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Travel has, since carliest
times, been a dynamic force
and a decisive factor in the
socio-economic, cuhbtural,
artistic and spiritual
development of society. With
revolutionary
development of transport
system in modern times,
tourism has been recognised
as a trade and an industry
throughout the world. It is
considered as an important
invisible export which makes
a vital contribution to the
¢economic growth of a
country. It brings significant
benefits to the balance of
payment and general
economy of the country by
augmenting national income
and by generating
employment. No wonder,
many developing countries of
th¢ world, today. have
improved their economy
through the means of
foursm.
Tourism is booming
globally. The introduction of
speedy, comfortable and
compar-atively cheap air-
lransport systems, mass use
of automobiles _and
development of ther means of
transport, are primarily
responsible for the huge
increase in tourist trade.
Since 1960s growing
affluence and increasing
leisure available to the
population of the developed
countries: are mainly
responsible for spectacular
growth rate in tourist traffic.
World Tourism
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total of 500 million jourist
arrivals worldwide for 1993
and projected an increase of
tourist traffic to 660 million
by the year 2000.
International tourism receipts
have been calculated at more
than 304 billion US dollar
during 1993.

Tourism has become the
single largest employer in the
world, generating over 120
million jobs worldwide or
one in every 9 workers. Jobs
in this sector are ¢xpected to
increase, faster than other
traditional industries. 33 per
cent by the year 2005, Apart
from employment generation,
tourism industry with its
multi-dimensional activities,
has also become one of the
top foreign exchange ¢arners.
It is now second only to oil
and has the potentials to
surpass it.

Tourism today is not
confined to a few countries
of traditional tourist interest;
more¢ and more tourists are
now avoiding  the
overcrowded beaten track
and heading for new arcas.
This tourist behavior was
identified and exploited by
many countries by
developing their own tourism
infrastructures. The economy
of Bangladesh can also
derive benefits by proper
development of tourism.
Bangladesh has a bounty of
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natural attractions to offer to
international tourists-
beaches, lakes, hills. forests,
wild life, way of life, tribal
life, archacological remains,
historical monuments, lolk
lore, cultural heritage and
handicrafts-all these can be
combined into attractive
products and presented with
an imaginative sales
campaign to atiract tourist
and get our share of the
¢xpanding international
travel. We can classify our
altractions as under.
(a) Natural or
Recreation Tourism:

This type of tourism is
related to travel to enjoy
beauty of nature. 1o preserve
and restore health, to rest and
engage in fun (0 meet new
people and make friendship,
to break away from the
problems of daily life etc.
Bangladesh has many such
attractions : long clean. and
unspoilt beach of Cox's
Bazar, Panoramic tea gardens
of Sylhet; hills and lakes of
Chittagong and Rangamati,
virgin forest of the
Sundarbans, typical village
life and rivers etc.

(b) Adventure & eco-
culture* Tourism :

For adventure and eco-
culture tourism Bangladesh
can offer unique and
challenging attractions. The
largest mangrove forest of
the world, the Sundarbans
with its wildlife, skiing,
fishing, trekking, boating in
the idylic surroundings of
Kaptai lake at Rangamati are
there to attract adventure

" tourists to Bangladesh. Since

Bangl-adesh has remained
touristically undiscovered,
eco-cultural tourists will find
interesting to discover the
unknown.

(¢) Cultural Tourism :

Cultural tourism refers to
study trip or visit to mostly

historical places and
buildings or similar objects.
Historical and archaeological
sites throughout the country
symbolise our tradition and
civilisation. Buddhist relics
of Paharpur, Mahastangarh,
Mainamati, Historical places
like Sonargaon [.albag Fort,
Central Shahid Minar,
National Memorial and
National Museum in Dhaka;
Ethnological Museum in
Chittagong, Varendra
Museum at Rajshahi; Putia
Kings Palace at Natore;
colourful tribal life; simple
village life and friendly

people etc. can be
transformed into an
outstanding product of

cultural tourism.
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(d) Religious Tourism :

Its 4 part of cultural tourism.
It includes the great number
of tourists who travel
hecause of religious
motivation, Travellers from
home and abroad may be
attracted to visit our
historically important
religious places like
mosques, shrines and
temples, Most outstanding
among these attractions are
60-domed mosque al
seven-domed

Bagerhat;
mosque, star mosque.
Dhakeshwari Temple,

Armenian church in Dhaka;
shrine of Bayezid Bostami in
Chittagong. shrine of Hazrat
Shahjalab at Sylhet. Buddhist

temple at Ramu, Coxs
Bazar, archacological siles
and monuments with

religious significance at
Paharpur, Mahastangarh,
Mainamati and so on.

(e) Riverine Tourism :

Our rivers can be uniquely
altractive product for
recreation tourism. Because
Bangladesh is a country of
rivers, mighty rivers the
Padma, the Meghna, the
Jamuna and their tributaries
play a vital role in shaping
the life and culture of
Bangladeshi people. Breath-
taking riverine beauty of
Bangladesh can be a kind of
product nowhereelse can be
found.

The. government is paying
much attention to the
development of tourism. It
has declared a national
tourism policy, recognised
tourism as an industry and is
taking measures to make
pcople aware of the
importance of tourism as well
as inspiring them to invest in
the sector. Designed to attract
the attention of people-both
home and abroad--to the
importance and economic
benifits of tourism. Tourism
Week was observed in 1992,
It was followed by Tourism
Month in 1993 and Tourism
Month this year is designed
10 serve the same purpose.
Tourism industry clearly
involves a multi-disciplinary
approach. It has more to
achieve through co-
ordination and co-operation
of various governmental,
public and private sector
agencies. In developing
countries like Bangladesh
this particular approach has a
great relevance because of
resource constraints and
socio-economic priorities.

In Bangladesh, although
efforts at tourism promotion
started in the early 1960s,
development of modern
tourist industry began with
the creation of Bangladesh
Parjatan Corporation (BPC)
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in 1973 with the dual
responsibility of developing
tourism infrastructure and
promoting tourism. But due
to various limitations BPC
could achieve modest
progress in developing a
workable infrastructure.
Promotion of tourism,
however, could not achieve
the desired success, due
mainly to lack of sustained
sales campaign abroad. Since
its inception the corporation
has renovated the existing
tourist facilities and created
new ones at important tourist
spots. These include hotels,
motel cottages, youth
hostels, restaurants, duty free
shops, land and water
transports. BPC accom-
modation units spread all
over the country, now have a
otal capacity of about 800
beds. Besides it offers city
sight-seeing tours, package
tours, excursion trips and
river cruises from Dhaka.
Recently BPC  has
commissioned its own
rivercraft M.L. Shalook
having the capacity to
accommodate more than to
operate river cruises. The
only natiopal Hotal &
Tourism Training Institute of
the country is also run by the
Bangladesh Parjatan
Corporation. It was
established with UNDP/IL.O
assistance and has so Jfar
provided professional
training to more than 10,000
boys and girls.
Bangladesh Parjatan
Corporation has also given
due importance to the
publication of promotional
booklets, posters etc. in
addition to other sales
promotion and public
relations activities,
Publications on tourism
published by Bangladesh
Tourism Corporation are
distributed through its tourist
information  centers,
Bangladesh missions abroad,
local and foreign Travel
Agents and Tour Operators.
The publications include
booklets on places of tourist
attractions in the country,
accommodation guide,
package tours; investment
opportunities in Tourism in
Bangladesh, Bangladesh
Tourist Handbook, posters,
stickers etc. In addition there
are some priced publications
like Bangladesh Tourist Map,
Dhaka City Map, and Picture
Postcards.

The importance of tourism as
an ¢conomic activity is now
being increasingly recognised
by all countries. For
Bangladesh tourism could
emerge as one of the key
sectors of the economy by
making contributions to
foreign exchange earnings,
creating employment
opportunities, opening up
backward areas and
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providing a larger multiplier § =

in other sectors.
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