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Profile of France

Area

550,000 sq.km

Largest country in Western
Europe (almost one fifth of the
total area of the European
Union), with a vast maritime
zone (exclusive economic zone
extending over 11 million sq.
Km).
Relief

Plains cover two thirds of
the total area. Principal moun-
tain ranges: the Alps (of which
the highest peak, Mont Blane,
rising to 4,807 metres, is the
highest mountain in Western

Europe), Pyrenees, Jura,
dennes, Massif Central nnd
Vosges.

Coastline: Bordered by four
seas (North Sea, Channel, At-
lantic Ocean and Mediter-
ranean), France has 5,500 km
of coastline.

Climate

Three types:

Oceanic in the west

Mediterranean in the south

Continental In central and
castern France
Environment

Farms and forests cover 48
million hectares, (.e. 82% of the

total area of metropolitan
France. Some 27% of French

territory is covered by forests,
ranking France third in the Eu-
ropean Union in forest land,
L‘ll"\llﬂ[l Sweden and Finland.
France boasts 136 different
kinds of trees — exceptional for
a European country — and the
number of large animals is on
the rise: in 20 years, the deer
population has doubled and the
number of roe deer has tripled.
In order to conserve and de-
velop France's natural heritage,
the government has established

six national parks, 128 nature
reserves, 430 designated areas
for protected species and 299
protected coastal areas. France
also has 29 regional nature
parks covering more than 7% of
the country

145 billion francs (22,11 bil-
llon euros) are allocated to the
protection of the environment

- 2,480 francs per inhabitant
Three quarters ol this goes on
waste water management and
waste disposal.

France is party to many In-
ternational treaties and con-
ventions concerning the envi-
ronment, among them United
Nations agreements on climate,
biodiversity and desertifica-
tion,

Population

60.4 million (2000)

Density: 107 inhabitants per
sq. ki

France has 52 urban areas
with over 150,000 inhabitants
with a total population of 30
million: the five largest are:
Urban arcas Population in 1999

. Paris 10.6 million
2. Lvon 1.6 million
i Marsellle-Alx-en-
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WORLD LEADER IN WATER AND WASTE TREATMENT
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GETCO

Our heartiest felicitations to the Government and
the friendly people of France on the occasion of
their 211th National Day

ALCATEL gives you better solutions for worldwide communications and help you

grow.

I'he broader activities of ALCATEL also show their presence in Bangladesh with
various projects in Switching, Transmission Microwave, Satellite Earth Station etc.

GETCO represents ALCATEL IN Bangladesh with their following subsidiaries:

° ALCATEL CIT, FRANCE-TELECOM SWITCHING & TRANSMISSION EQUIPMENT

@ ALCATEL-RCD/TSD, FRANCE-DIGITAL (SDE & PDH) MICROWAVE LINKS (CIVIL)
INCLUDING MOBILE MICROWAVE LINKS, AND SATELLITE EARTH STATION

@ ALCATEL CONTRACTING, FRANCE-ALL KINDS OF CABLES INCLUDING OPTICAL FIBRES &
TURN-KEY CABLE CONTRACTING

© ALCATEL CABLE INTERFACE/ALCATEL KABELMETAL, FRANCE/GERMANY-HEAT

SHRINKABLE C
* ALCATEL KABEL

ALCATEL SUBMA
NETWORKS

ABLE JOINTS & JOINTING MATERIALS, ETC.
AG & CO, GERMANY
RINE NETWORKS, SING

- OPGW, ETC.

APORE

We also represent the following world renowned Companies:

* CATERPILLAR INC, USA

FRANCE-SUBMARIN

E CABLES & CABLE

GENERATORS, EXCAVATORS, BULDODGERS, ETC.

e SCHLUMBERGER MEASUREMENT & SYSTEMS PTE LTD, SINGAPORE/FRANCE — WATER
METERS, GAS METERS, GAS REGULATORS, METERING & REGULATION STATIONS, ETC

¢ SCHLUMBERGER, FRANCE-ELECTRICAL LOGGING SERVICES

¢ DOWELL SCHLUMBERGER, FRANCE-CEMENTATION EQUIPMENTS & SERVICES, ETC

* VALLOUREC, FRANCE-DRILL PIPE, CASING ETC.

* NATIONAL OILWELL, USA-DRILLING EQUIPMENT/PRODUCTION EQUIPMENT /SERVICES

. ALLAS COPCO, BELGIUM-AIR COMPRESSORS.

. WESTEKEMPER ENGINEERING CmbH, CERMANY-WORKSHOP EQUIPMENTS, MOBILE
WORKSHOPS, ETC,

. LARSEN & TOUBROU, EUTECTIC DIVISION, INDIA-WELDING ELECTRODES FOR
METALLURGICAL RECLAMATION.

¢ BOEING COMMERCIAL AIRPLANE GROUP, USA-MANUFACTURER OF AIRCRAFTS

* BAKER OIL TOOLS, USA-DRILLING TOOLS/COMPLETION EQUIPMENT

[ BENNING SMC POWER SYSTEMS (P) LTD, INDIA /GERMANY-RECTIFIER, ETC.

* FMC SOUTHEAST ASIA PTE LTD, USA-WELLHEAD, X-MAS TREES

¢ SPERRY SUN DRILLING SERVICES, USA-DIRECTIONAL DRILLING SERVICES, MUD LOGGING

SERVICES/EQUIPMENT

GETCO

GREENLAND ENGINEERS & TRACTORS CO.LTD.

26, SHYAMOLI, MIRPUR ROAD, DHAKA-1207
TELEPHONES: 8112164, 8112175, 8111251-3
TELEX: 642664 GETCO BJ, FAX: 880-2-8113319
e-mail: gefcolO8@citechco.net, getcolO2citechco.net
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1.4 million

Provence
1. Lille 1 1 million
5. Toulouse 0.9 million
Administrative Organiza-
tion

The

prises

French Republic Com-
metropolitan France,
divided into 22 regions and
subdivided into 96 depart-
meints, along with four overseas
departments (DOM) — Guade-
loupe, Martinique, Guyane
(French Guiana) and Reunion. It
also includes four overseas ter-
ritories ([TOM) — French Poly-

nesia, New Caledonia, Wallis
and Futuna and the French
Southern and Antarctic Terri-
tories — and two “territorial
collectivities” with a special
status, Mavotte and St Pierre

and Miquelon

_NATIONAL DAY OF FRANCE_

ECONOMY

RANCE iIs the world’'s
annrth largest economic
power in terms of GDP. The
country's assels are varied and

include its transport and
telecommunications sectors,
agri-foodstuffs and

pharmaceutical Industries,
along with banking, insurance,
tourism and the traditional
luxury products (leather goods,
ready-to-wear fashion, per-
fumes, fine wines and spirits,
ele),

In 1999 France had a trade
surplus of 124 billion francs
(18,9 billlon euros); it Is the
world’s fourth largest exporter
of goods (mainly durables) and
ranks second In services and
agriculture (cereals and agri-
foodstulfs in particular). It is
the leading producer and ex-
porter of farm products in Eu-
rope. France carries out 63% of
its trade with its European
Union partners (50% within the
CUro area).

France ranks fourth inter-
nationally for direct inward
investment. Foreign Investors
appreciate the skills of French
workers, the advanced level of
research, the mastery of high
technology, the stable currency
and control of production costs.

Gross domestic product
(GDP) in

1999 : 8,833 billion francs
(1,346.58 billlon euros)

GDP growth (1999) : 2.9%

Inflation (1999): 1.3%

Trade surplus (1999) : 124
billion francs (18.9 billion eu-
ros).

Agriculture

Farms : 680,000

Farmers/farm workers -
910.000

Utilized agricultural area :
29,945,000 hectares, 54% of the
area of metropolitan France

Principal agricultural prod-
ucts in France

Sugar beet : |st in the EU,
2nd in the world (34 million
tonnes)

Wine : 2nd in the world and
EU after Italy (52 million hec-
tolitres)

Milk : 2nd in the EU. afller
Germany and 5th in the world
(23 million litres)

Cereals : 1st in the EU, 5th in
tonnes.

the world (68 million
En' -

Culture and Leisure

HE Ministry of Culture's
budget for 2000 is 16.039

billion francs (2.45 billion '

euros), 0.98% of the national
budget

The financing of cultural ac-
tivities costs some 75 billion
francs (11.43 billion euros),
half provided by the State and
half by local authorities

On average, housholds spend
6,700 francs (1,021.41 euros) a
vear, i.e 3.5% of their budget, on
culture, leisure activities,

SPOris and gi'ill]{’h.

Books

In 1998, 47,168 hunlw were
;n|h!t-ht d m(tudmg 24,514 new
titles and 22,654 reprints; 415
million copies were printed by
J11 publishing houses

Turnover in publishing
(1998): 16 billion francs (2.44
billion euros).

Newspapers

36% of the French read a
daily newspaper every day.

There are seven national
newspapers and 160 regional
papers (dailies and weeklies)

Total annual circulation: 9
billion.

Periodicals

Among the top 100, six have
a circulation of over one mil-
lion and eight over 500,000
copies

With 1,354 copies sold for
every 1,000 residents, France
ranks ftirst in the world for
magazine readership.

Television

Watching television remains
the favourite leisure activity of
the French, with an average of 3
hours 15 minutes per person per
day.

There are over 130 television
channels.

* Four national public chan-
nels: France 2, France 3, Arte
(Franco-German cultural
channel) and La Cinquieme
(edducational channel);

* Three national private
channels: TF1, M6 and Canal
Plus (pay channel with 6.6 mil-
lion subscribers in France and
6.9 million abroad);

* Over 20 national and local
cable channels (35% of house-
holds are connected to a cable
network). 7.1% of households
subscribe to specific cable
channels:

* Multichannel
packages (Canal Satellite,

TS
ternationale

satellite
TPS);

and Canal France In-
(CFI), are

the two

television channels in France's
external radio and, television

network.
Radio

* Radio France is the um-
brella company for the coun-
try's public service radio sta-
tions: France Inter, France Info
(24-hour news), France Culture,
Radio Bleue and FIP.

* The private sector is repre-
sented by the general interest
stations RTL (France's most
popular radio station), Europe 1
and Radio Monte Carlo and a
host of music, specialist, com-
munity and regional stations
broadcasting on FM
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' Haclm France Interna-
tionale {RFI-30 million listen-
ers worldwide), RMC-Moven

Orient aimed at the Middle East
and Medi 1 aimed at the
Maghreb form France's over-
seas radio broadcasting net-
work.

Information technology

and multimedia

While computers are consid-
ered primarily as tools for work
and are used as such by 46% of
the French, an increasing pro-
portion, currently 23%, of
French households now have
one

The French have rapidly
taken to the Internet, the new
form of access to knowledge,
with four million users at
school, work or home.

Internet use in France has
grown swiftly and remarkably
In a few years: every institu-
tion, dally newspaper, govern-
ment departinent and business
now has its own website and
there are sites of all Kinds
(sport, education, services,
films etc).

Finally, the most visited
sites are portal sites and ISP
websites such as France Tele-
com's Wanadoo.

Cinema

which invented the
cinematograph in 1895, is still
very active in this sector. 141
films were produced in 1996,
making France second in the
world for film iInvestment.
France also coproduces an in-
creasing number of [ilms, often
with its European Union part-
ners.

Despite competition
television, in 1998 over
million people, more
any time for the past thirteen

Continued on page 20
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tonnes of

including 38 million

soft wheat and 15 million
tonnes ol raln maize)
Oilsee . 1st in the EU (5

million tunmrsl

Animal herds : Cattle : 20
million: Pigs : 15.9 million;
Sheep : 9.8 million; Goats : |
million.

Meat production :

Beef: 1,880 milllon tonne-
carcass-equivalent (tce): Pork:
2.3 million tce; Sheep/goat
1.45 million tece; Poultry : 2. .5
milllon tee.

Forests

Woods and forests cover
some 15 milllon hectares, 27%
of France's total area, placing
France third in the EU coun-
tries In terms of forest area.
Forest area In France has in-
creased by 35% since 1945 and
continues to grow by about
30,000 hectares each year, Most
trees are deciduous (two thirds),
while the remaining third con-
sists of conifers. The National
Forestry Office (Office national

des Foréts — ONF) is responsible

for nm:mging national forests
(1,750,000 hectares) and those
belonging to local authorities
(2,850,000 hectares). The re-
maining 10,500,000 hectares
belong to some 3,800,000 pri-
vate owners. Forests in France
are a source of biological and
scenic wealth, a place for ex-
cursions and relaxation; they
also yield an annual harvest of
‘;54 million cubie metres of tim-
JET.

Energy

Energy independence : 15%

Primary energy consump-
tion : 249 .4 million tonne ofl
equivalent (toe)

Breakdown of energy con-
sumption: Oil-39.7%; Electric-
ity-35,5%; Gas-13.6%: Coal-
6.4%: Renewable energles-4,7%.

Net electricity production:
486 billion Twh, of which 76%
is nuclear-generated

Energ bill : 61
francs (9.3 billion euros)

Industry

Leading industrial sectors in
France :

* Construction and civil en-
gineering : Annual turnover :
611 billlon francs (93.15 billion
elros).

Filve French groups
(Bouygues, the leading Euro-
pean group, SGE-Vivendl, GTM-
Entrepose, GTM group, Eiffage
and Colas) rank among the top
European construction firms.

* Agri-foodstuffs : Annual
turnover : 710 billion francs
(108.24 billion euros).

Worklorce : 398,000

Leading sectors: meat and
dairy production, cereals, con-
fectionery, soft and alcoholic
beverages. Leading exporter and
second largest producer in the
EU. Trade surplus : 58 billion
francs (8.84 billion euros)
Number of firms: 4,200

Main groups: Danone, Eri-
dania Beghin-Say, Nestlé
France, Besnier, Pernod-Ri-
card, Seita, Sodiaal. Socopa

billion

and Bongrain.

* Fashion and luxury goods
This sector mcludes haute cou-
ture, jewellery, luxury leather
%,mnla, perfumes, cosmetics and
ine glassware.

ain groups | Yves-Saint-
Laurent, Vaitton, Chanel,

Baccaral, Hermes, Jean-Paul
Gaultier, Dior and Cartier.

Turnover 206 billlons
francs (3 1.4 billlon euros)

Workloree: 222,000,

*Pharmaceuticals: Annual
turnover: 186.6 billlon francs
(28 4 billion euros)

Workforce
World's fourth largest
ducer and [ifth largest exporter.

: 94.500.
pro-

Main firms: Aventis-
Pharma (merger of Rhone-
Poulene and the German firm
Hoechst), Sanofi, Synthélabo,

Biomérieux, Servier and Plerre
Fabre.

* Automobile industry: An-
nual turnover 042.1 billion
francs (B6.642 billion euros),

France is the world's third
largest exporter of cars and, in
1998, had a surplus on its trade
in this sector of 61 billion
francs (9.3 billion euros). PSA
(Peugeot-Citroén) and Renault
are the two main groups in the
SeClor

4.519.000 vehicles were pro-
flurt (l in 1998.

Workforce : 286,000

Continued on page 19
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Head Office

Landmark Building: 12 14, Gulfshan North-Gulshan-2 Dhaka, Bangladesh, FABX: 9886634-37,
608796, 601925, Fax: 880-2-8811335, E-MAIL:baairnet@dhaka.agni.com.

Motijheel Office

Elite House: 54, Motijheel Commercial Area, Dhaka-1000, Bangladesh,
Tel: 9563050, 9568277-78. Fax: 880-2-9569173

Airport Office

Cargo Export Zone, Zia International Airport, Dhaka, Bangladesh, Tel: 8914584, 8914494

Chittagong Office

58, Agrabad C/A, Chittagong, Bangladesh, Tel: 031-713768, 714299, 712145, Fax: 031-716400
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Dhaka

Dhaka- 1000

Tel (BBD) 2 956 6566
Fax: (8R0) 2 956 5707
Tix' 632559 INSLIG B

on the aus

47, Molijheel Commercial Area

Congratulations

to the people of The Republic of France
icious occasion of

National Day of France

A Continuous Service To Our Customers

Gulshan Booth

House-73, Plot-11A

Gulshan Avenue

Dhaka

Tel (880) 2 882 4380/RR24278
Fax (880) 2 882 4147

Chittagong

71, Agrabad Commercial Area
Chittagong

Tel (R80) 31 713325727

Fax (880) 31 710978

Tl 6332813 INSLIC B)
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CREDIT AGRICOLE INDOSUEZ

Senargaon Hotel Booth
Room No L-264

Pan Pacific Sonareaon Hotel
107, Kazy Naznil Islam Avenue
Dhaka

Tel (880) 2 K11 1959




