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Robi debut 
buoys stocks to 
16-month high
FROM PAGE B1

Turnover, an important indicator of the stock 
market, rose to Tk 1,405 crore from Tk 1,244 
crore on the previous day. Yesterday’s turnover 
was the highest in four months.

Robi’s inclusion in the market gave a boost 
to investors’ confidence, the stock broker said, 
adding that banks were earlier targeting to invest 
in the stock market by availing a special incentive 
of Bangladesh Bank.

The central bank announced last February 
that banks were to form a fund of Tk 200 crore 
by taking loans from it at a lower rate.

Yesterday, Beximco witnessed the most 
trade, worth Tk 96.73 crore, followed by IFIC 
Bank, Beximco Pharmaceuticals, LafargeHolcim 
Bangladesh and Bangladesh Submarine Cable 
Company.

Of the total 360 companies to witness trade, 
208 advanced, 74 declined and 78 remained 
unchanged.

Envoy Textile shed the most, losing 4.72 per 
cent, followed by Islami Insurance Bangladesh, 
Power Grid Company of Bangladesh, Aman 
Cotton Fibrous and Peoples Insurance Company.  

F-commerce: a saviour amid pandemic woes
FROM PAGE B1

With the option of boosting sales by 
paying Facebook, which automates 
the paid user’s ads to show products 
that are tailored to each person’s 
interests, many youths, especially 
women entrepreneurs, started 
selling goods or services using 
the world’s largest social media 
platform.

But at the onset of the pandemic, 
many such entities were closed 
because of the lockdown that put 
in place movement restrictions, 
making the platforms unable to 
deliver the products.

Another major reason was the 
closure of air routes that almost 
stopped the supply as most 
F-commerce platforms sell imported 
products such as cosmetics, skin 
products, clothes, shoes, watches, 
luxury items and tech gadgets. 

However, amid the adversary, 
there was a boom in the opening 
of new f-commerce businesses as 
people lost their jobs and ventured 
into this business using skills and 
innovation focusing on selling 
homemade food items, organic 

vegetables and fish, medicine, etc.
“At this crisis moment, women 

have come forward and started 
businesses using Facebook. They 
have taken up the helm of running 
the family by helping to overcome 
financial difficulties brought on by 
the pandemic. They are selling a lot 
of products with their skills, labour 
and talent,” said Nasima Akter 
Nisha, president of the WE.

The WE opened its Facebook page 
a few years back, and only 30,000 
people liked the page until March. 
But, since March, it garnered a 
massive one million new members, 
helping hundreds of women sell 
their products.

“Many women are not only 
becoming self-reliant through 
this but also taking the country 
forward,” Nisha added.

Wholesale Mall BD, an 
F-commerce site with 1.07 lakh likes 
and a focus on selling cosmetics 
and skincare products, witnessed a 
surge during the lockdown as many 
people went online as brick-and-
mortar shops were shut.

Although many online-based 

entities were forced to shut their 
business because of inadequate 
supplies from abroad, Abu Ishahaq 
Khan, the owner, ensured the supply 
of the products from top importers.

“Before the pandemic, I used 
to get more than 60 orders on 
an average per day. During the 
lockdown it almost doubled,” he 
added.

Currently, Wholesale Mall BD 
makes 70 to 80 deliveries to its 
customers per day, according to 
Khan, who founded the site little 
over one year ago.

“The most important thing in 
this business is gaining the trust of 
the customers,” he said.

“For that, keeping promises, 
handing over the right products, 
delivering products on time, and 
focusing on overall customer 
satisfaction - these are the key 
issues,” Khan added.

The sales in Market Bangla, a site 
that focuses on agro-products with 
an audience of 3 lakh in Facebook, 
got turbocharged during March to 
July as people opted for healthy food 
to keep them fit amid the pandemic.

Before the pandemic, it used to 
receive around 80 to 90 orders per 
day, which went past 350 during the 
period.

Demand for river fish, haor fish, 
hilsa fish, organic dry fish, meat, 
organic foods, herbal products 
for health and beauty, dry fruits, 
fresh fruits, special spices, pickles, 
vegetables from hill tracts, beans, 
seeds and lentils swelled that time, 
according to Habibur Rahman Jewel, 
managing director of Market Bangla. 

To cater to the increasing 
demand, he had to recruit 40 people 
and purchased four delivery vans.

”Since the virus came to this 
country, people are more inclined 
towards safe foods. The upper-class 
and the middle class are willing 
to spend extra money for organic 
food,” Jewel told The Daily Star. 

“This trend will continue even in 
post-pandemic times,” he said.

Mahfuj Alam cofounded an 
f-commerce business in July and 
received a tremendous response 
from customers.

TimTom Paradise would receive 
around 50 orders for products like 

international books, writing and 
drawing pad, LCD writing and 
drawing pad and magnetic colourful 
balls and cubes.

”F-commerce relies heavily on 
Facebook boost. When we have 
enough supply in stock, we spend 
more money on boosting,” said 
Alam, adding that they spend $30 
per day on an average for giving a 
boost to pages on Facebook.

Boosted posts are ads one creates 
from posts on their Facebook page. 
Boosting a post may help them get 
more people to react, share and 
comment on it and allow them to 
reach new people, according to the 
social media site. 

More than 3 lakh stores run 
operations based on Facebook, with 
over 1,000 running their business 
through only the social media 
platform, which accounts for more 
than 80 per cent of all social media 
users in Bangladesh.

Although there is no specific 
figure of the F-commerce market size 
in the country, it may range from Tk 
300 crore to Tk 350 crore per year, 
according to industry people.


