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28TH WORLD STANDARDS DA
world tra.de needs worldwide standards

Standards and Consumer — Partners for

Director General Bangladesh Standards & Testing Institution (BSTI)

ET me start with the 28th
World Standards Day
message "“World Trade
needs World Wide Standards”.
The day is going to be
celebrated today the 14th
October, 1997 thro out the
tandards

Day me e reminds that the
world has become a € mar-
ket as well as world Stan-

dards create the conditions for
open trade which puts manu-
factures and consumers in a
win-win situation. The World
Standards Day urges that the
world has become a conscious
and discriminating consumers
market in the concept of free
and fair global trading and
marketing system conforming
to a adequate levels of guality,
reliability and safety nng bring-
ing about the compatibility to
technology worldwide. Stan-
dards are documents and
?jreementa consisting of 'Code
Practice for preparation,
adoption and application that
also link the traders of products
and services to reap maximum
benefits. Standards need a con-
sumers input fitted in a frame-
work to be practical, useful and
beneficial and the consumers
need standards to protect them.
Al present times a nation is
known mainly by its economic
conditions and achievements.
This is the age of technolo
and industrialization as suc
an era of competitions. Under
this present situation of higher
competition and limited re-
sources, productivity and cus-
tomer's confidence by quality
assurance measures is a key

factor for everyone and every

ofganization. So quality man-
aLg newhtaken as a--

emert . is
rgnw: global and universal actjv-
itles’ which also include envi-
ronmental safety and other so-
ciological qualities.

It can be mentioned that
BSTI is the only national stan-
dard body of the country rec-
ognized internationally. Main
functions of BSTI includes: de-
velopment of national stan-

s in the field of cultural
and industrial products and
services, issue of certification
marks (CM) licence for quality
products and services, tes
of products; and me
services.

Al present the global trade
as the proclamation of World
Trade Organization (WTO) has
endorsed that goods and ser-
vices will move freely around
the world offering unities
o commercialize merchantable
commodities and services
among the countries. Capital
restriction will disa en-
ahungambar;k:. individuals and
companies to convert mo in
the market of their --.:-11t:-it:::l.;.-llf‘:!‘Ir The
commercial organization, bodies
and companies shall have ac-
cess to huﬁglnhal market and
discipline. There will remain the

necessity for a f
which tlyll turn wllpnalgflﬁgng

springboard enabling each one
to compete more effecti with
the counterpart in world mar-
kets with quality products and
services. As consumers the citi-
zens now have a wider choice of
products and services at fair
and competitive values and
prices along with the assurance
of qualitative and quantitative
aspects of materials, services
and values. The present market
economy calls for some adjust-
ments for the conce coun-
tries and organizations. Indi-
vidual Government and com-
pany are concerned to find out
wags and means to use the
global market opportunities to
their best advantage by intro-
duction and implementation of
successful planning, produc-
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tion, marketing and distribution
methods and technologies.
Technical barriers to trade
(TBT) which limits the entry and
sale of goods and services in
world market may be overcome
through action involving search
for consensus and consent pay-

due respects to mutual -
efit and iInterests. As such
technical regulations are
needed to make sure that goods
are safe and fulfill the require-
ments of standards and quality.
Differences in technical specifi-
cations have long been used as
a barrier to free trade between
nations. Barriers to imported
goods In western countries
stemmed from product regula-
tions and standards in a num-
ber of areas like safety norms.
technical specification, health
issues etc. market as ad-
vocated by Uruguay Round
Agreement of General Agree-

tion and application of stan-
dards and advocate the gov-
ernments to have the best use
of International Standards with
a view to prevent useless bar-
riers to free flow of goods. 1S0,
[EC (International Electrotech-
nical Commission) and ITU
(International Telecommunica-
tion Union) as complementary
to each other in terms of stan-
dardization, on one side and the
WTO on the other urging the
message world trade needs
worldwide standards and the
WTO/TBT agreement signato-
ries are urging for a free and
fair global trading system and
for reliance on International
Standards.

Bangladesh Standards and
Testing Institution (BSTI) a gov-
ernmental body and member of
150. is entrusted with the re-
sponsibility to ensure the Im-
plementation of standards on
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ment on Tariffs and Trade
(GATT) creates both challenges

and opportunities in the field of

export through fair and undis-
torted competition of world
trade. It is to be remembered
that sound quality management
agproach is the prerequisite for
the production of standard
products and for deliberation of
goods and services.

The International Organiza-
tion for Standardization (ISO)
founded in 1946, a worldwide
federation of national bodies
and a non-governmental orga-
nization endeavouring to bring
the world trade under a single
and uniform standard system
through mutual understan ;
remlgnitinn and subsequently
resolving the differences usually
exists among the concernecl
Euv:rnmentu. companies and

odies. At present ISO com-
prises of 120 members one in
each country and urging to
promote the development of
standardization and related ac-
tivities in the world with a view
to facilitating the international
exchange of goods and services
and to developing cooperations
in the spheres of intellectual,
scientific, technological and
economical activities. Both the
business and consumers will
derive benefits from Interna-
tional Standards for producis
and services due to broad scale
use of technology world-wicle
conforming to adequate level of
quality, reliability and safety.

The important function of
International standards remain
as a technical basis or founcila-
tion for global trade and markcet
as thoroughly endorsed and
r ized in WTO agreeme:nt
of . The WTO agreemeits
mentioned a code of good prac-
tice for the prepnrnLFun._ adop-

national scale in conformity
with the international bodies.
Quality is not just a catch-
hrare or a fad, but a way of
ife. It is always a result of intel-
ligent effort and a will to pro-
duce a superior product or ser-
vice. "Quality” was rapidly
emerging as a new emphasis in
commerce and industry. Vari-
ous national and multinational
standards had been developed
in quality systems arena for
commercial and industrial use.
To meet the challenge of har-
monization in the field of inter-
national trade. ISO has pro-
vided with a compendium of
qualit mana%:mcnt having the
title "ISO-9000, International
Standards for Quality Manage-
ment” which gives an institu-
tional idea about quality man-
agement. Evolution of 1ISO-9000
nges a renewed impetus to
quality management. In recent
years one of the world-wide
trends in quality management
has been to see quality man-
agement as more global and
universal activities. This is a
uality activity as Total Qualit
ontrol (TQC). ISO has issue
1SO-9000 series of standards

for quality management sys-
tems those shall help the func-
tioning of global trade. The ISO

series cover key areas of quality
policy, management leadership.
market research product and
process design and develop-
ment, production methods,
training rE:um:l'nai,mm , packaging
sales and distribution, storage,
after sales services, auditing
and documentation. The series
has been widely accepted as a
universal standards. regis-
tration of the commercial and
companies with competent ac-
credited bodies as proof of
compliance with the IBO-BU{IO

eDsts.
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series of standards has become
a globally essential market re-
quirement. Implementation of
ISO-9000 series of standards
will enable export enterprises to
offer products or services
meeting well-defined needs,
satisfying consumer s
exceptions, complying with
applicable standards and
requirements including health,
salety and the environmental.
The application of 1S0-9000
series of standards will also
reduce the technical barriers to
trade. It can be mentioned that
recent 1SO-14000 series of
standards representing an offer
to benefit from technology
transfers as well as a complete

uide for the purpose of
ntroduction and ption of an
environmental management

stemn related to the best prac-
tices In quality management
currently avallable and appli-
cable to a wider range of prod-
ucts and services start from
agriculture to industry and
service oriented organization.
These standards require dis-
semination and application. The
immediate aim is to help im-
rove quality assurance prac-
ices in developing countries
and to harmonize them with
standard representing the con-
sensus of the international

market place.
With the increasing liberali-
sation and tion of mar-

kets industries in developing
countries are finding it more
and more difficult to increase of
even their share in the
: ' of industrialized
countries in spite of
advan due to

arket
qual

b) ensuring conformity and

compatibility with standards &
r ations of export countries;
and c) ensuring health and.
safety of consumers and envi-
ronmental protection.

The World Scenario is
changing and mo fast to-
wards industrialization and
economic emancipation and de-
velopment. In the context of
ch trend of global activi-
ties performances due to
harmonization as well as polar- -
ization and choice of own eco- -
nomic and development part.-
nership through fair and free!
competition, agreement an«i
understanding of team-work :
and looking to the next miller:-
nium which is only a few year s
ahead, at this wake and tide of
open market economy, the
quality of products and service:s
of Bangladesh should conform
to international quality an.d
standard to survive in the 'co Id
war' of trade, commerce ar:d
development and to remain at
the t track, tune and form.
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Worlid Standards Day Message

World Trade Needs Worldwide

Businesses and custorners
stand to reap the maxiraum
benefits when International
Standards for products anc| ser-
vices are implemented on 71 suf-
ficiently broad scale to 1nake
technologies compa‘tible
worldwide. Suppliers are then
able to save money by off ering
one product on interna-
tionally standardized spe::ifica-
tions on markets everyw-rhere,
thus avoiding expensive: and
wasteful modifications and
separate production runs 1 jeces-
sary to meet different na tional
requirements. Customers, in
turn, find that their choice of
products is widened to iriclude
offerings from aroun«l the
world which nevertheless con-
form to adequate levels of qual-
ity, reliability and safe:ty. In
addition, customers sihould
benefit from reduced prices
brought about by competition
between suppliers.

ISO, IEC and ITU, whose
scopes of standardization com-
plement each other, form a
complete system for the supply
of voluntary international
technical agreements. Pub-
lished as International Stan-
dards or Recommenclations,
these ments are h elping to
bring about the compa tibility of
technology worldwid.e. Their
implementation can add value
for businesses large a nd small
in all sectors of ecor.omic ac-
tivity, particularly in the facili-
tation of trade.

Standards have al'ways been

Standards

closely connected with trade —
or the exchange of goods or ser-
vices between supplier and cus-
tomer. Agreement on weights
and dimensions has for many
hundreds of years made life eas-
jer for buyer and seller

in such simple exchanges as
buying bread or rice. In modern
times, the exchanges involved
in daily acts like switc on a
light or makjngba telephone call
are made possible by a process
of formal. technological stan-
dardization in which ISO, IEC
and ITU are experts.

ments such as
falling political barriers, the
privatization of State-run mo-
nopolies like power supply and
telecommunications, and the
arrival on the market of new
suppliers from developing and
transitional economies are
chan%ng the face of trade. The
growth in the volume of world
trade continues to outstrip that
of world production. Markets
are becoming global. More and
more. the supply chains which
bring goods from producer to
consumer link economic play-
ers across borders. The inter-
national agreements developed
within ISO, IEC and ITU facili-
tate this cross-border trade.

The vital role of Interna-
tional Standards as the techni-
cal foundation for the global
market is explicitly recognized
in the WTO (‘&'ﬂfkl Trade Orga-
nization) Agreement on Tech-
nical Barriers to Trade (TBT).
The agreement urges govern-

Today, develop

ments to nfake the utmost use of
International Standards in nr-l
der to prevent ob-
stacles to the free flow of goods.
mmwtm
a "Code of Good Prnukmrthe
preparation, a
lication of standards”.
ATT Standards Code of lﬂ‘ml
was by about 40 coun-
tries. The new version W
to all members of the :
which now se more than
130 countries. far, some 70 |

have notified their
of the Code of Good Practice.

ISO, [EC and ITU on the one
hand, and the WTO on the other, |
must make sure the message is
heard by their respective mem-
be;: w:}ig mt_:;ladc Tr':mdl world-
wi sta S. e g%n
countries to the {'Iiﬁ' |

nt must follow up their
political commitment to a free
and fair global trading system
by a similar commitment to re-
liance on International Stan-|
dards which enable businesses
and customers alike in the de-
veloping global market to draw
the maximum benefits.

Liew Mun Presi-
dent of ISO (Internati
Organization lor -
ization) ™m

President of IEC (Internat-
ional Eltctri;’ttc al
ommission). DUr Yekka
arjanee, Secretary-
General of ITU (Internat-
ional Telecommunication
Union)




