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Advertising,Bank&markettiming

Gulshan 1, 2 markets-Friday 

Elephant Road-Friday 

Bishal Center-Friday 

Baitual Mukarram Market-Friday 

Polwell Market-Friday 

BCS Computer City-Friday 

Isha Khan Shopping Complex-Friday.

Rajlaxmi Complex-Friday

Stadium Market-Friday 

Bangabazar Market-Friday

 National Museum-Thursday 

Ahsan Manzil--Thursday.

New Market-Tuesday 

Gausia Market-Tuesday 

Mouchak Market-Sunday

Dhanmondi Hawkers Market-

Tuesdeay

Dhanmondi Hawkers Market-Tuesday

Eastern Plaza-Sunday

Farmview Super Market-Sunday 

Muktijuddha Jadughar-Sunday

Dhaka Zoo-Sunday 

Shishu Jadughar-Sunday

MARKET CLOSEDAD AGENCIES

Macomm

House 42 (2nd floor), 

Satmasjid Road, Dhanmondi, 

Dhaka. Ph: 9110351, 

01715014988. Fax: 9110351. 

Email: 

info@macommbd.com

Frontline Communications 

Ltd

Suit 9/C, Azad Centre, 55 

Purana Paltan, Dhaka. 

Ph:9564137, 9567611, 

9557597. Fax: 9555184. 

Email: frontline@dhaka.net

Adcomm Ltd

9896600,9887665

Asiatic Marketing 

Communication Ltd

9892768,9893303

Bitopi Advertising

8053418

Grey Advertising Bangladesh 

Ltd

8811541, 8827862, 9881689

Fax: 8811541

Interface Communications

9362624,8351148, Fax: 

8314306 

Interspeed Advertising

8810675, 9891859

Mattra

8317456, 9331057, Fax: 

9330556

Media Comm Ltd

8861521 (9 lines)

Unitrend Ltd

9124380-4

A Positive Advertising Ltd

8856598-9, 8837751-2

ART & CULTURAL CENTERS

Alliance Francaise De Dhaka 
26, Mirpur Road, Dhanmondi, 
Dhaka, Tel: 8611557
Fax: 8616462, 
Email: infoafd@afdacca.com

Bangla Academy
Dhaka University Area, 
Dhaka, Tel: 8619577, 8619583, 
Fax: 8612352, Email: 
bacademy@citechco.net

Bangladesh Shishu Academy 
Old High Court Road (Opp. Carzon Hall), 
Dhaka-1000; Tel: 9550317, 9564128

British Council 
5, Fuller Road, Dhaka
Tel: 8618905-7, 8618867-8
Fax: 8613375
Email: 
dhaka.enquiries@bd.britishcouncil.org

German Cultural Center

House 10, Road 9, Dhanmondi, Dhaka

Tel: 9126525, 9126526, Fax: 8110712

Indian Cultural Center

H-25, Road-96, Gulshan-2, Dhaka-1212

Tel: 8850141, Fax: 8850142

Nazrul Institute

House 330B, Road 28 (Old), 

Dhanmondi, Dhaka

Tel: 9114500, Fax: 9118051, 

Email: nazrulin@citecho.net

Russian Cultural Centre 

House-510, Road-7, 

Dhanmondi, Dhaka, 

Tel: 9118531

Fax: 8113026, 

Email: roscult@accesstel.net

Shilpakala Academy

Segunbagicha, Dhaka-1000

Tel: 9561709, 9562801-4

Bengal Gallery of Fine Arts

House 275/F, Road 27, 

Dhanmondi, Dhaka

Tel: 8123115

Email: bf@bdonline.com

Cezanne Art Gallery

UAE Moitri Complex, 

Kemal Ataturk Avenue, Banani

Dhaka

Tel: 8826578, Email: 

cezanne@bangla.net

Drik Gallery

House 58, Road 15A(New), 

Dhanmondi, Dhaka

Tel: 9120125, Fax: 9115044, 

Email: office@drik.net

Gallery Chitrak

House-21, Road-4, 

Dhanmondi R/A, Dhaka

Tel: 8620345, Email:chitrak@agni.com

National Art Gallery

Segunbagicha, Dhaka-1000

Tel: 9562801-4

Shilpa Rag

House 15, Road 16, 

Dhanmondi, Dhaka, 

Tel: 8117085

Fax: 8117085, 

Email: shilparg @vasdigital.com

Shilpangan

House-25, Road-5, 

Dhanmondi, Dhaka, 

Tel: 8614246

Tivoli Art Gallery

F/33, DCC Super Market (1st Floor)

Gulshan-2 (North), Dhaka, Tel: 9895903

BANKS

Agrani Bank

9566153-54, 956616069, 

9566074-75

Bangladesh Bank

7126101-20, Fax: 9566212

BRAC Bank Ltd

 8824051-4, Fax: 8813543

Citibank NA

9550060, Fax: 9562236

Dutch Bangla Bank Ltd

9568537-39

Fax: 9561889

Eastern Bank Ltd

9558390-1, Fax: 9562364

First Security Bank Limited

9562878, PABX: 9560229, 

Fax: 9561637

Grameen Bank

8011138, Fax: 8013559

Habib Bank Ltd
9555092, 9563043-5, Fax: 
9561784

Islami Bank (Bangladesh) Ltd

95542402, 9563040, 

9560099, Fax: 9564532

IFIC Bank Ltd

9563020, 9562060, Fax: 

9562015

Jamuna Bank Ltd

9555141, 9570912-16,

Fax: 9565762

Janata Bank

9560000, 9560027-30, Fax: 

9564644

Mercantile Bank Limited

9559333, 9560329

Fax: 9561213

National Bank Ltd

9563081-5, Fax: 9563953

NCC Bank

9561902-4

Fax: 9566290

Premier Bank Ltd

8015276, 8811417

Prime Bank Ltd

9567265, 9556282

Fax: 9567230

Shahjalal Bank Ltd

9570812, 9567435, Fax: 

9557413

South East Bank

9550081, 9551411, Fax: 

9550093

Standard Chartered Bank Ltd

9550181, Fax: 9562332

Sonali Bank

9550426-34

Fax: 9561410

The City Bank Limited

9565925, Fax: 9562347

The Trust Bank Ltd

9871095, 9871074, 9888068, 

Fax: 4071094

Uttara Bank Ltd

9561438, 9551162-3, 

Fax: 8613529

United Commercial Bank Ltd

9561580, Fax: 88-02-9560587

It looks like a flower fair when 
traders with a wide variety of 
flowers gather in the morning at 
the city's Shahbagh intersection. 
It has grown up as a hub of flower 
business over the last two 
decades.

This is an everyday picture. All 
types of flowers are bought here 
from different parts of Dhaka and 
its adjoining areas both for retail 
and wholesale. Apart from the 
sellers of a few outlets, most are 
floating.

Those who need a little bit 
more flowers for any function rush 
to the Shahbagh flower market 
adjacent  to  Bangabandhu 
Medical University and BIRDEM 
Hospital.

A few days back, Nurul Absar, 
programme coordinator of an 
NGO, was buying several baskets 
of flowers from a wholesaler of the 
market. “My boss' son is getting 
married and I've been requested 
to decorate the house with fresh 
flowers,” a beaming Absar said in 
response to a query.

His baskets were full of a vari-
ety of roses, gladiolas, Indian 
marigold and tuberose and 
Orchid. Asked why he is buying so 
many orchids, Absar says, “Actu-
ally, I want to decorate the house 
in a unique way so that it is 
praised by all.”

“Orchid is still a new type of 
flower in Bangladesh and it's 
much more attractive. It remains 
fresh longer than other flowers. 
This is why I'm buying it in larger 
quantity.”

Apart from Shahbagh, there 
are some flower shops at 
Kantaban adjacent to Dhaka 
University. Farhana Mostari, an 
MA student of Dhaka University, is 
making a bouquet with orchids of 
different colours like magenta, 
white, off-white, yellow and 

orange. It looks simply gorgeous.
“Today is my boyfriend's birth-

day. He's out of town now. 
Anyway, I'll keep the bouquet in 
his room so he can see my gift first 
when he'll be back tomorrow 
morning. I'm using orchid, thought 
it's a bit expensive, as it stays 
fresh up to 10 days,” says 
Farhana.

Things are changing in 
Bangladesh very fast. There have 
been changes in our culture too. 
These days many people prefer 
gifts with orchid than rose and 
rajanigandha.

Orchid of different colours like 
white, off-white, magenta, yellow, 
light pink and orange are avail-
able in the markets. “More varia-
tions in colour are on the way,” 
says Shamim Rahman, a flower 
seller at Shahbagh market. The 
colour of orchid in our country is 
more nice-looking than those in 
Thailand.”

Orchid made its way into 
Bangladesh about 10 years ago 
and it was costlier at that time. It 
used to come from Thailand. So 
commoners hardly showed any 
interest in the flower. Barely a 
year ago, some local farms exper-
imentally started producing the 
flower in Tangail, Gazipur and 

Kishoreganj. And its farming is 
expanding day by day.

Dr Jasim Uddin, a lecturer of 
Dhaka University's Botany 
department, said, “Orchid farming 
is much harder than that of other 
flowers. Two varieties of orchid 
are actually grown in two 
waysone on earth and another on 
other things (parasite) like coco-
nut coir. Orchid grows better on 
that soil which has more iron, acid 
and humus. Orchid grows well in 
tropical and subtropical areas 
where temperature, humidity and 
rainfall are high. There is no spe-
cific time for the flower to bloom.”

On the price of orchid, Aminul 
Islam, a flower shopkeeper, 
said, “The price was much 
higher when this flower used to 
come from Thailand. At that 
time we used to sell one single 
stick for Tk 25, which is why few 
people used to buy it. Now a 
quality stick sells at Tk 15 while 
a lower grade at Tk 8.”

Experts say there is a bright 
prospect for orchid farming in 
Bangladesh. But the government 
seems to be reluctant to take any 
initiative to promote its farming 
and business. Currently, three 
organisations BRAC, Dipta and 
Wonderland Toys  are cultivating 

orchid at their own initiatives.
Mohammad Nayan, marketing 

officer of Wonderland Toys, said 
that they have experimentally 
started producing orchid on four 
bighas of land in Rajendrapur of 
Gazipur district.

About the farming process, he 
said, “We are following the green-
house process in orchid farming 
under the supervision of experi-
enced agricultural officers. In this 
method, the plants are hung on 
bamboo trays. We have a plan to 
export flowers in the future.”

Abdul Mannan, a gardener of 
D h a k a  U n i v e r s i t y ' s  
Shamsunnahar Hall, began 
farming orchid as a hobby. He 
said, “We can farm it at home by 
firmly wrapping the orchid plant in 
coir. Then it has to be hanged 
from any wall or any other way.
About the future of orchid Dr 
Jasim said, “This flower has 
opened up a new prospect for our 
country and we should utilise it. 
There should be government 
initiative to cultivate the flower on 
a larger scale.
....................................................
...
Rupa Sarker, News Network

Orchid making its way 
into the city life

Orchid made its way into Bangladesh about 10 years 
ago and it was costlier at that time. It used to come 
from Thailand. So commoners hardly showed any 
interest in the flower. Barely a year ago, some local 
farms experimentally started producing the flower in 
Tangail, Gazipur and Kishoreganj
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Fruits, local or imported, are 
now a dream for many, espe-
cially the low-income group. 

Mango now sells at Tk 90-
100 a kilogram, banana (Sagor 
variety) Tk 36-42 a dozen and a 
piece of medium-size jackfruit at 
Tk 60-80.

Only last year, the same, at 
the same time of the season, 
were sold at Tk 50-60, Tk 24-30 
and Tk 40-50 respectively.

"Fruits have become elusive. 
Every year they are going out of 
our reach," said Rafiqul Islam, 
40, a primary school teacher.

'It's really a shame for a 
father who sometimes cannot 
manage even banana for his 

two growing children," he 
lamented.

"But days were when poor 
people used to live on jackfruit 
instead of rice. Because 
jackfruit was in abundance and 
cheaper," reminisced Amjad Ali, 
60, a retired government official 
who was trying mango at the 

Karwan Bazar fruit corner.
Ayesha Banu, 22, a gar-

ments worker, said she could 
not afford to buy 'loving' jackfruit 
this year. She bought only two 
kilograms of mango during the 
peak season and that is all.

"I bought a small piece of 
papaya for my ailing mother for 

Fruits now a dream for 
low income group

FROM PAGE 21

Sources from Dhaka City 
Corporation veterinary section 
confirmed the regular practice 
of mixing beef and buffalo. "It 
has been going on for years. 
We are regularly visiting 
kitchen markets. Mobile court 
is also operating regularly to 
prevent the malpractice", the 
official said. 

"Butchers are supposed to 
keep a signboard declaring 
weather they have buffalo 
meat or not. But they only do 
that when we are around then 
they go back to their business 
the usual way", he added.

According to our source 
majority of the slaughtering 
takes place at Kaptanbazar, 
Moulovibazar in old part of 
Dhaka, in Karwanbazar, New 
Market, Mirpur section 1 and 
11 and in Gulshan 1 kitchen 

market. These places are the 
biggest suppliers of meat in 
hotels. 

Almost all the customers at 
Gabtoli are butchers. Every 
night at around 11pm they 
transport their purchase from 
Gabtali and they finish up 
slaughtering and meat prepa-
ration by dawn. The hotel 
owners of the city purchase the 
largest amount of meat. 

“If a butcher buys three 
cows then he would definitely 
buy one buffalo with it,” said 
one of the employees of the 
Hassil Gate.        

The official from DCC also 
mentioned that the only way 
to end this practice is to 
develop modern slaughtering 
houses where there will be 
technology to process the 
meat and also modern pack-
aging and seal system. It will 

also make the meat more 
hygienic he added.     

“I have heard of rumours 
that butchers mix buffalo 
meat with beef. However, 
there is no way we can detect 
it during purchase. We cannot 
do anything in this regard,” 
said one of hotel owners at 
Chankharpool, requesting 
anonymity. 

“We are not willingly feeding 
customers buffalo meat. If the 
butchers do mix buffalo meat 
then the customers should 
know that it is considered a 
halal food,” added another 
hotel owner, also requesting 
anonymity.

Buffalo meat has almost no 
demand in the market and it is 
generally not available in the 
meat shops. “It is an open 
secret that beef in the city has 
buffalo meat in it. We all know 

it, but we cannot do anything 
about it”, said Haider Ali, a 
customer at Karwan Bazar 
kitchen market.

“We know that buffalo meat 
is halal and probably we have 
been consuming it for years 
without knowing, but when 
someone sells buffalo meat 
telling the customer that it is 
beef then he is definitely cheat-
ing,” he added.       

Butchers and meat sellers 
take capitalise on the low 
demand and low cost of buffalo 
meat by mixing it in with beef to 
make more profit from the high 
price of beef on the market. 
Meanwhile, the unsuspecting 
consumers are duped into 
paying high prices for some-
thing they did not mean to buy. 

Butchers however, declined 
to admit to any wrongdoing.  

Is it beef you are eating?

Tk 25 yesterday. Doctor told me 
to give her fruit but how can I 
manage it every day?" she 
posed.

Ayesha said she earns 
around Tk 2000 a month work-
ing for 10-12 hours a day in a 
knitwear unit. She lost her father 
recently and has two young 
brothers.

"Fruits remain a distant 
dream when you cannot even 
assure bread and water for 
three hungry mouths with such 
small amount," Ayesha said.

Amena Begum, 45, a domes-
tic help, said she had to think 
twice before going for a pair of 
guava for her two grandsons.

"We always thought guava 
were for the poor. But it has also 
turned pricey".

A market survey showed 
guava, once considered as 
'poor men's apple', has almost 
caught up with the prices of 
imported apple. Guava (kazi 
variety), now sells at around Tk 
60 a kilogram while apple at Tk 
85-90.

Pineapple that gets dam-
aged in huge quantity every 
year, is also selling at Tk 35-40 a 
pair. They were around Tk 20-
25 last year.

Amra, a local variety of sour 
fruit, sells at Tk 36-48 a dozen 
and 'lotkon', a sweet and sour 
wild variety, sells at Tk 50-60 a 
kilogram. Prices of both the 
items doubled compared to last 
year's.

Fruit wholesalers could not 
give any definite reason but 
many of them attributed the 
price hikes to transport and 
production cost and a few also 
pointed to population boom.

"But days were when poor people 
used to live on jackfruit instead of 
rice. Because jackfruit was in abun-
dance and cheaper," reminisced 
Amjad Ali, 60, a retired government 
official
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Fruits are becoming elusive for poor people.
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