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India’s top airline IndiGo posts record 
quarterly loss on pandemic hit
REUTERS, Bengaluru

Interglobe Aviation Ltd, which runs 
India’s largest airline IndiGo, reported 
its steepest quarterly loss on Thursday 
as pandemic-related travel restrictions 
continued to dent its operations.

The global aviation industry 
has been among the worst hit by 
the pandemic and related travel 
restrictions.

The airline said it expects third-
quarter average seat kilometers (ASKs) 
to be around 60 per cent of its ASKs 
for the same quarter a year earlier.

“We are slowly but surely stair-
stepping our way back to normal 
capacity,” Chief Executive Officer 
Ronojoy Dutta said in a statement.

“Once we are back at 100 per 
cent capacity, we will have lower 
unit costs, a stronger product, more 
efficient fleet and a robust network,” 
he said.

The company’s second-quarter net 
loss came in at 11.95 billion rupees 
($161.61 million), compared with a 
loss of 10.66 billion rupees last year.

IndiGo, which dominates the 
domestic market, said its total debt 
as of September stood at 254,194 
million rupees, up 28 per cent from 
last year.

In June, IndiGo said it would cut 
up to 40 billion rupees in costs and 

speed up the return of older planes to 
leasing companies in an attempt to 
cope with the pandemic-incurred hit 
to business.

Revenue from operations plunged 
66 per cent to 27.41 billion rupees, 
the airline operator said on Thursday.
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An IndiGo Airlines Airbus A320 aircraft takes off in Colomiers near 

Toulouse, France.

Pandemic keep-fit drive boosts 
Puma sales in Americas, Europe
REUTERS, Berlin

German sportswear company Puma 
reported a rebound in third-quarter 
sales in the Americas and Europe as 
consumers keen to keep fit during the 
COVID-19 pandemic bought more 
online and at stores that reopened after 
lockdowns.

However, Puma said consumer 
sentiment was turning negative again as 
infections rise and said it could not provide 
a reliable outlook for the full year despite 
its optimism about its medium and long-
term perspectives.

Chief Executive Bjorn Gulden told 
journalists he expected a positive operating 
profit for 2020.

Puma shares were down 2.5 per cent 
at 0929 GMT as European markets 
fell on concerns of new coronavirus 
lockdowns.

Quarterly sales rose by a currency-
adjusted 13 per cent to 1.58 billion 
euros ($1.87 billion) and operating 
profit by 17 per cent to 190 million 
euros, beating average analyst forecasts 
for 1.56 billion and 174 million euros 
respectively.

“Puma’s nicely ahead-of-consensus 
Q3 confirms a brand in good health. 
This at a time when the rebuild in 
demand for sporting goods points to 
an expanded end market post-COVID,” 
wrote Jefferies analyst James Grzinic.

Sales jumped 20.7 per cent in the 
Americas and 17.7 per cent in the Europe, 
Middle East and Africa region, with 
categories such as basketball, motorsport, 
golf and team sports showing the highest 
growth rates. Online sales rose 61 per 
cent.

“Consumers go less to the stores but 
when they come, they buy more,” Gulden 
said, adding that Puma was selling more 
shoes for running, walking and hiking, 
but less for team games due to coronavirus 
restrictions.

Sales fell 1.9 per cent in Asia/Pacific, 
due to slower growth in greater China, and 
a decline in India, Korea and South East 
Asia, although Gulden said he was “pretty 
optimistic” about the fourth quarter in 
China.

Nike Inc, the world’s largest sports 
athletic shoe manufacturer, last month 
reported quarterly profit and revenue ahead 
of Wall Street estimates.
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Syed Mostahidal Hoq, managing director of Daraz Bangladesh, a concern of Alibaba Group, poses during a press conference in Dhaka on 

Wednesday, announcing the hosting of Eleven Eleven (11.11), a 24-hour shopping blitz of Alibaba. Daraz customers will get a chance to win a car 

during the campaign on November 11.


