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Asclam daikwn Warahme tulahi wabarakatuh
Today is the 37th Annive rsary of Malaysia’s
It is & day of nutiomdwle ovle-
brution and a joyous occasior: for all Malaysians
comnitted to attaining the objectives of Vision
2020. Independence has enabled Malaysia to
stand on .its own Jeet in charting its destiny
within the community of nations.

1994 also marks yet another milestone in
Malaysiu-Bangladesh relations. Steady progress
has been achieved in all fields. [ am glad to see
the significant thcrease in the exchange of
high level visits and the encouraging trend in
respect of expanding bilateral trade and eco-
mewniiec  cooperdation between the two countries
over the past two years. Overall ‘rade currently
$60 million
steadily growing remitiances
Hangladesh. Malaysian investors are also begin-
their presence felt with the
csiahblishment of a bicycle assembly plant in
Chirtagong’'s Export Processing Zane. Other
joint venture proposals including those in the
o clccommunications,  infrastrecture: de-
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great boost to further strengthening the close
and brotherly ties that extst benuee-n the two

velopment. man
vice's sector are in various stages of negotiation
and implementation.
Malaysian businessman showing greater inter-
est, in developing long term partnership with
their respective counterparts in Bangladesh.

Collaborative efforts in the field of culture,
education, agriculture,
administrative and technical training are also
being actively pursued by both sides within the
framework of the thl;sterinl Level Joint
Commission (JCM]. The' Second Meeting of the
JCM that was held in Kuala Lumpur on Augusi
17-19. 1994 saw significant
further consolidating mutually beneficial col-
laboration in these areas. It is hoped (hal
agreement reached on specific areas would see
the immediate and expeditious implementa-
tion by both sides.

of particuhr satisfaction to the Mission this
successful conclusion of a new in-
strument on civil aviation to enable Malaysian
Airlines (MAs) to begin its scheduled opera-
lions between Kuala Lumpur and Dhaka. This
positive development w
growing demand of pﬂ.ﬁst’nger traffic including
in connection with
Bangladeshi human resources to Malaysia.
Greater people to people contracts and com-
mercial interactions could therefore be ex-
pected to take place in the years ahead.

Malaysia looks forward to the jorthcoming
official visit of H E Prime Minister Begum
Khaleda Zia io Malaysia in October at the invt
tation of H E Prime Minister Dato Seri Dr
Mahathir bin Mohamad. Steps are now beirg
taken to ensure a successful visit both in form

as well in the ser-

It is encouraging © see

religious affairs and

$s made in

ould hopefully meet the

The visit would no doubt be a

In conclusion let me take this opportunity
lo extend the warm greetings and sincere best
wishes of the Government and people of
Malaysia to the Government and people of

Ml sia Ihl:lg[ﬂdLﬁﬂ.Frltrtdshtp Zinaabad.

Ahmad Fuzi Bin Haji Abdul Razak
High Commissioner of Malaysia in

Bangladesh
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"Challenges for East Asia and the Pacific
Region up to the Turn of the Century."

Keynote Address by Anwar Ibrahim, Deputy Prime Minister of
‘Malaysia at the WT'C seminar in Kuala Lumpur on 6 July, 1994.

OURISM is. a wajor

I growth industry. It is

growing [asier than the
world economy as a whole In
terms pf output, value added,
capital investment and emplo-
yment. Travel and tourism
generated more than US $2.5
trillion in gross output. which
is 5.5 per cent of werld GNP in
1991. In the same year, it em-
ployed more than 112 million
people worldwide. It invests
more than US $ 350 billion in
new facilities, and capital equi-
pment, er 7.3 per cent ol
worldwide capital invesiment.
It has helped to reduce dis-
parilies between places. to
disperse growth to remote ar-
eas and a natural building bloe
in our elfort to forge regional
economic integration.

As for the East Asia and
Pacific region. it is likely to
maintain its position for the
next several years as the most

-rapidly expanding region for

the travel and tourism indus-
iry, reflecting regional political
stability and growing' economiec
prosperity. In 1992, there was
a 6.8 per cent rise in tourism
receipts throughout the re-
gion, amounting to US & 279
billion. Tourist arrivals grew by
8.2 per cent, or 58.3 million
tourists. the highest in the
wirrkd.

However, biA®h as we are
with the prospect of tourism it
i= always in our disposition to
temper optimism with caution.
Thns. as the we look Lo the
prnbpr-: ts for the next century.

it is imperative that the indus-
try examines itsell and ad-
dresses some peértinent, yet
wider and more fundamental
issues ol concern. These are
the guestion that have direct
bearing on the industry's ac-
ceplability and sustainability,
the question of social respon-
sibility and the industry’s rela-
tion to society at large.
Tourism on the whole is
about nature and culture,
Nature is given but it has to
await culture or human inter-
vention to transiorm nature to
become tourist attractions,
hence the need for the neces-
sary services and establish-
ments. But for tourism to be
meaningful to-the host sociely
there must be linkages with
the surrounding population.
This is indeed a profoundly
relevant issue which those in-
volved in the industry, espe-
cially in undcrdeveloped areas,
miisi not be oblivious to. An
isolated tourist establishment.
within the splendour of nature.
for example, but surrounded by
a population living in poverty,
would generate envy and re-
sentment. Planning for such.
tourist establishments must be
carried out with sensitivity and
social awareness, Lo draw the
involvement and participation
ol the local population. It must
create not only economic op-
poriunities for the host soci-
elies but alse avenues to pre-
serve and even .revitalise
aspects of their culture, arts
and cmﬂs In the past, there

was a lot of opposition to the
intreduction of t in de-
veloping rmJnlrmuﬂ of
the intrusion of luxury
and opulent lifestyles in the
midst of destitution and
poverty. )

In many instances, tourism
has been identified with the
exotic, be it natural or cultural.
Natural beauty, idyllic natural
settings and cultural attrac-
tions do indeed provide the
cutting edge in the industry.
However., we must remain vigi-
lant where exploitation of na-
inre and culture for the enter-
tainment of tourists can reach

the point of diminishing re-
furns or even net negative re-
lurns. Sustainable returns from
lourism in the future must be
hased on more constructive
development plans than what
we already have at this point.
Since the cultural heritage
of a country is a tourist attrac-
lion, a resource on which the
industry relies, it means that
the industry must plan to in-
vest im the preservatiom and
renewal -of our culture and tra-

ditional environments. It must

become a sponsor of the finest
expressions of our arts and
crafts. The new market niche,
an increasingly attractive pac-
kage deal, is educating the
tourist to appreciate and un-
derstand tHe envirorument and
cultures they can visit. More
and more tourists want greater
stimulation from their trayels.
and the tourist who wanis to
learn and finds a destination
ready to cater to his interest,
returms again and again.

We must look wpon Yourisn

a~ a means of generating

growth. We have invested and
will continue to invest heavily

n holiday establishments and a *

vast range of evenis and activi-

ties (o attract foreign visitors.
Bul we are no less serious in
promoting domesiic tourism
lo cater to the inierest of vari
ous ' income groups in our
rountry. We are eager (0 make
our country known to foreign-
ers by means of fourism. but
we musti also be comunitied to
improve the f[acilities for our
own citizens to discover the
beauty. diversity and authentic-

ity of various parts of their

homeland. The same is egually
true for the entire region.
Economic growth and tourism
should begmutually reinforcing.
And as the region grows in
prosperity, each country would
have* to develop domestic
tourism for its own citizéns.
Our own experience in recent
years have shown that domes-
tic tourism cuan signilicantly
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N 9th July 1985,
PROTON «ommercially
rolled out its first car.

Froton SAGA from its factory
in Shah Alam, Selangor. After
nine years of rapid devel-
opment and precedental mile-
stones. PROTON today stands
proud of its achievements in
fulfilling national objectives of
producing quality and value-
lor-money cars as well as
spearheading (he developmenn
of local component industries.

PROTON's eflorts now ure
focussed on the up grades of
its hnuan resources. research
arid development programmes
as business expansion in order
to be globally competitive as
well as to meet [uture cly!
lenges in this highly enmpcli-
tive and demanding indnsy

Produc! <developuirent and
sourcing ol componcent will
also be part of the company’s
effoits to achieve international
e petitiveness while aggres-
sively pursuing export poten-
tial.

Company Expansion and
Diversification Strategy
To ensure ils continuous
growth, PROTON embarks on a
diversification strategy as part
of its corporate expansion
plans. The strategy involves
the setting-up of joint-ventures
for participation in component
manufacturing, product devel-
opment as well as production
and marketing activities with
companies locally and abroad.
In component manufactur-
ing. PROTON partcipated in
Aluminium Alloy Casiing Sdn
Bhd. a company involved in the
manufacturing of aluminium
casting and PHN industries
Sdn Bhd a company involve in
stamping and sub-assembly
and of small and medium-sized
automotive metal components.
A subsidiary company
PROTON Parts Centre Sdn Bhd
(PPCSB) has been set-up to-
gether with EON and HICOM
to consolidate activities involv-
ing trading of motor vehicle
components, spare parts and
accessories. The setting-up of
PROTON Cars Eurepe (PCE),
will facilitate the export and
distribution of Proton cars in
the EC countries.

Other joint-venture com-
panies includes Usahasama
PROTON DRB Sdn Bhd (USPD)
for_the manufacture of Proton
madel variants and other mo-
tor vehicles. Its first produc-
tion will be the 2-door hHatch-
back version of the WIRA. In
Vieinam, PROTON collaborates
with the Mitsubishi group and

-~ a Vietnamese company,
’ﬂETMEClHEJi to - set-up

VINA STAR MOTOR CORP for

the assembly ol commercial |

vehicles.

An MOU: has just been -

signed to manufacture the
country's first Electric Vehicle,
In this proposed joint-venture
UMW will take up 50% equity
with PROTON 20% and a 1'S

PRO TON SAGA

Gearing towards Global Competitiveness

process, PROTON uses a highly

bascd company 1S Eleetricar SO liisticated eqiipment
Y . ollatad Uiee  Nearee Nt ik
Marfacturing of Components
Manufacturing and Assembly
Activities
= FJEP[}
s VY5 Corp.
*» Electric
Venicle
Sales Distribution &
After Sales Support
»
Manufacturing Activities Elcctrostatic Spray System ca-
PROTON's manufacturing pable of rendering a regmark-
facilities .have advanced ably consistent layer of paint

sieadily tc meet the marketi-g
and legislative requirements
with the application of robotics
automation and compyterisa-
tion in the manufacturing pro-
cesses for pgreater cost effi-
ciency, improved reliabilitlv,
quality and productivity.

The focus of these auto-

mated and robotic operations

is specifically to reduce’stren-
uous operations, improve
working environment and sub-
sequently improve productiv-
ity. Currently a total of 38
robols are installed at strategic
locations within the factory the
main focus being at the weld
assembly complementing the
123 automation

. and machineries.

To promote greater capa-

bility towards total manufactur- '

ing. PROTON embarks on ac-
tivities involving in-house dies
and jigs manufacturing to meet
with the increasing require-
ments and demands .for the
various stamping dies and
welding assembly jig in the
production of vdarious models.
To facilitate these activities, a
comprehensive CAD/CAM
software and hardware fadWi-
lies are installed to integrate
the activities from designing to
manufacturing.’

Further, in the painting

equipment’

resulting in a near mirror [in-
ish quality to a car's body: both
to improve the painting quality
as well as to optimise paint
utilisation.

Apart from its production
capabilities, PROTON assem-

bles its ownr engine and trans- -

rEss et asowell Machoarneg ol
Crinkshatl, Camshalt. Front
Hub. "Transmission .-,

-Clutch housing, Cyvlinder Dlock

and Bearing Cap are done in-
house at the PROTON Engine
and Transmission Mquhmm*‘
lactory.

A Casting Plant has heen:
cvonstructed to produce engine
component parts including the
Cylinder Block, Bearing Cap.
Brake Drum, Brake Disc and
Crankshaft. complementing
PROTON's machining activi-

ties.

Works are .in progress to
upgrade the plant's capacity to
150,000 units per year by end
of 1994 in order to meet the
increasing demands o hoth
domestic and export markets,

embarks on an expansion pro-
gramme to create a [ully
cpiiipped -R&D Centre for the
country's automotive industry.
These expansion programmes,
which will be carried out in 3
phases include facilities for
component and product test-
ing. nose testing, emission and
homologation.

A proto-type shop has been
established gearing Towards
capabilities in new mode de-
velopment. A semi-high speed
test track (SHSTT) is in
progress to complement these
activities specifically toward
product and componenis de-
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Research and velopment and confirmation.
M&ﬂmt In the near future,
The R&D Centre represents PROTON's R&D will include

MROTON's conlinuous quest
lowards achieving total auto-
miotive “Research arid Deve-
lopment capahilities in the
years 1o come.

. PROTON

Towards this ol

strength and safety testing lab-
oratory, hot and cold testing
laboratory as well as dynamic
and vibration testing facilities.

The use of CAD/CAM/CAE
syvstermn linking R&D o tann

facturing will further cxpedite
the skills and technology ac-
guirement towards total prod-
uct and component develop-
ment activities. :

I lisati

PROTON has achieved con-
siderable success in its efforts
to increase thg number of lo-
cally produced parts in its
cars. From 18% in 1985 when
the f[irst Proton SAGA was
launched. the local content has
now increased to 67" (by
GSP) of 80 points (by Local
Maierial Content Policy). Since
then the number of local ven-
dors developed have increased
from 17 in 1985 to 125 in
1993. To date a total of 2899
component parts are being
manufactured as compared to
52 in 1985,

The increased local content
has enable PROTON to reduce,
its cost. Al the same time
PROTON in aggressively pursu-
ing efforls to source comuo-
nents {rom other couniries he-

shchos apean e order o arther
enhance cost competitiveness.
Todether with Persatuan
Pemnbekal PROTON (PPP),

PROTON is also undertaking
future projects wigh emphasis -

to penetrate the global com-

ponentry markets specially in .

Lthe Asian region.

PROTON makes great ef-
forts to increase local content
in order to establish a sound
base for technological progress
in an increasingly competitive
market place.

The Vendor Development
Programme is recognised as
the threshold of PROTON's
overall success and is being
emulated by other industries
in Malaysia. Localisation of
components and development
of vendors have progressed
from relatively simple compo-
nents to higher wvalue and
ltechnical advanced manufac-
tuging of components.

Marketing

DOMESTIC: With more-than

500,000 Proton cars on the *

road and a domimant market
share of 74% of Total
Industrial Volume (TIV] in
1993 PROTON's emphasis in
the domestic market will be to
salisfy custiomer's demand in
lerms of production and de-

velopment of product range as
well as high quality acces-
sories.

With the . setting-up of
PPCSB, PROTON hopes to [ur-
ther enhance its supply of
genuine spare parts to all own-
ers of the globe with speedy
and accurate delivery. This is
part of our continuous effort in
improving our after salés ser-
vice.

EXPORT: Currently the
Proton cars are being exported

to 18 countries with UK and .

Singapore being the largest
markets. The availahility of the
Leflt Hand Drive (LHD) version

ol the ISWARA and WIRA
models would crvate greater
opportunitics lor markel ex
pansion. New non-traditional
markets are being explored.
Initial preparation for penetra-
tion into more advaneed and
intensely competitive markets
have begun. The European
Community, Latin America and
Middle Easlt have already been
identified as potential markets.

Besides the Left Hand Drive
markets, the dynamic growth
in the East Asian region has
resulted in a tremendous de
mand for passenger cars,
Market exploratory work is
being continuously pursued for
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