Sheraton Hotel yesterday. Marius M
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Citi hosts IT
quiz for
financial
sector

STAR BUSINESS DESK
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The Citi Financial IT Case
Competition held its second
round of competition
recently, according to a press
release.

The competition is being
funded by Citi Foundation,
the philanthropic arm of
Citigroup, and managed by
Citibank NA Bangladesh and
D.Net (Development
Research Network).

The competition is the
firstof its kind in Bangladesh
that aims to provide an
opportunity to undergradu-
ate students from public and
private universities to com-
pete in the development of
unique software and infor-
mation system solutions for
the financial sector.

Five top teams, out of 20,
have been selected for the
final round that is to be held
in September2009.

The teams are from BUET,
University of Dhaka,
Shahjalal University of
Science and Technology,
University of Liberal Arts
Bangladesh (ULAB) and
United International
University.

The best three teams will
be awarded $5,000, $2,000
and $1,000 as prize money,
respectively.

In all three rounds, jury
panels of eminent profes-
sionals assess the case solu-
tions based on the project
evaluation guidelines,

The competition took
place on the University of
Liberal Arts Bangladesh
(ULAB) campus.

US recovery is in view, but

AFP, Washington

The US economy appears poised to
emerge from recession but will strug-
gle forsome time, held back by a weak
job market and cautious consumers,
analysts say.

The world's biggest economy is
giving mixed signals as the manufac-
turing sector picks up and the hous-
ing market shows signs of steadying
butretail sales remain sluggish.

The latest data showed gross
domestic product (GDP) -- the broad
measure of the economy's activity --
fell at an annualised rate of 1.0 per-
cent in the second quarter, after a 6.4
percent plunge in the January-March
period.

Unemployment dipped in July to
9.4 percent, one-tenth point lower
than the 26-year high hit in June as
joblosses narrowed to 247,000.

But US retail sales unexpectedly
dipped 0.1 percent in July with con-
sumers pulling back despite rising
auto sales stimulated by the govern-
ment's "Cash for Clunkers" trade-in
incentives. A widely watched survey
of consumer sentiment, a harbinger
of spending trends, showed
Americans remain wary of the eco-
nomic outlook.

Sal Guatieri at BMO Capital
Markets said consumer skittishness
will mute any recovery,

"Consumer spending has
retrenched 2.0 percent through the
recession, explaining half of the deep-
est economic downturn since the
1930s," he said.

"In our view, spending probably
won't regain its pre-recession peak
untilearly 2011," he added.

"It goes without saying that until
savings, unemployment and foreclo-
sures stop climbing, credit-

constrained consumers will retain a
bunker mentality. While the Great
Recession may be history -- thanks to
inventory rebuilding, renewed export
growth and pulled-forward demand -
- a not-so-great recovery is likely the
offspring.”

Nonetheless, many economists
say the brutal recession that began in
December 2007 is likely over, even if
the data to bear that out will not be
known for some months.

"The economy has emerged from
recession, in our view, and will likely
experience a cyclical bounce in the
second halfof the year," said Michelle
Meyer, economist at Barclays Capital.

"The debate has now shifted to the
sustainability of the nascent recov-
ery, with a focus on the labor market.
The health of the labor market will be
a function of the strength of the over-
all economic recovery.”

Analysts say the recovery will not
take root until consumers regain
confidence and begin to spend more,
and that would not occur until the job
marketimproves.,

Gary Thayer, senior economist at
Wells Fargo Advisors, said the econ-
omy needs job growth, not merely a
narrowing of losses, to sustain the
recovery.

At some point job creation will
exceed job cuts and payrolls will
begin to expand again,” he said.

"When this happens, this will be a
clear sign that the economy is on the
road to recovery. In the meantime,
current economic data indicate that
businesses may not need to cut pay-
rolls significantly further. That could
make consumers feel better and
increase spending in the months
ahead."

Others say the economic land-
scape is shifting and that consumer

economic struggles persist

spending -- which accounts for
around two-thirds of economic activ-
ity -- will play a smaller role.

"Businesses, not consumers, will
lead the recovery,” said Joseph
LaVorgna, economist at Deutsche
Bank.

The Federal Reserve said at the
conclusion of its most recent mone-
tary meeting that "economic activity
is leveling out” but that the economy
could remain weak for some time.
With inflation tame, that will allow
the central bank to keep stimulating
the economy with ultralow rates and
other programs.

Morgan Stanley economists
Richard Berner and David Greenlaw
argue in a note to clients that recov-
eryis hereevenifitis uneven.

"A sustainable US economic
recovery is underway, with neither a
‘W' nor a double-dip the most likely
outcome,” they said. '

They see "improving fundamen-
tals" in the economy and call for
second-half growth at a pace of 2.75
percent, picking up to 3.25 percent in
2010.

They say the economy will pick up
with the housing sector, which is
seeing improved demand, along with
modest gains in incomes that will
help fuel spending.

"Our view contrasts sharply with
that of many who dismiss recent
signs of stronger growth as a one-
time, motor vehicle- and restocking-
driven bounce in output,” theysay.

"The debate won't end quickly
because the recovery likely will be
bumpy, with surges in output fol-
lowed by slower growth. Longer term,
the recovery will be relatively slow, as
financial and economic headwinds
are only gradually giving way to
tailwinds.”




