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Standard Chartered Bank: A Leader

in Plastic Money Culture

Majedur Rahman, Head of Consumer Banking, Standard Chartered Bank, spoke
to Ziaul Karim of The Daily Star about how the plastic money changing the face
of banking in the country and Standard Chartered Bank's millennium products.

Excerpts:

The Daily Star: In the world
of plastic money you have re-
stricted yourself to ATM cards
only though you are one of the
pioneers of modern banking in
Bangladesh. How do you look at
the future of modern king in
Bangladesh?

Majedur Rahman: Modern
bankin has effectively
changed our longstanding
money culture. We were basi-
cally a cash society. Now there
is a gradual change. People are

etti
tandard Chartered moneylink
card was first in the market
which gave the clientele the
convenience of withdrawing
money and having access to
his/her account any time from
various points.

For a successful ATM opera-
tion, telecommunication net-
work is a key factor. With fur-
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Queuing up

ther development and modern-
ization of the telecommunica-
tion network in the countrv. it

will be possible to offer other °

card features and online ser-

used to the card culture.:
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vices. Communication will also

help us extend our services to
other parts of the country. Ini-

tially we started with ATM card
because we thought that is what
was most useful and innovative
in the banking sector. It is most
important for customers to

at bank teller counters will be a thing of the

have round-the-clock access to
cash and account information
and other banking services. In
future. we are going to add more
features of electronic banking.
DS: What are the fundamen-
tal changes took place in past
few years that transported us
mentally and physically into
modern banking practices?
Standard Chartered Bank
has been rﬂcnﬁnized as the pio-
neer of technology in the
banking sector of Bangladesh.
We have introduced many fea-
tures of modern banking as a
Eart of our commitment to
ring world-class services to
our customers in Bangladesh.
We have introduced A ser-
vices in the country and our
Moneylink has become a
household name amongst ATM
users., Moneylink has also be-
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vice in general.

I would like to mention be-
low some of the technological

additions done by Standard
Chartered Bank. which has cer-
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This and a lot more await you at ANZ Grindlays Bank.
The largest international bank in Bangladesh operating
for the last 95 years. With the most diverse range of
financial products offered through the widest network,
it is the only Bank constantly innovating to

accommodate your needs. Just the way you want.
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tainly made a difference in the
qualily of banking service it
provides to its customers:

* State-of art ATM network
running on Unix platforms in
Dhaka and Chittagong.

* On-line real-time connec-
tion amongst all branches.

* Full-fledged back-up data
centre support.

* Inter-city VSAT link.

* Automated mailing system,

* SWIFT communication for
payments transfer.

* E-mail connection
amongst all branches.

DS: Do you have any imme-
diate plan to offer credit cards?

MR: Of course. One impedi-
ment that kept us away from
credit cards is lack of enough
depth in the market. Credit card
is a very expensive operation.
And the expense could hurt the
customer in turn. We are look-
ing at ways how it can be made
attractive to a customer, To that
extent, we have to organise an
operation of a mass market so
that the credit cards become
successful. That's number one.
Number two is again the com-
munication links. At wvendor
points unless you have swipe
terminals where the merchant
can _get authorization balance
confirmation for the amount he
is g:‘ving credit, there is a risk.
Right now cards are limited
primmarily within the Dhaka
and Chittagong restaurants and
big retail stores where you have
the communication links. Even
within Dhaka a large number of
merchants still shy of acceptin
the credit cards. Slowly an
gradually, however, credit cards
are making inroads into our
consciousness. And surely we
do have plans to go into credit
cards. Other than credit cards
there are also debit cards, elec-
tronic wallet and smart cards,
Those are the things we are also
thinking about so that one does
not have to feel hurt in terms of
the high rate of interest or the
fees charged by the card
providers. :

DS: What are the new fea-
tures of your ATM and what
will be your millennium offer?

MR: We have enhanced the
features of our ATMs already
before the millennium to ar-
rive. The ATMs now have utili-
ties. such as. you can deposit
your money through the ATMs
which was not available until
last year and can pay your mo-
bile phone bills. Knd we want
extend it to the extent of utili
bills like water, electricity an
gas. We have also included fund
transfer facility into our ATMs.
Customers can now transfer
funds from one account to an-
other account through the
ATMs in addition the cus-
tomers can now give instruc-
tions to the bank through
ATMs. A customer does not
have to come to the Bank wait

in the queue, talk to an officer
or write a letter. All he/she has

to do is to go to an ATM booth,
deposit his/her instructions
through the ATMs. So, these are
the value addition we have done
to our ATM recently. And these
are fantastic state-of-the art
ATM machines that are being
globally used now.

DS: What are yﬂdlé;' mn}t}zr}-{

plans to stave off any

elated disastrs

MR: Standard Chartered
Bank is ready for Y2ZK. The
Bank has dedicated itself to
Year 2000 and all its systems
involved in products and ser-
vices have been successfully

tested for Y2K Compliance. The .

Year 2000 has been a top prior-
ity of the Bank and our goal is
business as usual in the Year
2000. We have a comprehensive
programme in place which is
designed to allow us to operate
and serve in the new millen-
nium in the same efficient and
reliable way as we always have.
We have also set up a Command
Centre in our Motijheel Office
to monitor~the Millennium
transition.

D8: In traditional banking
the clientele used to go to the
banks while in modern banthlg
ing banks are reaching to
doorstep of the clientele.

Htjni: Yes, abaulut?liﬁ. And we
are the pioneers in this regard
in e . What we do is w;
identify prospects. We approac
them and we tell them precisely
about our services. Once we get
positive responses from them
someone from the bank reach
them and get the form filled in,
get the client’s identity verified
and we offer him our services.

DS8: Thank you very much

| Jor your time.
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Bank: Star

astic Environment

Imran Ahmed, Head of Cards, ANZ Grindlays Bank, spoke to Ziaul Karim of The

Daily Star about the future of plastic money in the country, ANZ's millennium
offers and issues regarding modern banking. Excerpts:

{The Daily Star: When did
ANZ Grindlays Bank venture
into plastic card environment?

Imran Ahmed: We entered
into the card environment way
back in 1990. But initially we
did not issue any card; we were
only acquiring agents of VISA,
Master Card and JCB. We signed
up hotels, restaurants. shops
and retail outlets on behalf of
these international cards.
From January 1997 we first
launched the Taka Credit Cards
in Bangladesh - both VISA and
Master Card. We are at the mo-
ment issuing VISA and Master
Card both gold and silver. We
have al present about 13 thou-
sand credit cards and about-17
thousand ACCESS cards in cir-
culation, :

DS: What is the future of
plastic money in Bangladesh
and how it has changed our

‘life?

Imran Ahmed: [ would say
that the future of Plastic Money
in Bangladesh is extremely
bright. Between ANZ Grindlays
Bank, Vanik, NBL, Prime and
some other banks there are 50
thousand Debit and Credit
Cards already in circulation.
This is a testimony to its gain-
ing popularity in such a short
space of time.

Although Bangladesh is still
a cash based economy, more
and more banks are getting into
the plastic money environ-

Imran Ah:med

ment. Today if you have an Ac-
cess (debit) Card in your posses-
sion, you don't have to queue up
at bank teller counters any
more. Instead you can go to any
ATM at anytime of the day or
night, seven days of the week,
365 days of the year and draw
cash. With a Credit Card in your
purse or wallet, you can buy
goods and services at our 1600
merchant outlets in the coun-
iry. The risk of carrying cash
on your self is completely ab-
sent,

DS8: To attract more cus-
tomers to use plastic money you
need to attract the merchants
also. If the situation is theat one

has a card but can't use it then
people will not enter into this
plastic environment. What are
the drives you have planned to
rope in more merchants?

IA: Our merchants across
Dhaka. Chittagong, Sylhet.
Khulna, Narayanganj. Comilla
are readily accepting Credit
Cards as a payment medium.
The convenience of transac-
tions. security is gaining popu-
larity everyday. Merchants are
now converting their staff to
sales who were otherwise in-
volved in managing and secur-
ing cash at their establish-
ments. We are today paying the
merchants the entire sales pro-
ceeds into their accounts direct.
Normally, their representatives
would reconcile and carry the
cash to the bank counter for de-
posit, exposing themselves to
muggers and unsocial elements
along the way. This exposure
has consistently disappeared.
The benefits and advantages are
manifold and the merchants
are encouraged to enter the
plastic environment.

DS: This brings us to the
question whether plastic card is
an elitist preserve.

IA: Perhaps it a perception
as the elites of the society are
widely traveled, therefore they
are more accustomed to the
plastic money environment.

We wouldn't agree to that. We
do not target our cards only at

the elites of the society. You
might be interested to know
that our minimum income eli-
gibility criterion is ten thou-
sand Taka per month.

DS: May I point out a per-
sonal experience regarding
credit card. I get more than
what s your minimum income
criterion, but I was refused na
credit card,

IA: We issue a credit card ba-
sically on the assessment on
the information we get in the
application form and some
supporting documents. On the
contrary, if a client applies for
a bank loan he/she has to file a
lot of papers and securities. In
many cases, it is seen that the
information that has been
Ziven for the issuance of a credit
card is not adequate, In that
case we can't issue a credit card.

DS8: So. ideally your target
clients are a wider group of
people from the elites down to
the growing middle class?

IA: Yes. Starting with the
middle-class we intend to bring
into the plastic money culture a

wide group of people.

DE;-UF[ESEEC money is slowly
making its mark on our na-
tional psyche.

IA: Bangladesh is predomi-
nantly a cash cconomy. You
might have tioticed the ad of
Masler Card that reads: Plastic
card is the future of money. The

Continued on page 6

Dhaka Main Office

One of the largest international banks in the world with
5000 offices in 79 countries is now offering ATM Services in Dhaka

& Chittagong

Apply for your ATM card from HSBC at your nearest branch or call for home delivery

access 1o your money - anyrfme

Gulshan

Motijheel

Dhaka-1205, Bangladesh
Telephone: (880-2) 9660536
Facsimile: (880-2) 9660554

Anchor Tower, 1/1-B Sonargaon Road,

(Gulshan Avenue, Dhaka-1212
Telephone: (880-2) 9885141
Mobile; 011-801303-7

House No. SWG-2 (Comer of Road # 5)

Dhaka-1000
Telephone: (880-2) 9667026

HSBC 42)

YOUR WORLD OF FINANCIAL SERVICES

[ssued by The Hongkong and Shanghai Banking Corporation Limited

1/C Rajuk Avenue, Motijheel C/A,

”

Chittagong I
70 Agrabad Commercial Area,
Chittagong-4100

Telephone: (880-31) 710007-8 |

Mobile: 011-701003-4
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