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Questionable cars from

"Failure is the pillar of
success” is a mantra as

old as the auto industry.
Henry Ford perched it,
Soichiro Honda lived it, and
most of us try to accept it.
Each car companies have
their fair share of failures,
but few failures turn out
to be as spectacular as the
ones made by performance
brand. In their never-
ending trek to push the
boundaries, when they fail,
they fail big. Today we look
at some such failures and
discuss why they ended up
like that

Aston Martin Lagonda Series 2
Released in 1976, the second generation
of the Aston Martin Lagonda was
something else. The luxury sedan
looked like a giant folding wedge

on wheels with six headlights, four

of them pop-ups. The craziness
continued on inside, with the car’s
space-age instrument cluster featuring
touchpads, gas plasma displays and

a single spoke steering wheel. It was
effectively road-legal a Star Wars prop,
for those who can afford it. Aston
Martin asked a whopping $170,000
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for each car, which is around $370,000
in today’s money. Unfortunately, for
all that money what you got was a car
with rapidly unpopular design and an
electronic system that cost a fortune to
run and maintain. Needless to say, this
behemoth never became the sales hit
Aston Martin wanted it to be.

Porsche 996

The 996 generation gets a lot of flak
from the purist, mainly for its look.

It was the first generation of Porsche
that didn't borrow its headlight from
the beetle’s parts bean. A decision that
proved controversial, to put it mildly.
The first generation’s headlights were
criticized for looking like a poached egg
with the yolk on the bottom, while the
facelifted headlights looked like eyes of
a man who forgot to wash them after

a good night’s sleep. The car also had
issues with its IMS bearing, which had
a habit of grenading the engine without
prior notice. These factors made the 996
among the least desirable Porsche on
the market, even though at the end of
the day they are pretty decent cars. On
the bright side, these perceived “issues”
tanked the 996’s resale value, making
them a bargain for enthusiasts on a tight
budget.

BMW E60 M5

On the surface, E60 M5 was a fabulous
beast. A comfortable mid-sized luxury
sedan that came with a naturally
aspirated V-10 engine, pumping out
500 Hp and 520 N-m of torque.
However, as good as the engine was at
turning fuel into happiness, it wasn't
very reliable. The motor is infamous

for its rod bearing failure, which

when happens, destroys the engine.
And it that wasn't enough, most M5’s
sold with the SMG semi-automatic
transmission, which is prone to failure
and expensive to repair. There are

no aftermarket fix for either of these
problems, meaning it is not a matter
of if they will go wrong but when.
Overall, the E60 M5 is a car that is best
appreciated from after, or at least with a
bumper to bumper warranty.

Mercedes-Benz W168

The first A-class was notable for
standing out of the rest of the Mercedes
lineup; but not in a good way. The
bulbous subcompact that lacked both
the luxury and performance commonly
associated with the three-pointed star,
yet it was still more expensive than its
competitors. The interior was bare-
bones, with plastic panels that creamed
“economy” whenever you look. The car
also had a lousy gearbox, which slipped
regularly and worst of all, terrible
weight distribution. When performing a
traditional “elk test” in 1976, a Swedish
automobile publication managed to flip
their vehicle on a sharp turn, putting
the car’s safety in question. Mercedes

had to suspend sales of the car for three
months and had to issue a recall to fix
the issue. Overall, not the car you think
about when thinking about German
luxury. Thankfully, the subsequent
generation updated the car’s looks

and quality significantly, and it is now
something you can seriously consider
when you are thinking of getting an
entry-level luxury vehicle.

When it was first released, the Audi
Allroad Quattro seemed like it had
everything. It had a twin-turbo V6,
making 247 hp and 350 N-m of Torque.
The wheels were fitted with Audi’s
Quattro permanent four-wheel-drive
system with adjustable air suspension,
which could lift the car up to 8

inches or lower the car to as low as 6,
making it perfect for both mud and
asphalt. Sadly, all these features came
at the cost of reliability and ease of
maintenance, as people who bought
them soon learned the hard way. The
engine was extremely hard to work on,
with something as simple as changing
the timing belt required removal of
the entire front end. To make matters
worse, all the special features of the car,
the turbos, the Quattro system and air-
suspension, had a habit of prematurely
expiring, resulting in four figure repair
bills. In many ways, the technology
used in the car was way ahead of its
time and Audi should have spent a

few more years releasing them before
releasing them to the masses. On the
bright side, the new Allroad is head and
shoulder above its predecessor and a
joy to drive.
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ovid-19 challenging and changing
the fitness industry

REHENUMA RAYSA

The outbreak of
coronavirus has affected
almost all the business
sectors, for better or
worse. That includes

the Fitness industry.

The fitness industry is
estimated to be worth
more than 800 billion
dollars worldwide and

it is among many other
industries having to take a
huge hit enduring massive
damages due to the
pandemic.

The global lockdown resulted in the
closure of all the fitness venues in the
country, which caused a serious and
profound impact on the industry. Fitness
enthusiasts were forced to stay indoors
trying to look for alternatives to keep their
workout routine in check.

As the coronavirus cropped up and
the pandemic persisted, the situation
became dire for the fitness centre owners
in keeping their businesses afloat with the
pressure of a looming recession, covering
overhead rent, employee wages, and
personal expenses with zero revenue. Even
after the lockdown was lifted, only about
40% of the members returned to the gym
with home workouts being the new trend.

The pandemic has revolutionised the
industry by bringing various changes
upon the industry, prompting the fitness
instructors to reimagine the use of digital
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tools, making virtual workout a lucrative
option for many. Gym-goers had to resort
to home workouts which made a shift in
the method in which classes or sessions
are conducted, where digital options play
a key role.

Anika Rabbani, a celebrated yoga
instructor, says, “The in-person sessions
are definitely better but, I have been a
covid-19 patient myself, so I know how
severe the consequences are from my own
experience and since people now have to
keep all the rules in mind, I have shifted
all my classes online to avoid any risk. I
had to adopt this innovative way to keep
the sessions safe and contactless.”

“This transformation is allowing
the attendees to enjoy several benefits
as well. Being just one tap away, home
workouts became the new norm that
does not involve a commute or waiting
for the weekends and is free from the
encumbrances of physical infrastructure.
Instead, all they need is a stable internet
connection and maintaining a routine.
Their responses have been very positive
so far where they are willingly attending
classes; although sometimes I need to
put a little more effort to push them
to exercise properly, as it is difficult to
perfectly monitor if they are doing the
yoga postures correctly,” she adds.

As lockdown restrictions ease, brick-
and-mortar fitness businesses like studios
and gyms are reopening and preparing
for an uphill battle while adapting in real-
time by taking necessary precautionary

measures, ensuring in-person classes are
being operated safely trying to mitigate
concerns and losses.

Ruslan Hossain, the founder of
Ruslan’s Studio who has reopened both
his branches in Dhanmondi and Banani,
notes, “Although some forms of workout
can be conducted digitally, many other
workout techniques are not suitable for
that system. Initially, even I started putting
up home workout videos considering
people did not have the right equipment
but, in the long run, that is not as effective
as live interactions and guidance. So, we
decided to make our services available
again. But, we are not carrying out our
sessions like we used to prior to the
coronavirus-induced shut down--because
of the new guidelines.”

“We are putting extra emphasis
on hygiene and social distancing by
introducing new protocols for the
members. We have adopted the slot
system by allowing only ten trainees and
four trainers to be in the studio at a time
to keep it less crowded. We are ensuring
constant disinfection of the whole area,
spacing out of equipment, mandating
face masks, limiting the use of the same
equipment unless sanitized first and
using hand sanitizer the moment anyone
sets foot on the studio while all the staff
including me have to take the Covid-19
test to maintain a healthy environment,”
he also asserts.

The fitness facility owners, as well
as the members, are trying to do their
part and taking extra steps because now
the ever-changing time demands it. The
inability to communicate like before and
not having a proper set up at home makes
the virtual instructions less than ideal for
some.

Saim Ahmed Shifat, a student of the
University of Dhaka, who has been
working out at home lately, says that
although continuing to workout at home
has been beneficial to him, he is looking
forward to going back to the gym and

share his progress with his gym buddies
once things get better as the atmosphere
at home lacks the sense of community
which only a gym can provide.

The fitness experts are optimistic about
the future or the reshaping of the fitness
world. The pandemic has given people a
chance and enough time to rethink the
importance of fitness and their overall
well-being. People are gradually becoming
more fitness-oriented day by day.

According to Mr Ruslan Hossain,
we can expect to see a demand growth.
Because of Covid-19, people are
understanding the importance of living a
healthy life even more and why we need
the fitness industry to bounce back and
survive.

He is hopeful that more people will
enter fitness programs knowing all their
benefits to stay fit as exercising helps
individuals both physically and mentally.
People are becoming more aware and
health-conscious where they are investing
their time on working out, invoking
others to do so.

On the other hand, there is no one-
size-fits-all option. So, considering diverse
choices of people, Anika Rabbani plans
on continuing to conduct online sessions
along with the in-person classes so that
majority of her clients, who are working
mothers, can continue to take care of
their health--something that Bengali
mothers often neglect thinking about
various obligations. She also encouraged
everyone to take Covid-19 seriously as it
is not a mere fever that you can just brush
off. “Get adequate sunlight to get ample
amounts of Vitamin-D and maintain all
the social distancing rules diligently,” she
says.

The fitness industry is bound to
undergo a significant change where
people will choose both the traditional
and innovative options to workout as per
their convenience. Yet, one thing remains
certain, the fitness industry is to flourish
remarkably post-pandemic.



