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Turkey wants to boost 
bilateral trade to $2b 
Says foreign minister
STAR BUSINESS REPORT

Turkey wants to boost relations with 
Bangladesh and take bilateral trade to $2 
billion a year at the soonest from about 
$900 million now.

Foreign Minister AK Abdul Momen said 
this to journalists after Turkish Ambassador 
to Bangladesh Mustafa Osman Turan met 
him at state guest house Padma yesterday 
and handed over personal protective 
equipment (PPE).

Turan handed over 20 ventilators and 
associated components, 10,000 N95 
masks, 10,000 medical gowns, 10,000 
coveralls, 2,000 face shields and 5,000 
protective glasses. This was the fourth time 
Turkey donated such materials during the 
pandemic.

Recalling his visit to Turkey and meeting 
Turkish President Recep Tayyip Erdogan in 
September this year, Momen said Turkey 
was committed to boosting trade with 

Bangladesh. President Erdogan has made a 
number of proposals to this end.

“The Turkish president is committed 
to boosting ties with Bangladesh. Trade 
should exceed $2 billion,” he told reporters 
referring to his meeting with Erdogan in 
September.

The bilateral trade stood at over $900 
million last year.

Momen said Turkish President Recep Tayyip 
Erdogan may visit Bangladesh to attend the 
Mujib Borsho celebration in March next year 
or the D-8 conference. The final celebrations 
will be held on March 17 next year.

“If the Covid-19 situation is good, he 
will come in person. We are working on it,” 
he said. 

Besides, Turkish foreign minister will 
come on a visit to Bangladesh soon to 
inaugurate the country’s newly-built 
mission in Dhaka.

Momen thanked Turkey for the assistance 
to combat the coronavirus pandemic.  

Unilever Consumer Care 
sees drop in Q3 profits
AHSAN HABIB

Unilever Consumer Care, formerly known 
as GlaxoSmithKline, witnessed a drastic 
year-on-year fall in profits in the July-
September quarter of this year due to 
low sales amid the ongoing coronavirus 
pandemic.

Besides, global supply chain disruptions 
have made it difficult to secure raw 
materials, leading to a shortage of finished 
goods, said KSM Minhaj, chief executive 
officer and managing director of Unilever 
Consumer Care.

Sales receipts dropped by 10.39 per cent 
to Tk 94.17 crore between July-September 
quarter while profits fell 44.74 per cent 
to Tk 14.07 crore during the same period, 
the listed multinational’s financial report 

shows.
The decline in profits is a result of 

decreased sales, rising cost of raw materials, 
increased customs duty on dry mix 
ingredients (DMI) and scrapping of the 
enterprise resource planning system, the 
company said in a disclosure published on 
the Dhaka Stock Exchange (DSE) website 
yesterday.

Unilever Consumer Care markets and 
sells around 400 brands in more than 190 
countries. These include nutrition and oral 
healthcare products, led by brands such as 
Horlicks and Sensodyne.

“Our iconic health food drink brand, 
Horlicks, saw lower sales in the third 
quarter due to a shortage of imported 
DMIs,” Minhaj said.
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Govt approves Payra dredging, 
Dhaka water supply projects 
STAR BUSINESS REPORT

The Cabinet Committee on Government 
Purchase (CCGP) yesterday approved four 
proposals involving Tk 428.98 crore while 
the Cabinet Committee on Economic 
Affairs (CCEA) one.

Of the CCGP approved amount, 
Tk 176.14 crore will come from the 
government exchequer while the remaining 
Tk 252.84 crore from Asian Development 
Bank as loan. 

The approvals came at a CCGP meeting 

chaired by Finance Minister AHM Mustafa 
Kamal at the cabinet division. 

Briefing reporters, Abu Saleh Mostafa 
Kamal, additional secretary to the cabinet, 
said two of the CCGP proposals were from 
Local Government Division while each 
from the Ministry of Water Resources, and 
Road Transport and Highways Division.

The CCEA one was a direct procurement 
proposal for emergency protective dredging 
of Rabnabad Channel of the Payra port 
(inner and outdoor channel).

READ MORE ON B2 

Foodpanda faces Tk 3.4cr 
VAT evasion charge
STAR BUSINESS REPORT

Online food delivery service platform 
Foodpanda has been accused of evading 
value-added tax of about Tk 3.4 crore by 
concealing sales records and misusing 
service codes.

A case has been filed against the 
company under the VAT act for misuse of 
service code, concealment of actual sales 
information and non-payment of VAT at 
source, the VAT Intelligence Directorate 
said in a statement yesterday.

However, Ambareen Reza, co-founder 
and managing director of foodpanda, 
maintains that the company has always 
been fully compliant.

“We are working with the VAT authorities 

to clarify any discrepancies,” she said.
The VAT Intelligence Directorate, a 

government office under the National Board 
of Revenue, uncovered the tax-dodging 
after it went through commercial records 
and documents that were seized during a 
recent raid of foodpanda’s Gulshan office.

During the raid, VAT detectives recovered 
the laptop of a senior official of foodpanda 
and discovered some information that had 
been concealed.

After analysing the VAT related documents, 
it was unearthed that foodpanda has been 
conducting business while registered as a 
information technology service with the 
service code S-099.10. 

By registering under that code, they have 
been avoiding VAT applicable on house rent. 

“This code is not 
compatible with their 
business. They have been 
using it for the purpose 
of avoiding VAT on house 
rent,” the statement reads.

Sine it is an online 
platform, the service code 
of foodpanda should be of 
S-099.60. With this code, a 
5 per cent VAT on sales and 
15 per cent VAT on house 
rent are applicable.
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