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HE tourism industry in

Malaysia has undergone

rapid development over
the past years. The industry has
grown from strength to strength
(0 become a leading revenue
generator as well as making a
significant contributor to the
nation's economic growth.

As a tourist destination,
Malaysia has been attracting
millfons of visitors over the
years. In terms of numbers,
1999 was indeed the best year
with 7.93 million tourists, sur-

ssed all time high of 7.43 in

995 as a result of the “Visit
Malaysia Year™ campaign. As
for the tourism receipts,
Malaysia earned some RM 13.0
bilHon In 1999, an increase of
44.7% over the previous year.

The target set for 2000 is to
draw some 8.5 million tourists
and 9.0 million in 2001. To
achieve this Malaysia has em-
barked on a number of spe-
cialised campaign and hosting
of selected major world class
events.

Through the support of the
Government and the Ministry
of Culture, Arts and Tourism,
Tourism Malaysia, a marketing
arm for tourism in Malaysia
will continue to seek new mar-
ket niches. promote and market
Malaysia aggressively as an
attractive tourism destinatiorr,
expand various tourism events
and programmes and seriously
concentrate on the incentive
and convention market. All
these efforts will certainly ex-
pose Malaysia’'s tourism poten-
tial to new dimensions and will
complement the efforts of the
private and public sectors in
accelerating and spurring the

growth of the tourism industry.

The Tourism : Industry

Since 1987-1996

For the period of 1987-1996,
the tourism industry recorded
an impressive growth in tourist
arrivals from 3.3 milllon in
1987 to 7.1 million in 1996.
Over the same period, tourism
receipts also increased
markedly from RM 1.8 billion

to RM 10.3 billion in 1996, The
most significant growth was
achieved 1990 and 1994 due

to the intensive efforts of the
gsvernmeut in mounting the

isit Malaysia Year™ campaign
for both years.

Tourism Industry To-

day(1997-1999)

The 1997-98 period has been
a difficult year for Malaysia.
The weak performance by the
industry, stemmed f{rom few
principle events that helped
shaped the scenario for 1997,
Chronologically, the vyear
started off with plaguing dis-
cases like dengue that hit
Penang followed by Coxsackie
B viral epidermic which Killed
more than 30 children in
Sarawak and cholera in Sabah.
As the epidermic diseases sub-
sided, Malaysia came face to
face with the biggest problem
ever, threatening the country’s
economic credibility.

The Asia Economic Crisis
was felt as early as July 1997
soon after Thal bath floated, as
result of vicious attacks from
currency speculators. The Kuala
Lumpur stock exchange was not
spared either, as the shares
tumbled more than a third of its
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original value. At the same
time, due to uncontrolled open
burning of forests, haze began
to envelop and blanket the
country and most other ASEAN
region. In fact, on 31 July of the
same year, haze was classified
as a national disaster

As a result of the contagion
effect of Asia Economic Crisis,
Malaysia recorded a corre-
sponding decline of tourist ar-
rivals and receipts in 1997 and
1998 respectively

Infact, the global tourism
industry recorded a slowdown
of Inter and intra regional
travel during the same period.

The Sultan Abdul Samad building with

—

CONGRATULATION

' TO

GOVT AND THE PEOPLE

OF
MALAYSIA
ON

' THEIR OUTSTANDING ACHIEVEMENT

IN

ALL WALKS OF NATIONAL LIFE
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Warmest Feliéitations to the
Government and the friendly People of
Malaysia on their 43rd
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its moorish
architecture still enthralls the many visitors who come to the

clty.

Total tourlst arrivals to
Malaysia fell 10.6% from 6.21
million (1997) to 5.55 million
( 1998). The decline had affected
income from tourism resources.
which dropped 11.5% from
RM 9.69 billilon (1997) as
against 8.58 billion (1998).

1999 was the turning point.
For many countries in Asia.
there were signs of returnin
confidence to the region umﬁ
tourism was once again poised
for a dramatic recovery

For Malaysia. 1999 js the
best yvear with 7.93 million
tourists visited this country.
The 1999 achievement consti-
te and a hefty 42.9% increase
over that of 1998, Tradition-
ally Singapore, Thailand and

Indonesia ranked the top three
contributors with Singapore
having more than 50% of total
market share of tourist arrivals
to Malaysia.

What contribute to the suc-
cess? The economic crisis pre-
sented a timely opportunity for
Malaysia to carefully evaluate
the way the industry has been
managed and promoted. Criti-
cal issues and holistic ap-
proaches to manage the indus-
try have been identified and
implemented since then.

The National Economic Ac-
tion Committee (NEAC) set up
by the Government to find ways
o jumpstart the Malaysia
economy after the Asian Eco-
nomic Crisis has identified
tourism as a sector that can

National Day of Malaysia
Tourism Industry in Malaysia
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The 111-year-old Taman Tasik Perdana Is the oldest park in
the country. Within its 104 hectares Is a man-made lake |,
logging tracks, a playground, an amphithecartre, a physical
fitness system cricuit, an orbid garden, a biblscus, garden, a
bird park, a deer park and a butterfly park.

“Year | Tourlst % change Total % change
Arrivals Receipts
s k. (RM_ Million)

1987 | 3,358,983 | +4.4 1,795 +7.5

1988 | 3,623,636 | +7.9 2,012 12 ] AL
1989 | 4,846,320 | +33.7 2,803 1 4393

1990 | 7,445,908 | +53.6 | 4,500 | +60.3
1991 | 5847213 | -21.5 42890 5 L al8
1992 | 6,016,209 | 429 4596 Wil N 7Y

1993 | 6,503,860 | +81 | 5066 _ 175100
1994 | 7,197,229 | +10.7 8,208 | +63.8
1995 | 7,468,749 | +38 9,175 | 4106

1996 | 7,138,452 | -4.4 10,354 %129 . |

help boost the nation's recovery
in a short term.

Under the NEAC recommen-
dations, an additional of RM
150 million is allocated to
promote Malaysia as a premier
tourist destination. Promo-
tions are intensified especially
in the area of improving the
country's image due to prob-
lems arising mainly from the
economic crisis in the region,
negative reports from foreign
media on haze, widespread of
virus diseases such as “Coxsa-
ckie' disease and cholera

The priorities for tourismSn
Malaysia is to Increase tourist
arrivals over the short term pe-
riod through intensified target
marketing in key regional
markets besides reinforcing
and expanding on the image of
the country as a top of mind de-
sirable holiday destination.

Intensified promotional

efforts in international dy-
kets i§ based on the concept of
contrast and unique selling
point of selected destinations,
Malaysia will. under its Year
2000 Marketing Plan, diversidy
its tourism markets by increas-
ing the market share from
other medium and long hanl
markets in Asia, Middle East,
Europe and Ausiralia and grad-
ually reducing Malaysia's de-
pendence on regional markets
such as Singapore, Thailand
and Indonesia.

The year ahead is crucial for
Malaysian tourism The
tourism strategic action plans
for the coming vyears will in-
clude the following :

To reposition Malaysia as
top-mind destination in all re-
gional and international mar-
kets though as aggressive Brand
Imaging campaign under a new
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Continued from page 15

ments in Malaysia, including a
partnership with Petronas to
build its first integrated manu-
facturing complex in the Asia-
Pacific. According to the com-
pany, Malaysia provides in
ideal manufacturing spring-
board to the ASEAN market
and beyond '

Inception of Heavy

Industries
Malaysia's entry Into the
heavy industry sector coni-
menced during the early 80's
with the establishment of the
National Car Project, which
ushered in Malaysia's entry
into the automotive industry, It
was also during this period that
a number of major steel and
cement plants were established
throughout the country. The
growth of heavy industries was
planned with the view to expe-
dite the countrv's industriali-
sdation programmnie.

I'ransition Into-High-
Tech Era

Malaysia's climb up the in-
dustrial ladder brought about
new challenges. The early 90's
witnessed Malaysia facing the
predicament of labour short-
ages not only in the construc-
tion and plantation sectors, but
also in the manufacturing sec-
tor. Malaysia consequently had
to refocus her Industrial strat-
egy to deepen, broaden and
modernise the manufacturin

sector through the growth o

technology-based capital and
skills intensive, hiFh-vulue

shifted from input-driven
growth towards productivity-
driven growth which is to be de-
rived from the opfimum of
physical and human resources
and higher levels of technology.
Key areas were identified by the
government to propel Malaysia
into the high-tech era. Cur-
rently, high-tech products and
activities promoted cover the
lollowing:

- Advanced electronics

- Equipment Instrumenta-
tion

- Biotechnology

- Automation
manufacturing systems

- Electro-optics and non-lin-
ear optics

- Advanced materials

- Optoelectronics

- Software engineering

- Alternative energy sources

- Aerospace

Malaysia's Industrial

develop capabilities and en-
gaged in higher value added ac-
tivities including research and
development, design and proto-
typing, product development,
distribution and logistics and
marketing. A host of incentives
are provided for promoted
products and activities.

Challenges Faced FDI

promotion

With the advent of the new
millennium, there will be sig-
nificant challenges for
Malaysia to maintain the mo-
mentum of FDI into the manu-
facturing sector. Challenges
faced in the promotion of FDI
will relate to:

* the entry of new and t?merg-
ing economies vying intensely
for investments from the major
capital exporting countries of

‘the world.

* regional and global deve]-
opment such as the realisation
of AFTA and WTO which will
dismantle trade and invest-
ment barriers amongst member
countries:

* the need to maintain the
nation's cost-competitive in-
vestiment environment:

Evolution

* the need to ensure the
availability of skilled and
knowledgeable workers re-
quired for the high-tech and IT-
related industries;

* the need to ensure the
availability of good supporting
infrastructure, including strong
and viable supporting indus-
tries and

* intense competition for
high quality invesiments even
from among developed
economies.

Vision of a Developed

Nation

The government will con-
tinue to pursue liberal and
pragmatic policies to further
develop the manufacturing and
related services sector. The in-
dustrialisation drive in the
next millennium will continue
to be a private sector led with
the government acting as a cat-
alyst in realising the nation's
Industrial goals for the twenty-
first century, Malaysia's past
tract record and its ability to
fulfill its industrial targets in
the next millennium and con-
tribute towards the vision of a

developed economy by the year
2020. '

added industries. Emphasis was

and flexible

tagline:

“Malaysia Truly Asia”

As a destination, Malaysia
is the Melting Pot of the whole
of Asia. Malaysia is the only
country where one can witness

the amalgam of three (3) of the

Asla’s oldest civilizations - the
Malays with its Arabic influ-
ence, the Chinese and the In-
dian or Hindu civilization.
Then again, one can also wit-
ness the assimilation of other
cultures into the fabric of our
soclety — the ethnic cultures of
Sabah and Sarawak, the influ-
ence of the Dutch, the Por-
tuguese, the British and to a cer-
tain extent, the Thal in the
northern states of Peninsular
Malaysia. All these make us
truly as the only place where
one can see the healthy and
unique blending of the whole of
Asia In one country.

Malaysia is the essence of
Asia. This is the USP or Unique
Selling Proposition and will be
reflected (n all our interna-
tional tourism marketing
campaign from now and in the
years to come,

To embark on an aggressive
tactical campaign directed at
Eetling the best possible return
within the shortest possible
period by concentrating our ef-
forts In markets that are not af-
fected by the economic down-
turn e.g. Middle East, Europe
(UK, Germany. France, The
Netherlands, Scandinavia ete)

To undertake Niclie Marketing
l.e. maximising tourism bene-
lits through the hosting of ma-
jor world events namely the F|
Grand Prix and World Cup Golf
lo further enhance and expand
Malaysia's international im-
age,

To maximise the benefits of
tourism through the lengthen-
ln% of visitors™ stay. Thus, be-
sides the various initiatives
undertaken by the states.
Malaysia has drawn up a com-
prehensive calendar of events
for the year 2000 for the bene-
fits of travellers to its shores.
Such events inchide organising
of 3 large-scale Shapping Car-
nivals (in March August and

December), the Colours of
Malaysia Festival (a month -
long festivities whereby foreign
travellers to Malaysia will have
the experience of being ac-

T e it

corded the warm traditional
welcome and hospitality  that
we are known for), a nationwide
Water Festival and Frujts Fi-
esta. .
Malaysia s fortunate to
have been endowed with 50
many touristic assets and at.
tractions to suit the taste and
preference of every visitor 1o
the country. From our cool
mountain resorts of Gent
Highlands to the serenivy Ur::’:ll.lg[
countryside. From the busting
cities of Kuala Lumpur, Kola
Kinabalu, Kuching, Johor
Bharu and Penang to the island
};aradtse of Langkawi, Labuan,
loman and PanF,kor, These are
n

Just but a sampling of the
of attractions ﬂlatgawait i
tors to Malaysia.

In addition, Malaysia hav
some of the finest Ié:olcls ans
resorts, all offering fijve-star
comfort at prices which

vis|-
o

0
will never dream of gtttjifn“
anywhere else in the worlcf

Currently, Malaysia has
1,400 hotels of dfffcrent cla?;:::
throughout the country with a
total of 115,000 rooms. By the
year 2000, eleven new otel
properties would come on.line
offering an additional 5,000
rooms,

With an average occu
rate being just sllgghlly nfca?%
per cent, Malaysia 1s therefore
in a position to sustain an
sudden Increase in the inflow
of tourist traffic now and in the
immediate future.

As regards to Meetings, In-
centlves, Conventions and Ex-
hibitions (MICE) Industry,
Malaysia is also positioning it-
self 1o gain good share of the
business. Malaysia has a lot of
experience in the hosting of big
International events and this
has been clearly demonstrated
through the success conclusjon
of 1998 Kuala Lumpur Com-
monwealth Games and the 1998
APEC Summit Meeting. This
year, Malaysia is hosting the
Islamic Conference of Foreign
Ministries, which involve 56
countries. With such proven
records, Malaysia is fully ca-
pable of hosting big interna-
tional conferences and exhibi-
tions

Based on the strategic Action
Plans as highlighted, Malaysia
hope to be able to drive the in-
dustry to the glory of Yester
Years.
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FROM BANGLADESH TO
[Fya
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l ; MALAYSIA INTERNATIONAL SHIPPING CORPORATION BERHAD
Container Services

| Our heartiest feliciiaﬁons on the occasion
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MALAYSIA INTERNATIONAL SHIPPING CORPORATION BHD ALSO ANNOUNCE STARTING
OF FEEDER VESSEL SERVICE BETWEEN CHITTAGONG-PORT KLANG-SINGAPORE-CHIT-
TAGONG TO STRENGTHEN WORLDWIDE SERVICE MORE CONFIDENTLY.
EUROPE—WEEKLY 3 SAILINGS

MEDITERRANEAN EUROPE—WEEKLY SAILING
AUSTRALIA — WEEKLY SAILING

L NEW ZEALAND— EVERY 15 DAYS
SOUTH AFRICAN PORTS—EVERY 15 DAYS
 TO GULF/MIDDLE EAST PORT
AGENT IN BANGLADESH

Eastern Overseas Shipping Lines Ltd.
(A Member of Eastern Group of Companies)

CHITTAGONG OFFICE DHAKA OFFICE KHULNA OFFICE
SADHARAN BIMA SADAN 56, DILKUSHA C/A 4B KDACA
TEL: (OFF) 8552515, 9551974, 9557019  TEL. {OFF) 724550

TEL: 031-720768, 724263, 723923
TLX: 633261 EOSL BU.

FAX 88-0G1-710443. 713526,

| £ mal eosictig@eosibd com

I ecskaecsibd com CABLE OVERSEAS

=

{ 10R/AGRABAD C/A, CHITTAGONG

Taste in cooking
is important

S0, I use Palm Oil to give my family a healthy & tasty
foods. Like mine millions of families around the
| world depend on Palm Oil as an excellent cooking oil.

TLX 632121 SEA B FAX: BS-02.9553580 FAX: B8-041-725785
CABLE: BULKEAST
Email eosi@bdoniine com

CABLE: OVERSEAS

Heartiest felicitations on the auspicious occasion of
43rd Malaysian National Da

- It is cholesterol free

But family's heaith
is important too

—~

- Rich natural sources of vitamin ‘A’ & ‘E’

- Easily digestible

- Helps to protect some kinds of Cancer 4

Considering the thousand years of long h
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In order to keep abreast with
global Industrial development |
aid to map out the nation's in-
dustrial targets for the irext
decade, Malaysia charted its

Researches all over the world have proven the health

of culinary use of Palm Oil and its worldwi
~ benefit of Paim Oil, s vl

popularity in cooking, my only choice is Palm Oi

3 |

| SW(A) 26 Gulshan Avenue, Gulshan
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next phase of industrial devel- '.‘“}' - o

Dhaka'IZ]zﬁ Bangladesh opment under the Second In- | [ .
dustrial Master Plan /8 J

(IMP2- '/
1996-2005). The current IMP2 ry
locuses on the creation of a
Manufacturing Plus-Plus ccon-
omy and the development of
key Industrial clusters for the
JUevelopment and sustained
growth of the manufacturing
sector, Under this strategy, In-
fdustries will be encouraged to

Tel: 8811021-2, 8816158 & 600111-5
| Fax: 880-2-8823416, 880-2-8823519
| E-Mail: Commdeptﬁ'{hbps.bangla.net
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Malaysian Palm Oil Promotion Council

Rahman Chamber (Sth floor), 12-13 Motijheel Commercial Area, Dhaka, Bangladesh
Tel : 02-9567081, Fax : 880-2-9551836. E-mail : mpope @bangla.net
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