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I love cities. I love finding out about all the different cities of the world, what
makes a metropolis special and unique, I like thinking about what it is about
the people living in a certain place that makes a place a certain way.

I think about Dhaka and its many problems quite a bit as well. The recent
conversation around the relocation of street dogs from areas under the ju-
risdiction of the Dhaka South City Corporation has disheartened me. Cities
need a personality, some character, and in my view, Dhaka’s personality and
character was made up of the unlikely and the strange. The fact that young
people around the city have a special relationship with the animals that we
share the city with is a great example of that. There are countless examples of
young people who go to schools and colleges and universities, even the young
underprivileged children who often don’t have enough for themselves, being
kind and taking responsibility for the dogs of Dhaka. The fact that dogs are
still being relocated is emblematic of young people’s voices being left unheard,
and of authorities making decisions that only make sense to them.

— Azmin Azran, Sub-editor, SHOUT
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TECH REVIEW

Welcome to a fresh, simpler

Facebook

We're still working on making this experience
better, so we'd love to hear your feedback.

‘ Turn on dark mode to give your eyes a break.

’ Catch up guickly with faster loading times.

. Larger fonts and simplified layouts make it easier to

find things.

AS UNSETTLING AS 2020

The new Facebook Ul

FAISAL BIN IQBAL

Facebook has been going through a
rough phase. From having major adver-
tisers pull out ads from the platform, to
being summoned by the US Congress
every other week, the company is having
to deal with a lot.

Basically, Facebook has 99 prob-
lems, and instead of dealing with them,
they decided to reach for the 100-mark
milestone, and introduced a new user
interface (UI).

Facebook started rolling out the new
FB5 design as an optional switch to its us-
ers sometime around March of this year.
However, the platform has now made the
new Ul permanent for all its users start-
ing September, killing off the old “classic”
layout in the process.

And as expected, many users are not
happy with this decision.

When you open the new design, you'll
immediately realise that Facebook was
going for a more minimalistic look. To
do so, the platform had to make major
changes to the design.

The new homepage has a three-col-
umn layout, ditching the old four-col-
umn look. Previously, the shortcut and
explore bar were on the left of your
screen, followed by your main newsfeed,
the sponsored and suggestions section,
and finally your chat or contacts section.
In FB5, the sponsored and suggestions
section is merged with the contacts bar.
This puts the newsfeed right at the centre
of your screen, and makes everything
look a lot bigger than before, not to men-
tion the rounded corners. Cringe.

However, there’s a problem with this.

Turns out that the new layout will work
fine on small, or normal-sized screens.
Anything that’s wider than 1200 pixels
will end up leaving a gap around the
main content.

Then there’s the issue with how every-
thing’s arranged in this new look. In an
attempt to create a more compact view,
Facebook seems to have made everything
look more confusing, and yet couldn’t
manage to get rid of the redundancy
that’s still there.

Apart from visual flaws, the new
design is disappointing in terms of func-
tionality as well. Some of the previous
features are missing in the new Facebook,
or is yet to be implemented. One of the
biggest features that seems to be missing
is the option to prevent users from send-
ing you invitations to join a particular
Facebook group after you've declined it
once, something that was available in the
old version.

There are also a few glitches in this
new design, and although I believe those
are mostly due to a lack of cross-browser
compatibility, I still think that a tech gi-
ant like Facebook should've done a better
job at this. Even if they say that these
issues will eventually be fixed, it simply
means that they've released an unfinished
product, and are trying to shove it down
our throats.

Hence, it's easy to understand why
people aren't that fond of Facebook'’s
new look, and although we'll eventually
get used to it, it's going to be a bit un-
settling to use the platform for the time
being.

Well, at least they have dark mode
now.



