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HE landscape of the local

[CT industry is systemati-

cally changing day by day.

The government's proactive role,

public private partnership and

foreign investment are the

underlying reasons for the pro-

gressive move of native ICI
iIndustry.

But nowadays the sustainable

development of the ICT industry

totally depends on the amount of

business it draws from the global
market. In this regard, the role of
outsourcing is invaluable to
expedite the overall develop-
ment process and at the same
time give a boost to national
economy
Bangladesh has nearly all the
ingredients to become a unique
outsourcing destination in this
region. According to Basis (Ban-
gladesh Software Information
Services) nearly 500 software and
ITES (Information Technology
Enabled Services) companies are
operational in this country.
Among them, 100 companies
currently export their products
to more than 30 countries. A
majority of the clients of
Bangladeshi companies are in
North America, EU countres,
EastAsian countries and Japan.
The size of the local IT market
s USD 300 million, of which
software and ITES industry has
29 percent share and remaining
61 percent belongs to hard-
ware/network services. In 2007,
the value of exported software
and ITES from Bangladesh
reached USD 27 million.
Although these figures are not
massive compared to the neigh-
bouring countries, Bangladesh
has several success stories that,
in effect, energised the entire IT
industry to line-up with the
global competitors.
GraphicPeople, a software
company, achieved resounding
success in work with Danish
companies. The Danish commu-
nication house PeopleGroup
founded this company in 2004.
Since then, this company has
offered cost-effective service
without sacrificing the quality.
The service portfolio of this
company includes full range
Desktop Publishing or DTP solu-
tions that mainly encompass
brochure, catalogues, maga-
zines, advertisements, POS/POP,
web-banners, direct mailers,
posicards, flyers, folders, news-
letters, promotional publica-
tions and packaging etc
Another software develop-
ment company is Visual Magic
Corporation (VMC), that is pres-
ently working with a Japanese IT
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Outsourcing

Golden opportunities
for local companies

s

Programmers engrossed in software development at different local software companies. Manpower is Bangladesh's

biggest strength and it should be properly utilised to flourish industries suchas ICT.

company to develop algorithms,
applications, solutions and
products for patented "Dot Pat-
tern Technology (DPT)".

DPT is a kind of technology
that allows an input device to
read information from the spe-
cially printed books, magazines,
catalogues etc. VMC offers vari-
ous offshore relationship models
for software development,
embedded programming and
hardware device development
companies to start and build an
outsourcing partnership.

VMC is also working with
Polygon Magic Inc. a Japan-
based video game development
company that is providing ser-
vices on 3DCG since 1996. In
addition, VMC is also involved in
the development process of a 3D
game engine for Xbox and PS2
with Polygon Magic since 2003.

eGeneration is a software

services company with tested
and matured software develop-
ment processes like eGen SDP,
CMMI, ISO and RUP. With its
comprehensive understanding
of diverse business verticals and
wide resources, eGeneration
mobilises the right people, skills,
and technologies to help organi-
sations enhance its performance
and transform cost burdens into
competitive business assets.

BJIT (Bangladesh Japan Infor-
mation Technology) Limited is
also playing a signifjcant role in
outsourcing activities. BIJT offers
services such as software devel-
opment, software testing,
CAD/CAE and technology con-
sulting for its clients. So far, BJIT
has successfully completed
more than one hundred soft-
ware projects and proved its
expertise in embedded software
development.

EYE TRACKER

Outsourcing services provided
by Bangladeshi companies are
offshore software development
(business applications, web
services, games, cell phone
applications, embedded soft-
ware, VLSI etc), animation (2D &
3D-cartoon, web publication,
advertisement, 3D modelling),
[T enabled services (GIS,
CAD/CAE, architectural visuali-
sation, network maintenance,
desktop publication, document
conversion), BPO (call centre, e-
accounting, HR/payroll), soft-
ware testing and verification
service etc.

Global outsourcing market
has a tremendous growth rate.
XMG a market analysis firm
appraised that the size of the
global outsourcing market was
USD 297 billion in 2007 with a
growth rate of 19.31 percent, and
forecast that it would reach USD
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An employee of Japan's camera vanlure Nac Image Technology
displays a now eyo-tracking system "EMR-9", which can track
egye movement with three CCD camaras on the glasses, seon
during the annual Antomotive Engineering Exposition af
Yokohama city in Kanagawa profecture on May 22 Automakers
are using this device for rosearch of drivers’ eye-tracking move-
ment to provent accidents, The new davice can record high-
speed eye movement of 240 frames por second of VGA (640 x

480) image
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450 billion by 2010. Bangladesh
can grab a significant portion of
the global market if it success-
fully mobilise its resources and
takes proper decision at the right
tme,

Habibullah N Karim, presi-
dent, Basis told StarTech said:
"We need a good telecommuni-
cation infrastructure including
uninterrupted power supply to
leverage outsourcing activities in
the country. On the other hand
sufficient IT educated human
resource is an important consid-
eration to deliver best quality
service to our foreign clients.”

TIM Nurul Kabir, chief execu-
tive officer (CEO), Spinnovation
said, “There is acute demand for
skilled human resources in
Europe and the USA. Only Euro-
pean countries require near
about 6 million IT skilled people.
It is a great opportunity for Ban-
gladesh. So time has come to
utilise this opportunity and
mobilise resources to make this
land into a unique outsourcing
destination.”

Asia’s prominent outsourcing
destinations are India, China,
Philippines and Malaysia. In
2007, Indian outsourcing market
reached at USD 34.1 billion at
29.5% CAGR. India will claim an
estimated 11.5% share of the
global market. XMG estimates
India will continue to lead the
offshore segment through 2010
with atleast 15% share.

Chinese outsourcing market
reached at USD 13.1 billion at
47.9% CAGR by the end of 2008.
China is on track to have a 4.4%
share of the global market, based
on 2007 total revenue figures
forecasted.

In 2007, Philippines
outsourcing market reached at
USD 4.1 billion and it has 1.4% of
the global market share, whereas
Malaysia is estimated to finish
the year at US $3.6 billion,
achieving 1.2% of the global
market share.

The government can think of
building up an "outsourcing
zone" where foreign companies
will shift their offshore develop-
ment centres. This specialized
area will be dedicated only for the
outsourcing companies and it
will incorporate modern techno-
logical facilities including unin-
terrupted power supply. This
outsourcing zone can follow EPZ
operational model to offer ser-
vices. Foreign companies can
enjoy tax holiday for a certain
period to kick-start their busi-
ness. This initiative also gener-
ates huge employment opportu-
nity for the IT graduates.
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VER had a feeling of

uncertainty when pur-

chasing a Nokia set from
a mobile store in Bangladesh?
There's always that accompa-
nying question mark as to
whether the set, its parts or
warranty papers are truly genu-
ineand authenticornot.

Moreover, the salesperson
may not be well-trained
enough about all features that
your selected set may have.
Therefore, the only way you can
experience all its features is
after you buy it and operate it
yourself, by when it may be too
late to change your mind.

Well, Nokia lovers, there's
news for you. To give justice 1o
their slogan - “Connecting
People” and to make the whole
consumer experience fun, easy
and informative, Nokia has
launched four of its very own
retail stores last month in
Bashundhara City,
Dhanmondi, Uttara and
Motijheel. The main objective

of this step is to communicate .

Wii

The Wil is the fifth home video game console released by Nintendo. The console is
the direct successor to the Nintendo GameCube. Nintendo states that its console

targets a broader demographic than that of Microsoft's Xbox 360 and Son y's

PlayStation 3. It competes with both as part of the seventh generation of video
game systems. A distingulshing feature of the console is its wireless controller, the

Wil Remote, which can be used as a handheld pointing device and detect

movement in three dimensions. Another Is WilConnect24, which enables it to

receive messages and updates over the Internet while In standby mode.
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Brac introduces internet
at its Gonokendros

STARTECH DESK

RAC moves a step

forward by dissemina
ting internet facilities
for the rural students at its two
Gonokendro Pathagars in
Narsingdi on May 12. Through
this out of 632 IT enabled
Gonokendros 10 get the
Internet connectivity.

World's renowned integrated
circuit (IC) manufacturer AMD
and US based technology com-
pany N-Computing have pro-
vided technical assistance to
establish this kind of facility at
the Gonokendros. Brac hopes to
roll out more Internet enabled
Gonokendros across the coun-
tryinthenear future,

Rafiq Hussain, member of
the technical staff, Global
Manufacturing Services, AMD
said “It is high time to come
forward and contribute in the
ICT sector to strengthen coun-
try’'s position in the global
domain. Bangladesh has enor-
mous potential and it just
requires the right tool to utilize
these. The rural people are our
invaluable asset and if we
successfully integrate technol-
ogy with their lives they will
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Lapfop Party @ Port City
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definite drive the ICT trend of
Bangladesh”,

Martin Booth, senior direc-
tor, Business Development,
NComputing told StarTech “We
are delighted to introduce
Ncomputing devices in the rural
areas of Bangladesh. We have
already implemented this tech-
nologyin several countries.”

“In order to upgrade the
rural community, technology is
not the ultimate issue, we have
to emphasize on local content
development and train the
people as well. Technology
alone cannot help rural people

e

to change their fortune but if
people get livelihood related
information their propensity to
technology will dramatically
increase,” he added.

Shahidul Hasan, program
coordinator, Brac Education
Program said “Nowadays ICT
skills are mandatoryto develop
career. We are committed to
spread internet services
through our Gonokendros.
From these centers rural stu-
dents can stay connected with
global information system and
this brings profound impact in
theiracademic activities”.

l.l‘.'l"l"l'l‘l"-.‘l'llill‘-ll'llliilll"lil'llll-il‘l'l‘l"\ll"

Aftera successful eventin Dhaka, Laptop Party 2008 was held in Chittagong from May 9 to 11 atthe Engineers
Institute. Atotal of 19 organisations in 25 stalls displayed their products. All the existing laptop brands partic-
ipated at the fair. The event was organized by Maker Communication.
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Global Brand introduces
ACTAtek security system

STAR TECH DESK

LOBAL Brand Pvt Lid,

one of country's lead-

ing IT accessories
vendors, has introduced
ACTAtek security system in the
local marketon May 15.

A According to Global Brand,
ACTAtek is an integrated secu-
rity solution that is manufac-
tured for both residential and
business purposes.

This system has four levels
administration (personal, user,
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with its consumers more effec-
tively and to provide them with
first hand experience of various
Nokia products. .

Now, consumers can get
expert advice from well-trained
salespersons on any Nokia
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network and super) and specifi-
cally designed to downsize
installand maintenance cost.

Key features of this ACTAtek
system are multi access
method (fingerprint, smart
card, password), operates in
standalone and network
modes, encrypted communi-
cation, in built software, IP 65
rated, multi-lingual interface,
maximum number of finger-
print template of 60,000, maxi-
mum ftransaction storage of

-

product. Furthermore, the
customer has the opportunity
to explore all the features of
their Nokia set through live
demonstrations by skilled and
knowledgeable personnel.
Keeping with the designs of
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75,000, 1:1 & 1:N verification
methods, control/ config-
ure/administer via web inter-
face, real time system update
and configuration, optional
built-in CMOS camera,
optional Wi-Fi support,
optional barcode, EM card,
HIS & Legic Technology and
FeliCa support.

Global Brand says, very
soon this device will be avail-

able in the country at a reason-
able price.

Nokia opens retail stores in Bangladesh
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Nokia Stores around the world,
these stores also offer a wide f
range of Nokia devices and
accessories with authenticity.
So, now, you can finally breathe
a sigh of relief. The days of the
questionmarkareover.
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