
E-mail: lifestyleds@yahoo.com
64-65 Kazi Nazrul Islam Avenue, Dhaka-1215. A publication of                   

VOLUME 20, ISSUE 21, TUESDAY, NOVEMBER 24, 2020 
AGRAHAYAN 9, 1427 BS

BUSINESS in the new FRONTIER
ILLUSTRATION: BIPLOB CHAKROBORTY



02

The e-commerce kaleidoscope  
Before the pandemic, how many of us have 

ever thought of doing groceries online? 

Taking it up a notch, how many of us ever 

considered purchasing a sacrificial animal 

for Qurbani Eid via the Internet? Almost 

no one! 

Then, COVID-19 hit, changing our lives 

drastically — from the way we socialise 

and work to the way we shop — forcing us 

to adapt. 

And at the centre of it all is the Internet. 

It is now more useful than ever! Just 

imagine what the COVID-19 pandemic 

would have looked like if there was no 

Internet and smart phones! With all 

those Zoom meetings and social media 

platforms, we are being able to work from 

home, attend classes, stay connected with 

friends, and much more. 

The pandemic has forced us to think of 

alternatives and get on board with new 

habits and ways of doing things. 

Just take the payment of your utility 

bills as an example. You can easily pay 

with your mobile phone. Not that it was a 

service unheard of in pre-pandemic times, 

but due to the current circumstances, 

many people who were previously 

adamant about these are now more open 

to them. 

Even those who were not tech-savvy 

before have now embraced the power of 

the Internet as a tool. To illustrate, many 

parents of school children opted for better 

Internet connection at home and perhaps 

even dedicated a tab or a computer for 

online classes.   

Particularly zeroing down on 

e-commerce, one may dare say that the 

pandemic has been a blessing in disguise 

— for businesses, start-ups, and aspiring 

entrepreneurs, and of course at the core 

of them all, the customers, who can shop 

from the comfort and safety of their 

homes. 

To sustain and survive, many businesses 

have been forced to open online platforms. 

Particularly during the general holiday or 

lockdown, when many brick-and-mortar 

stores were closed, revenue from online 

platforms lent a helping hand. 

Moreover, we have seen an increased 

interest in F-commerce. To illustrate, many 

home chefs took to social media, opening 

Facebook pages to offer myriad delicacies. 

Even the concept of cloud kitchen became 

rather popular just in the last few months 

or so. 

This empowerment came with smart 

phones and the Internet. 

Now, the question of sustainability 

remains to be answered. Time shall tell. 

It may seem apparently simple to start 

a business online by just opening a 

Facebook page and not having to rent 

a brick-and-mortar store, but all the 

challenges of running a business is still 

very much there — from production and 

management to logistics and supply 

chain.

But, rest assured, the pandemic has 

posed as an opportunity for e-commerce 

businesses, as more people are now open 

to the idea of buying things online. The 

acceptability of the notion of e-commerce 

has increased and is becoming a norm. 

Hopefully, when the pandemic is over, 

we shall retain some of the lessons learnt 

and some of the habits that we formed. 

Oddly enough, this pandemic has given 

us a push towards a more digital and tech-

friendly attitude! 

For now, this week, Star Lifestyle looks 

at the world of e-commerce, exploring 

various brands, platforms, and services. 

 Happy and safe shopping! 

— LS Desk

Photo: Sazzad Ibne Sayed

Model: Shaker Bin Shams, Shahida 
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Kiyaan Wazir Chowdury, Mrs Wali Khan
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In March 2020, when the COVID-19 

lockdown kept everyone indoors, the 

e-commerce platform was launched to 

ensure the availability of dairy products 

through safer measures. Keeping daily 

nutrition and the needs of the people in 

mind, the platform was created to give 

customers a smoother experience of 

shopping with Aarong Dairy. 

Other than the timeless liquid milk, 

products starting from full cream powdered 

milk, ghee, butter, cheese, paneer, yoghurt, 

yoghurt drinks to pasteurised milk, UHT 

milk, pasteurised flavoured drinks to low-

fat dairy products and sweets like ‘gulab 

jamun,’ the range of products offered is 

always expanding. The main ingredient, 

milk, is extracted from the direct source 

— dairy farmers. Not only does this ensure 

the purest ingredients going into their 

products, but also promises no impurities 

coming in contact with the ingredients. 

One might wonder why to opt for 

shopping through the e-commerce 

platform as opposed to going to the 

physical stores which keep Aarong Dairy 

products. In physical stores, the freshness of 

products might be questionable, especially 

when it comes to packaged dairy goods. 

This tasteful freshness is guaranteed 

through the virtual platform as products 

are safely stored in temperature-controlled 

storages. Until the last moment of being 

delivered to one’s doorstep, the products 

are packed in thermal bags for delivery, 

making sure to retain all of its flavour. 

Added to that, the website makes it easier 

for one to scroll through the categories of 

products including low fat dairy items to 

find what is required easily and efficiently. 

Aarong Dairy has adapted to today’s 

situation with their e-commerce platform. 

Offers, bundles and discounts are given 

to incentivise customers to shop online. 

Furthermore, free delivery for anyone 

shopping for more than Tk 300! 

The growing platform covers regions of 

Dhaka, Sylhet and Chattogram for home 

deliveries. Guaranteeing delivery within 

48 hours, Aarong Dairy service providers 

never cut down on proper hygiene, 

sanitisation and wearing masks to secure 

all safety measures. Payment is also made 

convenient with options of cash payment 

and contactless payment through debit and 

credit card, and mobile payment. 

As a responsible and social organisation, 

Aarong Dairy cuts no corners in providing 

the best and in giving back to the 

community. Even then, with all measures 

taken, some elements remain out of 

their hands when it comes to regulating 

the products in stores. Through the 

e-commerce platform, Aarong Dairy is 

not only open to, but highly appreciates 

and motivates that customers report any 

disappointments. Be it damage to the 

product’s details like the product name 

or expiration date or batch number, these 

issues are handled with great importance. 

Aarong Dairy holds social work and 

impact at its heart. Ingredients being 

sourced from various local sources, the 

organisation makes sure to give the right 

price for the farmers while providing 

veterinary service and providing training 

to the farmers as well. Furthermore, female 

farmers are always encouraged to keep 

moving forward and developing their skills. 

Aarong Dairy presents a wide range of 

dairy products for fulfilling daily nutrition 

requirements and personal preferences 

while safeguarding product and service 

quality, time efficiency and maintaining 

all safety protocols through their website. 

With its philanthropic ambitions and goals, 

Aarong Dairy is the perfect e-commerce 

platform to care for one’s own body and 

health and simultaneously, creating an 

impact on the community. 

Aarong Dairy website: https://shop.

aarongdairy.net

By Puja Sarkar

Photo Courtesy: Aarong Dairy

Aarong Dairy all the time
Aarong Dairy, a social enterprise of BRAC, not only offers a wide range of quality dairy products, 

but also contributes to social work and in elevating the living standard of farmers. With 
benevolent and humanitarian interests at heart, the primary business goal of the BRAC enterprise 

is to create social impact. The Aarong Dairy e-commerce platform is no different. 

A stress free, digital lifestyle with NAGAD
Sharmin Sultana, a stay-at-home mother of three including a teenager, found herself 

frequently overwhelmed, having to look after the house while meeting the demands of 
her child. She was distressed with the constant juggling between essentials, causing her to 

suffer from bouts of anxiety and resentments. 

This is when a friend suggested Sultana to 

open a Nagad account, which she claimed 

would make life stress-free, and Sultana 

never regrets a moment after that fateful 

rendezvous with her friend. 

“It’s as if I had the time to breathe again, 

because most of my duties were taken care 

of. No longer did I need to go to the bank 

to pay my children’s tuition fees. It was all 

‘managed’ by Nagad Wallet!

“Even our weekly groceries were 

directly delivered to my house thanks to 

Nagad’s affiliation with numerous home 

delivery services; all I had to do was select 

everything online by the simple click of a 

button and that too, while running errands 

at home, the payments were also made via 

Nagad. My life had become so much easier. 

Even my children claim that I have become 

a better mum today after Nagad came into 

my life,” revealed a beaming Sultana.   

About Nagad

After beginning operations 

on 26 March 2019, Nagad, 

the fastest growing 

digital financial platform 

in Bangladesh, has been 

successful in progressing 

thousands of ‘citizen lives’ 

to the more efficient digital 

lifestyle. 

Using Nagad’s platform, 

users are able to meet their 

daily payment needs round 

the clock — for buying 

groceries from online and retail shops; 

paying bills for any e-shopping, depositing 

insurance premiums, to paying the 

internet’s bills, utility bills, and much more.

To ensure these facilities, Nagad, the 

second largest digital financial service 

provider in the country, already partnered 

with more than 12 thousand merchants 

like Meena Bazar, Unimart, Pran-RFL, 

Walton Plaza, Transcom Electronics, Best 

Electronics, Bay Emporium, Wholesale 

Club by Jamuna Group, etc. All these 

corporate giants and FMCG moguls have 

online channels where Nagad is used as an 

essential disbursement partner.

Nagad has also set up affiliations with 

500 online shopping platforms, all for 

the convenience of the avid shopper. The 

aforementioned mobile financial service 

provider is also quite popular in the 

F-Commerce industry of Bangladesh for its 

seamless financial transaction services.

Unique Services

While all of the above may be quite routine 

for companies in a similar field, Nagad has 

kept itself distinctive with unique one-of-

a-kind services that significantly benefit its 

clients. 

The company has partnered with 

e-commerce delivery companies, whereby 

customers like Sultana can enjoy the 

cash-on delivery ‘feel,’ as she uses the 

digital platform to settle payments. 

Paperfly Private Ltd., one of the leading 

online commerce delivery companies in 

the country, has partnered with Nagad 

to ensure online payments — only after 

delivery of the product. This condition had 

been incorporated to let Nagad customers 

experience the ‘touch and feel’ sentiment 

before actually making the purchase by 

paying the bills — so far, a unique service in 

the country’s online shopping arena. 

COVID-19 and the future

Nagad witnessed a huge growth rate in the 

online shopping platform from April 2020 

and onwards, while the country was still in a 

lockdown mode due to COVID-19.

In March, the transaction of Nagad in 

the online shopping territory was only a 

few crores, whereas it jumped to more than 

hundred crores between April and May. The 

growth in the number of transactions is still 

being maintained even as the lockdown is 

lifted.

“Our focus is to ensure a convenient 

digital life for the people of Bangladesh and 

hence, we are working hard on digitising 

the payment issues as it is one of the major 

components of the process,” said Tanvir 

A Mishuk, Managing Director of Nagad, a 

state owned mobile financial service carrier, 

offering amenities in partnership with the 

Bangladesh Post Office.

Mishuk also added, “To promote the 

digital business, we are also offering huge 

cash-back offers and other attractive 

facilities for both the buyer and the seller. 

To encourage digital purchase and uplift 

the overall digital culture of the nation, 

Nagad has recently adopted a tag line 

— Everything you need, will be done by 

Nagad.”

How to avail services

Customer Onboarding is a very easy process 

with Nagad, as any interested person simply 

needs to dial *167# from their mobile 

phone to open an account. The rest of the 

process is easily explained after the initial 

connection is made.

Recent Achievements

Just before the Eid-ul-Azha in 2020, Nagad 

partnered with e-Commerce Association 

of Bangladesh (e-CAB) to run the country’s 

first ever online Qurbani 

Haat, where Nagad had 

been the disbursement 

partner. And users were 

able to pay their bills via 

Nagad, the one and only 

mobile financial service 

provider to provide this 

unique arrangement. 

During COVID-19, the 

concept of online Qurbani 

Haat, became an instant 

hit, because Nagad users 

got scope to purchase their 

sacrificial animal, hire a butcher and even 

ensure meat delivery right from their very 

own safe sanctuary. 

In the early days of COVID-19 when 

everything was shut down, the Bangladesh 

Post Office made arrangements to bring 

fruits and vegetables from different parts 

of the country and deliver it to online 

retail outlets like Chaldal and MeenaClick. 

Nagad was the payment partner in this very 

initiative — significantly contributing to the 

growth of the ‘digital purchase’ culture in 

Bangladesh.

With already set unique initiatives in the 

market, helping us every moment in our 

lives and more coming in the way, Nagad is 

certainly fixed on making lives easier for the 

Bangladeshi people. Maybe life in the future 

isn’t that bad after all! 

By Mehrin Mubdi Chowdhury

NAGAD FUN FACTS
-- Nagad is offering the lowest rate in 

the market, Tk 9.99 for every Tk 1000 

cash-out (transaction).

-- To help businesses run smoothly 

and reduce the cost of doing 

business during the lockdown 

period, Nagad made an arrangement 

to reduce rates to only Tk 6 for every 

Tk 1000 cash-out, so far, the lowest-

ever rate offered. 

-- With Nagad, users can send money 

to inmates in prison via the prison 

authority.

-- Nagad has been the only mobile 

financial carrier in the market to offer 

digital payment for COVID-19 tests. 

Around 2.5 lakh COVID test payments 

were completed in 2020 via Nagad.

--During the lockdown period 

around 200 garments manufacturing 

companies paid their employees’ 

salaries via Nagad.

--11 social welfare organisations are 

collecting donations at the moment 

via the Nagad platform, including 

Bidyaniketon.

--Nagad helps users to pay tuition 

fees for 24 registered schools, 30 

colleges and 18 universities and 

currently in line to increase the list.

--Internet bills for certain companies 

can be made online via Nagad: Link3 

Technologies, Amber IT, Carnival, KS 

Network, Triangle.

-- All kinds of gas and electricity bills 

can be paid online via Nagad.

--Travel payments: Bangladesh 

Railway and few other long route 

travel partners are under the process 

of discussion. Several travel agencies 

already use the Nagad platform to 

sell their tickets.

-- Nagad is en-route to incorporating 

small businesses and street vendors 

into its business model.

-- All kinds of government 

disbursement requirements, 

including safety net allowances 

are currently performed via Nagad 

services.

Photo Courtesy: NAGAD
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Aadi: Your Fashion Rapture 
The word e-commerce is thrown around 

way too often, but the fact remains; it 

is predicted that e-commerce sites will 

become the next big thing given how 

globalisation had taken the world by storm. 

We got a glimpse of exactly how important 

e-commerce has become and will continue 

to become during this pandemic, for 

obvious reasons. 

Aadi is one of the recent ventures in 

e-commerce operating in Bangladesh. But 

let’s be honest, you must be wondering 

why Aadi deserves the attention? What’s so 

special about it? 

Well, first of all, it’s a cross border 

platform. Secondly, it’s only for Bangladeshi 

brands. 

The journey of Aadi began back in 

December of 2018, when they started 

by selling items of local brands in other 

countries. While this sounds like very 

casual information, digest it with proper 

gravity for there are barely any e-commerce 

initiatives that offer such a platform for the 

Bangladeshi artisans, manufacturers, and 

retailers. 

After the pandemic hit, the shopping 

malls closed in a hurry and they stayed that 

way for quite a while. This created a vacuum 

in the market; both for the consumers 

as well as the sellers. With the garments 

closed, it was a horror show on many 

levels. Aadi sought to meet this challenge 

within their faculty as much as possible and 

decided to launch its services in Bangladesh 

in July 2020, in hopes that it would help the 

local manufacturers.  

Of course, there are many other 

e-commerce sites, but what truly separates 

Aadi from the rest is their objective and 

how they act on it. As mentioned earlier, 

it is a fashion-focused online marketplace 

which promotes only Bangladeshi brands, 

artisans, and manufacturers. It is imperative 

to recognise the prospects it offers. For one 

thing, they aim to stay strictly focused on 

fashion. For another, and probably most 

important — it promotes only the local 

brands and artisans. 

“Our products are rather common and 

popular abroad. We are making great and 

quality products, but we seldom get to sell 

them for the maximum retail price. This 

leaves a huge gap in the economy. We aim 

to create a platform that can help reduce 

that gap,” said Bijoy Lakshmi, Business 

Development Manager at Aadi.

Their business spread across 29 countries 

with the help of none other than DHL. 

Aadi is very strict about the quality of their 

products. 

“After the sellers send their products to 

us, we put them through another quality 

check by our own QC team. This is to make 

sure that only quality products get through,” 

added Bijoy Lakshmi, as she pointed out 

the data. With less than 1 percent product 

return, one can imagine that they have not 

compromised on quality.  

It’s difficult to find anyone who has not 

looked up at our national cricket team 

ardently; with admiration and thought of 

getting a jersey. Well, guess what? Aadi 

has partnered up with Sports & Sportz 

and has won the right to sell original kit 

of Bangladesh Cricket Team. This was 

immensely popular while their services 

were available across the border, and now, 

you too can acquire that red-green jersey 

that you desire so badly. 

For the fashionistas, Aadi could be a 

delight. World renowned designer brands 

like Sarah Karim Couture is available on 

this website, along with the likes of Anikini, 

Yasmeen’s and Jada by Mousumi Kabir. 

With more than 500 brands, including 

designer brands, it’s cloud nine for fashion 

enthusiasts. 

Aadi dreams of a day when Bangladesh 

will have its own brands like Gucci and 

Prada and when that day comes, they want 

to be there. 

Last but not least, it’s that time of year 

again when you go out to do some winter 

shopping. But this year, with the pandemic 

still with us, choose the safer option. Aadi 

has already started loading up their winter 

collection and more will follow very soon. 

Rather than going for foreign brands, 

choose Bangladeshi brands this year. You 

will be doing so much more than just 

buying a piece of clothing.  

For more information, please visit: https://

www.aadi.com.bd/

By Ashif Ahmed Rudro

Photo Courtesy: Aadi
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realme becomes a favourite choice of the youth
In recent times, the name realme is 
resonating among the youth. As a Tech-
trendsetting brand, realme has gained 
huge popularity amongst the youth after 
launching globally in mid-2018. 

The brand is constantly bringing robust 
performing smartphones with apt features 
which is attracting the youth to buy these 
smartphones. With trendy and vibrant 
designs, latest technological innovations 
these phones are becoming very popular 
among the youth and within just two years 
of the emergence of the brand, it has over 
50 million users worldwide and has already 
reached in 61 markets across the globe.

The story of realme is very promising. 
One of the key reasons for which the youth 
instantly became a fan is the aim of the 
brand to solely focus on the necessity of the 
youth and launching its smartphones with 
powerful batteries to last all day, gaming 
processors, crystal clear cameras to take 
stunning photographs, large display for 
immersive viewing experience and state of 
the art hardware-software optimisation for 
smooth smartphone experience. 

The smartphone also makes youth related 
contents and youth influencers to reach 
their target segment. In Bangladesh, their 
promotional contents are also very youth 
centric with young artists and the creative, 
who have their unique ways of expressing 
themselves.  Renowned Bangladeshi film 
Actor, Arifin Shuvoo, is also the ‘Face of 
realme’ and has appeared in their youth 
engagement activities.  

With a view to empower the youth of this 
country, in the first quarter of 2020, realme 
entered Bangladesh smartphone market 
and became an instant hit among the 
smartphone enthusiast community. Over the 
past months, realme has initiated a number 

of sales on popular e-commerce sites and 
every time, allotted phones had been 
sold-out in just a few minutes. realme has 
also created numerous records on the way. 
Therefore, even Pickaboo has also endorsed 
the brand as “Most Favorite brand of the 
young in Pickaboo”. Recently realme has 
become the Top 1 Brand in Mobile Category 
in Daraz by selling-out 10,000 units in less 
than a day.

According to the data of Counterpoint, 
realme within the first quarter of 2020 grew 
1000 percent QoQ in Bangladesh. Also, at 
Quarter 3, 2020 according to Counterpoint 
Research, realme has become one of the top 
four mobile brands in Bangladesh. In Google 
Trends, it can also be seen that, there is a 
high search volume of realme smartphone in 

Google from Bangladesh.
To facilitate the increasing needs of the 

ever-growing smartphone user community, 
realme launched numerous phones of its 
C series, number series and a number of 
Pro phones. All these phones were sold 
out like hotcakes in the first sales. Also, the 
performance of these phones was praised by 
the tech reviewers as well. 

As a youth-centric brand, realme did not 
just stop at selling smartphones. Following 
an instinctive ‘1+4+N’ strategy, with what 
realme wants to build an ecosystem with 
one smartphone as the core product, 
numerous new (N) AIoT products in 4 
sections, the brand is launching various AIoT 
products at an affordable price range, so that 
the youngsters can flourish their creativity 

with modern equipment. This process is 
also helping the nation towards the ‘Digital 
Bangladesh’ goal.  

While the fan base grows, realme is also 
expanding its aftersales services across 
the country. With over 190 brand shops 
across Bangladesh, realme is reaching more 
customers every day.  

On its way to become globally 7th on 
the smartphone market, realme has won 
numerous design awards for its innovative 
and eye-catching designs. World famous 
designers such as Naoto Fukasawa, José 
Lévy and others uplifted the designing game 
in smartphones and different models won 
prestigious awards including German Design 
Award, Red Dot Design Award and Award of 
Good Design Australia. 

As a company, realme believes in the 
young generation will steer their own 
country in near future and to do such, they 
need to follow their dreams. Therefore, in 
Bangladesh, realme initiated ‘Protyasha 
Puron’ — an initiative to give the youngsters 
the chance to work towards their dreams. 
In regular intervals, realme also arranges 
interesting online competitions. To reach its 
growing customers base, recently realme has 
launched ‘Ask realme’ show where realme 
officials answer to the queries of its fans. 

Throughout its journey, realme has 
created such a vibe that has been attracting 
the youth community towards its wings. The 
youth is always vibrant, live life fearlessly; 
and realme is facilitating them to do so. 
It is coming up with lots of initiatives to 
empower youth of the nation. With its 
‘Dare to Leap’ spirit, realme has become the 
favourite choice of the youth of Bangladesh.

Photo Courtesy: realme
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Shaheda Yesmin chosen as 
Country President for The 
World Association 
of Master Chefs — 
Bangladesh Chapter
Shaheda Yesmin is a culinary expert who has 
taken a different direction in the forward 
movement of Bangladeshi cuisine. However, her 
expertise in all things gastronomical is not limited 
to this. 

For years, Shaheda Yesmin has penned the 
popular column, “Recipes from Siam.”  She is also 
managing Jewel’s Kitchen, which is a privately run 
cooking school where many aspiring professional 
and non-professionals attend to enhance their 
knowledge of authentic Thai cuisine. 

Recently, Yesmin has been chosen as the 
Country President for the WAMC’s Bangladesh 
Chapter. 

The World Association of Master Chefs was 
established and is continuously supported by 
fellow culinary masters and professional chefs 
from around the world who migrated to Australia 
in the early 1950s. The association strives to 
connect and combine the culinary art and food 
culture of the world.

Yesmin has spent decades travelling the world 
and learning different techniques and cuisines 
so she can deepen her understanding of food. 
Earlier this year, Shaheda Yesmin was named 
as an Official Executive Member of the World 
Association of Master Chefs (WAMC) and now, she 
leads the Bangladesh Chapter, hoping to bring 
forth Bangladeshi cuisine to a global platform.

#PRESS RELEASE

BANKING TIPS

TAHIA KHALIL
Managing Director 
Connect Consulting Ltd

Basics of 
e-Commerce
I want to start an e-commerce business. 
What are the things I should keep in mind, 
in terms of government regulations (if any), 
payment systems, and the platforms and 
business models out there?

In recent times, e-commerce business has 
gained a lot of popularity in Bangladesh. The 
term e-commerce refers to Internet-based 
buying and selling of goods and services. 
Since 2015 the number of e-commerce-
based business are increasing. In Facebook 
alone there are 8000 e-commerce business 
pages, according to a 2017 report. Taka 10 
billion worth of business takes place through 
e-commerce business.

 Although most of them have emanated 
from Dhaka but recently more businesses as 
such are coming up from outside of Dhaka. 

There are three kinds of e-commerce 
business, namely product oriented, digital 
product oriented and service oriented. The 
current market trend involves four kinds of 
e-commerce transactions in Bangladesh — 

Business to business -B2B-Companies that 
offer office supplies, chemical, stationery, 
cleaning material, etc. to other companies.

Business to Consumer-B2C-This is the 
Business model where businesses are selling 
products to consumers. Consumers are 
increasingly buying products through online. 
In Bangladesh most payments are cash on 
delivery.

Consumer to Consumer-C2C-This refers to 
transactions involving consumer themselves. 
Company like bikroy.com

Business to Employee-B2E-There are 
number of companies which host as job 
websites in Bangladesh. 

Digital Marketing recently has seen 
exponential growth in Bangladesh. This 
involves, through digital platforms, how 
to engage consumers and drive brand 
conversions. 

On the onset every business in 
Bangladesh needs to have a Trade License 
and E-TIN set up. If the Business model 
is B2C then the it needs to set up as a 
proprietorship company or association. 
In Bangladesh typically an e-commerce 
business starts with a website or a social 
media page. The payments are made by 
cash on delivery system, for which Bkash, 
Nagad, Rocket, Nexus pay, etc. are used as 
vehicles. Businesses can opt for payment 
gateway systems like paying through 
credit or debit cards. In other parts of the 
world Paypal is quite popular. The typical 
documents for payment gateway system 

involves having a Trade License, Bank 
Details, Owner’s or several owners in case 
of company NID and photograph and 
website URL.

What are the challenges that are 
unique to online ventures and how do I 
overcome them?  

Starting an e-commerce business 
sounds simple but it can produce 
challenges to the owner/owners. 

In the inception of business, one has to 
definitively figure out what products to sell. 
Businesses like Amazon and AliExpress are 
selling all kinds of products. The greater the 
range better would be the selling point.

Getting the right customers can be 
daunting. Customers are nowadays 
smart; they go online to see review of 
the product and then they decide to 
buy. Customer loyalty therefore is hard 
to obtain. This is in terms of acquiring 
new customer and retaining an existing 
customer. Communication with customer 
through email and blog also being 

transparent will help in maintaining 
customer loyalty. 

The refund and return policies have to 
be robust. Businesses have to be prompt 
in these policies, doubting the customers 
intention will not help the business. The 
website or the social media page has to 
clearly and succinctly state these polices 
for establishing customer loyalty and 
them to buy the products.

Shipping of product can be difficult. 
For starters courier companies which 
offer competitive price can be taken on 
board. Looking into delivery method, 
timing and price would be prudent for 

the business.
Security of Data is of utmost importance. 

Hackers would try to get customer 
information and hurt the business. In recent 
times Facebook has faced this. To regularly 
back up data will help if it’s stolen. 

Businesses who want to achieve 
growth must be built on a good 
technology foundation.  They must 
choose the right shopping cart solution, 
inventory management software, email 
software, CRM systems, analytics and 
much more.

In the end any business online or 
otherwise cannot run without the 
right employee. While hiring, the right 
education, mindset, sense of responsibility 
should be taken into account of the staff 
being hired.
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