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Bat tech you 
probably haven’t 
heard of before 
– PG5

You can’t have 
enough of a 
Datsun Z 
– PG4

Retail future
is here
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The new 

Z here
Times are hard for JDM fanboys. The 
new Supra is a badge-engineered 
Beemer, the new NSX is expensive, 
and the new Type R’s bodykit 
writes check its engine simply can’t 
cash. There is a single ray of hope 
though. Nissan, after 12 long years, 
is finally working on a new Z-car. 
The affordable sports car line is a 
darling among petrolheads, loved for 
is power, handling, and the potential 
to make supercar owners question 
their purchase. The new Z-proto is 
rumored to have 400 Hp and will 
possibly cost slightly less than the 
A90 Supra. Will we see some in 
Bangladesh? Possibly, although that 
4.0 liter engine really put a damper 
on the entire prospect. 

Rahbar Al Haq, trainee reporter with 

an unhealthy car obsession. 
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Twitter adding headlines and 

descriptions to some of its 

‘trends’

Microsoft introduces monthly 

financing plan for its new 

consoles

Apple podcast expands its 

footprint with Oprah’s Book Club

Panasonic to expand battery 

capacity at Tesla’s Nevada 

Gigafactory

Boston Dynamics’ Spot robot 

goes on sale in Europe and 

Canada

To put it mildly, Maserati’s aren’t 
what they used to be. Although the 
new cars look great on the surface, 
a closer look reveals them to badly 
put together parts bin specials 
with terrible reliability. And unlike 
the Maserati’s of the past, the new 
cars also lack the raw performance 
and Italian charm that compelled 
owners to happily put up with 
these issues. However, It seems 
Maserati wants to get back to glory 
days as much as we do, and the new 
MC 20 is a solid step toward the 
right direction.  The exterior design 
of the car isn’t groundbreaking, but 
it does have one thing most latest 
supercars sorely lack, elegance. 
Almost every body panel on the 
car are softly curved, with the only 
“edgy” item being the defuser in 
the back. Conversely, the interior of 
the car is remarkably spartan and 

performance-focused, reminding 
its driver that it is not built for 
leisurely drives. The center column, 
paddle shifters, and driver-focused 
steering wheel all proudly display 
their carbon fiber construction, 
while the rest of the interior are 
covered with a mix of Alcantara and 
stitched leather with blue accents. 
Power comes from an all-new 3.0 
liter twin-turbocharged “Nettuno” 
V6 engine, built in-house by 
Maserati. Mated to an eight-speed 
dual-clutch transmission, the car 
produces a whopping 621 Hp and 
538 lb-ft of torque with a 0-100 
of 2.9 seconds.  Maserati also 
confirmed an EV version is coming, 
while will lower the 0-100 time to 
2.8. Maserati plans to release the 
car to the market next year, with 
each being sold for 210,000 US 
dollars.   

NEW CARS THIS WEEK

Oppo has launched the Oppo F17 Pro in 
Bangladeshi market. Along with this, the brand 
has also launched much anticipated Oppo 
Watch. Both products were launched through 
an online launching event on September 9, 
2020. Oppo F17 Pro is priced at BDT 27,990 
and two variants of Oppo Watch are priced at 
BDT 22,990 for 41mm variant and BDT 32,990 
for 46mm variant. 

F17 Pro
F17 Pro packs 6 AI portrait cameras consisting 
48MP primary sensor and dual punch 
hole front camera, will offer easy-to-use 
portrait photography and video stabilization 
features. AI Color Portrait and Dual Lens 
Bokeh Portrait, AI Super Clear Portrait and 
AI Beautification 2.0, AI Night Flare Portrait 
and AI Super Night Portrait modes with its 
lowlight-HDR algorithms and Ultra-Steady 
Video are some of the noteworthy camera 
features of the F17 Pro. 

Oppo F17 Pro packs 8GB RAM, 128GB 
internal storage and a big 4015 mAh battery. 
F17 Pro comes with 30W VOOC Flash Charge 
4.0 that can fully charge the phone within just 
an hour. The phone comes in two colours-
Magic Blue and Matte Black.
Oppo Watch
Enabled with Google FitTM, Oppo Watch tracks 
a wide range of exercises including running, 
walking, cycling, swimming. World-first 
smartwatch with a dual-curved display is dust 
resistant comes with VOOC Flash Charging to 
deliver 16 hours of power in 15 minutes. Oppo 
Watch promises durability with 5ATM water 
and dust resistance.  

Oppo launches 
Oppo F17 Pro and 
Oppo Watch In 
Bangladesh

Italy probing Apple iCloud, Google Drive 
and Dropbox over ‘unfair’ T&Cs
Italy’s competition authority (AGCM) 
has opened six investigations into 
cloud storage services Apple, Dropbox 
and Google over complaints of unfair 
practices

In a press release, AGCM says 
the investigations were launched in 
response to a number of complaints 
alleging unfair commercial practices, 
violations of Italy’s Consumer Rights 
Directive and presence of vexatious 

clauses in the contract.
The release goes on the say all 

three cloud storage services are being 
investigated over unfair user data 

collection for commercial purposes, 
such as lack of proper information or 
valid consent. Additionally, Dropbox 
is further accused of failing to clearly 
communicate contractual conditions 
such as procedures for withdrawing 
from a contract or exercising a right to 
reconsider.

As the time of writing this article the 
three tech giants are yet to comment 
on the situation.  
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The lockdown following the global 
Covid-19 pandemic has shrunk the office 
space from a shared space saturated 
with buzzing colleagues to largely 
solitary confinement in a room with 
a laptop, pencil, notepad, and yes, the 
most important accessory, good internet 
connectivity.

As the office has become largely 
redundant in the age of social distancing, 
work from home has easily become 
the new norm alerting everyone to take 
proper adjustment measures to work 
accordingly as such. In the months that 
the lockdown has started, people are 
still being hired with a good lineup of 
fresh graduates and young professionals 
ready to boost their careers. With the 
grace of technology, many local and 
multinational companies are arranging 
virtual internships, workshops, 
competitive case studies and interviews. 
An interview is a constant in the hiring 
procedure of any employer and in 
the age of remote working, both the 
employer and the job candidate have 
to be coordinated with working from 
home taking adequate steps to ensure 
the interview goes smoothly. Here are the 
following tips to prepare and ensure an 
online interview goes well:
Vigilance is paramount
When taking or arranging an online 
interview, one must make sure back-
ups are put in place just in case of an 
emergency. Interviews happen with a 
dedicated time slot, which the employers 
and job candidate have to tread on 
closely. Time certainly has its distinctive 
charm during the pandemic as all the 
workload has to be done from home. 
One should keep a close lookout at all 
times.

Always have a notepad beside with a 
pencil or pen to jot down notes, it seems 
odd to write while the interview goes on. 

While checking whether the internet 
connectivity is at check at all times, 
video conference tools such as Zoom, 
Skype, Google Hangouts Meet, and 
Microsoft Teams have to be downloaded 
beforehand on both the laptop or PC 
and the phone as well. In case of any 
technical disruption from either end, 
one needs to be ready to resume the 
interview and carry it on another device. 
No option should be kept out to run 
the interview. Mobile data must also be 
taken into account in the case of any 
fluctuations on the internet. If the hiring 
firm is based abroad, management has to 
be done accordingly from the candidate’s 
end. Time is the key to ensuring all goes 

smoothly with a plan B always in the 
sleeve.
Negotiating your surroundings
Like all meetings and classes, which take 
place online, there should be little to 
minimize the noise in the background. 
Online job interviews usually go on 
as long as the employers want and in 
certain circumstances where there is an 
overwhelming number of applications, 
they put the time of ending in the mail 
as well helping the candidate to prepare 
accordingly. 

The information about the time 
allocated for the interview must be 
relayed to other members in the house 
helping to eliminate any chance of 
distractions. We surely do not want to 
end up like the poor American professor 

in the BBC. Whether the hiring firm is 
based at home and abroad, precautions 
need to be heeded. Clear the space, close 
the door, and make sure the background 
looks neat and tidy. Once the setup is 
nailed in unison with calmness in your 
mind, the interview will take it due 
course.

Job interviews usually happen with 
the camera on. Both parties must make 
sure the camera is working beforehand. 
All equipment must be switched on 
15 minutes beforehand, the light and 
camera angle should be set up in the 
right angle, and microphones tested. 
Phone and push notification should be 
kept silent or simply turned off and put 
away. The interviewer and interviewee 
have to look straight into the camera. 

Given the physical space has been shrunk 
to the screen, the candidate must try 
his or her level best to keep calm and 
maintain composure as the interviews 
are gruelling and challenging at the same 
time. Clothing must be done accordingly 
with formal wear preferred. Physical or 
not, a job interview must be treated as 
such. Candidates must be mindful of 
their facial expressions, tones of voice and 
speech patterns. Visual and linguistic cues 
need to be taken into account by both 
parties allowing the untrammeled flow of 
questioning and answering to take place. 
Have a test run
Online interviews often seem to be 
a daunting task for many of us. Not 
everyone is tech-savvy or well connected 
with the world of the internet. It is 

always better to have a good test run with 
friends and family to get a hang of the 
conferencing tools rather be stuck and 
confused amid the interview running 
time. Gain some vaulted confidence 
before heading into the interview itself. 
Online interviews just like physical 
interviews at times have one to three 
interviewers at time. 

One should not overlook the fact 
despite the remote meeting happening 
in personal space; they are still formal 
meetings and should be treated as 
such. With a steady influx of artificial 
intelligence tools that source and filter 
candidates especially in times like these, 
candidates and employers have to take 
adequate steps in ensuring a proper 
formal online job interview is conducted.  

Online interviews in the age 
of remote working

ISRAR HASAN



POS systems have gone from merely being 
a tool to record sales transactions to a 
robust platform for improving customer 
experience. The point of sale system is the 
very heart and soul of any business, one 
that can integrate marketing, inventory, 
accounting and data analytics and create 
synergy between them. According to a 
report from Grand View Research, global 
point of sale terminals market is expected 
to reach USD 108.46 billion by the year 
2025. As business owners depend on 
data to make better decisions for their 
businesses and customers demand unique 
shopping experiences, POS systems are 
becoming the bridge between businesses 
and consumers.

As with all things rooted in technology, 
POS trends are continually changing 
and evolving. As POS systems are going 
through a makeover, business owners and 
retailers should stay up to date with the 
latest trends coming in the industry. 

Increase in Mobile Payments
As the number of mobile users 
keeps growing, customers are using 
smartphones for most of their 
transactions. This development not 
only took us away from two traditional 
industries – cash and cash registers but 
also encouraged the technology to move 
further and create a portable Point of 
sale solution for the retailers. Asia Pacific 
countries have fully embraced the use of 
mobile payment as there is a 16.2% year 

on year growth of mobile POS users. It 
mostly consists of scanning codes and 
authenticating the transaction. Startups 
with new technology are creating digital 
wallets which are enabling users to pay 
from their phones conveniently.

Usage of data analytics
The change in demand alongside 
technology also pushed for changes 
in POS systems. Retailers are turning 
to data analytics to understand their 
customers better to make more data-
driven decisions. Customers want to make 
their shopping experiences as flawless 
as possible. POS systems have a feature 
similar to some of the best business 
intelligence tools in the market. It can 
help you process the data from your 
customers to create the best experience. 
Using this trend, businesses can identify 
buyer habits, improve their marketing 
strategies and use real-time data to make 
improvements.

Transition to cloud-based POS
Cloud-based POS is currently one of the 
leading POS technology trends today.  
Forbes reported that 61% of merchants 
are looking into getting cloud-based POS 
for their businesses. Additionally, it is 
predicted that there will be a 50% increase 
in cloud-based POS adoptionbefore the 
end of 2021. The advantages of cloud-
based POS are simplicity, flexibility and 
functionality. Client-based POS requires 

time to set up. It also requires an IT team 
to deal with the maintenance of the 
system. Cloud-based POS replaces all of 
that with a single app.

Faster payment processing
Customers want transactions to be faster 
alongside having a personalized shopping 
experience. With increasing spending 
capabilities, more customers are coming 
in and business owners have to find newer 
modules to keep up with the demand. 
Upgrading the POS systems and adding 
features accordingly will help to ensure 
faster transactions. These features include 
contactless payment options that support 
RFID like Google Pay, Apple Pay and 
Samsung Pay. 

Online spending
There has been a huge shift in customer 
spending from in-store to online, with 
better deals being available online. 
Many retail stores are trying to offer a 
more ‘online’ experience, by making 
tablets available for people to look up 
information and make transactions. 
Customers can place these orders to be 
delivered to their home as well. Retailers 
are looking for processes to improve 
their businesses. As a result, they are 
collecting customer details such as e-mail 
addresses at POS to set up digital sales 
accounts for them to send an e-mail 
receipt and personalize their shopping 
experience while connecting online 

platforms, mobile apps and physical 
experiences.

AI Integration
The added benefits of AI integration 
are leading this trend. Customers are 
increasingly favouring the idea that 
artificial intelligence would shop 
for them given that their shopping 
preferences are understood. Moreover, 
using AI-enabled POS system has 
other benefits as well. AI-enabled 
POS system can help secure customer 
information and prevent fraud by 
sending instantaneous alerts. As online 
shopping is gaining more popularity, 
the bar for shopping experience has 
been raised higher. Through the use of 
AI, the same experience can be provided 
for the in-store shopping experience. AI 
can personalize shopper’s behaviour and 
offer relevant products to customers. As 
AI uncovers customer’s buying habits, it 
can help to reduce the loss of inventory 
by detecting checkout errors.

Having a state-of-the-art POS system 
for business means that more can be 
done other than just collecting payment. 
Combined with a CRM platform, 
customer data can be collected and 
analyzed more efficiently and more 
accurately. With a state-of-the-art POS 
system, more transactions can be handled 
and consumers using the latest payment 
methods like mobile payments can be 
catered to.

POS trends shaping the future of retail
NABILA HOSSAIN
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After what seemed like a 
slow and agonizing death 
of a once-great car brand, 
Nissan it finally trying to 
turn things around. Their 
new A To Z lineup are look 
exciting and well thought 
out, and more importantly, 
for us petrolheads, there’s 
a new Z-car on the 
horizon. Now, while we 
wait for the new Zed to hit 
the showrooms, here is a 
summary of the evolution 
of one of the best sports 
cars ever made. 

First Generation S30 (1969-1978)
The origin of the Z car can be traced back 
to one person, Mr. Yutaka Katayama, then 
President of Nissan USA. He realized 
the importance of an affordable sports 

car, and pushed the company to build 

one. Designed by Yoshihiko Matsuo, the 

resulting Datsun 240Z was a low-cost, 

two-seater, fixed-roof sports car powered 

by a 2.4 liter inline six-cylinder engine 

producing 150 HP and 145 lb-ft of 

torque. The ar proved to be an overnight 

success as consumers found it to be 

affordable, fast, and far more reliable than 

its European competitors. Datsun would 

go on to update the engine to a 2.6 and 

later 2.8-litre, Creating the 260Z and 280Z 

respectively.

To learn more about the 240Z’s origin 

please see our previous article “Yoshihiko 

Matsuo and how the 240z became a 

design icon”

Second Generation S130 (1979-1983)
The second generation of the Z-car was 
called the 280ZX. It retained the 2.8 liter 
engine but made only 135 HP and 144 lb-
ft of torque, thanks to strict US emission 
regulations. The car was also bigger and 
heavier, being grown into a gran tourer. 
Nissan adopted the interior accordingly, 
updating the car’s upholstery and adding 
multiple creature comfort. The power 
issued was addressed in 1981 with the 
introduction of the Turbo-ZX, which 
bumped up the power to 180 HP and 202 
lb-ft of torque.

Third Generation Z31 (1984-1989)
Two things happened with the new 
300ZX. First, Nissan completely dropped 
Datsun badge, bringing all of their cars 
under the parent nameplate. Second, the 
inline six-cylinder was phased out for 
the 3.0 liter VG30E, Japan’s first mass-

produced V6 engine. The new engine 
made 164 HP and 174 lb-ft of torque 
but the turbo variant raised those figured 
to 225 HP and 246 lb-ft. The car also 
received styling updates such as pop up 
headlights, boxy shape, and a novel LED 
taillamp. Overall, this generation of the 
Z-car remained a GT car, though with 
more power than is predecessor. 

Fourth Generation Z32 (1989-2000)
Z31 was a technological marvel, being 
the first car designed with the help of a 
Cray-2 supercomputer. The box shape 
was rounded out and the engine received 
a twin-turbocharged double overhead 
cam setup, producing 279 HP and 277 
lb-ft of torque. The new engine gave the 
car a 0-100 of 5.9 seconds, which was 

impressive since the new car weighed a 

little over 1.6 tons. The weight can be 

partially attributed to the car’s plethora 

of advanced features such as four-wheel 

steering, Variable Timing control, powered 

seats, and many others. All these features 

drove up the weight, complexity, and 

price. 

Fifth Generation Z33 (2002-2008)
From 1999 to 2000, Nissan experimented 

with a back to basic 240Z Concept but 
did not put it into production. In 2001, 
the company debuted the sleek new 350Z 
with a new 3.5 liter DOHC V6 producing 
287 HP and 274 lb-ft of torque. The new 
Z was designed to be a fun affordable 
sports car, just like the original 240Z. 
The interior lacked the high-tech features 
found in the Z32, instead offering 
a largely plastic interior with basic 
amenities. However, this downgrade 

becomes a moot point as the driver floors 
the throttle, as car’s high performance 
would allow it to go toe to toe with cars 
form dedicated performance brands.

Sixth Generation Z34 (2009-present)
Although visually similar to the Z32, the 
Z33 received plenty of changes under the 
skin. The wheelbase was shorted by four 
inches, the displacement was raised to 
3.7 liter, giving the car a new power figure 
of 326 HP and 270 lb-ft of torque. The 
0-100 was cut down to 5 seconds, taking 
the car very close to supercar territory. 
The bare-bones interior was updated with 
improved upholstery and a few creature 
comforts. Although cutting edge in 2009, 
the has begun to show its age and is badly 
in need of a replacement.    

The evolution of the Datsun/

Nissan Z Cars
RAHBAR AL HAQ



Over the 81 years that 
Batman has graced the 
world of popculture, 
billionaire Bruce Wayne 
has always leveraged 
the assets of Wayne 
Enterprises and his own 
genius intellect to fight bad 
guys with some very dope 
technology. Here’s our top 
5 favorite Bat-tech which 
you are probably going to 
hear about for the first 
time.

The Shadowcasters
The Shadowcasters are marble-sized 
trackers which also double as holographic 
projectors, which can latch on to targets 
automatically. These little gadgets allow 
Batman to keep a track of his targets’ 
movements and whereabouts. But the 

coolest part is that they can cast a shadow 
of Batman wherever they go.As the villains 
remain on the move, the projected shadow 
makes them think that they are actually 
chasing Batman and cornering him, when 
in reality it’s Batsy who’s leading them to 
a trap.

Drones and The Bat Spawn 

Batman has used supersonics to call bats 
countless times in multiple media. But with 
the help of Lucius Fox’s Bat Spawn system, 
Batman can call upon an entire fleet of 
robot, bat drones. This version of drones 
used by the Dark Knight is very recent, 
but Kingdom Come Batman’s man-sized 
drones is one of the coolest techs used by 
any Batman ever. In this iteration, Bruce 
is old and fed up with the new generation 
of heroes. So instead, he deploys a legion 
of Batman-themed robots to act as proxies 
while taking a back seat from all the action.

The Insider Suit
This secretive and Justice League inspired 

Bat-Suit was donned on by Bruce only 
once, but boy does it come with a fine 
selection of abilities! While in the suit, 
Spectral mode gives Batman the ability 
to stealthily move through the night and 
Camouflage mode makes him invisible. 
Heat Vision mode gives him heat vision 
like Superman, Speed Force mode gives 
him access to the Speed Force like Flash 
and Will Power mode allows a Green 
Lantern-like energy blast. It also comes 
with a Flight mode and a Teleportation 
mode. The Veritas mode comes with a 
lasso, like that of Wonder Woman, which is 
actually a polygraph machine. 

The Echo
Batman has his trusty Batmobile to get 
him around Gotham, but sadly the thing’s 
not portable. So good old Lucius Fox has 
developed for him a device called The 

Echo, which can turn any Wayne tech-
branded car into a makeshift Batmobile! 
This device retrofits the Wayne tech and 
the engine inside to bypass certain speed 
limitations, while giving it a very Batman-
like visual makeover. Sadly, the car will 
come with no weapons or armor equipped. 

The Final Bat-Suit
Aka Element X Bat-Suit. This is by far 
Batman’s strongest weapon ever, and looks 
like a Megazord out of Power Rangers! The 
Final Bat-Suit is white with blue accents, 
and has a burning gold Bat emblem. In 
the sixth dimension, Batman built a chair 
out of Element X that allows him to see 
people’s hearts. But then he took it further 
and turned it into a Bat-Suit which gives 
him the ability to not just change people’s 
minds, but to rewrite them cell by cell. This 
stems from the ability of Element X to alter 
reality itself. Yeah, try wrapping your head 
around that.   

Our favorite Batman tech that you 
probably never heard of before

SADMAN SAKIB PANTHO
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77FITNESS & SCIENCE

As Covid-19 confined us to 
the four walls, people are 
paying more attention to 
their skin in the name of 
self care. The consumer 
base has shifted away 
from make-up and moved 
towards skincare products. 
What better time to follow 
10 step skincare regime 
than now? However, 
deciding on what skincare 
product is suitable for your 
skin type and what works 
best for the skin condition 
you are trying to rectify 
can be quite challenging. 
Therefore, here is a list 
of popular skincare 
enthusiasts on Youtube, 
who can help you make 
informed choices regarding 
your skin.

Skincare by Hyram

Hyram Yarbro is the most well loved 

skincare specialist on Youtube with 

a whooping 3.58 million subscribers 

in just about 6 months and has been 

dubbed as the “Gen Z Whisperer” by 

The New York Times.  He makes use 

of his popular mantra “ingredients 

don’t lie” and dissects every single 

product of different brands through 

the ingredient list. Irrespective of how 

well known or popular a brand is,  it is 

“Hyram approved” through ingredient 

verification. His “Skincare 101” and 

“Skincare 201” series is especially helpful 

for beginners where he talks about the 

very basics of skincare and recommends 

both drugstore and high-end products 

based on your skin type. “The truth 

about *insert brand*” series will give 

you an overview of a particular brand 

as well as what their best and worst 

products are according to Hyram. 

His jolliness and aura of dramatism 

makes his skincare reaction videos an 

entertaining 2 a.m binge watch. 

James Welsh

Although not as well known as Hyram, 

James Welsh has amassed quite a fanbase 

in the skincare community and is 56k 

away from hitting 1 million subscribers 

on YouTube. With a relaxed, asmr-like 

voice, James Welsh will help bust some 

skincare myths by reacting to popular 

hacks that you see on Tiktok, Instagram 

and 5 Minute Crafts. He is an ardent fan 

of Korean skincare, so you are very likely 

to find reviews of any skincare product 

you are interested in, in his channel. 

He too has “Skincare 101” series that 

talks about the basic steps of skincare 

and provides product recommendation. 

However, neither he nor Hyram are 

licensed Esthetician or Dermatologist.

Cassandra Bankson

If you are skeptical about taking advices 

from non-licensed individuals online, 

you can follow Medical Esthetician 

Cassandra Bankson on Youtube, 

especially if you have acne prone skin. 

Cassandra has been struggling with 

acne since the age of eight due to acne 

vulgaris and acne conglomata for which 

she visited multiple skin specialists 

across America and Europe but met 

with little success. She had quite a 

success in her modeling career despite 

her severe case acnes, which inspired 

her to share stories of her struggle and 

success on YouTube. If you have acne 

prone skin you can follow through her 

skin-clearing journey to learn a tip or 

two to take better care of yourself. She 

also has a series titled “The Truth Behind 

Skincare Brands” where she talks about 

the product line, ethics and policies 

of different skincare brands and only 

supports cruelty free brands as she is 

vegan. 

Dr. Dray

As the name suggests Dr. Dray is a 

dermatologist who is passionate about 

skincare and does plenty of Vlogs on 

Youtube, reviewing products, discussing 

different skin conditions and provide 

insights on healthy diet. Due to her 

profession, she is undoubtedly well 

versed in regards to our skin; however 

she often goes into biological details 

and uses medical terminology which can 

be quite intimidating and confusing for 

beginners. Despite having much lesser 

following compared to the previous 

three; she is well reputed in the skincare 

community for her honest expert 

opinion. Her tagline “don’t forget to 

sunscreen and subscribe” is what all the 

aforementioned skincare enthusiasts 

have in common as all of them 

repeatedly emphasize on the importance 

of using sunscreen. All of these Skincare 

Youtubers have put up a disclaimer 

that they do not provide diagnosis and 

requests their audience to seek medical 

attention for serious skin condition 

rather than depending on their videos.

Skincare Gurus to Help Level
Up Your Skincare Game

PARISA ISLAM



For many of us now starting to venture 
into adulthood, we have been witness to 
the full on blooming of the comic book 
industry making its imprint on films 
to animation series to half-baked yet 
nostalgic live action series to memes to 
documentaries to even spotting a Joker 
face paint on the recent protests that have 
galvanized the world around us. Comic 
books have become embedded into our 
psyche when growing up. 

As we remain homebound and are 
tired from lapping up the latest films 
and series, here are a few shocking,  
heart wrenching, and dramatic 
documentaries from the comics world 
you should look at:

1.Batman and Bill
Perhaps one of the darkest open secrets in 
the DC Universe surrounding the creation 

of its darkest superhero, Batman, is who 
is the man behind Batman, Gotham, 
Joker, the iconic rogue gallery, and the 
franchise the entire franchise the Caped 
Crusader has come to be known with.  
What looks like a dizzying investigative 
rollercoaster ride into the sad and tragic 
life of Batman’s co-creator, Bill Finger, 
the documentary takes us into the dark 
underbelly behind the creation of pop-
culture’s major icons from a struggling 
family’s battle to secure recognition 
from an entertainment colossus to Bob 
Kane’s guilty confessions to the impact of 
Batman on all our lives. Released in 2017, 
this is perhaps the finest documentary of 
the Dark Knight’s genesis.

2.In Search of Steve Ditko
Released in 2007 by the BBC, Steve Ditko 
remains one of the most elusive and I 

dare I say, beguiling figures in the world 
of comics whose life till this day remains 
shrouded in mystery and ambivalence.  
The co-creator of Spiderman, the 
documentary involves a stellar cast of 
legendary writers from Alan Moore to 
Neil Gaiman to Stan Lee. It explores the 
life and storied legacy of a man who even 
in his own documentary refused to sit 
for a recorded interview, but relied on 
the narrator, Jonathan Ross to take the 
lead for him. Dabbling with excitement, 
suspense, and awe of a man’s creative 
genius, this is necessary watch.

3.With Great Power: The Stan Lee Story
The most conspicuous face in comic 
book culture is the great Stan Lee. Stan is 
everything he named his creations to be – 
amazing, fantastic, and incredible – and 
the 2010 documentary takes us inside the 

mind and life of a man who helped many 
of us to dream to be superheroes -flawed 
and imperfect – yet with the urge to do 
the right thing.

4.Look, Up in the Sky: The Amazing 
Story of Superman
Released in 2006 at the same time as 
Bryan Singer’s Superman Returns, the 
film looks at the creation of an American 
icon who many believe stands for a 
nation’s ideals. Superman was the first 
superhero film to break out into the box 
office and has been making rounds since 
in the animated, live action, and gaming 
mediums. Bringing together of the actors, 
directors, and producers involved with 
the Superman media over the years, the 
documentary is a heartfelt love letter to 
one of the greatest creations of pop-
culture.  
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