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Wolfenstein 3D (originally Wolfenstein 3-D, commonly abbreviated to
Wolf 3D) is a video game that is generally regarded as having
popularised the first person shooter genre on the PC. It was created by
id Software and published by Apogee Software on May 5, 1992 for
DOS. The game was inspired by the 1980s Muse Software computer
games Castle Wolfenstein and Beyond Castle Wolfenstein. It has been
ported to a wide variety of systems, including 3DO, Super NES, Game
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Intel

plans it bi

for Bangladesﬂ

NAFID IMRAN AHMED

HAT does Intel think
about the Bangladesh
market? To know about

Intel's insight into our market, we
recently spoke to John McClure,
director marketing, Intel South
Asia, who was in Dhaka on a short
visit. The following are excerpts
from his exclusive interview with
The Daily Star.

Technology adoption
Considering consumer and busi-
ness segments, McClure believes
the Bangladesh market is in fact a
little different from other emerging
markets. "The percentage of
technology adoption of main-
stream and high-end products is a
lot higher than the other emerging
markets," he said.

First-time buyers in this market
are keen to do a lot of research
prior to their purchase. In other
countries such as Brazil, Mexico,
China or India, the first-timers also
do a lot of research before they
make the purchase. They ask
their tech-savvy cousins and
friends about the technology, visit
IT malls, get a lot of feedback and
finally make the decision. And it all
takes 2%2-3 weeks.

"My first major observation is
that the consumer and business
market adopts technology at a
little higher level within our
roadmap than other markets,"
McClure said.

His other observation is that
relative to other emerging mar-
kets the government's role in
accelerating ICT adoption is not
quite strong. "They've not been as
aggressive as other countries
have been, relative to pushing the
utilisation of PCs in schools,
pushing for a very aggressive
broadband policy and getting
broadband roadmap up quickly,
playing active role in bringing
technology to the rural communi-
ties," he said.

"There're other governments
that we have worked with...are
much more involved, aggressive
and have put aside a much larger
amount of budget to drive such
initiatives," he added.

Intel's roadmap

According to McClure, Intel has
been engaged with a lot of develop-
ment agencies. "Given the present
government's interim status, the
ability for them to drive a long lasting
programme is not known to us. So
right now, we are engaging with
development agencies such as the
United Nations Development
Programme, Asa and Grameen to
drive these types of programmes,"
McClure mentioned.

The marketing director also
added that broadband is one of
the major growth engines for IT for
any developing country. And once
you get broadband connection
available at 256kbps and above
for less than $15 a month, lots of

great things start to happen new
services pop up, new ways of
education and healthcare can
take place.

Aside from the general con-
sumer and business benefits -
e.g., more entertainment, more
movies, music, photo sharing with
friends and relatives, e-
commerce - you also get some
development elements relative to
education, healthcare, agriculture
services. So broadband really
gets things going.

"A focused government that
sees and believes in the utilisation
of ICT to make their country more
competitive, I think, is the second
major market accelerator that we
have seen. And the third, | believe,
would be a robust local ICT eco-
system for companies that make
PCs, not just the multinational but
also local companies, having a
strong software ecosystem for

and the giant's main contribution
to that would be working with the
local ecosystem in deploying
WiMax, a technology that Intel
has been a big supporter of. It
plans to forge a deeper relation-
ship with the government and
convince and show it how having
a very aggressive ICT policy and
utilisation of ICT across all the
cities and services will make the
country more competitive. And
the third is to continue to foster the
growth of the ecosystem, to keep
the local companies that build
PCs and sell PCs very healthy, to
improve Intel's logistics and sup-
port mechanism, to support some
of the local software development
and to make sure there is a very
robust ICT ecosystem.

"Ourvision is that if we could do
all those things, Bangladesh
would become a large market for
ICT adoption and one of the big

usages and in the next four to five
months we will be introducing our
next version of quad core which is
going to be produced on our 45nm
process technology," he said.

Two weeks back Intel intro-
duced its latest notebook proces-
sor codenamed 'Santa Rosa' that
came out in two different versions.
There was this consumer and
small business version called
'‘Centrino Duo' and a business
version 'Centrino Pro'. The con-
sumer version has got some good
innovations, such as improved
graphics and video, Intel Turbo
Memory, which effectively speeds
up the booting time and applica-
tion opening time, big enhance-
ments in the wireless community
and performance improvements
of the processor itself, which
brings down the power consump-
tion and increases the instructions
perclock cycle.

John McClure, director marketing, Intel South Asia holding a Classmate PC during the interview

companies that develop applica-
tions, ISVs, strong systems inte-
gration ecosystem so that compa-
nies can drive large projects and
get things deployed," McClure
added.

Vision for the local market
Intel's objective in the Bangladesh
market is to keep it growing ata 20
plus percentage point, and this is
what IDC is also forecasting that
Bangladesh grow at. "It seems
almost easy to do that because it's
growing at 20 percent without
broadband. Once broadband
comes in, the opportunity for
acceleration gets much higher,"
he informed.

So McClure plans to keep the
market growing at a healthy rate
and do three important things that
are important for market accelera-
tion. Intel first plans to figure out
how it can accelerate broadband,

advantages that Bangladesh has
is the population and that's difficult
for other countries to compete
with. And if we can get the ICT
adoption at a much higher rate by
doing some of the things | men-
tioned, Bangladesh would
become a very important market
in the worldwide scale," McClure
said.

Products

Intel carries their full suite of
products in the local market.
According to McClure, the local
team does a great job in driving
the newest generation of technol-
ogies at a very rapid pace, so the
time from launch to adoption in
Bangladeshis not very long.

Intel was the first to introduce
quad core in the market for high
volume desktops and servers.
"Our competition has yet to
announce quad core for similar

Market Share
According to Intel, in terms of
ramp Bangladesh is 60 70 per-
cent dual core at the moment.
"The amount of Core 2 Duo being
sold here is almost 50 per cent
greater than in India. One of our
hypotheses on why the adoption
rate of latest technologies is much
higher in Bangladesh, even for the
lower scale economies, is that it
lasts them longer," he said.
According to IDC, in 2006, a total
of 200,000 units were sold in the PC
market in Bangladesh that includes
MNC brands, channel PCs, every-
thing. We have a very strong market
share in Bangladesh. At present
Intel has three distributors in the
country.
Reachingtherural areas
Intel's approach to reach out to the
rural areas is from two different
angles; one is their channel and

distribution programme, the genu-
ine Intel dealer programme, where
they do requirements from all differ-
ent cities, not just Dhaka itself, and
try and recruit downstream from
smaller and remote towns, which
according to them will continue and
each half year they plan to go
deeper and deeper into
Bangladesh.

"The other route that we take is
via our World Ahead programmes
that combine our CSR initiatives
with our commercially driven devel-
opmental initiatives. That would be
the programme that we would like to
run with the government to install
and accelerate utilisation of PCs and
shared access models in
telecentres in rural locations, PCs in
schools and hospitals in rural loca-
tions," McClure mentioned.

"We have already spoken with
the developmental agencies on
that subject and we have seen a
lot of interest and good synergies,
and the next step would be to take
the government on board," he
added.

The classmate PC

McClure demonstrated an example
of low cost solution for the education
sector, which is an emerging market
specific R&D (research and devel-
opment) that Intel does to catalyse
the industry and deliver certain
solutions for certain market seg-
ments. "When we travelled around
and engaged with schools, we
found that having a low cost note-
book was a high desire. Another
thing was to have a one to one
computing blueprint."

The Classmate PC is a low cost
notebook that does not have a hard
disk drive, only has flash memory for
storage. It has a much smaller
screen size and keyboard. But in
terms of having the sufficient func-
tionality that all public schools have
and most private schools would
need to get to the one-on-one com-
puting model, this has all that's
needed.

Intel does not sell the
Classmate PC directly to schools.
It is more like a catalyst. They
enable a couple of Taiwanese
manufacturers to deliver and then
through their local partners they
deliver them to fulfill the country
specific needs. The price of the
Classmate PC depends on the
quantity and stands somewhere
between $350-400.
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IBM Technology Symposium
A vision for the future

EDWARD APURBA SINGHA

N OWADAYS the foremost priority of any

modern business is to take a positive

stance to incorporate cutting edge inno-
vations in order to enjoy strategic benefits from
the fierce competition. Moreover, latest innova-
tive solutions can dramatically influence tradi-
tional operational tactics by downsizing opera-
tional expenditure, minimising risk and in the
same time increasing efficiency.

Based on this phenomenon Thakral Informa-
tion Systems Pvt. Ltd. organised a seminar enti-
tled 'IBM Technology Symposium' at the Bangla-
desh-China Friendship Conference Center
(BCFCC) on June 13. The aim of this seminar was
to introduce IBM's new age innovative solutions
to the corporate personnel.

Thakral Information Systems Pvt. Ltd. is the
business partner of IBM in Bangladesh since
2001. Thakral exclusively distributes IBM prod-
ucts in Bangladesh market through various busi-
ness schemes.

In his opening speech, Shahzaman
Mozumder, CEO, Thakral Bangladesh stressed
the necessity of industry specific solutions and
gave customers a comprehensive overview of
IBM's innovative technology.

Sanjay Sinha, general manager, India East
and Bangladesh, IBM in his multimedia presen-
tation highlighted four issues such as revenue
growth, cost reduction, asset utilisation and risk
management that are very crucial to a CEO to
take a executive decision to ensure a sustainable
progress of his/her company. To serve all these
purposes IBM's innovations can pave the way to
survive the mission.

According to a press release, IBM was the
market leader in the Asia-Pacific server market
overall based on revenue during the first quarter

of 2007. IBM's revenue increased for the quarter
in System p, System x and System z and
recorded overall revenue increase of 17.3 per-
cent forthe quarter.

This seminar also showcased IBM's
BladeCenter server solutions. According to IBM,
the BladeCenter system encompasses a technol-
ogy that is called virtualisation. Virtualisation
means integration of several features into a single
entity. For instance, due to virtualisation it is
possible to implement several operating systems
within a single server arrangement. However, this
state-of-the-art technology can help any organi-
sation to reduce operational costs by 50 percent.

IBM is in association with Bangladesh since
1964. IBM now predicts more business expan-
sion in this country in near future. IBM is the
world's largest information technology company
with 320,000 employees in 165 countries. IBM
offers a wide range of services, solutions and
technologies that enable customers to take full
advantage of the new era of on demand business.
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le makes internet browser for

App

Microsoft-based machines

AFP, San Francisco

PPLE on Monday

launched a new attack on

rival Microsoft, unleashing
a Safari web browser intended to
dethrone market-ruling Internet
Explorer (IE) and be the iPhone
gateway to the Internet.
Apple chief executive Steve Jobs
unveiled Safari versions for
Windows XP or Vista operating
systems, as he kicked off a World-
wide Developers Conference that
the maker of Macintosh comput-
ers holds annually in San Fran-
cisco.

Windows."

"We'd like Safari's market share to
grow," Jobs said smiling. "We are
bringing all the Safari innovations
to Windows. What we've got is the
most innovative browser in the
world and the fastest browser on

Microsoft's IE browser is on 78
percent of the world's computers
while Safari, made exclusively for
Apple's Macintosh machines until
Monday, has about five percent of
the market, Apple said.

Apple will distribute Safari soft-
ware as part of its iTunes online
store that sells music, movies and
other content for the company's

globally popular iPod MP3 play-
ers, according to Jobs.

Jobs offered Safari as a compro-
mise to developers pressuring
Cupertino, California-based
Apple make them privy to
iPhones' inner workings so they
can customise programs for the
devices.

Jobs told developers that Safari is
the gateway to the Internet for
iPhones and that they can get it
from Apple via the Internet.
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Sony's showroom in Tokyo on June 10. The
tiren as an environmentally-friendly product.
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